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H. MARTIN is one of the prominent independent oil marketers of the south. 
He started out after the wer as L. H. Martin, Inc., with headquarters at 
¢ . . . 

Greensboro, N. C. Recently he gave up his gasoline stations to devote more 
of his efforts to distributing lubricating oils. He has been secretary-treasurer of 
the North Carolina Independent Oil Jobbers Association since 1928 and he is 
active when legislation threatens affecting the oil industry and unfavorable to the 
best interests of the public. 
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Federal Trade Commission Will Be Asked 
To Withdraw Rejection of Code 


By Telegraph 
CHICAGO, March 3 


HE general marketing 
T connie of the American 

Petroleum Institute, March 
2, recommended a policy of 
conciliation toward the Federal 
Trade Commission in the mat- 
ter of the commission’s rejec- 
tion of 18 of the 21 rules of 
the code of practices for the 
marketing of refined petroleum 
products. 


EKighteen of the 26 members 
of the general committee, at a 
harmonious _ session, unani- 
mously decided to recommend 
to the Institute’s directors that 
another effort be made to have 
the commission reconsider its 
order of Jan. 30 to reject the 
18 rules. In other words, the 
institute committee wishes to 
stand by the present code and 
also to have the trade commis- 
sion’s approval of the code. 

The committee also decided 
unanimously to recommend to 
the A. P. I. directors that the 
code be continued in effect by 
the industry until something 
definite can be worked out. 

Appointment of a committee 
of five was recommended to 
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By R. B. Stafford 


N. P. N. STAFF WRITER 


call upon the commission in 
Washington in the effort to 
have it reconsider its order. 


The recommendations were 





Recommendation on Code 
Approved by Directors 


CHICAGO, March 3.— 
Forty of the 69 directors of 
the American Petroleum In- 
stitute, meeting here today 
unanimously adopted _ the 
three recommendations per- 
taining to the code of mar- 
keting practices made to 
it by the institute general 
committee on marketing. 


President E. B. Reeser, 


of the institute, said he 
would announce at the in- 
stitute’s general meeting 


March 4, the names of the 
committee of five which will 
call on the Federal Trade 
Commission to urge that 
body to set aside its order 
of Jan. 30, in which it re- 
jected 18 of the 21 rules of 
the code and rewrote two of 
the remaining rules. 











submitted to the institute di- 
rectors with a letter in which 
was outlined the development 
of the oil industry’s code from 
the time a trade practice con- 
ference was held in Virginia 
in 1927. 


“The law imposes upon the 
Federal Trade Commission the 
duty of preventing unfair 
methods of competition and not 
merely the duty of punishing 


unfair methods of competi- 
tion,’”’ it was stated in the let- 
ter. 


Attention of the directors 
was also called to a statement 
in the last annual report of the 
commission, in which it was 
said that trade practice con- 
ference procedure, in which 
codes of practices are formu- 
lated, provided a medium 
through which the interests of 
both the public and legitimate 
business may be protected in 
matters of competitive prac- 
tices. 

It was also stated in the let- 
ter that the oil industry’s code, 
as tentatively adopted at the 
institute’s 1928 meeting, was 
submitted to the Department of 
Justice, which objected to only 
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one rule, which was then elimi- 
nated from the code. 

These points were given the 
board as reason for approval of 
the recommendations: 

‘‘A. The tendency of the code 
and one of its purposes is to re- 
duce the cost of distribution 
and the cost of petroleum prod- 
ucts to the ultimate consumer. 


““B. The code is designed to, 
and is having the effect of pre- 
venting unfair competition—a 
thing denounced by law. 

“C. The code is substituting 
open and honest competition 
for secret and unfair competi- 
tion. 


“TD. The code is preventing 
unfair price discrimination be- 
tween consumers in the same 
class. 

“fH. The code requires a law- 
ful and dignified respect for 
contractual obligations. 

“FEF. The code is preventing 
fraud and deception by prohib- 
iting misbranding and the un- 
fair substitution of products. 

“G. The code, by requiring 
each marketing company to 
post publicly the price at which 
it offers its products for sale, 
informs the purchaser of petro- 
leum products of the price 
which he should pay and pro- 
motes fair and honest compe- 
tition. It does not sanction 
price agreements but leaves 
each company at perfect liber- 
ty to fix its own price accord- 
ing to its own discretion.”’ 


HE meeting of the general 

committee, presided over by 
its chairman, E. G. Seubert, 
president Standard Oil Co. of 
Indiana, was attended by about 
30 oil company lawyers and 
about 40 state code workers 
and oil marketers who were 
permitted to participate in the 
discussions and even to vote. 
Representatives of the oil in- 
dustry press were excluded. 

The lawyers were the first to 
be heard. They expressed their 
opinions that the rules of the 
present code do not violate any 
existing federal law, but that 
approval of the rules by the 
Federal Trade Commission was 
desirable. Members of the com- 
mittee and other marketing 
executives present then stated 
their belief that a code of prac- 
tices was necessary to the in- 
dustry, especially in view of 
the oversupply of gasoline and 
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even other’ products, which 
might result in unreasonable 
competition unless the indus- 


try had some guide by which 
to work. 

The opinion was expressed 
the present code was adequate 
to meet the requirements of 
the industry. The question of 
lease and agency agreements 
was brought up but no action 
was taken, on the ground that 
the lease and agency practice 
was outside the code and was 
a fair and legal means of ac- 
quiring marketing outlets. 

Lease and agency agree- 
ments have been the subject of 
complaint to the institute and 
to the Federal Trade Commis- 
sion, it developed. 

Complaints have been made 
by manufacturers of motor oils 
who have been shut out of 
markets by refining and mar- 
keting companies taking deal- 
er outlets under lease and put- 
ting in their own oils; also by 
jobbing companies who have 
been unable to meet this form 
of competition from financially 
stronger integrated companies 
and refining companies which 
are assured of their gasoline 
and oil supply over a period of 
years. Jobbers are assured of 
their sources of supply only 
from year to year as a rule. 

The special committee of five 
to be appointed by the institute 
directors at their March 3d 
meeting will call on the Fed- 
eral Trade Commission short- 
ly so that body may have time 
to consider the plea for recon- 
sideration before the next 
scheduled meeting of the di- 
rectors at St. Louis, April 15 
and 16, when the refining divi- 
sion convenes. 

If no definite action on the 
code situation is taken by that 
time, it is believed by institute 
members here that an exten- 


sion of the commission’s 60- 
day rescinder of its rejection 


order will be sought. Pending 
definite action the code would 
be continued in effect. 

One finds here opinion that the 
commission may decide to con- 
tinue its approval of the code. 
Other opinion is that the pro- 
posed conciliation effort is 
hopeless and only a gesture to 


retain the goodwill of the fed-: 


eral trade body. 


It is pointed out by those 
who believe conciliation is use- 


less that four of the five trade 
commissioners voted for rejec- 
tion. The fifth member of the 
commission, Judge E. A. Mc- 
Cullough, is understood to 
stand firmly for the code. The 
action of the commission was 
taken when he was absent 
from Washington. 

Middle western oil men here 
point out as an ill omen the 
fact that Chairman Hunt of the 
commission was once president 
of the Iowa Farm Federation 
and aided in putting farmers’ 
co-operative companies’ into 
the gasoline and oil business at 
cut prices. 


F THE trade commission 

should refuse to withdraw its 
rejection order, it is believed 
the industry will decide to keep 
the code in its present form, or 
with little rewriting of some of 
the rules, and strive to enforce 
it without the sanction of any 
federal agency. 

Some of the bolder and more 
talkative spirits say they 
would cherish some action by’ 
the Department of Justice at 
Washington to get a court test 
of the whole trade _ practice 
code matter. Several of the 
larger companies are under- 
stood to disfavor such heroic 
action. 

The Department of Justice is 
keeping an eye on this conven- 
tion and had an agent mingling 
with the oil men in the Stevens 
hotel. 

The institute committee on 
gasoline taxes, of which W. T 
Holliday, president, Standard 
Oil Co. of Ohio, is chairman, is 
polishing up two model gaso- 
line tax laws aimed to curb tax 
evasions which have become se- 
rious in some marketing terri- 
tories. 

One of the model laws is 
based on a tax on receipts of 
gasoline and the other on 
sales. Both have penal provi- 
sions for willful non-payment 
of taxes. Bonding of market- 
ers subject to the tax is also 
provided. It is likely these two 
measures will be submitted to 
institute directors at their 
April meeting but the statute 
that is finally decided on can- 
not then be submitted to most 
state legislatures until 1933. 

This committee has made 
fast progress, as it was appoint- 
ed since the November conven- 
tion of the institute in Chicago. 
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The Editors’ Viewpoint 








The Battle in Oklahoma Draws to a Close 


ACH day brings Oklahoma that much 

nearer some positive action on the long 

drawn-out proration controversy. The 
prorationists are still in the saddle. The antis 
are making the most vigorous fight since pro- 
ration was established four years ago. They 
have failed in the courts, in their attempt to 
have the state laws set aside. Now they center 
their attack on two targets. 

First is the attempt to get legislation that 
will repeal the laws under which the corpora- 
tion commission issues orders prorating the 
fields of the state. This is their principal ob- 
jective. Second is their effort to induce the 
corporation commission to fix the amount of oil 
to be produced in the Oklahoma City field at 
a substantially higher level than at present. 

Two repeal measures are pending in the 
legislature, one in each chamber. The house 
committee has been conducting hearings on the 
Jones bill, which would enact a law against 
physical waste and repeal all laws that pro- 
vide for proration. The companion to this bill 
was introduced in the senate last week by 
Nichols, of Wewoka, and was put on the calen- 
dar for action without referring it to com- 
mittee. 

It more nearly follows the recommendations 
of the majority of the governor’s committee 
than does the Jones bill. It is a waste statute, 
specifically declares that “economic waste”’ 
shall not be considered and says that no regu- 
lations or rulings of the corporation commission 
affecting the oil and gas industry shall be ef- 
fective unless approved by the governor. 


ERSONALITIES have played considerable 

part in the discussion. Last week Wirt Frank- 
lin, large operator in the Oklahoma City field, 
attacked the Sinclair interests. He answered a 
public statement made a week earlier by Pat 
Malloy, special counsel for Sinclair, who said 
that a charge by Franklin that H. F. Sinclair 
had attempted to influence the governor’s com- 
mittee was due to the failure of Franklin to 
‘make personal Sinclair connections.” 

Before the house committee Franklin assert- 
ed that his support in the anti-proration fight 
had been sought by Sinclair, who had offered 
to buy 25,000 barrels of oil daily from Frank- 
lin’s companies. Franklin said he told Sin- 
clair that he stood for ratable taking of oil. 

Mr. Malloy also drew the fire of R. L. Gor- 
don, vice-president of the Indian Territory II- 
luminating Oil Co. and W. A. Jones, first vice- 
president of the Cities Service Co. in a public 
statement they said that Malloy had declared 
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at a mass meeting in Oklahoma City last Tues- 
day night that the Cities Service owed the 
Standard Oil Co. forty million dollars, ‘‘the im- 
plication being,’ said Mr. Jones, “that because 
of such indebtedness Cities Service Co. and its 
subsidiaries were bound to do their bidding.” 

In the mass meeting referred to, advertised 
as a forum where the proration question would 
be discussed by people on both sides, the op- 
ponents of proration had a field day. No voice 
was raised in defense of ratable production. 
About 1000 persons heard the attacks of sev- 
eral who demanded that the people arise and 
tell the legislature and the governor to restore 
prosperity to the state by abolishing proration. 

Much is being made of the failure of Con- 
gress to curtail imports of petroleum, through 
embargo or tariff. There is no question that 
it has lent support to those who are battling 
proration. 


NE would be overbold to predict what the 
legislature of Oklahoma will do on conser- 
vation-proration laws. The arguments for con- 
tinuance of the present system rest largely 
upon the principle that waste is certain to oc- 
cur unless production in a pool lacking market 
for its full output is taken ratably. It is also 
contended that the man who lacks his own 
pipelines or refineries is the one who would be 
lost in the race to get out the oil if there were 
no legal method of enforcing ratable taking. 
On the other side a chief argument is that 
under state proration the producer is deprived 
of his right to sell his production at whatever 
price he is willing to take and to whom he 
pleases. The major buyers, it is charged, fix 
the amount that is to be produced, the state 
makes no investigation of market outlets but 
accepts the figures that are given to it, and 
that, in arriving at the total market demand, 
the companies who make up the figures, act- 
ing through the Mid-Continent Oil & Gas As- 
sociation, recognize only the demand at the 
posted price of the major companies. 

The battle is thus joined. The oratory is 
drawing to a close. Within a few days the 
legislature will decide to let the present laws 
remain on the books or will repeal them and 
the state will then see how the “free flow of 
competition” works out. As for the present 
laws and their enforcement exerting a price 
fixing tendency it is apparent that the indus- 
try is in the grip of economic forces more pow- 
erful than the force exerted by the state of 
Oklahoma. A lower price for crude is indi- 
cated, no matter what the legislature does. 

—L. E. S. 








Sinclair Asks That Oklahoma 


City Total 


By Telegraph 
TULSA, March 3 


ITH a long list of wit- 

nesses summoned by 

the petitioner, Sinclair 
Oil & Gas Co., the Corporation 
Commission of Oklahoma, 
March 2, began a hearing on 
the question of increasing the 
allowable production of the Ok- 
lahoma City field. 

Sinclair asks for total allow- 
able from the field of 175,000 
barrels daily, an increase of 
50,000 barrels. Appearances 
were noted by several other 
companies who are asking for 
an increase. 

Under questioning by Sin- 
clair counsel R. S. Ellison, pres- 
ident of the Stanolind Crude 
Oil Purchasing Co., and R.. M. 
Young, president of the Car- 
ter Oil Co., asserted their com- 
panies were not now desirous 
of increasing their takings 
from Oklahoma City and that 
they would not store any oil. 

Victor H. Smith, president of 
the Gulf States Corp. and allied 
companies, with refineries at 
Allen and Oklahoma City, said 
he wanted 9000 barrels daily 
for which he is willing to pay 
67 cents. He said he had a 
contract with a producer in the 
field but that he has not been 
able to get any oil since Feb. 
20. 

The Sinclair filed its petition 
Feb. 26. It set up that it was 
entitled by law to take from the 
field such proportion of crude 
as the production of its wells 
bears to the total production 
of all the wells in the field, or 
7.1219 per cent of the total 
amount of oil permitted to be 
produced from all the wells in 
the field, which would amount 
to 142,437,838 barrels per day. 


The offer of the Sinclair Re- 
fining Co. to buy 50,000 bar- 
rels of oil per day named a 
price of 67 cents per barrel at 
the well. As yet it has not ob- 
tained much of this amount, 
hence its action in asking that 
the allowable of the field be 
raised to permit it to take more 
of its own production and that 
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Be Raised 


of other producers who are 
held to a low figure by the per- 
centage of 6.18 now in effect. 


That the Sinclair interests 
will arrange for their supply of 
oil in East Texas if they fail 
in Oklahoma City was indicat- 
ed by their request of the 
Youngstown Sheet & Tube Co. 
for bids on 12-inch pipe for a 
line 265 miles long, from Rusk 
county, Texas, to a connection 
with the Sinclair-Texas Pipe 
Line Co.’s 12-inch line from 
Oklahoma City to Tyro, near 
Coffeyville, Kans. 


Magnolia Petroleum Co. has 
greatly reduced its taking re- 
cently, as has the Tidal Oil Co. 
The former is making arrange- 
ments to obtain part of its sup- 
ply in East Texas, where it is 
now laying a line to junction 
with its main line from Louis- 
iana to Beaumont. This will be 
completed about March 15. 
Some of the oil which Tidal 
formerly bought in Oklahoma 
was turned to other refineries 
and the cutting back in runs 
of the latter has caused the 
Tidal to lessen its buying in 
Oklahoma City. 


While the Oklahoma City al- 





C. P. Dimit 


lowable now stands at 125,000 
barrels, that much oil is not 
being taken by the pipelines. 
The following shows the daily 
average pipeline runs for the 
weeks ended Feb. 17 and 24, 
figures in barrels: 


Company Feb. 17 Feb. 24 
Anderson-Prichard .... 29 54 
RATION. scanserecsnscecenaca onhnsnsnss 92 
CONTE, sesssvicccssensvecccdecss BOM. cccsuesacs 
ee ee 21,816 18,502 
A Ae! eS See ee 8,204 3,875 
ee 4,326 4,909 
6 es 11,803 12,476 
Peacock & Peveto .... .......... 1,433 
I. Wilitlindaiitilinianinininnas 802 688 
Sinclair (storage) 8,433 6,497 
Slick (storage) .......... 7,508 27,355 
SL: 23,007 11,313 
Operators (Sunray) 3,856 2,405 
OE: siussbeseicetincinsiciccitteies sogatainains. “acd 
PNT jteitinbilliessiiptdpiussincsinrabioend 1,288 1,278 
TPE. tbiiiaicehdssnaceiities 3,862 1,853 
DINCIOIT=TOKAS  cncsccciisce ccicissces 1,797 





95,188 94,509 


Dimit to Head Phillips 
Production Department 


TULSA, Feb. 28.—C. P. 
Dimit, formerly vice president 
in charge of production of the 
Independent Oil & Gas Co., has 
been made general superin- 
tendent of production for the 
Phillips Petroleum Co., with 
headquarters at Bartlesville. 
Mr. Dimit will continue to 
maintain his residence in Tulsa 
for the next several months. 


The post of general superin- 
tendent of production is a new- 
ly created one in the Phillips 
organization. Heretofore the 
producing operations have been 
split up among several execu- 
tives. Mr. Dimit will co-ordi- 
nate the producing work under 
one head. 


Until joining the Independ- 
ent about a year or more prior 
to the merger with the Phillips 
Petroleum Co. Mr. Dimit was 
superintendent of production 
for the Gypsy Oil Co. 
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Failure to Prorate East Texas Area 


Threatens Crude Oil Prices 


HOUSTON, Feb. 27 


PPOSITION to proration 
of crude oil production 
in the new Rusk-Gregg 

district of East Texas continues 
to threaten economic starting 
of the industry in the state. 
General revisions downward of 
crude price structures may im- 
pend. 


Notwithstanding various con- 
ferences held a few weeks ago, 
which were considered pre- 
liminary to possible conserva- 
tion measures, the  Rusk- 
Gregg district operators as a 
group have taken no steps to 
cooperate with the Central Pro- 
ration Committee of Texas, or 
other proponents of curtail- 
ment. 


Aside from physical limita- 
tions of outlet facilities, it ap- 
peared that no curb would ap- 
ply to the Rusk-Gregg district 
before the third statewide pro- 
rating period begins April 1. 


Approximately 25 wells in 
the general area have reached 
an output of 35,000 barrels 
daily; and day-to-day comple- 
tions are due to swell this 
level as facilities and markets 
are provided. 


The nine gathering line sys- 
tems built or building in the 
general area will continue to 
feed tank car loading racks on 
the International-Great North- 
ern (Missouri Pacific) system 
in Rusk county and the Texas 
& Pacific, east-west through 
Gregg county. 


Burden of the shipments for 
the present will be on the 
I&GN, officials of which have 
said they are prepared to han- 
dle materially increased oil 
movements. 


Robert R. Penn, chairman of 
the Central Proration Commit- 
tee of Texas, announced that 
the railroads themselves, as 
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well as the railroad commission 
in its capacity as the state’s con- 
servation agency, will find a 
form of proration immediately 
necessary. 


Mr. Penn said this had de- 
veloped ‘‘as a result of digging 
up some ancient orders of the 
railroad commission, amply 
sustained in the courts, that the 
railroads must divide all ship- 
ments ratably”’ in periods of 
congestion, ‘‘which will be 
nothing in the world but a new 
kind of proration.”’ 


STATEMENT of Mr. Penn 

that railroads serving the 
territory probably would be 
limited in their handling of 
outgoing crude shipments to 
little more than 50,000 barrels 
daily is disputed by transpor- 
tation authorities, who place 
the maximum at fully twice 
that amount. 


Carl Estes, Tyler editor and 
anti-proration leader in East 
Texas, has said publicly it 
would take the national guard 
and Texas rangers to enforce 
curtailment of crude produc- 
tion in that territory before 
April 1. 


Thereupon, Charles Mc- 
Clintic, lieutenant of Co. E., 
142nd Infantry, Texas National 
Guard, on whose West Texas 
lands five oil wells are prorat- 
ed, said at Sweetwater that he 
would be glad to call out his 
troop unit if Governor Sterling 
would summons the militia. 


“East Texas has no more 
privileges than West Texas, 
and oil there should be pro- 
rated just as here,” he said. 

Meantime, increasing quan- 
tities of crude oil become avail- 
able in the Rusk-Gregg dis- 
trict, shipments in tank cars 


grow apace and wells nearing 
pay 


levels promise that con- 





gested conditions will become 
more positive from week to 
week, probably’ throughout 
March. Thereafter, the physi- 
cal situation will become more 
dependent on the workings of 
economic laws and the orders 
laid down by the railroad com- 
mission for the third statewide 
prorating period. 


The price’ structure, of 
course, threatens to be set for 
the entire country by the East 
Texas outpour at contract 
prices ranging from 32 cents a 
barrel to 40 cents, posted by 
independent buyers. No ma- 
jor companies purchase crude 
in the Rusk-Gregg district; and 
it is generally believed the 
Humble Oil & Refining Co., 
suspended its construction of a 
13-mile spur pipeline from its 
Van-to-Louisiana trunk to the 
Kilgore area in order that it 
might not be forced to make 
common purchases and post a 
price schedule. 


ELAY is also reported in the 
# proposed Magnolia Petrole- 
um Co. pipeline from the Rusk- 
Gregg area to connection with 
its North Louisiana-Beaumont 
trunk, which was recently an- 
nounced as a common carrier 
to serve the area. When the 
60-mile connecting line will be 
built is now reported as in- 
definite, a statement which also 
applies to the recently sur- 
veyed right-of-way for a line 
of the Arkansas Fuel Oil Co., 
(Cities Service subsidiary) to 
Shreveport refineries of the af- 
filiated Louisiana Oil Refining 
Corp. 

Of the 165 tests now accred- 
ited to Rusk and Gregg coun- 
ties, less than 25 are locations; 
the remaining 140 are in vari- 
ous active stages from derricks 
up and rigs to actual drilling 
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operations, nearing pay 
levels. 

Less than 30 of the total 
tests under way belong to ma- 


jor operators. Humble Oil & 


many 


Refining Co., offset by inde- 
pendents owning production 
against its Bateman-Crim 


block in the Kilgore area of 
Rusk county, has nine tests 
and locations; Magnolia Petro- 
leum Co., has four tests in 
Rusk county and two in Gregg; 
Sinclair Oil & Gas Co. has five 
tests: Stanolind Oil & Gas Co., 
has two,and Tidal Oil Co. of 
Texas, two. 

Major operators with only 
one well under way include 
Mid-Kansas Oil & Gas Co., sub- 
sidiary of Ohio Oil Co.; Re- 
public Production Co., of the 
American Republic (J. S. Cul- 
linan) group; Shell Petroleum 
Corp.; Arkansas Fuel Oil Co., 
of the Cities Service group; and 
Julf Production Co., in part- 
nership with Humble Oil & Re- 
fining Co., and D. H. Byrd of 
Longview. . 

Independent interests with 
more than two wells drilling 
include H. L. Hunt and others, 
of El Dorado, Ark., six; Frank 
Foster, of Fort Worth and 
Deep Rock Oil Corp., three; 
Federated Oil Co., of Wichita 
Falls, five; Petroleum Market- 
ing Corp., four; Haynes Drill- 
ing Co., of Shreveport, three; 
Cc. Andrade of Fort Worth, 
three: Nick Barbare, three; 
and George Anderson-Cox & 
Lloyd of Fort Worth, three. 


Two-well operators include 
W. D. (Andy) Anderson of 
Fort Worth; Babcock & Gor- 
don; Ellzey Drilling Co.; Cor- 
dova Union Oil Co.; Roy I. 
Carter and _ others; Burton 
Drilling Syndicate; W. B. Ham- 
ilton, of Wichita Falls & the 
Consolidated Oil Co.; C. M. 
Joiner (E. R. Tennant trus- 
tee); Edwin M. Jones and the 
Houston Oil Co. of Texas; H. 
S. Moss & Pete Urschell; Ol- 
sen Bros.; Woodley Petroleum 
Co.; and the Bert J: Shaw in- 
terests. 


One-well operators include 
Ball & Malone; H. L. Black- 
stock; Harry W. Bleam and 
others; Butler-Heflin and 
others; Capps, Smith & Ander- 
son; Carolyn Oil Corp; Cox & 
Hamon; Crabtree-Rowe & 
Johnson; Cranfill-Reynolds Oil 
Co.; J. G. Curtis; George D. 
Montrand and others. 
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Dave & Bill Oil Co.; Dan Dil- 
lon and others; Dohman and 
others; C. P. Link and Wil- 
liam H. Dunning; East Texas 
Refining Co.; Foster-Jeffries & 
Kolp; Foster-Wainwright-West 
and others; Gibson-Johnson & 
Merrick Drilling Co.; Shreve- 
port Producing Co.; J. Griffith 


and others; Hill & Jack 
Younger. 
Heard Bros., operating as 


Karona Oil Co.; Lasalle & Dav- 
enport; Laster Oil Co.; Laster 
Oil Co. & Miller; Latex Oil Co.; 
Lide-Taylor Oil Co.; Lide-Rowe 
and others; Lively & Bryan; 
Lloyd Oil Corp.; Luling Oil & 
Gas Co. 

Charles McDonald and 
others; McIntyre Drilling Co.;: 
Merrick Drilling Co.; Moss and 
others; Oliver & Brown: Pearl 
Oil Co.; Cranfill-Germany and 
others, operating at Pilot Oil 
Co.; Rusk County Oil Co.: J. 
Rush and others; Nat Sadler 


and others; H. R. Smith and 
others. 


C. H. Tautenhaun = and 
others; Basom and others, op- 
erating as Texas Inland Oil & 
Gas Co.; Turman Oil Co.; C. E. 
Upchurch and others; Grady 
Vaughn and others; Westexas 
Oil & Royalty Corp.; Wither- 
spoon Oil Co.; Alco Fuel Oil 
Corp.; Bell-Graddy and others. 

W. L. Brandon & George Mc- 
Camey; Harry W. Elliot and 
others; Eslick & Little; Frank 
Foster & Selby Oil & Gas Co.; 
Mamie S. Hammond and oth- 
ers; O. T. Hickman and _ oth- 
ers; E. B. Hopkins and A. R. 
Byrd, Jr.; Hurlburt and others; 
Lide-Hunter and others; K. E. 
Merren and others; Navarro Oil 
Co.; Roberts and others; Phares 
& Sample; Rosser-Pendleton, 
Ine. 

C. Rosenfield and _ others: 
Ben Youngblood and others: 
P. H. Wilson and others; J. K. 
Wadley, Texarkana  lumber- 
man, and others; Paul Vitek 
and others; and Sultan Oil 
Corp. 


Fresh Outlets Provided 
East Texas Crude 


HOUSTON, Feb. 28 

INCLAIR officials at Hous- 
S ton disclaimed knowledge 

of a proposed 265-mile 
pipeline from Rusk county, 
East Texas, to connection with 
the Sinclair Texas Pipe Line 
Co. system from Oklahoma 
City to Coffeyville, Kan., an- 
nounced Feb. 27 at Tulsa. 

The Tulsa dispatch, however, 
said that Daniel T. Pierce, of 
the Sinclair Consolidated Oil 
Corp., holding company for the 
various firms of the Sinclair 
group, had confirmed the ex- 
pansion. Pierce was quoted as 
saying pipe had been ordered 
for the line. 

Reports from Dallas say that 
Eugene Constantin, of Tulsa, 
has joined with the Taylor Re- 
fining Co. in the proposed con- 
struction of a _ 16,000-barrel 
skimming plant at Tyler, which 
will be connected to the north- 
western Rusk county producing 
area by an §8-inch short pipe- 
line. 

G. L. Rowsey and others, 
who own a skimming plant at 


Taylor, Williamson county, 
compose the Taylor Refining 
Co. E. P. Dillman, of the 
Wyatt Metal & Boiler Works, 
announced at Dallas the sign- 
ing of contract to construct all 
metal work on the plant, which 
is to be welded instead of 
riveted. 

Southern Oil & Refining Co. 
is reported planning construc- 
tion of a 2000-barrel skimming 
plant on the Overton and Hen- 
derson branch of the Missouri 
Pacific system, proposing also 
to lay a 4-inch gathering sys- 
tem to Rusk district wells. 

Moody-Seagraves interests, 
who operate in the producing 
territory of Texas as the Cran- 
fill-Reynolds Oil Co., Inc., plan 
a 40-car loading rack about a 
mile east of Friar Switch on 
the Overton and Henderson 
branch, with 6-inch line to the 
producing area. 

Southern Oil Co. is reported 
contracting with the Deep Rock 
Oil Corp., for 3000 barrels of 
crude daily, at 40 cents a bar- 
rel at the well, to be shipped 
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to the British American Oil Co., 
at Toronto. 


Confirmation is made of the 
purchase by Crown Central Pe- 
troleum Corp., of Houston, of 
2,000,000 barrels of East Tex- 
as crude at an unnamed price. 
Tank car shipments will be 
made to the Crown Central’s 
Houston ship channel plant, 
which operates light oil crack- 
ing equipment in addition to 
lubricant stills. 


American Petroleum Co., of 
the J. S. Cullinan group, is also 
buying East Texas crude from 
the H. L. Hunt interests for 
tank car shipment to its Hous- 


ton ship channel plant at 
Norsworthy. A first purchase 
of 50,000 barrels was con- 
firmed. 





TULSA, Feb. 28.—Further 
increase in outlet for crude 
produced in East Texas is indi- 
cated by seemingly well found- 
ed reports current in the trade 
this week. 


E. C. Winters, of Kansas 
City, is preparing to build a 
5000-barrel daily capacity 
skimming plant, with a pipe 
still, at Longview, Texas. Syl- 
vester Dayson, previously of 
the Lion Oil & Refining Co., 
will be in charge. Mr. Winters 
was one of the organizers of 
the Lion and prior to that was 
a vice-president of the White 
Eagle Oil & Refining Co. 


Arrangements are being 
made by the Chalmette Petro- 
leum Corp., New Orleans, to 
move East Texas crude by Tex- 
as Pacific Railway to Plaque- 
mine, La., and by barge from 
there to Port Chalmette. A 
14-cent rate applies, out of 
which the Chalmette is to get 
a division because of the barge 
movement. The company has 
a 5000-barrel skimming plant 
with one cracking unit. 


Reduction of four cents on 
the rate from Longview to 
Shreveport has been made by 
the Texas Pacific railway, the 
new rate being seven cents. 


Rumors of new refining fa- 
cilities at New Orleans have 
not yet been confirmed. The 
plan of Dale W. Moore, of Tul- 


sa, to rejuvenate the old 
Island Refining Co. plant at 
Good Hope, has been aban- 
doned. 
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Independent Refiners Post 


Lower Crude Prices 


CLEVELAND, March 3 
OWER prices for crude are 
L being posted by independ- 
ent refiners in North and 
East Texas, and in southern 
Oklahoma and in Kansas, in at 
least one instance, leading to a 
weakening of the tone of the 
entire crude price structure in 
the Mid-Continent. 


Present prices of independ- 
ent buyers in the Wichita 
Falls, Texas, district, and in 
the new Gregg-Rusk district of 
East Texas, which range from 
32 cents a barrel on contracts 
to 40 cents posted by gathering 
line systems, have led to the 
feeling in that state that more 
general reductions may im- 
pend. 


In the East Texas district, 
25 cents a barrel crude at the 
well has been forecast should 
efforts fail to bring about cur- 
tailment of operations through 
proration of production. 


Results of major operators 
over the state to enlist local 
operators in East Texas to co- 
operate in the proration pro- 
gram of the state have failed so 
far and little can be expected 
until the third statewide pro- 
rating period starts April 1, it 
is said. Results then will de- 
pend upon action taken by the 
Railroad Commission of Texas, 
the state’s conservation agency, 
and the cooperation given its 
dictums. 

Lower prices posted over the 
Mid-Continent, as reported to 
NATIONAL PETROLEUM NEWS by 
its Tulsa and Houston news 
bureaus are as follows: 


The American Refining Prop- 
erties, Wichita Falls, posted a 
new schedule Feb. 26 on oil it 
buys in southern Oklahoma and 
north Texas. The price on Ok- 
lahoma crude is 43 cents per 
barrel for oil of below 29° and 
a two-cent increase for each 
degree gravity to 39° and 
above, which is 65 cents. 

The lowest price is 22 cents 


under the posted price of the 
Stanolind Crude Oil Purchas- 


ing Co. and the high price is 
39 cents below the Stanolind 
price. The company buys 
about 1800 barrels daily in 


southern Oklahoma, of which 
100 barrels is owned by Ameri- 


can. Its purchases average 34° 
gravity. 

The same company’s north 
Texas prices begin with the 
grade below 35° for which it 
pays 50 cents. There is a two- 
cent differential for each de- 
gree to the grade 39° and 


above, which is 60 cents. These 
prices are 17 cents under those 
of the Stanolind Crude Oil Pur- 
chasing Co. The American 
buys around 1100 barrels in 
north Texas. Where the pipe- 
line charge to the American’s 
refinery exceeds 1214 cents per 
barrel, the difference is 
charged back to the producer. 


Olney Oil & Refining Co., 
Fort Worth, Feb. 23, posted a 
price of 65 cents at the well 
for oil in their own lines. For 
oil tendered from other lines, 
it will pay 57% cents. It buys 
a little less than 2000 barrels 
daily. 


On the same day the Prim- 
rose Refining Co., Wichita 
Falls, which buys about 1900 
barrels daily, posted a price of 
60 cents. 


Dale Oil & Refining Co.’s 
new price, which became effec- 
tive Feb. 24, begins with 36°- 
36.9°, for which it pays 54 
cents. The next degree car- 
ries a price five cents higher 
and from there on a differen- 
tial of two cents. The top price 
is 67 cents for 40° and above. 
These prices apply to oil in the 
Dale’s own lines. For oil in 
other lines, it posted a flat 
price, by counties, as follows: 
Wichita county, 73 cents; 
Archer, and Young counties, 73 
cents; Wilbarger county, 69 
cents. From those prices the 
pipeline charge to the plant at 
Electra are deducted. Dale 
buys 3200 barrels daily. 


Iowa Park Refining Co., also 
posted a lowered price Feb. 24, 
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paying 72% cents a _ barrel 
f.o.b. its Iowa Park plant. 
Effective Feb. 25, Kanotex 
Refining Co., of Arkansas City, 
Kans., posted a flat price of 
75 cents per barrel on all crude 


oil it buys in Kansas. Its pur- 
chases in Cowley county and 
elsewhere in southern Kansas 
total around 5000 barrels daily, 
oil ranging from 35 to 40 grav- 
ity. 


East Texas Shipments 


Are Increasing 


HOUSTON, Feb. 28 

HE East Texas territory is 

largely responsible for the 
state’s present excess of ap- 
proximately 40,000 barrels 
daily above the 644,253 bar- 
rels set as maximum allowable 
for the current prorating pe- 
riod. 

Last week’s American Petro- 
leum Institute figures showed 
25,000 barrels daily from that 
source and the present week 
will account for approximately 
35,000 barrels daily. 

Shipments from the Gregg- 
Rusk district Feb. 26 approxi- 
mated nearly 40,000 barrels 
and this average may be ex- 
pected to continue, or be ex- 
ceeded, next week. 


Fairly constant shipments 
approximating 23,000 barrels 
daily are being made from the 
south end, or Joiner area, near 
Henderson, Rusk county. Near 
Kilgore, nine miles north, ship- 
ments have been increased by 
tank car loadings of the Hous- 
ton Oil Co. of Texas, from its 
partnership well with Edwin 
M. Jones, approximating 6000 
barrels daily; and tank car 
shipments of Humble Oil & 
Refining Co., from its two Crim 
wells, one a current comple- 
tion, now totalling 4000 barrels 
daily. 

J. W. Olvey, owner of an- 
other well offsetting the Hum- 
ble’s Bateman-Crim block, is 
preparing to build a six-inch 
pipeline from the Kilgore area 
to Longview, for tank car ship- 
ments to the Shreveport-El Do- 
rado Pipe Line Co., at Shreve- 
port. When this is completed 
and facilities have been con- 
structed to handle oil from the 
Henry Smith No. 1 Peterson 
well, a mile northeast of the 
Bateman-Crim discovery of the 
Kilgore area, additional ship- 
ments may be expected. 
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The Henry Smith well flowed 
164 barrels the (first hour 
through %-inch choker and 
tubing, at 3698 feet; the Olvey 
well made 481 barrels daily in 
an incomplete stage at 3694 
feet; the E. M. Jones & Hous- 
ton Oil Co. of Texas comple- 
tion, which the Olvey offsets, 
has been exploited as high as 
5135 barrels daily; and the ad- 
jacent No. 2 Crim of Humble 
Oil & Refining Co. came in 
making 440 barrels an hour. 


The Bateman-Crim_ discov- 
ery, a half mile north, which 
the Humble is exploiting on a 
relatively low production basis, 
tested originally for maximum 
daily yield of 22,000 barrels. 

In the Longview district of 
Gregg county, 18 miles north 
of the Kilgore area, the Arkan- 
sas Fuel Oil Co., Farrell & 
Moncrief, are exploiting the No. 
1 Lathrop discovery at 4200 
barrels daily through tubing 
and %-inch choker. Pressure 
on the casing is 400 pounds and 
on the tubing 250 pounds. 

Further temperature rises 
are reported from the Lathrop 
well, 130 degrees Fahr., in the 
tubing and 100 degrees in the 
tanks. No water had appeared 
in the oil, however, at the end 
of the week. 


Showings are reported from 
two wildcat tests remote from 
production elsewhere in Texas. 
In Terrell county, West Texas, 
Mid-Kansas Oil & Gas Co., sub- 
sidiary of Ohio Oil Co., got a 
flow of 6,500,000 cubic feet of 
gas at 5612 feet in its No. 1 
M. H. Goode, Sec. 26, Block 
161, GC&SF survey. 

South of Waco, in east cen- 
tral Texas, a test drilled below 
2000 feet was reported swab- 
bing 100 barrels of sweet crude 
daily. 

The central east Texas test 
was that of Wheeler and others 


on the Stoltz & Frede tract, 
Hiram Donahoo survey, eight 
miles west of Tanglewood, in 
Lee county. Oil was reported 
coming from sand in the Wil- 
cox formation. 


North Texas Producers 


Elect Directors 


FORT WORTH, March 2.— 
Directors elected at the annual 
meeting of the North Texas Oil 
& Gas Association in Wichita 
Falls Feb. 28, will choose their 
1931 president and other offi- 
cers at a later meeting. 

President P. B. Flynn pre- 
sided at the combined meeting 
and banquet. 

Twenty directors were elect- 
ed from Wichita Falls and 12 
from other north Texas areas. 
Wichita Falls directors includ- 
ed J. P. Barkley, Merrill W. 
Blair, J. S. Bridwell, Orville 
Bullington, Walter K. Camp- 
bell, W. D. Cline, L. H. Cullum, 
E. H. Eddleman, P. B. Flynn, 
P. F. Gwynn, W. B. Hamilton, 
T. F. Hunter, Roy B. Jones, 
John E. Kilgore, R. A. King, 
N. H. Martin, Clifford Mooers, 
John O’Donohl, T. O. Shappell 
and R. L. Underwood. 

Others elected were: O. O. 
Franklin and R. H. Coffey, of 
Vernon; W. C. Young and G. 
L. Abercrombie, of Archer 
City; L. D. Rayn and C. J. 
Bohner, of Burkburnett; W. H. 
Junker and C. H. Richardson, 
of Olney; A. T. McDannald and 


.E. D. Schlaffke, of Electra, E. 


R. Riggs and B. B. Bryson, of 
Graham. 


Canadian Production 


At New High Level 


TORONTO — Production -of 
crude in Canada 1929 reached 
a new high record of 1,117,368 
barrels valued at $3,731,764 
as compared with 624,184 bar- 
rels, valued at $2,035,000 in 
1928. Alberta produced 988,- 
675 barrels; Ontario 121,194 
barrels and New Brunswick 
7,499 barrels. 

Capital empboyed in drilling 
and operating wells was $54,- 
526,398, an increase of 75 per 
cent over 1928. The number 
of firms increased from 190 to 
231. . 
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Oklahoma’s Governor Asks Oil States 


To Bar Importers of Foreign Oil 


FORT WORTH, March 1 
ROPOSAL that Oklahoma, 
Pires: and ‘‘any other one 
state” join in barring for- 
eign or domestic corporations 
that engage in petroleum im- 
portations from abroad was 
read before a Fort Worth con- 
ference the night of March 1 
by Governor “Alfalfa _ Bill” 
Murray of Oklahoma. 

His proposal to governors 
and their representatives from 
Texas, New Mexico and Kan- 
sas was described later as fail- 
ing to meet general approval. 


It was said those attending 
the closed conference favored 
continuance of strict prorating 
practice and that Governor 
Murray had himself shown in- 
terest in a movement for south- 
western states to cooperate 
more closely in curtailment 
measures. Previously he had 
been credited with unfriend- 
liness to such a program. 

A correlating committee of 
the general Mid-Continent Oil 
& Gas Association, appointed at 
its annual directors’ meeting in 
Dallas in December, has for its 
main function the coordinating 
and perfecting of proration 
practices insofar as it may be a 
positive aid to work under way, 
as distinguished from _ inter- 
ference with state committees 
or governmental agencies. 

It is suggested the Mid-Con- 
tinent committee could serve in 
a movement to work out equi- 
table agreement as between 
such states as Oklahoma, Kan- 
sas, Texas and New Mexico, for 
prorating maximum production 
applying to each. It could also 
act as an agency for the promo- 
tion of market outlets and as 
an advisory fact finding body, 
as was primarily intended at 
its formation. 

Attending the conference 
called by the Oklahoma execu- 
tive were Gov. Ross S. Sterling 
of Texas; A. M. Landon of In- 
dependence, representing Gov. 
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Harry Woodring of Kansas, 
and E. H. Wells, state geolo- 
gist, representing Gov. Arthur 
Seligman of New Mexico. 
Louisiana and Arkansas were 
not represented. Scott Hey- 
wood, of Jennings, had been 
expected to represent Gov. 
Huey P. Long of Louisiana. 


Others attending the confer- 
ence included Chairman C. V. 
Terrell, of the Railroad Com- 
mission of Texas, and Lieuten- 





Two Unit Operations 
In East Texas 


HOUSTON, Feb. 28.—Two 
unitized operations, the first 
announced for the Sabine up- 
lift region of East Texas, are 
to be drilled in Rusk and Up- 
shur counties. 


About a mile and a half 
northeast of Overton, in Rusk 
County, the Gulf Production 
Co., and Devonian Oil Co., have 
erected derrick for a test on 
approximately 1200 acres in 
which are also interested the 
Magnolia Petroleum Co., Shell 
Petroleum Corp., Humble Oil 
& Refining Co., and others. 

The test is in the northeast 
corner of the Ida V. Buford 
147-acre tract, William Killen 
survey. If the well produces, 
three offsets will be drilled, 
after which it is proposed to 
develop on a basis of one well 
to each 20 acres. 

In Upshur county, about 
three miles north and west of 
Gladewater, Penn Oil Co., of 
Dallas, and B. B. Smith, of San 
Antonio, each put 2000 acres 
into a joint block and have 
staked location 1000 feet east 
of the west line and 700 feet 
north of the south line of the 
Ollie Buchanan Gage 103-acre 
tract in the J. B. Davenport 
survey. 


ant Governor Edgar Witt; 
Chairman Paul Walker, of the 
Oklahoma Corporation Com- 
mission; Chairman C. A. 
Owens, of Murray’s Special Oil 
Committee; Chairman Dave 
Logan, of the Oklahoma House 
Oil and Gas Committee; Chair- 
man Robert R. Penn, of the 


Central Proration Committee 
of Texas, and the following 
Texas oil operators among 
others: Ed A. Landreth; R. O. 
Dulaney; James D. Collett; 
Charles Roeser; George Cal- 


vert; Earnest Alexander and 
Wyatt C. Hedrick. 


Addressing the conference 
Gov. Murray declared the pas- 
sage of statutes barring im- 
porters of foreign oil by as 
many as three states would 
“leave the Standard subsidi- 
aries Mellon and the rest in a 
situation where they would 
gladly curtail their importa- 
tions rather than have their 
property sold from under 
them.”’ 


His proposals were set out as 
follows: “First it is funda- 
mental that the state can enact 
general laws chartering corpo- 
rations for any purpose it de- 
cides upon, or not incorporate 
them, for any business that is 
intrastate. 


“Let the corporation laws be 
so framed that no domestic (in- 
terstate) corporation in the 
state of Oklahoma (likewise in 
the other states) which is en- 
gaged in the importation of oil, 
either crude or refined or any 
by-products from a_ foreign 
country, transact business in 
the state. 


“Second, prohibit any fore- 
ign corporation the right to a 
license or permit to do busi- 
ness in the state for any pur- 
pose except that authorized by 
a domestic, or intrastate cor- 
poration. In short, let the for- 
eign corporation and the do- 
mestic corporation have exactly 
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the same right—neither to im- 
port foreign oil. 

“Third, in the event that any 
corporation violates this provi- 
sion, a receiver shall be ap- 
pointed to close up its business, 
sell its visible assets and dis- 
tribute the same among its 
stockholders. 

‘Fourth, provide that it shall 
unlawful to permit or li- 
any foreign corporation 


be 
cense 


to transact business within this 
state until it has first filed in 
the office of the corporation 
commission a list of stockhold- 
ers, officers and directors, with 
their residence post office ad- 
dress, amount of stock held by 
each. 


“That failure to state the 
truth in these matters shall 
constitute perjury with appro- 
priate penalties.”’ 


Hoover Is Urged to Initiate 


Steps to Limit Imports 


By Telegraph 

FORT WORTH, March 2 
IMITATION of imports in 
[ an effort to stabilize the 
petroleum industry was 
sought in a_ telegram sent 
President Hoover March 2 by 


Governors Sterling, of Texas, 
and Murray, of Oklahoma. 


The two executives were 
joined in sending the message 
by A. M. Landon and E. H. 
Wells representing the gover- 
nors of Kansas and New Mexico 
respectively. 

It was suggested that Presi- 
dent Hoover call a conference 
of petroleum importers to meet 
with the Federal Oil Conserva- 
tion Board and the Federal 
Trade Commission in dealing 
with the proposed limitations. 


Copies of the message were 
also sent the Shell Petroleum 
Corp., Standard Oil Co. of In- 
diana, Gulf Oil Corp., Stand- 
ard Oil Co. of New Jersey, 
Cities Service Co., and the Sin- 
clair Consolidated Oil Corp. 


“We are dealing with a 
grave emergency in the oil 
situation now existing and we 
appeal to you, as President, to 
urge an immediate agreement 
by those importers with the 
sanction of the various federal 
authorities,’ the message said. 


It was agreed, at a final ex- 
ecutive session Sunday of the 
governors conference which be- 
gan Saturday night in Fort 
Worth, that the executives of 
the states represented should 
each appoint a member of an 
oil states’ advisory committee 
and that other petroleum pro- 


44 


ducing commonwealths should 
be invited to join in a con- 
servation program. 


Governor Sterling appointed 
Robert R. Penn, vice president 
for production of the American 
Petroleum Institute and chair- 
man of the Central Proration 
Committee of Texas. Gover- 
nor Murray appointed his cousin 
Cicero Murray. Kansas and 
New Mexico appointments are 
to be announced later. 


Resolution was adopted that 
the advisory committee “imme- 
diately take such action as may 
be necessary to recommend and 
sponsor such necessary legisla- 
tion for oil producing states to 
effectually conserve to these 
states their natural resources 





J. R. Atchison, recently elected man- 
ager of the Oklahoma Petroleum Mar- 
keters Association, with headquarters 
at Oklahoma City. Mr. Atchison was 
formerly sales promotion manager for 
the Independent Oil & Gas Co. 


for the benefit of the public 
and posterity, such legislation 
to be as nearly uniform as 
possible.’’ 


Texas Producers Endorse 


Federal Oil Probe 


(By Telegraph) 

FORT WORTH, March 2.— 
Investigation of the oil indus- 
try by the federal government 
as provided in a resolution of 
Senators Nye and Thomas be- 
fore Congress was endorsed in 
a resolution adopted by the In- 
dependent Petroleum Associa- 
tion of Texas at its annual 
meeting here today. 


The meeting was marked by 
attacks on pipeline transpor- 
tation rates by Harry Penning- 
ton, of the Valley Oil Corp., 
San Antonio, and explanations 
by Tom E. Cranfill, of Dallas, 
president of the association, of 
bills directed against major 
company operations now before 
the Texas legislature. 

One would prevent companies 
engaged in producing, trans- 
porting or refining crude oil 
from retailing gasoline. Anoth- 
er calls for uniform prices of 
petroleum products throughout 
the state. 


After taking consideration of 
freight differentials, President 
Cranfill, in his annual address, 
endorsed administration of pro- 
ration through the state rail- 
road commissions paying its 
own advisors and umpires rath- 
er than the present practice of 
these men being dependent on 
producers and producer com- 
mittees for their salaries. 


President Cranfill and Ex- 
ecutive Vice President Claude 
C. Wild, of Fort Worth, were 
re-elected at the directors’ 
meeting. B. F. Weekley, of the 
Weekley Oil Corp., Fort Worth, 
succeeded Charles Morganas, as 
secretary-treasurer. 


A change in the constitution 
provided for six vice presidents 
which were elected as follows: 
Niel Davis, of Pampa; P. D. 
Flynn, of the Reno Oil Co., 
Wichita Falls; B. F. Robbins 
of Big Spring; George Calvert, 
of Broderick & Calvert, Fort 
Worth; Harry Pennington, of 
Valley Oil Corp., San Antonio, 
and John A. Deering, of Trad- 
ers Oil Co., Houston. 
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Program for Refinery Meeting 


Of the 


NEW YORK, Feb. 28 


ROUND-TABLE - session 
A for presentation of the 

report of the committee 
on refinery statistics and eco- 
nomics on estimated supply and 
demand for gasoline for the pe- 
riod April 1 to Sept. 30, 1931, 
will feature the first mid-year 
meeting of the division of re- 
fining of the American Petro- 
leum Institute. The meeting 
will be at the Statler Hotel, St. 
Louis, Mo., April 15 and 16. 

R. C. Holmes, president of 
The Texas Co., and chairman of 
the A.P.I. general committee of 
the division of refining, and 
also chairman of its statistical 
committee, will preside. This 
round-table session will be held 
the evening of April 15. 

There will also be sessions 
for discussion of testing of 
fuels for anti-knock value, 
vapor-lock, and other matters 
of interest to the refinery en- 
gineer. 

The official program for the 
two-day meeting follows: 


Motor Fuel : 


Progress Toward a Standard 
Method for Determining the 
Anti-knock Value of Motor 
Fuels, by H. C. Dickinson, U. S. 
Bureau of Standards. 

Automobile Fuel Line Tem- 
peratures, by O. C. Bridgman, 
U. S. Bureau of Standards. 

Report of Committee on 
Testing Methods and Specifica- 
tions, by K. G. Mackenzie, The 
Texas Co., chairman of com- 
mittee. 

Report of Committee on Re- 
finery Statistics and Economics, 
by R. C. Holmes, The Texas 
Co., chairman. 


Refinery Engineering: 

Alloy Steel for High Temper- 
ature Service, by Mr. Newell, 
Babcock & Wilcox Co. 

Corrosion in Condensers. 

Report of Committee on Cor- 
rosion of Refinery Equipment, 
by Walter Samans, The At- 
lantic Refining Co., chairman. 

Manual on Fire Protection in 
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Institute 


Refineries, and Manual on Dis- 
posal of Refinery Wastes, both 
round-table discussions of ten- 
tative drafts of proposed A.P.I. 
manuals. 

Report of Committee on Ac- 
cident Prevention in Refineries, 
by C. W. Smith,.Standard Oil 
Co. (Indiana), chairman. 

There will be committee 
meetings preceding or during 


the mid-year meeting, includ- 
ing meetings of the general 
committee of the division of re- 
fining; the committee on refin- 
ery statistics and economics 
and these standing commit- 
tees: 


Accident prevention in refin- 
eries; corrosion of refinery 
equipment; disposal of refinery 
wastes; fire prevention in re- 
fineries; refinery technology; 
standardization of refinery 
equipment; and the committee 
on testing methods and speci- 
fications. 


The Institute’s board of di- 
rectors will meet at dinner, 
April 16. 


Gulf, Atlantic and Universal 


In Patent 


By Telegraph 
NEW YORK, March 3 


HE cracking patent situa- 
T tion has been clarified still 

further by the signing of 
agreements between the Gulf 
tefining Co., Atlantic Refining 
Co. and the Universal Oil 
Products Co., it was announced 
today. 

Both Gulf and Atlantic have 
paid several million dollars to 
Universal as a settlement un- 
der which the two companies 
will be permitted to develop 
their processes and use the de 
Florez process without fear of 
infringement suits on the part 
of owners of the Dubbs process. 


Universal Oil Products Co. 
will withdraw its suit against 
the Gulf Refining Co. The Gulf 
will drop suits which it has 
filed against several licensees 
of the Dubbs process. It will 
give immunity to Universal and 
all Universal’s present  li- 
censees under the Gulf’s pyro- 
litic cracking patents, but not 
under the aluminum chloride 
patents. 

The Atlantic is said to have 
paid the same sum as the Gulf 
for patent litigation immunity. 
The Atlantic also gave Univer- 
sal and its licensees immunity 
from suit under the Lewis pat- 
ents owned by it. While Uni- 


Agreement 


versal had not sued the Atlan- 
tic for violation of the Dubbs 
patents, Atlantic is building 
several de Florez units which 
the Universal interests have 
claimed were infringements of 
Universal patents. 

Both the Gulf and Atlantic 
were licensees of the so-called 
patent club which reached an 
agreement with the Univer- 
sal interests recently at the 
time that control of Universal 
was sold to the Standard Oil 
Co. of California and the Shell 
Union Oil Co.! 

The de Florez process is con- 
trolled by The Texas Co., which 
is a member of the patent club, 
but all licensees of this process 
were not given immunity at the 
time of the Chicago agreement 
_between patent club members 
and the Universal. Luis de 
Florez worked with W. A. Hall 
in England during the war on 
vapor phase cracking and The 
Texas Co. owns the Hall vapor 
phase patents in addition to con- 
trolling the de Florez process. 

Gulf Refining Co. has reached 
an agreement with The Texas 
Co. under which they have 
agreed not to attack each other. 
The Gulf owns vapor phase pat- 
ents of Clive M. Alexander, 
Bacon Brooks and Clark. 
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Oil Industry's Progress Toward Stability 
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The above chart shows the present status of actual gaso- 
stocks at refineries in this country (solid line) as com- 


pared with the recommendations in the report of the A. P. I. 
committee for stocks for various periods (dotted line) to bring 
the industry out April 1 with total stocks of 40,000,000 barrels. 


By Telegraph 
NEW YORK, March 3 
OTAL gasoline stocks at 


T reson in this country, 
at the close of February, 
stood at nearly 46,000,000 bar- 
rels, as estimated from the 
American Petroleum Institute’s 
weekly report of refinery oper- 
ations, which covers 95.7 per 
cent of the refining capacity of 


the country. 

Publication of the institute’s 
figures are resumed in this is- 
sue, after having been omitted 
in the last two issues because 
of failure of the telegraphed 
figures to reach Cleveland in 
time to carry in the current 
issue. 

This total of 46,000,000 bar- 
rels of gasoline in storage is 
just about 5,000,000 barrels 
above the recommendation of 
the institute’s statistical com- 
mittee for March 1, which is 
based on a goal of 40,000,000 
barrels April 1 as the maxi- 
mum of necessary working 
stocks for the season. 

Where the committee’s esti- 
mate provided for a reduction 
of stocks by only about 1,000,- 
000 barrels in March, refiners 
would actually have to reduce 
them by 6,000,000 barrels dur- 
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This chart shows crude oil supply from week according to the American Pe- 
troleum Institute reports (solid line) in relation to indicated crude oil demand as 
taken from the Bureau of Mines monthly reports (shaded columns). 
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U. S. Crude Runs and Gasoline Stocks as Reported Weekly by A. P. I. 
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Gasoline Stocks Increase 3,000,000 Barrels in February 


ing the month to keep within 
the estimate for April 1. 

During the four weeks period 
in February for which the in- 
stitute figures are now avail- 
able, refiners reporting to the 
institute increased their gaso- 
line stocks from 41,617,000 
barrels as of Jan. 31 to 44,- 
792,000 barrels on Feb. 28. The 
institute committee’s schedule 
was on the basis of an increase 
of about 1,000,000 barrels in 
February. 

The East Coast refining dis- 
trict, which has increased its 


stocks consistently over the 
winter months, contributed 
over 1,000,000 barrels of the 
total increase of a little better 
than 3,000,000 barrels by all 
reporting refineries during 
February. The East Coast, 
Feb. 28, had nearly 8,000,000 
barrels of gasoline in refinery 
storage. 

Other districts held their op- 
erations much more closely in 
line with market demand dur- 
ing February. 

The Indiana, 
tucky = _ district 


Ken- 
about 


Illinois, 
added 





335,000 barrels during that 
month. Oklahoma, Kansas and 
Missouri district added about 
350,000 barrels. Texas added 
435,000 barrels, of which the 
Gulf Coast plants contributed 
over 300,000 barrels. Califor- 
nia added about 325,000 bar- 
rels. 

Crude runs to stills for all 
reporting plants have crept up 
by about 50,000 barrels daily 
during the month, from 2,217,- 
400 barrels daily average Jan. 
31, to 2,266,100 barrels daily 
average Feb. 28. 


Current Refinery Operations 











—_-— Stocks Cracked Gasoline Production 
Per Cent Daily Average Crude Per Cent of os (Thousands of Barrels) % of Total Daily Av. Pro- 
Districts Capacity to Stills (Barrels) Capacity Operated Gas & Capacity duction (Barrels) 
Reporting Week Ended Week Ended Gasoline Gasoline Fuel Oil Fuel Oil Reporting Week Ended 
Feb. 28 Feb. 21 Feb, 28 Feb. 21 Feb. 28 Feb, 21 Feb. 28 Feb. 21 Feb. 28 Feb, 28 Feb. 21 
Bast Coast... ....66 100.0 440,000 450,700 71.8 73.6 7,939 7,745 7,300 7,331 90.3 76,100 80,100 
Appalachian........ 93.8 96,300 91,600 yf yy 69.1 1,480 1,408 1,096 1,063 94.6 19,400 16,600 
i? eee 97.5 289,600 272,600 76.0 74.5 5,140 4,983 3,026 3,054 95.2 55,600 54,600 
Okla., Kans., Mo.... 89.4 247,700 251,700 60.1 61.1 3,245 3,119 3,757 3,735 90.0 49,600 50,000 
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| a eer ere 98.3 144,000 137,300 55.0 52.4 1,801 1,722 2,337 2,295 98.6 32,300 35,300 
Rocky Mountain.... 93.1 37,400 47,700 26.8 34.1 1,851 1,816 893 971 100.0 13,900 14,600 
CORIOPRIG. 2. ce vccce 98.8 464, 700 483,000 52.4 54.4 16,046 15,811 101,315 101,310 97.8 38,400 43,000 
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Texas (Gulf Coast) 


433,600 


La... (Gulf Coast).... 98,700 
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Nebraska “Muny” 


‘Gas Station Bill 


ls Believed Thwarted 


LINCOLN, Neb., Feb. 28 


CTION has been _ indefi- 
A nitely postponed by the 

cities and towns com- 
mittee of the Nebraska house 
of representatives, on the bill 
to legalize the selling of gaso- 
line and oils by all cities and 
villages in Nebraska. 


The bill is not dead, how- 
ever. It is an administration 
measure and may. be called up 
on the floor of the house. 


This bill, House Roll No. 
329, is a pet scheme of Charles 
W. Bryan, who was re-elected 
governor of Nebraska last year. 
He recommended such a law in 
his inaugural address. He has 
a penchant for attacking the oil 
industry in Nebraska. 


The bill amends the state 
statutes relating to delegated 
powers to cities and villages of 
various classes by providing 
specifically that they may have 
the power to engage in the 
business of selling gasoline and 
oil. 

The decision of the cities and 
towns committee to postpone 
returning the bill to the house 
for a vote, came after a hear- 
ing Feb. 26. Three hundred oil 
marketers from all over Ne- 
braska attended’ the hearing. 
Ten speakers were selected to 
present the side of the Inde- 
pendent marketers and were 
introduced to the committee by 
Charles M. Sutherland, secre- 
tary of the Nebraska Independ- 
ent Oil Men’s Association. 


The bill, if enacted, would 
put every village and city in 
the state in the oil and gaso- 
line business on a cost plus 
basis. The bill empowers 
cities and villages ‘‘to engage 
in the business of selling gaso- 
line and oil, both at retail and 
wholesale, and for that purpose 
shall have power to acquire and 
own such real and _ personal 
property as may be necessary 
and incident thereto. 

“The city shall not charge 
for gasoline and oil, sold by it, 
more than the cost thereof to 
the city plus the cost of han- 
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dling the same, including con- 
tingencies.”’ 


What might be a contingency 
is not specified. Mr. Suther- 
land has told Nebraska jobbers 
that rent, local and state taxes, 
contributions to local charities, 
and a multitude of overhead 
expenses would not be includ- 
ed in the cost of doing busi- 
ness by the cities and villages. 


The bill was introduced by 
A. J. McCoy of Dawes county, 
a farm member of the house. 
In behalf of the bill appeared 
J. R. Farris, Governor Bryan’s 
purchasing agent at present 
who operated the municipal 
gasoline station in Lincoln for 
18 months. The Lincoln sta- 
tion is the only municipal sta- 
tion in the United States. This 
station has always sold gaso- 
line at a lower price than gaso- 
line can be sold by a private- 
ly owned station which has to 
pay taxes, rent and other busi- 
ness expenses. 


The Lincoln station has been 
the cause of a prolonged price 
war in the state’s capital. The 
war seems to have. abated 
somewhat at present but gaso- 


line is selling at 16 cents a 
gallon including 4 cents state 
tax. 


Mr. Sutherland in his Feb. 21 
bulletin to association members 
asked that a “‘large petition in 


boots” attend the Feb. 26 
hearing. And he got the re- 
sponse from the 300 oil job- 


bers. The oil men believe the 
bill will be allowed to die in 
committee but are watchful for 
any action that may come from 
socialistically minded members 
of the house who might be 
nursing the governor’s hobbies. 


The state had its first mu- 
nicipal station back in 1924 
when John Hopkins, running 
for city commissioner in Oma- 
ha, and having in mind the 
success of Charles Bryan in 
running for governor the first 
time on a platform of munici- 


pal coal yards, started a 
“muny” gasoline station in 
Omaha. He used city property 


and city firemen to run the 
station. This station closed 
during a period of low prices 
later in 1924. 


Then Bryan, in his second 
term as. governor, in 1925 
started a state owned gasoline 
station in the outskirts of Lin- 
coln. Here he used state funds 
and state help. This venture 
languished when Bryan became 
the Democratic nominee for 
vice-president. 

Lincoln voted an amendment 
to its charter in 1925, allowing 
its city authorities to engage in 
the oil business. This ‘‘muny”’ 
enterprise was attacked in 
court by both the independent 
marketers and by the Stand- 
ard of Nebraska. The case 
was carried to the U. S. Su- 
preme Court and the position 
of the city upheld in a Supreme 
Court decision late in 1927. 


Fight Tax on Income 


From State Land 


WASHINGTON, Feb. 28.— 
The U. S. Supreme Court this 
week heard arguments as to 
whether income derived from 
land leased by the state of 
Texas is subject to the federal 
income tax law. The federal 
government contends that it 
is. 

The question was presented 
in an appeal from the Circuit 
Court of Appeals of the fifth 
circuit (New Orleans) on the 
suit of James W. Bass, col- 
lector of internal revenue, to 
recover $736,000 from Group 
No. 1 Oil Corp. The federal 
district court held for the tax 
payer. The Circuit Court of 
Appeals reversed that and the 
oil company carried the matter 
to the highest tribunal. 


Homer L. Bruce, for the oil 
company, contended that the 
lessee oil company was an in- 
strumentality of the state for 
the recovery of part of its 
property, namely, oil and gas 
under the surface and that in- 
asmuch as instrumentalities of 
the state were not taxable the 
income of the oil company, on 
the oil and gas recovered for 
the state, was not taxable. 
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Lincoln One-Stop Station Fits In With 
“Beautify the Community” Campaign 


HEN the Lincoln Oil 

Refining Co. opened 

its new station at Vin- 
cennes, Ind., last August, it 
not only had completed one of 
the most attractive super serv- 
ice stations in the country, but 
it had gone a long way in ob- 
taining the good will of towns- 
people in this oldest city of In- 
diana by erecting this station 
during a “beautify the com- 
munity” campaign. Nothing 
was left undone to justify the 
aims of this campaign, as may 
be seen by referring to the pic- 
ture of the station on the cover 
of this issue. 


Colonial type of architecture 
was fittingly chosen to keep 
alive the atmosphere in which 
Vincennes has been _ steeped 
since the early days of Ameri- 
can colonization. 


The station is diagonally 
placed across the rear of the 
site. This permits the attend- 
ant to see incoming traffic from 
all directions and helps him to 
serve more quickly. The drive- 
ways are wide and level with 
the street, permitting easy ac- 
cess. 


On the ground floor in the 
center is the sales room. Im- 
mediately behind that is the 
supply room. A stairway leads 
from the sales room to the sec- 
ond floor which comprises the 
general and private offices for 
conduct of company business in 
this district. Modern metal 
furniture, closets, telephones, 
and electric conveniences com- 
prise the equipment. 


To the right of the sales 
room is the greasing and oil- 
ing room. This room opens to 
the outside with large doors 
which raise up and slide back 
overhead. Mechanically pow- 
ered greasing and oiling 
equipment is installed in the 
basement of this room to per- 
mit cars to be serviced from 
the under side. 


A room for car washing is to 
the right of the greasing room. 
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It has the same type of doors 
and has power lift and modern 
washing equipment. 

To the left of the sales room 
is the tire and battery service 
department. It is equipped to 
provide complete service with 
tires, batteries and accessories. 
Linco tires and Linco batteries 
are handled. A display window 
for tires and accessories has 
been provided here. 


A rest room for ladies is ar- 
tistically decorated and _ fur- 
nished for comfort and conveni- 
ence. The floor is of mastic 
tile, the woodwork finished in 
light colored enamel and the 
walls in pale green. There are 
attractive drapes on the win- 
dows and a drinking fountain. 

The center part of the sta- 
tion building, which is two 
stories high, projects over the 
driveway, supported by four 
massive white columns. It 
forms the portico in the best 
colonial manner. It is light- 
ed with floodlights concealed in 
the ceiling. Floodlights on 
high poles illuminate the front 
of the building. 

A large electric Neon dis- 


play sign is placed diagonally 
across the sidewalk at the cor- 
ner and signs of the various 
departments are also Neon 
type. 

Under the portico are three 
electric gasoline pumps. An- 
other battery of three is placed 
on an island in front of the 
outer drive. 


A bronze plaque of Abra- 
ham Lincoln has been _ set 
above the door into the frame- 
work. 


Vases containing the flowers 
and ferns are of stone. There 
is a triangular plot of grass in 
front of the building, on which 
stand three large vases of fern- 
ery. Another smaller plot of 
grass and ferns are found in 
front of the ladies rest room, 
improving the appearance of 
the entrance. 


Cost of the station was $40,- 
000 according to George W. 
White, advertising manager. 
The Lincoln Oil Refining com- 
pany operates a refinery at Rob- 
inson, Ill., and has its head- 
quarters there. It is a subsidiary 
of The Ohio Oil Co., Findlay, O. 
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Ground plan of Vincennes station of Lincoln Oil Refining Co. 
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How Commercial Accounts Developed 


And Why They Are Continued 


O CLEARLY understand 

the actual meaning of the 

classification ‘‘commercial 
account”? there should be some 
knowledge of the historical rec- 
ord that is behind the classifi- 
cation. 

As far back as 1912 or 1913 
the consumption of gasoline 
was essentially in passenger 
cars and the petroleum indus- 
try’s medium of service to pas- 
senger car owners was through 
dealers, and the dealers’ medi- 
um of serving the automobile 
owner was through a curb 
pump, consisting of an under- 
ground tank and measuring 
pump. 

At this time there were com- 
paratively few trucks in use by 
business concerns, and_ the 
medium of delivery was by 
horse-drawn vehicles. How- 
ever, about this time, in the 
larger urban centers, the busi- 
ness concerns, having a com- 
paratively large delivery prob- 
lem, started to use motor oper- 
ated vehicles, commonly known 
as trucks, and the medium of 
serving these business concerns 
with gasoline was by tank 
wagon. 

At 
existence 
gasoline 


this time there were in 
practically only two 
station prices: 

1. Tank wagon price to con- 
sumers—meaning sales and de- 
liveries by tank wagon to pri- 


vate garages and to business 
concerns using gasoline for 
trucks and passenger cars in 
the conduct of their business. 

2. Tank wagon price to 
dealers—which normally was 
two cents a gallon below the 


tank wagon price to consumers. 

Over a period of two or three 
years, the use of trucks by 
business concerns having rela- 
tively large delivery problems 
increased and the volume of 
the consumption of gasoline by 
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any one of these business con- 
cerns grew in volume to be 
equal to or larger than the de- 
liveries to the average dealer. 

About this time, it became 
the practice in the industry to 


make yearly contracts with 
business concerns for their 
gasoline requirements. The 


practice then came into effect 
of selling commercial accounts 
their yearly requirements un- 
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pany on the subject of dis- 











counts to commercial ac- 
counts. 
der a contract and for deliv- 


ery by tank wagon at a differ- 
ential in price off the tank 
wagon price to consumers, and 
usually, at the same differen- 
tial which existed between the 
tank wagon price to consumers 
and the tank wagon price to 
dealers. This meant that un- 
der a yearly contract a com- 
mercial account was sold for 
delivery by tank wagon essen- 
tially at the dealer’s price in 
effect on date of delivery. 

The petroleum industry was 
probably one of the leaders in 
the use of motor trucks for de- 
livery purposes and certainly 
accentuated the economics and 
possibilities of this form of de- 
livery. An important observa- 
tion is that, as far back as 1912 
and 1913, the business concerns 
using motor trucks, who were 
buyers of gasoline from petro- 


leum companies, were served 
direct by refiners and _  pur- 
chased their gasoline under 
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yearly contract at a discount 
in price below the tank wagon 
price to consumers. 


It was about this period of 
time that the first company 
owned and operated service sta- 
tions came into existence, and 
the essential reason for the 
company owned service sta- 
tion was the necessity for rais- 
ing the standard of service ren- 
dered to the gasoline consum- 
ers. The previous standard of 
service rendered through the 
medium of dealers was exceed- 
ingly poor. 

Over a period of two or three 
years the use of trucks by 
business concerns for delivery 
purposes and also the use of 
passenger cars by these same 
companies, particularly in the 
large cities, grew very rapidly, 
and with the development of 
the company owned and operat- 
ed service stations there came 
into existence the service sta- 
tion price, and commercial ac- 
counts, under contract, began 
to use the company owned 
service stations as a medium of 
service for their trucks in addi- 
tion to the tank wagon deliv- 
eries. 

Contracts for gasoline called 
for a definite quantity over a 
period of a year and for de- 
livery by tank wagon and serv- 
ice station, and it became the 
custom to grant a discount un- 
der these contracts of 1 or 2 
cents a gallon off the prevail- 
ing tank wagon and_ service 
station prices to consumers, but 
with due consideration to the 
volume of business that the 
contract called for. 


Over the period of subse- 
quent years, the use of com- 
mercial trucks by business con- 
cerns for delivery purposes 
grew very rapidly and extend- 
ed beyond the large cities. In 
Pennsylvania, for example, it 
finally reached a point where 
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the consumption of gasoline in 
commercial vehicles was equal 
in volume to the consumption 
of gasoline in all passenger 
cars. 

The custom of the industry, 
from that period of time (in 
1913 and 1914) to date has 
been to personally solicit the 
commercial accounts on the 
basis of a yearly contract for 
a given quantity and at a dis- 
count off the retail service sta- 
tion and tank wagon prices. 


Classification of Commercial 
Accounts 


Today the classification of 
“commercial accounts” include 
a wide range of various busi- 
ness concerns, including rela- 
tively small business concerns, 
operating two or three trucks 
and where the consumption 
averages approximately 5000 
to 6000 gallons per annum, up 
to the comparatively large buy- 
ers, such as public service cor- 
porations, express companies, 
department stores, meat pack- 
ers, railroads, departments of 
the government, state, cities, 
counties, all of whom buy un- 
der some form of a contract 
specifying a definite quantity 
and period of time, calling for 
deliveries through the medium 
of service stations, tank 
wagons or through the medium 
of dealers. 


In all cases this business is 
solicited by a refinery or their 
salesmen and contracts are 
made direct with refiner or the 
refiner’s distributors. The prac- 
tice of contracting with com- 
mercial accounts for a period 
of time and for a definite quan- 
tity is in existence today and 
has been in existence practi- 
cally since the inception of the 
motor driven truck as a medi- 
um for delivery service, and at 
least over a period of 16 or 18 
years. 

What is the justification for 
selling a commercial account 
at a lower price than on a sale 
to the average passenger car 
owner for the same form of de- 
livery service? 

In the beginning, when de- 
liveries to commercial accounts 
were made by tank wagon un- 
der a contract specifying a defi- 
nite quantity and a period of 
time, and with the assurance of 
this volume of business to the 
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seller over the period of a year, 
it seemed perfectly reasonable 
and economical that the com- 
mercial account under this con- 
tract should be sold at some 
lower price than the same com- 
pany would sell the passenger 
car owner for tank wagon de- 
livery to ae private garage 
where the total consumption, 
or delivery over the period of a 
year, probably amounts to not 
exceeding 500 gallons as com- 
pared with the assured contract 
gallonage of the commercial 
buyer of from 20,000 to 30,000 
gallons. It also seems perfect- 
ly reasonable that these com- 
mercial buyers should be sold 
on the same price basis as a 
dealer under contract, and 
where the volume of business 
is equally as large and fre- 
quently very many times great- 
er. This, in the beginning, per- 
tained strictly to tank wagon 
deliveries. 

With the development of the 
company-owned — service _ sta- 
tions, the commercial account 
buying at a discount under a 
contract, where in a great ma- 
jority of cases, the service sta- 
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tion deliveries were incidental 
to tank wagon delivery, it 
seemed perfectly logical, eco- 
nomic and_ reasonable’ that 
these commercial accounts 
were entitled to a discount off 
the tank wagon price and like- 
wise entitled to a discount at 
service stations. If, under a 


contract, it is reasonable and 
economic to sell a commercial 


account for delivery by tank 
wagon at a lower price than to 
sell a passenger car owner for 
tank wagon delivery to a pri- 
vate garage, the same economic 
rules that would justify this 
discount in price is surely ap- 
plicable to the same commer- 
cial account taking deliveries 
under contract, where the de- 
liveries are made through the 
medium of service stations. 
An analysis of the total vol- 
ume of gasoline business un- 
der contract with commercial 
accounts shows that about two- 
thirds of the volume calls for 
delivery by tank wagon and 
one-third for delivery at serv- 
ice station. This applies to all 
classes of accounts that might 
reasonably and justifiably be 
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included under the classifica- 
tion of ‘“‘commercial accounts.’’ 


Of the total volume of busi- 
ness passing through company 
owned service stations, the gal- 
lonage delivered to commercial 
accounts -under contract may 
represent 50 per cent of the 
total volume of service station 
business, and which is a rea- 
sonable proportion of the ac- 
tual consumption in the indus- 
trial cities by commercial ve- 
hicles, as compared with pas- 
senger cars. 


The commercial business 
that is apt to come to service 
stations, is usually the result 
of personal solicitation and is 
a fixed quantity for a period of 
time under contract, whereas 
the passenger car is impossible 
of personal solicitation and is 
usually the result of building 
up goodwill through the medi- 
um of advertising, quality of 
product, convenience of serv- 
ice station location, etc. 


FIXED or assured volume 

of commercial business al- 
ways tends towards economy in 
the operation of the service sta- 
tion, whereas the passenger car 
business is apt to be uncertain 
and with a fluctuating factor 
involved. 


The following are some fac- 
tors that enter into the opera- 
tion of the _ service’ station 
which we believe justify a 
lower price to the commercial 
accounts under contract than to 
passenger cars: 


1. The commercial accounts 
represent comparatively few in 
number and are subject to per- 
sonal solicitation and contrac- 
tual relationship. 


2. Commercial business is 
practically constant in volume 
throughout the year and not 
subject to seasonable fluctua- 
tions. 


3. The constant volume. of 
business tends to reduce the 
operating costs at service sta- 
tions. 


4. The credit risk is deter- 
minable and the _ accounting 
comparatively low. 


5. The commercial vehicle 
requires practically no special 
service, compared with passen- 
ger cars and the volume taken 
by any one vehicle is four or 
five times as great as the de- 
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livery to any one passenger 
car. 


Our experience, over a pe- 
riod of years, in the operation 
of company-owned service sta- 
tion indicates that those sta- 
tions having a proportionately 
high percentage of commercial 
business for delivery under 
contract show the lowest oper- 
ating costs and the largest re- 
turn on the investment in the 
stations. 


Variations in Marketing Condi- 
tions in Different Regions 


It is to be recognized that 
what may be a justifiable prac- 
tice and truly economic in the 
states which are essentially in- 
dustrial, where the volume of 
commercial business is large, 
the same practices would be en- 
tirely unjustified in other non- 
industrial states, where the 
same economic conditions do 
not prevail. 


There is no justification for 
a discount to commercial ac- 
counts for delivery by tank 
wagon, or at service stations, 
unless some of the factors re- 
cited above actually do prevail. 
The promiscuous granting of 
discount to so-called commer- 
cial accounts, and where truly 
commercial accounts do not ac- 
tually exist, is certainly not 
justified. Regardless of how 
justifiable a practice may be 
and with true economics behind 
it, there may be abuses, but 
the abuses which may be in- 
cidental, should not condemn a 
justifiable practice. Some of 
these abuses along the Atlantic 
Seaboard are: 


1. Granting the commercial 
discount promiscuously to indi- 
viduals who may be employed 
by the company contracted 
with. 

2. Granting discounts under 
contract to companies or asso- 
ciations, not commercial, and 
where the volume of business 
is relatively small. 


3. Granting the commercial 
discount to individuals through 
the medium of identifying cars, 
where there is absolutely no 
justification for the discount 
and where the discount 
amounts to discrimination in 
price. 


Effect on Dealer Business 


Statements are made that 
the granting of a discount to 


a commercial account under 
contract for service station de- 
livery at company-owned serv- 
ice stations causes dealers to 
grant discounts to commercial 
accounts without a _ contract. 
The experience of the writer 
over the past 18 years in mar- 
keting and in handling dealer 
accounts, where the volume of 
dealer business amounts to 60 
per cent of the total volume of 
business, is that over that pe- 
riod of time dealers have not 
complained of the practices of 
granting discount to a legiti- 
mate commercial account un- 
der contract and for delivery 
at service stations. The reason 
for this is that ordinarily the 
class of accounts that are sold, 
are those accounts which have 
for years dealt directly with 
refiners and ordinarily not 
through the dealers. 


PRACTICE that the dealer 

does complain of and justi- 
fiably so is that of making de- 
liveries by tank wagon to con- 
sumers of small quantities at 
a current tank wagon price, 
equal to the dealer’s price. Or- 
dinary consumers taking deliv- 
ery by tank wagon are certain- 
ly not entitled to buy at the 
same price as the dealer, and 
particularly where there is no 
assurance of a reasonable vol- 
ume of business over a period 
of time. 


Actual practice in an adjoin- 
ing state where commercial dis- 
count at service stations is as- 
sumed not to exist: 


Impartial investigation has 
satisfied the writer that in the 
state where commercial dis- 
counts at service stations are 
assumed not to exist— 


1. That a majority of the 
commercial accounts buying at 
service stations actually do buy 
at a discount. 

2. That some of those com- 
mercial accounts that normally 
would buy at service stations 
have had tanks and pumps in- 
stalled and are purchasing by 
tank wagon, the net result of 
which is a duplication of serv- 
ice facilities and an actually 
lower realized price. 


Economic Use of Existing Mar- 
keting Facilities 


In the end the industry has 
invested millions of dollars in 
marketing facilities, a great 
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part of which is in company- 
owned and operated service 
stations. These facilities were 
established for the purpose of 
serving consumers of gasoline 
and motor oils. In the indus- 
trial states along the Atlantic 
Seaboard, one-half of the total 
gasoline consumed is purchased 
by buyers for commercial ac- 
counts, although these buyers 
are few in number compared 
with the passenger car owners, 
it must be recognized that their 
purchases represent a quantity 
equal to the total volume of all 
passenger car buyers. These 
buyers of relatively large 
quantities of gasoline do and 
will buy at some better price 
than the average passenger car 
owner, and it seems perfectly 
reasonable and economical that 
they should be served through 
the facilities that the industry 
has already established. 


If the industry, as it exists 
today, is unwilling to recog- 
nize the buying power of the 
relatively large commercial 
buyer, the commercial buyers 
will certainly establish their 
own facilities for the charac- 
ter of service that they require. 
If a commercial buyer who is 
purchasing under a yearly con- 
tract, and whose gallonage may 
range from 50,000 or 60,000 gal- 
lons per annum to several hun- 
dred thousand gallons per an- 
num is to be sold for deliver- 
ies on the same price basis as 
an individual passenger car 
owner, then the whole price 
structure for gasoline to an in- 
dividual passenger car owner 
will have to be on a level equal 
to the buying power of the 
largest commercial buyer. This 
will result in an unnatural, un- 
justifiable and unprofitable 
price structure. 





TORONTO — Ribstone Oils 
Ltd., of Calgary, has contracted 
with the Canadian Pacific rail- 
way to furnish 400 barrels of 
crude oil daily for its locomo- 
tives in the Rocky Mountain 
division. The oil company will 
build a 14-mile pipeline from 
its wells to the railway station 
at McLaughlin, Ala. 


March 4, 1931 


ADVERTISING PASTS PEMOVED 










Texas Marketers Fighting 
The “Divorce” Bill 


HOUSTON, Feb. 28 
ARKETERS who operate 
as incorporated firms, 

whether major companies or 
not, would be adversely af- 
fected by the oil industry di- 
vorce bill pending in the state 
legislature at Austin, according 
to L. H. Flinn, managing di- 
rector—counsel of the Texas 
Petroleum Marketers Associa- 
tion, Houston. 


The bill, which seeks to pro- 
hibit crude producing, trans- 
porting and refining companies 
from engaging in retail sales, 
would, according to Mr. Flinn, 
prevent wholesalers, or jobbers, 
from marketing to the public. 
Many of the TPMA members 
engage in both wholesale and 
retail distribution, yet classify 
as Independent companies. 

Mr. Flinn points out that, un- 
der provisions of the bill, mar- 
keting corporations would be di- 
vided and members required to 
form a wholesale and a retail 
corporation. 

“It is not necessary to point 
out the disorganization, loss, 
change in banking connections 
and so forth that would result 
from this,’ he stated. ‘But still 
further, the bill provides that, 
even though such separate cor- 
porations may be formed, they 
can in no manner be affiliated, 


and no director of one may 
serve as agent, officer or di- 


rector of the other; they cannot 
be affiliated through stock own- 
ership, common control or par- 
ent holding company, nor con- 
tract or arrange to furnish any 
material necessary to the con- 
duct of the other corporation’s 
business.”’ 


Mr. Flinn refers to a hypo- 
thetical situation in which an 
incorporated Independent com- 
pany is owned within a family. 
The company wholesales, re- 
tails and owns gasoline service 
stations. If the bill should be- 
come a law, Mr. Flinn points out 
that the company would have 
to divorce its wholesale from 
its retail business; and neither 
its head nor his family could 
hold any interest on the con- 
duct of the other company, 


meaning thereby the quitting 
of either the wholesale or the 
retail business. 


A postponed hearing on the 
bill has been set for March 4 at 
Austin, when both Independent 
marketers and major interests 
will appear against it. 


Another bill before the legis- 
lature, which does not seek 
change of the present four cents 
gasoline tax, would impose its 
application on the first handling 
of gasoline in the state, whether 
by sale, use or distribution. By 
adding distribution the state 
covers gasoline shipped in from 
other states. 


As written, the bill imposes 
the tax on those who blend and 
distribute gasoline as well as on 
the refiner, user and deliverer, 
where it has not been previous- 
ly paid. Tax on casinghead gas- 
Oline is postponed until distrib- 
uted since its high volatility 
causes material loss. 


Increased income from the 
so-called ‘‘dragnet measure”’ 
would not help the impover- 


ished Texas general fund, as 
three-quarters of the collections 
would continue to go to the 
highways fund and one-quarter 
to the school fund, the latter 
necessitated by a constitutional 
provision which has always ap- 
plied in the state. 

The Texas Petroleum Mar- 
keters Association is on record 
as opposed to any taxation that 
would further burden the con- 
suming public, or add to the 
cost of its members doing busi- 
ness in the state. In this con- 
nection, Mr. Flinn says of a bill 
levying a 50 cents license fee on 
all gasoline pumps, which is 
sponsored by the state depart- 
ment of agriculture: 


“It was explained at a recent 
conference in Austin’ that 
money derived from this source 
would be used to employ addi- 
tional inspectors. It was fur- 
ther developed that such fees, 
borne by oil companies, would 
cover the cost of inspection of 
storekeepers’ scales, hucksters’ 
scales, cotton scales and ‘what 
have you?’ ”’ 
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Describing in detail new 
developments and im- 
provements in our hy- 
draulic system. Copy will 
be sent upon request. 


To the right is shown new 
valve housing for welding 
direct onto tank. Permits 
removing valve without 
disturbing any pipe lines. 
Made in aluminum or 
steel for 2", 3'' and 4!! 
Flanged type Valves. 





" TYPE U OPERATOR 


Type U operator has many changes. All 
linkage is enclosed and operates in oil. 
The piston has an automatic by-pass 
which eliminates pumping and permits a 
6U operator to open any number of valves 
up to six. Made in three sizes, 1U, 4U 
and 6U. The Distributor works in con- 
junction with the type 4U and 6U opera- 
tor and permits operating all the internal 
valves in any combination desired. 
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Fusible plugs should be 
placed in all lines as a safe- 
ty against fire hazards. 
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AIR BLEEDE 


PRESSURE CONNECTION. 


SCREW- FLANGE OR WELDING 


VALVE HOUSING 


No. 2 


The* Ignition Control 
guarantees that the in- 
ternal valves are not 
open while the truck is 
in motion and that the 





motor is not running 

while the valves are open 

and unloading. IGNITION 
CONTROL 


The new internal valve has the screw for 
bleeding the air out of the system in the 
hex base. All bleeding of air is accom- 
plished from outside the tank. 


The Syphon 
Breaker assures 
accuyate meas- 
urement of the 
meter as it is 
impossible to 
drain the meter 
of liquid and 
thereby measure 
air. 





TYPE U INTERNAL VALVE 


Tank Manufacturers “whoY maintain 
large stocks of S&_J Hydraulic Valoes. 


C The Heil Co. 


Standard Steel Works * 
Columbian Steel Tank’Co. 
Quaker City Iron Works 
Butler Manufacturing Co. 
A.F.Robinson BoilerWorks 
The Boardman Co. 

Puget Sound Sheet Metal 

Works 
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Independent Jobber Can Succeed Today, 


One Such Tells Ohio Marketers 


COLUMBUS, Feb. 26 
HE Independent marketer 
T= succeed under condi- 
tions today. The market- 
ers of Ohio who attended the 
annual convention of the Ohio 
Petroleum Marketers Associa- 
tion here Feb. 24, 25 and 26, 
have the word on that of Wil- 
liam G. Lyden, Lyden Oil Co., 
Youngstown. 

Mr. Lyden told how his com- 
pany increased its business vol- 
ume and profits by doing sever- 
al simple things. One was to 
change its merchandise to prod- 
ucts that were more in public 
favor. It refused to accept un- 
profitable accounts. It elimi- 
nated waste time in handling 
its goods from tank car to serv- 
ice station tanks. 


Mr. Lyden said that his com- 
pany, after handling one line 
of products three or four years 
did not make the progress it 
expected. The last year of the 
period, he said, showed a gaso- 
line volume actually 4000 gal- 
lons less than the volume the 
first year. Soa change was de- 
cided on. 

With a new line the companv 
increased its volume 48 per 
cent the first year and the next 
year it increased its business 
30 per cent over the preceding 
year. This meant almost a dou- 
bling of the business in the 
two years with the new prod- 
ucts. 


This increase was accom- 
plished in the face of great 
competition, Mr. Lyden said. 


One competitor who had been 
doing a business of 75,000 to 
85,000 gallons of gasoline a 
month increased its business to 
an average of 1,100,000 gal- 
lons a month last year, Mr. 
Lyden cited, as an example of 
the competition his company 
had. 

The Lyden company found 
delivery costs could be reduced 
by using larger truck tanks. It 
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found a truck tank of 1000 gal- 
lons capacity could deliver as 
many loads a day as a 600-gal- 
lon tank truck. Changing to 
the larger sized equipment, de- 
livery volume was increased 
two-thirds without adding pro- 
portionately to the expense. 
There was no increase in labor 
cost and other expense was only 
a little more. 

The company repiped its bulk 
plant, replacing 2-inch lines 
with 38-inch lines. This speed- 
ed up the movement of light 
oils through the plant. Where- 
ever possible two fill pipes were 
placed on underground tanks 
at the company’s service sta- 
tions and at dealers’ stations. 
This permitted unloading two 
compartments of a tank truck 
at a time. 

“TI can’t understand the 550- 
gallon service station tank,” 
Mr. Lyden said. ‘‘We have 
bought only one in four years.” 

The company installs larger 





New Officers for Ohio 
New officers of the Ohio 
Petroleum Marketers Asso- 
ciation, elected at their an- 
nual convention at Colum- 


bus, Feb. 24, 25 and 26, are: 

President, E. V. Weber, 
Eureka Oil Co., Reading. 

First vice president, L. H. 
Rogers, Rogers Oil Co., Lo- 
rain. 

Second vice _ president, 
William G. Lyden, Lyden 
Oil Co., Youngstown. 

Third vice president, 
J. R. McElroy, Pear! Oil Co., 
Bowling Green. 

W. A. Milne, executive 
secretary, is chosen by the 
directors. Terms of no di- 
rectors expired at this meet- 
ing. 











tanks at its own stations and 
insists on them at dealer sta- 
tions. Unless it has larger 
tanks it cannot make full truck- 
load dumps. Full dumps reduce 
delivery costs and make busi- 
ness profitable. 

“If dealers don’t take full 
loads let some major company 
have them,” he commented. 
“We don’t want little accounts; 
they are too expensive.”’ 


The Lyden company adopted 
a policy of cash on delivery for 
dealers. The customer the com- 
pany has sought is the one who 
pays cash for the gasoline he 
buys. When the dealer has 
that kind of customer, the 
dealer can afford to take full 
loads and pay on delivery, Mr. 
Lyden added. 


The Lyden company is con- 
tributing nothing to the over- 
building of service stations, Mr. 
Lyden said. The company has 
built only one in five years, but 
is always anxious to take un- 
der control good existing deal- 
er stations. 

In making any improvements 
at stations the Lyden company 
figures the expense must be 
amortized in three months at 
the rate of 2 cents a gallon on 
the gasoline sales. For exam- 
ple, if a station does 5000 gal- 
lons of gasoline a month, the 
company can afford to spend 
$300 in improving the station’s 
equipment, which amount is 2 
cents a gallon on 15,000 gal- 
lons for the three months. 

When the dealer business 
was put on a credit basis there 
were some dormant outstand- 
ing accounts, he said. Notes 
were made out for these and, 
after signatures were obtained, 
the notes were placed with a 
bank for collection over a six- 
month period. 

Credit customers are billed 
the first of each month and, un- 
less they pay by the 20th, they 
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are billed again. If they do not 
pay by the end of the month, 
their credit privilege is can- 
celled, Mr. Lyden said. 


The dealer c.o.d. policy is 
strictly enforced, he said. Truck 
drivers are required to pay for 
the gasoline they have deliv- 
ered as soon as they return to 
the bulk plant. If they should 
fail to get the money or a check 
from a dealer they have to pay 
for the load themselves, Mr. 
Lyden said. 


FRAMEWORK for sales 

talks was given the mar- 
keters by O. J. McClure, Chi- 
cago. 

Service station men can be 
trained to sell, he said. They 
can be taught to synchronize 
their physical efforts in serv- 
icing a car with sales efforts. 
Oil marketers must continually 
work to educate their men in 
selling, he advised. Such edu- 
cation work is a long job, he 
said, but results can be ob- 
tained by persistent effort. 


Homer J. Buckley, of Buck- 
ley, Dement & Co., Chicago, de- 
clared the oil industry must do 
creative selling and give cre- 
ative service. Many marketers, 
he said, did not have lists of 
desirable prospects. Neither 
did they plan their sales far 
enough in advance but waited 
until the eleventh hour before 
setting in motion any new busi- 
ness campaign. 


Selling effort and advertis- 
ing should be increased in 
times of business depression, 
Mr. Buckley said, citing cases 
of several large corporations 
which did a larger and more 
profitable business in 1930 than 
in 1929 after they had_ in- 
creased their advertising ex- 
penditures. 


‘‘When there is a depression, 
when the going is hard, and 
you are starting up the hill, 
then is the time to step on the 
gas,” he declared. 


Unprofitable outlets should 
be eliminated, he advised, and 


effort should be directed to 
those outlets that have _ possi- 


bilities. He said there was a 
great waste in personal selling 
because the salesman spent so 
little time in actual contact with 
buyers. A great deal of person- 
al selling effort is wasted also, 
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he said, because such selling 
was not accompanied by ade- 
quate promotional effort. 


The Independent jobber will 
be as much a factor in the mar- 
keting of petroleum products 
10 years hence as he is today, 
said R. M. Ward, Skelly Oil Co., 
in an address on “Bigger Prof- 
its in Better Merchandising,’’* 
The jobber of the future may 
have to change his method of 
doing business; he may have to 
meet the new competition, but 
he will meet it, Mr. Ward pre- 
dicted. 


The time is coming, Mr. 
Ward said he believed, when 
marketers would derive part of 


their profits from something 
besides their staple products. 
He said he doesn’t believe 


diminishing profits per unit of 
sale will affect motor oil as 
much as gasoline business be- 
cause motor oil propositions 
have not been abused as much 
as gasoline. 


He predicted the marketing 
of accessories and specialties. 
Salesmanship then will be re- 
quired because the public will 
not take away the goods in 


most instances without being 
sold, he asserted. 
Mr. Ward emphasized the 


need for adequate display for 
oils, specialties and accessories 
at service stations and on tank 
trucks, particularly those 
trucks that sell the farm trade. 
He told of pump island display 
cabinets where many articles 
motorists buy may be dis- 
played. He said that motor oil 
might be kept in these _illu- 
minated cabinets which should 
have a heating element to keep 
the oils warm in winter. 


E ALSO told of the possibili- 
ties of displaying oil and 


grease specialties in visible 
cabinets on the side racks of 
trucks. He said one middle 


western marketer he knew had 
materially increased grease 
sales by displaying the goods 
attractively in glass enclosures 
on the truck sides. 


R. A. Wotowitch, Henry lL. 
Doherty & Co., and chairman 
of the American Petroleum In- 
stitute committee on fire pre- 


*See NATIONAL PETROLEUM Nov. 


5, 1980, page 61. 
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vention in the marketing di- 
vision, outlined three destruc- 
tive forces in the marketing of 
petroleum products. The first 
of these forces was fire; the 
second was the peddling, rath- 
er than the selling, of our 
goods at unfairly low prices, 
and the third was the ‘crazy 
desire on the part of politicians 
to pick on the oil industry in 
the way of gasoline and auto- 
mobile taxes.”’ 


R. WOTOWITCH said the 

industry’s market of more 
than 26,000,000 motor vehicles 
had been brought to it on a 
platter but that it was giving 
away its products for the op- 
eration of those vehicles and 
not selling them. 


Fayette B. Dow, general 
counsel, National Petroleum 
Association and Washington 
counsel of the American Petro- 
leum Institute, discussed the 
controversy between the rail- 
roads and the motor trucking 
industry. The _ railroads, he 
said must meet the new com- 
petition by business’ rather 
than by political measures. 


James Cloud, Sunray Oil 
Corp., substituted for Wirt 
Franklin in laying before the 
Ohio marketers the case of the 
southwestern producers in their 
efforts for a tariff or other re- 
striction on imported petrole- 
um products. 


Resolutions were adopted at 
the meeting in memory of Roy 
B. Francis, Pure Oil Co., Co- 
lumbus, and R. H. Rogers, 
Rogers Oil Co., Lorain. 


Paul Blazer, Ashland Refin- 
ing Co., Ashland, Ky., chairman 
of the Ohio code committee, an- 
nounced the Ohio committee re- 
affirmed its previous stand that 
lease and agency agreements 
should not be extended to park- 
ing garages. One major com- 
pany, which a week before had 
instructed its salesmen to take 
on parking garages, under 
lease and agency agreements, 
announced it would abide by 
the opinion of the committee. 


The committee recommended 
the retention of the code of 
marketing practices, with a 


strengthening of the provisions 
that affect the lease and 
agency. 
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New oil fields may come in 
—proration may slip—cheap 
crude may be easy to get But 
what of it? 


Straight-run gasoline is hard 
to sell There is no market for 
fuel oil 


Crack the fuel oil 


The way out of the woods, 
and out of the red, for the refiner 
is to Dubbs crack it 


Universal Oil Products Co /§& 


Chicago, Illinois 


Ly, s . 
7¥\ Dubbs Cracking Process 


Owner and Licensor 
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Broader Program of Curtailment 






Considered in California 


LOS ANGELES, Feb. 27 
RINCIPLES of curtailment 
Prrecommensea by a Special 
Committee on California 
curtailment as governing ob- 
jectives of a permanent future 
program are: 


1. To prevent the loss of re- 
maining reserves of fully 
drilled fields. 


2. To permit the orderly de- 
velopment of partially devel- 
oped fields to the best eco- 
nomic advantage. 


3. To discourage the unnec- 
essarily rapid and _ wasteful 
drilling and operating of new 
areas. 


Development of new sources 
of crude supply, coupled with 
overproduction brought on by 
excessive townlot drilling in 
several areas, has overtaxed 
the regulating powers of the 
curtailment program adopted 
by California operators late in 
1929. 


It was in search of a more 
substantial program capable of 
handling future production 
practices on the Pacific Coast, 
that the study covered by the 
report was initiated. 


Essentially, the plan, as out- 
lined for further investigation 
of an engineering committee, 
is broad and general in scope 
with the purpose of embodying 
the desirable characteristics of 
methods of curtailment adopted 
in other crude producing areas. 


Recommendation, subject to 
revision, is made that curtail- 
ment be maintained with a 
limitation of 500,000 barrels 
daily placed on the state’s out- 
put during the balance of the 
current year. 


The committee indicated a 


desirable program of curtail- 
ment should provide for the 
maximum ultimate recovery of 
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By Jack N. Westsmith 


N. P. N. STAFF WRITER 


oil and gas with the estimated 
reserves of each field the basis 


of determining respective 
quotas. 
However, other factors 


should be considered, including 
the relative state of develop- 
ment of the field, the character 
of oil and demand for it, the 
necessity for maintaining an 
irreducible minimum of pro- 
duction for certain old fields, 
and the occasional super-cur- 
tailment that is possible in cer- 
tain fields. 


N addition to favoring a con- 

tinuation of the routine 
procedure of determining po- 
tential production for various 
fields within the state at in- 
tervals, and making such al- 
locations and adjustments as 
are necessary, the report also 
recommends that, in the fu- 
ture, new separate zones of 
production in a field already 
developed in other zones should 
be treated as an entirely new 
field. 


Special consideration is sug- 
gested for leases where curtail- 
ment would be ruinous. To 
quote the report “in fully de- 
veloped fields with holdings in 
very small tracts, wells of less 
than 30 barrels per day poten- 
tial should not be curtailed ex- 
cept where such wells occur on 
leases with other wells so that 
it would be feasible for the 
lease to take its full percen- 
tage curtailment. 


“Other wells in such fields 
should be curtailed an equal 
percentage of potential except 
that new wells should not be 
produced at over 200 barrels 
daily unless they can be oper- 
ated at the same percentage 
curtailment as other wells of 
over 30 barrels potential. 


“These new wells should not 





the 


al- 
lowed such fields between read- 


increase production 
justment dates. Present ex- 
amples of fields referred to in 
this paragraph are: Long 
Beach, Huntington Beach, San- 
ta Fe Springs and Playa del 
Rey.” : 

Unit operation was urged for 
fields in which development is 
just started or in those that may 
be discovered in the future. 
Where it is impossible to ar- 
range unit plans, the report 
recommends that the allowed 
production be shared in coop- 
erative agreements on_ the 
basis that 50 per cent of the 
allowable is to be determined 
by the amount of proven acre- 
age held and 50 per cent de- 
termined by the potentials of 
producing wells. 


That is, the allotment for a 
piece of property containing 
6.17 per cent of the total prov- 
en acreage on which wells 
have a potential of 5.36 per 
cent of the total potential of 
a field in which the total allot- 
ment is 9,240 barrels daily, 
would be 533 barrels. 


N order that a property may 

not be unfairly drained by an- 
other, a drainage sector should 
be established in each competi- 
tive area of the field, the re- 
port goes on, and in this sector 
a distribution of allowable pro- 
duction between the properties 
should be made in accordance 
with the average potential per 
well for the property, multi- 
plied by the respective number 
of proven acres held in the 
sector. The committee did not 
design this provision to require 
the reduction of allowable pro- 
duction regularly assigned to a 
small property, but intended it 
to prevent a large property 
from concentrating its produc- 
tion in the drainage sector to 
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an unfair degree. Examples 
of fields affected by this para- 
graph include Belridge, Kettle- 
man Hills and Lost Hills. 

Recommendation was made 
that wherever necessary con- 
siderations should be given to 
see that purchasing companies 
are able to maintain a fair ra- 
tio between production and 
purchases. That is, exceptions 
should be made in the exact 
application of the principles of 
curtailment in any particular 
field in order to equalize pro- 
duction and purchases of any 
company. 


The committee, composed of 
J. A. Brown, chairman, Wil- 
liam C. McDuffie, Ralph B. 
Lloyd, William Reinhardt, and 
Paul Boggs, emphasized im- 
portance of this last point in 
the following paragraph. 


“It is our opinion that cur- 
tailment based only upon a 
production of a percentage of 
an estimated potential of each 
field and each lease or well, 
forces companies to drill so as 
to increase their potentials in 
order to maintain their produc- 
tion position and thereby ac- 
centuates the evils of poten- 
tial overproduction. 


wT HE records of the past year 

show that the companies 
purchasing the greater part of 
the crude sold in the state, al- 
though owning the greater part 
of the known crude reserves, 
have seen their own produc- 
tion possibilities restrained, 
while the group selling to them 
has increased its production po- 
tential. 

“If this purchasing group is 
going to be able to find the 
funds to continue its purchas- 
ing, its members must be per- 
mitted to bring their produc- 
tion in better balance with 
such purchases. For this rea- 
son, there must be development 
of certain known _ reserves 
which have been held back, 
and allotment of production 
must be more nearly in propor- 
tion to known reserves.” 


Reference to development of 
fields that have been held 
back, is thought to indicate a 
renewal of activity in such 
areas as Inglewood, where ex- 
ploitation of deeper zones has 
been held in abeyance under 
an agreement existing between 
operators in the field. 
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At a meeting to be held 
next week these suggestions of 
the Special Committee will be 
considered by engineers for the 
purpose of developing a work- 
able, concrete plan. 


These engineers are disposed 
to provide an improved meth- 
od of curtailment that will 
give each operator in a field 
an allotment that will enable 
him to continue as a producer. 


To Gauge All Seminole 
District Wells 


TULSA, Feb. 28.—As Cicero 
Murray, cousin to Gov. ‘‘Alfal- 
fa Bill” Murray, and Roy John- 
son, Ardmore operator, want to 
know how proration is getting 
along in the Seminole district, 
the corporation commission has 
ordered that a full gauge be 
taken of the old pools. The 
two constitute a committee ap- 
pointed by the governor to in- 
vestigate proration. 


For a 10-day period begin- 
ning March 5, all wells in the 
Allen, Old Earlsboro, Earls- 
boro townsite, Maud, Seminole, 
East Seminole, Searight and 
St. Louis pools will be flowed 
to capacity. Beginning March 
15 the same procedure will be 
followed in East Earlsboro, 
Sasakwa, Bowlegs, Mission, 
Little River, East Little River 
and the settled production in 
the Carr City pool. 


It has been several months 
since potential production test 
was applied to the older pools 
of this region, a set decline fig- 
ure having been fixed for them 
each month. 


Gasoline Plant Men To Meet 


TULSA, Feb. 28.—Tuesday, 
March 31, has been set as the 
date for the Ranger district 
gasoline plant operators meet- 
ing of the Natural Gasoline As- 
sociation of America, according 
to Dean Hiatt, Texas Pacific 
Coal & Oil Co., who is in charge 
of arrangements. The meet- 
ings will be held in the club 
building of the Texas Pacific, 
at Thurber, Texas. 


A program for both morning 
and afternoon sessions is to 
be announced shortly. An eve- 





ning program, which will in- 
clude entertainment features, 
is scheduled. 


Seek to Prevent Other 


Kelley Fiascoes 


WASHINGTON, March 2.— 
Almost at the hour when the 
New York World went out of 
existence, Secretary Wilbur 
called on Senator Nye, chair- 
man of the public lands com- 
mittee, to devote himself to the 
constructive work of prevent- 
ing repetition of what he called 
the sell-out of Ralph S. Kelley 
to that newspaper in the matter 
of the so-called ‘oil shale land 
scandal.’’ 


“As the newspaper in ques- 
tion has changed hands and 
stopped publication,’ said Sec- 
retary Wilbur, “I have no wish 
to personalize any issue be- 
tween that paper and myself. I 
do not know whether anything 
is to be gained by demanding 
a personal examination of the 
members of the old manage- 
ment, contemptible as_ their 
conduct has been. I do strong- 
ly ask, however, that your com- 
mittee devote itself to the con- 
structive job of rendering a 
repetition of such a job impos- 
sible.”’ 


The contract between Kelley 
and The World, together with 
correspondence leading up to 
it, has been placed in the com- 
mittee’s record. It shows that 
one of the representatives of the 
newspaper had a hard time get- 
ting anything tangible out of 
Kelley; also that Kelley was to 
be paid $12,000 for his story if 
he was not dismissed from his 
place before publication. In the 
event of his dismissal he was to 
get only $6,000 for it. 


Secretary Wilbur, in his let- 
ter, reviews the fact about Kel- 
ley’s eluding him and not car- 
rying out instructions to tell the 
secretary about the matter after 
Wilbur had ordered Kelley to 
Washington to the end that, as 
head of the Department of the 
Interior, Wilbur might get 
something coherent out of Kel- 
ley. Wilbur points out that Kel- 
ley used time of the government 
in negotiating with The World 
and in the writing of his ar- 
ticles. 





Oil Import Restrictive Measures 






Dead for This Congress 


By A. E. Heiss 


N. P. N. WASHINGTON REPRESENTATIVE 


WASHINGTON, March 2 
HAIRMAN HAWLEY, of 
the House committee on 

C ways and means, an- 
nounced Feb. 26 that oil legisla- 
tion would not be further con- 
sidered at the session of Con- 
gress due to end at noon March 
4. This meant an end, for the 
present, to the efforts of inde- 
pendent oil producers for re- 
strictions on importation of pe- 
troleum and its products into 
this country. This announce- 
ment created such a row that 
Speaker Longworth intervened 
to the extent of asking that the 
matter be gone over again by 
the committee before a final de- 
cision was announced. 


Chairman Hawley appointed 
himself and Representatives 
Treadway, of Massachusetts, 
and Bachrach, of New Jersey, 
also members of the committee, 
to go over the subject again. 
After they had polled the Re- 
publican members of the com- 
mittee they stated that the ma- 
jority party in that committee 
was of the opinion that nothing 
could be accomplished and that, 
therefore, nothing would be un- 
dertaken. 


Independent producers, who 
had been fighting for restrictive 
measures, immediately said 


they would renew the fight be- 
fore the Senate. Their chances, 
however, were admitted to be 
slim when the closing of the 
door by the ways and means 
committee required the inde- 
pendents’ organization to think 
of making the Senate the scene 
of its operations. Senator Cap- 
per, author of the embargo bill 
most favored by the independ- 
ents, then said that there should 
be an extra session of Congress 
to deal with the situation. 
Public sentiment against an 
extra session of Congress, by 


this time had grown so strong 
that there seemed little oppor- 
tunity to organize a. filibuster 
that would bring the majority 
realization that, unless it 


to a 
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wanted an extra session, it had 
better do something for the re- 
lief of the independent pro- 
ducers. 

“Three men, a sub-committee 
of the ways and means commit- 
tee, have decided that oil legis- 
lation vitally affecting 22,000,- 
000 people more or less direct- 
ly, shall not even be considered 
at the present session of Con- 
gress,’ commented Russell B. 
Brown, secretary of the Gov- 
ernors’ Oil Relief Conference, 
which met in Washington in 


January. 
“The spokesmen for. the 
American petroleum industry 


have met every suggestion for 
a compromise or modification of 
their proposals, asking only that 
some form of immediate relief 
be provided to meet the disas- 
trous emergency which now con- 
fronts the whole industry in this 
country, causing widespread un- 
employment and creating a 
poverty comparable only to that 
caused by the drought. 

“The triumvirate which has 
settled off-hand the destinies of 
these 22,000,000 people, of 
whom 2,000,000 are directly en- 
gaged in the oil business, has 
voted not even to permit Con- 
gress to cast a vote for or 
against any of these proposals. 

“It is an interesting com- 
mentary that the three men 
with this power of life or death 
over millions of their fellow 
citizens are from sections using 
cheap imported foreign oil. It 
is also interesting to note that 
they are members of the party 
whose national platform posi- 
tively commits it to protection 
of American industry.” 

Speaker Longworth got into 
the muddle, seemingly, on ac- 
count of the effect the fight 
threatened to have upon the for- 
tunes of the officers of the Re- 
publican House of Representa- 
tives organization. Several Kan- 
sas Republicans said that, un- 
less something was done for oil, 
they would not attend the Re- 
publican caucus scheduled for 


Feb. 26 to name officers for the 
next Congress. Five Kansans, 
Hoch, Hope, Guyer, Lambert- 
son and Sparks, did remain 
away. Representative Strong 
attended but, he said, only for 
the purpose of telling his fellow 
Republicans what he thought of 
them for not extending relief 
to oil. 

If the Kansas men decline to 
vote for Longworth and other 
re-nominated officers of the 
House, the Republicans will not 
control that body in the next 
Congress. Their margin, as a re- 
sult of last fall’s election, is so 
narrow that fewer than five 
votes can deprive the Repub- 
licans of the offices. However, 
the Kansans did not go so far as 
to say they would support a 
Democrat or an insurgent. 

Independents began putting 
forth suggestions of com- 
promise a week before the end 
came in an effort to win the sup- 
port of the Republicans from 
the east, led by Representative 
Nelson of Maine, who opposed 
everything suggested by the dis- 
tressed oil producers on the 
ground that eastern consumers 
of fuel oil would have to pay in- 
creased prices if anything were 
done for the producers. When 
Speaker Longworth intervened 
Representative Hoch, of Kan- 
sas, and Representative Nelson 
went into conference with the 
ways and means committee. Ac- 
cording to Mr. Brown the east- 
ern Republicans would not 
budge an inch. 

The independents appealed to 
President Hoover and to the Re- 
publican steering committee of 
the House. Senator Capper and 
Representative Hoch went to 
the White House but they re- 
ceived no comfort. Mr. Hoch 
said he could make no state- 
ment as to the attitude of the 
President. It was obvious, how- 
ever, that he obtained no com- 
fort. A* committee of House 
members also appeared before 
the steering committee of which 
Mr. Hoch is a mémber. 
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The 


Part of the Record 


Statement of Mr. Ellick 
Botts, consulting pumper, Gray 
Horse, Okla., before joint com- 
mittee of Oklahoma legislature 
on oil, gas, pipeline and the 
two-bid convention in contract. 


R. CHAIRMAN, mem- 
bers of the committee, 
lobbyists and other sin- 


ister characters: 


You have spent many days 
listening to a recital of the 
troubles of the oil industry. 
Experts of all sizes and shapes 
have been before you. Some of 
them contend that the way to 
salvation is by continuing pro- 
ration. The general tenor of 
this argument is expressed in 
a paraphrase of the “Old Time 
Religion,”’ 

It is good enough for Tagle, 
it is good enough for Reeser, 
it is good enough for Airey— 

And it’s good enough for me. 


You have heard from the 
anti-prorationists. They have 
demonstrated to themselves so 
many times that they now be- 
lieve it, that the “‘lifting’’ of 
proration would give the indus- 
try new hope and courage, just 
as does the ‘“‘lifting’’ of an el- 
derly lady’s face. They have 
sought to prove many things, 
such as: 


1—Abandonment of prora- 
tion and the speedy dumping of 
millions of barrels of flush pro- 
duction on the market, at low 
prices, would afford employ- 
ment to everybody that wanted 
work. 

2—Practically every major 
catastrophe in recent years has 
been caused by proration of oil. 
The list includes the Wicker- 
sham report, the collapse of Ni- 
agara Falls, the difficulties 
caused by the new size ball 
and the passing of the heavy- 
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weight championship into alien 
hands. 

3—Ray M. Collins, Oklahoma 
umpire, gets $2000 per month. 


Now, Mr. Chairman and oth- 
ers, I have no quarrel with 
these two factions. They may 
be and probably are both right, 
as they see it, and I can sug- 
gest nothing better than to let 
both of them have their way. 
That would be to provide some 
form of local option on prora- 
tion. 

By popular vote of the citi- 
zens, each county would de- 
cide whether proration was to 
be visited upon the oil pools 
therein. Those who didn’t like 
the outcome of the _ election 
could move into another coun- 
ty that had decided their way. 
Thus, most of the anti-prora- 
tionists would shortly take up 
residence in Oklahoma county, 
where the Oklahoma City pool 
is located. 


Y PURPOSE in appearing 

here is to call attention to 
a grave injustice to the entire 
public of this state. Has it oc- 
curred to this distinguished 
committee that while adequate 
protection is given the landown- 
ers, against oil and gas drain- 
age by the requirement of offset 
wells, no such safeguard is pro- 
vided owners of desirable fill- 
ing station sites? 

For instance, a new filling 
station may be built—frequent- 
ly is—and across the street in 
each direction is a fine lot up- 
on which additional stations 
might be erected. Is there any 





law compelling the new sta- 
tion to be offset? None. Yet 


here is ‘‘economic waste” if 
ever any occurred. A property 
owner, taxpayer and voter, the 
one who has title to an offset 
corner must sit by and watch 
the money roll in to the for- 
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tunate person upon whose lot 
the filling station was built. 


We need a law, Mr. Chair- 
man, that will provide the pro- 
tection desired. It must recog- 
nize the right of “proportional 
taking’ with reference to fill- 
ing station profits. Each street 
intersection is a pool of poten- 
tial profits, the common prop- 
erty of the owners. That prin- 
ciple has been sustained by 
several courts and is accepted, 
by some, as seasoned wisdom. 
Let us carry it to its logical 
conclusion. No man has the 
right to get a profit from the 
oil business unless his neighbor 
gets the same amount. 


SIMPLE statute, Mr. Chair- 
man, providing that when 
a filling station is built, the off- 
setting locations also must be 
similarly occupied, will do the 
trick. The law should provide 
also that when one station does 
a stated amount of business, it 
must shut its doors and cease 
business that day until the off- 
setting stations have done a 
similar amount of business. 
That is ‘‘ratable taking’’ in 
its full flower. It should also 
provide that where nobody 
wants to build the offset sta- 
tions, the one who is lucky 
enough to have a station on his 


lot must pay some form of 
“offset royalties” to his neigh- 
bors. 


Thus will we hasten the ad- 
vent of the Millenium. 


* * * 


Glen Harroun, who has been 
superintendent of operations 
for the Sinclair Oil & Gas Co. 
in Oklahoma City, has been 
given more work to do. He will 
supervise the drilling for the 
company in East Texas. Mr. 
Harroun uses an airplane in 
getting from place to place, fly- 
ing it himself, if need be. 
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E. DUNLAP, affection- 
ately known to his 
afriends as “Steve,” 


has become executive direc- 
tor of the Independent Pe- 
troleum Association of Califor- 
nia since his recent resignation 
as production vice president of 
Richfield Oil Co., Los Angeles. 
Officers of the California or- 
ganization, which is affiliated 
with Wirt Franklin’s Independ- 
ent Petroleum Association of 
America, include A. T. Jergins 
of the A. T. Jergins Syndicate, 
Los Angeles, as president; S. C. 
Graham, Graham-Loftus Oil 
Co., first vice president; John 
B. Elliott, Jameson Petroleum 
Co., second vice president and 
treasurer; Roland Rich Wool- 
ley, secretary and counsel. Rob- 
ert L. Smith is Mr. Dunlap’s as- 
sistant. 
* + * 

Early Deane, veteran opera- 
tor of the Louisiana and Texas 
fields, advises this department 
that he is now located at 821 
North Bois D’Arc, Tyler, Tex- 
as, handling leases and royal- 
ties. Old-timers in the petro- 
leum industry since Ranger, 
Smackover and succeeding de- 
velopments west of the Missis- 
sippi river, remember Deane 
as an operator and drilling 
contractor. 

* * * 

Paul Truesdell of the Uni- 
versal Oil Products Co., Chi- 
cago, and formerly a member 
of the NATIONAL PETROLEUM 
NEws staff, has returned to 
headquarters after a general 
survey of southwestern oil ter- 
ritory. He visited Fort Worth, 
Houston, Wichita Falls and 
other Texas points in addition 
to the Oklahoma-Kansas divi- 
sion of the Mid-Continent. 


* * * 


Harry F. Sinclair, chairman 
of the board of directors of the 
Sinclair Consolidated Oil Corp., 
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and C. E. Crawley, executive 
vice president, returned to New 
York headquarters early in 
February after a business trip 
that included stops in various 
Texas cities. 

* * %* 

C. L. Madden of the Magnolia 
Petroleum Co.’s producing deé- 
partment has been transferred 
from Wewoka, Okla., to gen- 
eral offices at Dallas, where he 
is now assistant general super- 
intendent under Joseph Kil- 
chenstein. 

* * * 

Claude B. Woods of Wichita 
Falls, Independent oil operator, 
has been appointed vice com- 
mander in chief of the Trans- 
Mississippi department of the 
Sons of Confederate Veterans. 

* * * 


Luther Swift of Nacogdoches 
has been appointed a deputy oil 
and gas supervisor for the Rail- 
road Commission of Texas, ef- 
fective Feb. 1. He succeeds 
John Hoffer of San Angelo, re- 
signed. 

* * * 

George E. Robinson has been 
made Houston division chief 
scout of the Pure Oil Co., in 
connection with a separation of 
the land and scouting depart- 


ments. Others working with 
Mr. Robinson include E. M. 
Pinkard and B. C. Seldon, 


working out of Houston and 
Corpus Christi, respectively. 
* * * 

J. T. Carpenter of the pipe- 
line department heads the em- 
ployee’s association of the Gen- 
eral Petroleum Corp. of Cali- 
fornia, Los Angeles, as its 1931 
president. He succeeded Dave 
Hartman, the 1930 president. 

* * * : 


Paul Sloan of the Bossier re- 
finery analytical department 
and J. B. Railsback of the Bos- 
sier research department of 


Louisiana Oil Refining Corp., 
Shreveport, have been elected 
secretary and treasurer, respec- 
tively, of the North Louisiana 
Chemical Society. 

* * * 


John D. Atkins, vice president 


of the Shreveport-Eldorado 
Pipeline Co., and the Sparco 


' Gasoline Co., is the 1931 presi- 


dent of the Shreveport Cham- 
ber of Commerce. 
* * * 


L. B. Lancaster heads the 
newly incorporated Tex-Mex Pe- 
troleum Corp., owning acreage 
in the Pecos valley region of 
West Texas. Operating head- 
quarters will be maintained at 
Midland. 

* * * 

Louisiana Oil & Develop- 
ment Corp., a Texas corpora- 
tion, has elected B. C. Lucas, 
San Antonio, as president; T. N. 


McNeil, Houston, vice _ presi- 

dent; M. L. Kelly, Houston, 
secretary-treasurer. 
* * * 

Officers of the Magnolia 


Club, an inter-office organiza- 
tion at Magnolia Petroleum Co. 


headquarters in Dallas, for 
1931, include M. J. Norrell, 
president; C. E. Long, vice 


president; G. L. Johnson, treas- 
urer; and Miss Genevieve King, 
secretary. 

* *% * 

Louis Lyons, Safety and per- 
sonnel director of the Bossier 
refinery, Louisiana Oil Refining 
Corp., has returned to Shreve- 
port, accompanied by his bride, 
formerly Miss Velma Lee Mor- 
gan of Bossier City. They are 
at home at 252 Washington 
street, Shreveport. 

*% * * 


Robert Hudson, who _ for 
three years was with the sub- 
sidiary Orinoco Oil Co., in Ven- 
ezuela, is now with the Pure 
Oil Co.’s producing accounting 
department at Chicago. 
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Conditioning Refinery Water 


Construction and Operation of Soda-Lime Water Softeners; 


Intermittent and Continuous Types; Hot and Cold Processes; 


Reduction of Scale Forming Material; 


NE of the simplest types 
of water treating plants 
that can be installed is 

the lime soda cold water inter- 
mittent type. In this type of 
softener two tanks and a small 
chemical mixing tank, together 
with a platform scale, are all 
that is necessary for the instal- 
lation. 


The method of treating in a 
softener of this type is as fol- 
lows: After making analysis 
of the raw water to determine 
the proper amount of soda ash 
and lime, the tank is filled with 
raw water, the proper amount 
of lime and soda ash for this 
amount of water is put into a 
small chemical mixing tank 
and the chemical is either al- 
lowed to flow in with the raw 
water or else the tank is agi- 
tated with air to secure the 
proper mixture. 


After four to six hours the 


By Sidney Born* 
Part 4 


lime magnesium salts will set- 
tle out at the bottom of the 
tank. The clear water can then 
be drawn off through a suitable 
swing line and pumped to the 
boilers. 

As the process is intermit- 
tent, it is necessary to have two 
or more tanks, one tank set- 
tling while the other tank is 
being drawn off. By handling 
in this way there is always an 
adequate supply of soft treated 
water. 

Suitable sludge lines are 
placed at the bottom of the 
tank for the withdrawal of the 
sludge. The sludge should be 
drawn off periodically. 

The accompanying drawing 








*Marathon Oil Co. 


Prevention of Corrosion 


Fig. 1 shows a plan of this type 
of softener. This type of soft- 
ener is particularly adapted to 
small plants, temporary field 
installations, or under condi- 
tions in which some degree of 
efficiency in softening may be 
sacrificed in order to keep 
down installation costs. 


It is always well to supple- 
ment, wherever possible, a 
treater of this sort with a suit- 
able sand and gravel filter to 
remove any particles of sus- 
pended matter or flock that 
may not subside in the main 
settling tanks. 


A cold water softener of the 
type shown in Figs. 1 and 2 can 
be erected complete with tank- 
age for approximately $1200 
and will handle sufficient wa- 
ter to supply 600 B. H. P. at 
normal rating, not allowing for 
any return condensate. If pro- 
visions are made for returning 
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Fig. 1—Ground plan of intermittent lime-soda cold water treating plant which can be built at a cost of about $1200 
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Fig. 2—Photograph of lime-soda intermittent cold water treating plant 


the condensate, additional ca- 
pacity in proportion to the con- 
densate is of course provided. 


Lime Soda Softeners—Continu- 
ous Type 


Lime soda softeners of the 
continuous type are much more 
economical in space require- 
ments and ordinarily cost less 
for installation than an inter- 
mittent softener. An installa- 
tion of this type consists essen- 
tially of a chemical mixing and 
feeding device, a measuring de- 
vice to feed the proper amount 
of chemical solution to the wa- 
ter, a mixing and settling tank, 


together with the necessary 
valves and piping. 
The important items to be 


considered in a continuous soft- 
ener are the equipment to mix 
and feed the chemicals, the pro- 
portioning equipment to prop- 
erly apply the chemical solu- 
tion to the water to be treated, 
a mixing and settling tank in 
which the chemical reaction 
takes place and the precipitate 
formed settles out, allowing a 
nearly clear water to _ flow 
through the filter, delivering a 
clear soft water to the point 
of use. 

The settling tank should be 
equipped with a pipe spider in 
the bottom, connecting to a 
quick opening sludge valve so 
that the sludge may be removed 
from the tank at intervals of 
about 12 hours. A _ properly 
operated continuous type soft- 
ener can be used for years with- 
out necessitating a shut down 
for cleaning the settling tank. 

Settling tanks are ordinarily 
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built with four hours holding 
capacity, that is, the water re- 
quires approximately four 
hours to pass from the inlet to 
the outlet. It is quite customary 











in making an installation that 
may later need to be increased 
to install a larger settling tank 
so that the final capacity when 
the plant is increased will be 
based on four hours settling 
time. 

Proper proportioning of very 
small rates of flow and very 
small amounts of chemicals is 
rather difficult in a variable 
rate softener, so that in ca- 
pacities up to approximately 
5000 gallons per hour it is cus- 
tomary to use a constant rate 
type. 

In this type the water and 
chemicals are both fed at a 
constant rate until the settling 
tank is full, when an automatic 
switch stops the chemical mixer 
and shuts off the incoming wa- 
ter. When the level in the set- 
tling tank has fallen about two 
feet this same automatic switch 
again starts the operation of 
the chemical tank and opens 
the raw water valve permitting 


Fig. 3—Continuous type cold water lime soda softener. Courtesy Inter- 
national Filter Co, 
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Fig. 4—General arrangement of hot 


the equipment to again operate 
at a constant rate until the set- 
tling tank is full. 

The attached drawing Fig. 3 
shows a typical continuous type 
cold water softener. The chemi- 
cal solutions are mixed in the 
chemical mixer shown at the 
extreme left, from which the 
chemical is fed to the top of the 
internal baffle shown in the 
softener proper. The chemical 
solution and water mix in the 
baffling chamber and the reac- 
tion takes place. 

The precipitated sludge set- 
tles out at the bottom of the 
tank and the treated water 
gradually rises in the surround- 
ing settling chamber, further 
settling taking place as the wa- 
ter slowly rises in this cham- 
ber. The overflow of nearly 
clear water is shown entering 
the filter on the right. The 
water passes through this filter 
where the final traces of sedi- 
ment are removed and then on 
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process softener and horizontal filter. 


to the point where it is to be 
used. 


Lime Soda Softeners—Hot 
Processes 

As heat accelerates most 
chemical reactions, the use of 
heating equipment to acceler- 
ate the softening reactions was 
developed in the hot process 
type of water softener. 


In continuous softeners of 
the hot process type, the set- 
tling tank is only of one hour 
holding capacity, as the reac- 
tion is more rapid in a hot 
solution and the _ precipitate 
settles very rapidly. The tank 
is equipped with a heater where 
the chemicals are mixed with 
the incoming water and the 
water is heated to as near the 
steam temperature as possible. 

The type of baffling of the 
tank to prevent short circulat- 
ing of the water with changes 
in temperature of the incoming 
water due to fluctuations in the 





Courtesy International Filter Co. 


steam available for heating is 
very important. Poorly baffled 
tanks under rather wide tem- 
perature changes will permit 
some of the water to go through 
in as little as six minutes, while 
the best baffling yet developed 
has a minimum holding time of 
34 minutes. 

The percentage of water lost 
in all the operations is gov- 
erned largely by the amount of 
precipitate carried over on to 
the filter. A well settled wa- 
ter permits a clean easy wash 
out of the filter once each 12 
hours and involves a loss of less 
than 5 per cent. 

Poorly settled waters re- 
quire more frequent or longer 
washings and also have a tend- 
ency to foul the filter bed, ne- 
cessitating an occasion replace- 
ment of the filtering medium. 
Filter rates employed are ordi- 
narily two to three gallons per 
minute per sq. ft. of gross sec- 
tional area of the filter tank. 
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The principal advantage of 
the hot process type over the 
cold process is the reduction of 
scale forming material to a 
lower figure, the elimination of 
corrosion due to dissolved oxy- 
gen or CO, and the smaller size 
of the settling tank necessary. 

In order to complete a chemi- 
cal reaction it is necessary to 
use an excess of the chemical 
reagent. In the hot process 
type a smaller amount of ex- 
cess of chemical is required 
than when cold water is 
treated. 

While there are quite a few 
hot process softeners on the 
market, they differ from one 
another principally in  con- 
struction detail and in _ the 
methods used for heating the 
incoming water. When a hot 
water softener is properly op- 
erated it should furnish water 
containing not more than .5 of 
a grain of hardness per gallon. 
We show in Fig. 4 a typical hot 
process water softener. 

In this installation the cold 
water enters the heater at the 
top where it comes in contact 
with the chemical solution from 
the chemical mixing tank. The 
water and chemical solution 
are heated as they pass down- 
ward over the trays in the 
heater, exhaust steam being 
supplied to the heater. 


The reaction takes place very 
















































Fig. 5—Hot process lime soda softener. Courtesy Cochrane Corp. 








Fig. 6—Continuous type cold process lime soda softener. Courtesy The Graver Corp. 
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Ten General American 
Repair Plants are main- 
tained in addition to five 
district offices in: — New 
York, Los Angeles, Tulsa, 
Dallas and New Orleans. 


Head office: Chicago, Ill. 








STRATEGICALLY 
LOCATED PLANTS 


At ten strategic points throughout the country General 
American maintains repair plants. These plants, situated 
to give immediate service with the least minimum haul, also 
serve as terminals for General American’s vast fleet of cars. 


This enables you to get all the cars you want... of the particu- 
lar kind you want . . . when and where you want them. 


At each of these ten plants a complete stock of tank car 
parts is always carried ... enabling you to have repairs made 
without waiting for parts to be shipped across the country. 
Your cars are back on the rails in the shortest possible time. 


In addition to this, the transportation service developed by 
General American includes one of the largest privately owned 
fleets of tank cars in the world and an export terminal for the 
storage, handling and packaging of bulk liquids. 


You may trust your transportation problems to General 
American with the confidence that comes from dealing with 
an organization upon which the oil industry has relied for 
more than thirty years. 


GENERAL AMERICAN 


TAN K C AR COR POR AT tO N 
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hen you have a GOTT Water Cooler 
handy, you will always be assured of 
a fresh supply of pure drinking water 
kept delightfully cool. Order 






one from your supply store... now! 










H. P, GOTT MFG. CO. « Winfield, Kansas 
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rhybnickel 


HEAT AND ACID 
RESISTING CASTINGS 


Several hundred tons of Hybnickel are now in 
use in oil refinery stills and superheaters. 


One of Our Main Products Is— 
Heat-resisting supports for Oil Stills. 


HYBNICKEL ALLOYS COMPANY 


Successors to Victor Hybinette 
c/o The Pusey and Jones Corporation 


Wilmington, Delaware 














rapidly and the water together 
with the precipitated material 
passes downward through the 
outer shell of the softener, the 
sludge depositing at the bottom 
and the clear water rising to 
the top from whence it passes 
to a suitable pressure filter for 
removal of any small amount of 
sediment or sludge that may be 
retained in the water. 

Although the hot process 
softener usually removes prac- 
tically all the scale forming 
material, it is sometimes found 
that a thin adherent coating of 
calcium or magnesium silicate 
is found on the boiler tubes. 
This silicious scale cannot be 
removed by the usual methods 
of treatment. 

It has recently been found, 
however, that by introducing a 
very slight excess of chlorine 
before the softening reaction is 
carried out that the formation 
of this scale is effectually pre- 
vented. The mechanism of this 
reaction has not been thorough- 
ly established, but it seems to 
be giving satisfactory results.* 





The Foxboro Co., Foxboro, 
Mass., will show for the first 
time its latest development in 
automatic control, the Foxboro 
stabilizer, at the company’s ex- 
hibit at the Oil Equipment & 
Engineering Exposition, Los 
Angeles, March 16. 

The stabilizer is an automatic 
controller having complete com- 
mand of the controlling medi- 
um, the company claims. Other 
apparatus to be shown at the 
exhibit include the new Fox- 
boro damping U-tube, new steel 
helical tube recording gauges 
and the new refinery indicating 
gage with alloy-steel parts. 





The Edward Valve & Mfg. 


Co., East Chicago, Ind., has 
published in its Jan. 1931 
“Valve Values,” illustrations 


and descriptions of its 12 and 
14-inch angle valves for larger 
boiler capacities. 

These valves, made of spe- 
cially processed -EV alloy, a 
11.5-14 per cent chromium al- 
loy, pass severe heat treatment 
and steam pressure tests. Globe 
stop valves, check valves, and 
blow-off valves for use in pres- 
Sure steam work as high as 
2000 pounds w.s.p., are manu- 
factured. 





*Private communication from L. K. 
Cecil, Tulsa, Okla. 
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CAPACITY 


FOR MASSIVE CONSTRUCTION 


| WE ARE EQUIPPED for mas- a Pg ie as gi 


sive construction and quantity 








production. Our facilities per- 
mit us to build in our shops at 
one time numerous pieces of 
equipment of large proportions. 


TOWERS 
STILLS 
CONDENSERS 
HEAT EXCHANGERS 

TANKS... 


SPECIAL HEAVY BUILT TANKS ... 
RIVETED AND WELDED CONSTRUCTION 


STILL BOTTOMS 
ANGLE WORK 


FABRICATED 
PLATE WORK 


Rail or Water Shipments 


vases sees’ 

















Esti R TOWER—13’ 4” DIAMETER x 95’ HIGH—WEIGHT 250,000 LBS. 
stimates on Nequest HANDLED AND SHIPPED IN ONE PIECE 


SUN SHIPBUILDING & 
DRY DOCK CO., Chester, Pa. 
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BY every nature of its business the oil 
refinery must occupy considerable acreage. 
This means long boundary lines. When 
unfenced, help can cross them anywhere 
and arrive unseen . . . untimed or... 
When a Wickwire Spencer Chain Link 
Fence surrounds the property everyone 
must pass through a predetermined en- 
trance gate. There is no question of time 
of arrival or departure. It is comparatively 
inexpensive. Copper bearing frame and 
fabric hot dipped galvanized resists weather 
conditions. Let us tell you more about it. 





WICKWIRE SPENCER STEEL Co. 
41 East 42nd Street, New York City 


Buffalo Sales Office: 1 River Road 
Worcester Chicago Cleveland Philadelphia Tulsa 


Pacific Coast Headquarters: San Francisco 


Branches and Warehouses: Los Angeles, Portland, 
Seattle 


Distributors and Erectors in all principal cities 


Please send me without obligation on my part your 
latest fence catalog. 


NAME .... 
ADDRESS 
CITY AND STATE.. 
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NEW PATENTS 





Prepared by R. E. Burnham, patent 
1348 H 


whom copies may be obtained at the 
rate of 20c each. State number of 
patent and name of inventor when or- 
dering. 

REFINING 

Process of refining lubricating oils— 
John C. Black and Wirt D. Rial, Los 
Angeles, Calif., assignors to Richfield 
| Oil Co., same place. No. 1,787,505. 

Purification of hydrocarbon oils— 
Carbon P. Dubbs, Wilmette, Ill., as- 
signor to Universal Oil Products Co., 
Chicago, Ill. No. 1,787,570. 

Pressure still for cracking 
David A. Young, Chester, Del., 
to Sinclair Refining Co., New 
N. Y. No. 1,788,006. 

Process of bleaching mineral oils 
‘and fats—Wilhelm Posth and Franz 
‘Besemann, Bitterfeld, Germany, assign- 
iors to I. G. Farbenindustrie. No. 
1,788,204. 

Tube still for oil distillation and 
cracking—Henry Thomas, Ridley Park, 
Pa., assignor to Sun Oil Co., Philade!- 
phia, Pa. No. 1,788,213. 
MISCELLANEOUS 

Floatation deck and its under struc- 
iture for storage-tanks—John F. Pat- 
terson, Warren, Ohio, assignor to War- 
|ren City Tank & Boiler Co., same place. 
| No. 1,787,546. 
| System for extinguishing fire in oil- 
|tanks—Stuart Moser, Berkeley, Calif., 
lassignor to Standard Oil Co. of Cali- 
|fornia. No. 1,787,792. 
| Jnecreasing the viscosity and improv- 
|ing the lubricating properties of oils— 
| Wilhelm Pungs, Ludwigshafen-on-the- 
| Rhine, and Erich Frese, Neuroessen, 
|Germany, assignors to Standard-I.G. 
iCo., Linden, N. J. No. 1,787,951. 
| Metering device chiefly applicable to 
|apparatus for the delivery of liquids— 
|Henri Boutillon, Suresnes, France. No. 
| 1,788,186. 
| Liquid-dispensing pump—William T. 
|Hatmaker, Dayton, Ohio, assignor to 
| National Pumps Corporation, same 
| place. No. 1,788,236. 

Automatic shut-off 
tanks—Edward C. Dempsey, 
Tex., No. 1,788,280. 
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REFINING 

Fractional extraction of mineral oils 
—Seymour A. Ferris, Philadélphia, Pa., 
assignor to Atlantic Refining Co., same 
place. No. 1,788,569. 

Process of treating crude oil having 
tar and asphalt content—Walter 5S. 
| Baylis, Los Angeles, Calif., assignor to 
| Filtrol Co., same place. No. 1,788,653. 

Process of treating crude oil of the 
| Pennsylvania type—Walter S. Baylis, 
Los Angeles, Calif., assignor to Filtrol 
Co., same place. No. 1,788,654. 

Process of separating emulsions— 
Franz R. Moser, Bussum, Netherlands, 
assignor to N. V. de Bataafsche Petro- 
leum Maatschappij, The Hague, Neth- 
erlands. No. 1,788,684. 

Production of oxidation products 
from crude _ paraffin hydrocarbons, 
waxes, and the like—Martin Muther, 

Mannheim, and Ernst Willfroth, Neu- 
roessen, Germany, assignors to I. G. 
Farbenindustrie. No. 1,788,799. 

Purification of oil—Lee H. Clark, 
| Haversford, Pa., assignor to Sharples 
| Specialty Co., Philadelphia, Pa. No. 
1,788,911. 

Process for cracking oil—Frank C. 
Newburgh, N. Y., as- 
signor to Petroleum Laboratories, Inc., 
i'same place. No. 1,788,933. 
| Apparatus for distilling oil—Richard 
F. Gildehaus, jr., Dallas, Tex. No. 
1,788,947. 


oils— 
assignor 
York, 


valve for oil- 
Wink, 








Art of distilling hydrocarbon oils— 
Gentry Cash, Whiting, Ind., assignor 
to Standard Oil Co. of Indiana. No. 
1,788,982. 

Art of distilling hydrocarbon oils— 
Philip L. Krauel, Whiting, Ind., as- 
signor to Standard Oil Co. of Indiana. 
No. 1,789,004. 

Fractionation — Thomas DeC. Tifft 
and William Mendius, Chicago, IIl., as- 
signors to Sinclair Refining Co., New 
York, N. Y.. No. 1,789,069. 

Art of cracking hydrocarbons—Eu- 
gene Herthel, Chicago, IIll., assignor to 
Sinclair Refining Co., New York, N. Y. 
No. 1,789,072. 

Continuous method for sweetening 
petroleum — Hugh H. Cannon and 
Wright W. Gary, Los Angeles, Calif., 
assignors to Cannon-Prutzman Treat- 


ing Processes, Ltd., same place. No. 
1,789,167. , 

Method of sweetening sulphurous pe- 
troleums — Hugh Cannon and 


Wright W. Gary, Los Angeles, Calif., 
assignors to Cannon-Prutzman Treat- 
ing Processes, Ltd., same place. No. 
1,789,168. 

Oil-refining process and apparatus— 
Ira B. Funk, Alhambra, Calif. No. 
1,788,278. 

Method of treating crude oil—Kidd 


W. Hickey, Russell, Kans. No. 1,789,- 
; Feb. 10, 1931 
REFINING 
Process of refining oil—August P. 
> Okmulgee, Okla. No. 
Ae De 


Cracking oils—Fritz Hofmann and 
Carl Wulff, Breslau, Germany. No. 
1,791,562. 

Process and apparatus for treating 
hydrocarbons — Lester Kirschbraun, 
Chicago, IIl., assignor to Universal Oil 
os Co., same place. No. 1,791,- 

Apparatus for cracking oil—Gustav 
Egloff and Harry P. Benner, Chicago, 
Ill., assignors to Universal Oil Products 
Co., same place. No. 1,791,617. 

Process for converting hydrocarbon 
oil—Gustav Egloff and Jacque C. Mor- 
rell, Chicago, Ill., assignors to Univer- 
sal Oil Products Co., same place. No. 
1,791,618. 

Process of converting petroleum oil 
—William R. Howard, Washington, 
D. C., assignor to Universal Oil Prod- 
ucts Co., Chicago, Ill. No. 1,791,622. 

Apparatus for treating oil—William 
Yantis, Cushing, Okla. No. 1,791,695. 

Apparatus for reclaiming used petro- 
leum products — Clarence V. Fuqua, 
Kansas City, Mo. No. 1,791,809. 

Apparatus for distilling oils—Jackson 
R. Schonberg, Westfield, N. J., assignor 
to Standard Oil Development Co. No. 
1,791,937. 

Use of entrainment separators in 
vacuum distillation — Alexander C. 
Spencer, Sarnia, Ont., Canada, assign- 
or to Standard Oil Development Co. 
No. 1,791,940. 

Process for the purification of pe- 
troleum oils—Karl T. Steik, Elizabeth, 
N. J., assignor to Standard Oil Develop- 
ment Co. No. 1,791,941. 

Petroleum-treating system — Samuel 
J. Dickey and Ernest W. Roth, Los 
Angeles, Calif., assignors to General Pe- 
troleum Corporation. No. 1,792,003. 

Process of treating hydrocarbon oil— 
Robert E. Manley, Port Arthur, Tex., 
assignor to Texas Co., New York, N. Y. 


MISCELLANEOUS 
Process of making white petrolatum 
—Hugh F. Gallagher, Bayonne, N. J., 
assignor to Standard Oil Development 
Co. No. 1,791,926. 
Gasoline-pump — Garret S. Voor- 
hees, Tulsa, Okla. No. 1,791,987. 
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Action of SO, on Mineral Oils 


Effects of Sulfur Dioxide Treatment on Viscosity, Carbon Residue, 


Sulfur, Oxidation; Variation of Results by Changes in Treating 


Temperatures and Solvent Percentages 


CCORDING to Brandt'® 
A the Edeleanu process 

produces a flattening of 
the temperature-viscosity curve 
for lubricants so manufactured 
as compared to those refined by 
acid treatment. Other investi- 
gators are not yet certain that 
this is always the case, some 
instances having been noted 
where little if any change is 
noted. 


It appears from the experi- 
ence of different observers' 
that, although such a flattening 
is not necessarily always true, 
the tendency is in that direction. 
This would normally be expect- 
ed, in greater or less degree, 
though the degree of change 
would possibly depend on the 
type of raw stock, the more aro- 
matic and naphthenic in char- 
acter probably showing the 
greatest change in this respect, 
since these stocks would lose a 
greater percentage of materials 
whose viscosity-temperature co- 
efficient is highest, than those 
distillates from crudes more 
paraffinic in character. 


It seems to be always the 
case that the specific gravity 
of the raffinate is lowered or 
the degrees A. P. I. increased 
by the treatment, a fact to be 
expected on consideration of 
the nature of the action of the 








By Arch L. Foster 
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Part 3 


Table 1 shows the effect on 
the distillate in this respect, a 
difference as high as 6.9° A. P. 
I. being observed in the raffi- 
nate from Mid-Continent crude, 
as compared with the original 
oil. The extract is always of 
heavier specific gravity than 
the original or the refined oils, 
usually being as heavy as wa- 
ter, frequently appreciably 
heavier. 


It has been determined be- 
yond possibility of contradic- 
tion that the greater part of 
the sulfur is removed by the 
Edeleanu process. The percen- 
tage varies with different types 
of distillate from different 
crudes, with the boiling range 
of distillates from the same 
crude, usually being greater in 
light oils than in heavier frac- 
tions. 


Table 2 


Reduction of Sulfur Content of Vari- 
ous Distillates by Edeleanu Treating 


(100% Sulfur Dioxide Treatment by 
Volume @ 14°F.) 





So far no investigator has of- 
fered a conclusive explanation 
of this trend, and it is not 
known whether the greater 
ease of removal of sulfur from 
lighter distillates is due to the 
nature of the compounds pres- 
ent, to the molecular weight 
differences of homologous 
types, or to the influence of 
relative solubilities of the com- 
pounds in the oil and solvent 
used. Probably a combination 
of these effects is responsible 
for the results obtained. 


Table 2 shows the effect on 
sulfur content of various distil- 
lates treated. In Table 2 the per- 
centage of sulfur lost varies 
from 46.7 in distillate No. 1 to 
61.6 in No. 3. The nature of 
these oils is not disclosed, but 
it is evident that they are from 
different crudes and probably 
of different boiling ranges. 


Due to the well known tend- 
ency of sulfur compounds to de- 
compose relatively easily to 
form sludges, sulfur acids and 
other deleterious substances 
undesirable in lubricants, the 
removal of even 50 per cent of 
the sulfur present, especially in 
high-sulfur distillates, indicates 
that the service value of the 
lubricant would be appreciably 
enhanced by the lower propor- 
tion of the material present. 








solvent in selecting for removal nea tins Rafinate 5. Table 3 shows results of vary- 
the aromatic, olefinic, and ict  pistillates Distillate Sulfur ing percentages of solvent on 
naphthenic compounds. lates % Sulfur % Sulfur Removed the amount of sulfur removed. 
—_—- - No. 1 0.30 0.16 46.7 , ™ 
"Private Communications, not yet pub- No. 2 1.70 0.86 49.4 An equal volume of solvent re 
lished. (Also Ref. No. 15, from Part 1.) No. 3 1.25 0.48 61.6 moves 52.8 per cent of the sul- 
Table 1 
Change in Physical Properties of Oils on Treatment with Sulfur Dioxide 
Original Oil Raffinate Extract 
Vis. @ Vis. @ 
Gravity 100°F. Flash Gravity 100°F. . 

Origin. "ALPE. Sec. "_ "ALP Sec. Flash °F. Yield % Sp. Gr. Yield % 
D=COMGITIONE sn cicccscciccscccedicess 22.8 259 410 29.7 180 425 74.2 1.052 25.8 
MEIG+COMTINONE «.scciscciccciciccescccs. 28.6 69 340 34.4 64 345 75.5 0.988 24.5 
CSUR CORSE, TOROS « ciccsisccscessss 18.5 1968 450 21.4 1421 450 83.6 1.+ 16.4 
CRNENUIMEE sie cc aden cdocaciasieveuess vines 23.4 104 330 27.4 99 350 76.0 0.995 24.0 
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Table 3 


The Effect of Varying Percentages of 
Sulfur Dioxide Treatment of a Lubri- 
cating Distillate on the Sulfur Content 


of Raffinate 
Edeleanu Processing @ 50°F. 
Per 
cent Jo of 
SO:z % Sulfur Total 
Treat- in Orig. Raffinate Sulfur 
ment Distillate % Sulfur Removal 
100 1.70 0.80 52.8 
10 20s 0.66 61.2 
| 0.56 67.1 
S00 = cevere 0.47 72.3 
ee 0.41 75.8 


fur from a distillate originally 
containing 1.70 per cent §, re- 
ducing the amount to 0.80 per 
cent by weight of the distillate. 
Succeeding increments of sol- 
vent remove smaller proportions 
of the sulfur, as would be ex- 
pected, 400 per cent SO, remov- 
ing only about 50 per cent more 
than the 100 per cent treat dis- 
solved. 

This indicates that, while a 
large proportion of the sulfur 
can be eliminated by heavy sol- 
vent treatment, a _ point is 
reached where additional treat- 
ment, and the consequent ex- 
pense, is not warranted com- 
mercially by the’ increased 
value of the more nearly sul- 
fur-free product obtained. 

Much less data are available 
to show definitely the removal 
of nitrogen compounds with 


Table 4 


The Yield of Extract from Lubricating 
Distillates at Varying Temperatures. 
(100% Sulfur Dioxide by Volume) 


Temperature 
of 190 Viscosity 300 Viscosity 


Operation °F. Spindle Spindle 
Extract Yield Extract Yield 
14 14.4% 12.7% 
30 14.9 13.6 
50 15.8 14.2 
70 17.0 14.8 


SO,. The method has been 
used at The University of Texas 
to obtain nitrogen compounds 
from California distillates for 
purposes of research, and, ac- 
cording to reports, the solvent 
appears to remove completely 
the nitrogenous material from 
the distillates'®. 

The effects of variation of 
operating conditions on the 
properties of the refined oil and 
of the extracted material, on 
the percentages of these two 
products obtained, and on the 
percentage removal of sulfur, 
resins, and asphaltic substances 
are significant. Tables 4, 5, 6, 
and 7 show in some detail the 
results obtained by varying 
temperature of solution and 
percentages of solvent em- 
ployed. 

Table 4 shows that, on two 
representative distillates of 190 
and 300 seconds Saybolt vis- 
cosity respectively, the loss of 
distillate as extract by chang- 
ing the operating temperature 
from 14° to 70° F. varies from 
14.4 to 17.0 per cent in the case 
of the lower viscosity oil, and 
from 12.7 to 14.8 per cent with 
the heavier fraction. 


In these cases the greatest 
variation is shown in the lower 
temperatures with the heavier 
oil, rise of temperature from 
14 to 30° F. causing an addi- 
tional loss of 0.90 per cent of 
extract, with 0.60 per cent more 
loss in raising the temperature 
from 50 to 70° F. The reverse 
is true of the lighter oil. 


In Table 5 an increase of 
four times the original amount 
of solvent by volume increases 


“This method was employed by Dr. 
J. R. Bailey and his associates for ex- 
tracting nitrogenous compounds from 
light California distillates for research, 
A. P. I. Research Project No. 20, The 
Nitrogen Compounds in Crude Petroleum. 


Table 6 


The Effect of Temperature on the Physical Properties of Raffinates Produced 
by Edeleanu Processing 


Temperature 
of Grav. Flash 
Treatment A.P.I. O.C, Pour 


Vis. @ Per 
Vis. @ 210 #£Color Carbon Cent 


190 Viscosity Spindle—100% SO: Treatment 


100° F. °F. A.S.T.M. Residue Sulfur 
189 45 3% dil. 0.13 
162 43 6 dil. 0.03 
160 44 6 dil. 0.04 
160 44 5% dil. 0.03 
159 44 6 dil. 0.02 


Experimental Asphaltic Distillate—200% SO: Treatment 


Original Oil 25.9 395 32/35 
@ 14°F. 29.3 400 37/40 
@ 30°F. 29.4 400 39/40 
@ 50°F. 29.4 400 39/40 
@ 70°F. 29.5 400 39/40 

Original Oil 18.9 400 50/55 
@ 14°F. 26.7 410 60/65 
@ 30°F. 26.8 410 60/65 
@ 50°F. 26.9 415 63/65 
@ 70°F. 26.9 410 64/65 
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400 53 8 dil. 0.76 1.70 


261 50 4% dil. 0.17 0.86 
260 50 4% dil. O47 0.68 
258 50 3% dil. 0.16 0.56 
254 50 4 dil. 0.16 0.54 


Table 5 


The Yield of Extract from Lubricating 

Distillates with Varying Percentages 

of Sulfur Dioxide Treatment at 14°F. 
Operating Temperature 


Per cent DISTILLATE 
S 190 Viscosity 300 Viscosity 
Treatment Spindle Spindle 

Extract Yield Extract Yield 

50.0 11.4 9.3 

— 80 ans 10.9 

100.0 14.4 12.7 

150.0 17.0 13.7 

200.0 ee 





the amount of extract obtained 
from 11.4 per cent for the light- 
er oil to 19.1 per cent, a loss 
67.5 per cent greater than the 
extract loss with 50 per cent of 
solvent. Treating the heavier 
oil with three times the original 
amount of solvent yielded 13.7 
per cent of extract, or 47.3 per 
cent greater loss than with the 
smallest percentage treatment. 
In either case it is seen that 
losses of raw oil as extract are 
proportional, more or less, to 
the amount of solvent used, and 
thus that concentration of ex- 
tract in solvent affects materi- 
ally the removal of some types 
of hydrocarbons in the distil- 
late. 

Tables 6 and 7 show the ef- 
fect of varying the temperature 
and the percentage of solvent 
on gravity, viscosity at 100° F. 
and 210° F., pour, color, and 
carbon residue on a 190 viscosi- 
ty spindle oil and an experi- 
mental asphaltic distillate. The 
spindle oil was treated with 
100 per cent of solvent. the 
other receiving 200 per cent 
treatment. The reduction of 
sulfur in the asphaltic distillate 
is also included. In Table 7 the 
effect of varying solvent per- 
centages on the Sligh Oxidation 
Number and on a Special Oxida- 
tion Number by a different 
method are given. 


The most notable effects of 
the variation of treating tem- 
perature shown in Table 6 are 
on gravity, viscosity at 100° F., 
and on carbon residue. In the 
first case carbon residue is re- 
duced from 0.13 per cent to 
0.02 per cent, the viscosity 
from 189 Saybolt to 159, at 
100° F. In the second case vis- 
cosity drops from 400 in the 
original, to 254 for the oil 
treated at 70° F., the carbon 
residue from 0.76 to 0.16 per 
cent. 


Very little change, however, 
is observed between the values 
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Table 7 


The Effect of Percent Sulfur Dioxide on the Physical Properties of Raffinates Produced by Edeleanu Processing 


Edeleanu Gravity Flash 
Treatment A.P.I. 0.C. 
Original Oil 25.9 395 
50% SO, @ 14°F 28.5 400 
100% SO, @ 14°F 29.3 400 
150% SO, @ 14°F 29.9 395 
200% SO, @ 14°F 30.0 400 
Original Oil 18.9 400 
100% SO, @ 14°! 24.7 400 
150% SO, @ 14°F. 25.8 405 
200% SO, @ 14°F. 26.7 410 
300% SO. @ 14°F 27.0 410 


Per 

Vis. @ Vis. @ Color Carbon Sligh Special Cent 

Pour 100°F. 210°F. A.S.T.M. Residue No. Ox. No. Sulfur 
190 Viscosity Spindle 

32/35 189 45 3% dil. 0.13 60 175 
34/35 169 43 7% dil. 0.04 35 70 
37/40 162 43 6 dil. 0.03 29 32 
38/40 160 43 4% dil. 0.03 22 27 
38/40 159 42 4% dil. 0.02 14 25 
Experimental Asphaltic Distillate 
50/55 400 53 8 dil. 0.76 135 350 1.70 
55/60 283 52 5% dil. 0.27 0.94 
60/65 267 51 5% dil. 0.20 0.90 
60/65 261 50 4% dil. 0.17 10 5 0.86 
64/65 257 50 0.15 0.80 


4% dil. 





obtained at 14° F. and those 
found at 70° F., showing that 
difference in treating tempera- 
ture has little effect on these 
properties. On the other hand, 
a more appreciable difference in 
the percentage of sulfur re- 
moved is noted, 0.32 per cent 
more being removed at 70° F. 
than at 14° F., from the experi- 
mental asphaltic distillate. 


A much wider difference in 
the physical properties of raf- 
finates is obtained by varying 
the percentage of solvent, op- 
erating at 14° F. For the 190 
Spindle Oil, a change of 4.1 
A. P. I. gravity is obtained, vis- 
cosity at 100° F. is lowered 
from 169 for 50 per cent SO,, to 
159 for 200 per cent solvent. 
Sligh Oxidation Number with 
50 per cent solvent, is 35, and 
with 200 per cent solvent it 
falls to 14. 


Comparison of the Sligh and 
Special Oxidation Numbers on 
the 190 Spindle oil shows that 
the range of results in each 
case is greater for the Special 
than for the Sligh method, in- 
dicating that this Special meth- 
od has greater sensitivity to 
slight variations in oxidizability 
of oils. Such sensitivity is 
highly desirable in an oxidation 
test, and none of the tests so far 
adopted tentatively by any or- 
ganization or group for testing 
petroleum products appear to 
have this advantage to the de- 
sired degree. 

Figs. 11 to 14 illustrate 
graphically the effect of vari- 
ation of different treating con- 
ditions on various properties of 
lubricating fractions. These 
curves do not cover the subject 
exhaustively, but do indicate 
quantitatively the effect on the 
properties which may be ex- 
pected from treatment of prod- 
ucts similar to those shown, and 
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“that the two treating methods 


Table 8 
The Relation Between the Physical Properties of Acid-Treated and Edeleanu 
Treated Mid-Continent Distillates 





Mid- Acid- Edeleanu 
Continent Treated 12-Tb. Treated 
Physical Distillate Acid/bbl. 150% SOz Vol. 

Properties (Original Oil) (Filtered) (Filtered) 
I Ne cassae dndecuiimcdsdossdcadnatuvdiics 25.9 26.9 29.9 
Flash O.C. 395 395 395 
MME « Geeks wee cic caia tae ddusddawuveeweideasucuie 455 455 455 
NUNN. Sveradidaet dl vic exaliedeusanardsscseasccuatesesutecs 32/35 33/35 36/40 
Wee CROCS. vcvatcncccicsineccednsesaes 189 182 160 
WGN ROTI, Sisncesccccsstecnadansceente 45 45 42 
CN sites cacicccincaiveacduavecsuaccuons 314 dil 2 2 
CI II sasicnncsasecacacecdeacictcccnces 0.13 0.06 0.01 
Brera ene ee GO DSO. ccccccsciccsccscccs. —cccess 1440 1620 


Steam Emulsion Number ...................00 cesses 72 19 
PEGI PE aR ai eeddeaciisansanieccinn ss Neutral 





qualitatively the effect that 
may be expected on any petro- 
leum distillate from whatever 
source it may be obtained. 


Attention is called to the dif- 
ference in properties of the re- 
fined oils from the same distil- 
late, as given in Table 8. The 
A. P. I. gravity of the solvent- 
treated oil is 3.0 degrees higher 
than that of the acid-treated oil 
from the same source, showing 


extract entirely different types 
of hydrocarbons from the raw 
distillate. Flash and fire are 
apparently not changed by 
either treatment; the pour of 
the Edeleanu raffinate is slight- 
ly higher, proof of the selec- 
tivity of the method for hydro- 
carbons of different structure, 
leaving behind those molecules 
more paraffinic in type. 
Viscosity of the _ solvent- 
treated oil is lowered more 
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Per Cent Sulphur Dioxide 


Fig. 11—Curves showing relation between per cent SO. and gravity, vis- 
cosity and per cent extract, from 190 viscosity spindle oil 











THE TRUE MEASURE 9% QUALITY 
is SERVICE RENDERED 


HE popular proof of quality—and the measure by which, after 
all, most store is set-—is performance on the job... SERVICE 


RENDERED... VALUE RECEIVED! 


It was on this basis that NATIONAL Pipe, early in the history 
of the refining industry, assumed leadership in the field. From that 


time on through the years of development to its present state of 










magnitude and remarkable efficiency, the refining industry has con- 
tinued to place its stamp of approval on the merits of NATIONAL 
Pipe—approval that has made its use so generous and country-wide 
as to earn for this product the distinction of — 

America’s Standard Wrought Pipe 


NATIONAL TUBE COMPANY. PITTSBURGH, PA. 


Subsidiary of United States Steel Corporation 
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Fig. 12—Relation between per cent SO: and gravity, viscosity, and per cent 
extract, from 300 viscosity spindle oil 


than with acid treating, both 
at 100° F. and at 210° F. The 
color obtained is the same in 
each case. Carbon residue, 
demulsibility @ 130° F., and 
Steam Emulsion Number show 
decided differences in favor of 
the solvent method, the Steam 
Emulsion Number for the acid 
treated oil being 72, while with 
solvent treatment it is lowered 
to 19. Both the acid-treated 
and solvent-treated oils were 
finished by filtration through 
clay before the tests listed in 
Table 8 were obtained. 


Advantages Claimed for SO, 
Process 


The advantages of the Ede- 
leanu process of selective solu- 
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Fig. 13—Relation between tempera- 
ture of extraction and per cent of ex- 
tract, from 190 viscosity spindle oil 
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tion for the refining of both 
light and heavy distillates, as 
given by different investigators, 
are numerous, and involve both 
the cost of refining, including 
refining losses, and the proper- 
ties of the refined oil which 
make for better and more effi- 
cient results in use. These ad- 
vantages are briefly as follows: 


1. The process is simple in 
principle as well as in appli- 
cation. It depends purely on 
the solvent action of liquid sul- 
fur dioxide on different types 
of hydrocarbon composing pe- 
troleum distillates and _ resi- 
dues, and resolves into the suc- 
cessive steps of dehydration, 
cooling of solvent and distil- 
lates, continuous mixing and 
separation of the immiscible 
portions of the mixture, and re- 
covery of the solvent from ex- 
tract and raffinate. Ramifica- 
tions of these essential steps are 
in the interest of heat economy 
or economy of solvent. 


2. Since the operation is 
based on physical principles, 
the deleterious effects of unde- 
sirable chemical action on the 
oil, unavoidable in some older 
processes such as acid treat- 
ment, followed by caustic neu- 
tralization and water washing, 
are not present. 


Treatment is carried out at 


relatively low temperatures, no 
decomposition of the stock re- 
sults, nor are undesirable com- 
pounds formed during treat- 
ment which are later dissolved 
in the oil, as evidenced by poor 
results from laboratory tests, 
and which detract from the 
value of the oil in important 
lubricating service. 


Only one investigator has re- 
ported the appearance of for- 
mation of a compound between 
solvent and oil, which appeared 
to be of unstable nature, and 
was redissolved or decomposed 
by the addition of more solvent. 
This result was obtained, it may 
be added, in investigating solu- 
tions of pure or nearly pure 
compounds to determine the 
relative effect of SO, in dissolv- 
ing them. 


3. The extracted material 
so obtained is recoverable in 
its original condition, and may 
be used, it is claimed, for other 
profitable purposes (see Ref. 
16, Nos. 9 and 10, patents). 
Since this extract contains prac- 
tically all the aromatics, as- 
phaltenes* or asphaltic mate- 
rials, as well as a large part 
of the naphthenes, and sulfur 
and nitrogen compounds origi- 
nally found in the crude dis- 
tillate, the possibilities of it as 
a source of hydrocarbons and 
other compounds for chemical 
study and commercial develop- 
ment offer attractions to the re- 
search chemist and chemical 
engineer. Possible use of this 
material as anti-detonant and 
for other purposes is indicated 
by patents already obtained. 


4. Substances extracted from 
the raw material are those usu- 
ally credited by chemists as be- 
ing most susceptible to oxida- 
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Fig. 14—Relation between tempera- 
ture of extraction and per cent of ex- 
tract, from 300 viscosity spindle oil 
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Simple, strong con- 
struction. No deli- 
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HIS gas-tight device is made 
fast to the nipple as shown in 
the illustration. A quick-opening 
valve then permits the bob to 
enter the tank. 


The reading is taken through the 
glass top. The tape is automatic- 
ally chalked and wiped. At no time 
is the tank opened to the atmos- 
phere, yet gauging operation is 
the same as with the usual hand 
tape. 


A permanent ‘“Gaugit’’ can be 
installed on each tank, if desired, 
or this portable gaugit is light 
enough (all aluminum) to be 
carried from tank to tank by the 
gauger. 


Suitable for sampling, also, since 
a thief can be readily substituted 
for the bob. 


Write for quotations today. 
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ENGINEERING COMPANY 
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Box 552, Beaumont, Texas 
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tion, sludging, development of 
acidity and decomposition in 
general service. These mate- 
rials are more completely ex- 
tracted, without appreciable 
loss of desirable constituents, 
by sulfur dioxide, than by any 
other process, according to 
technologists best conversant 
with the facts. 


The absence of these mate- 
rials from the finished product 
promotes long life of the lub- 
ricant in service, and the prop- 
erties desired in, and found in 
the best lubricants now refined 
are obtained in the greatest de- 
gree from any particular stock. 
The production of a new, im- 
proved type of highly refined 
lubricant for severe service, for 
example, steam turbine lubri- 
cation, is made _ possible by 
adaptation of this process. 


5. The solvent employed is 
cheap, easily handled, practi- 
cally non-corrosive under con- 
ditions of operation, losses are 
negligible, and separation of 
solvent and solute is simple, 
easy, and is made at very low 
cost. 


6. The process is continu- 
ous, semi-automatically con- 
trolled, and requires a minimum 
number of operators to han- 
dle a given throughput. It is 
applicable to any type of charg- 
ing stock from the lightest neu- 
trals to heavy cylinder stocks, 
merely by changing operating 
details according to the type 
of material treated. 


7. The only finishing opera- 
tion necessary for lubricating 
oils treated by this process is 
filtration through clay. Filtra- 
tion improves the color and 
emulsion characteristics of the 
oil. 


Acknowledgment is made to 
Mr. R. D. Rogers, refinery man- 
ager of the Tidewater Oil Co., 
to Dr. L. W. Parsons, chief 
technologist, and to. several 
members of the company’s 
technical staff for co-operation 
in assembling material and 
preparation of the article, and 
to the company officials for per- 
mission to publish the informa- 
tion given. 
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Double reduction type 
of axle also available 


AXLES FOR HEAVY-DUTY WORK 
IN THE OIL INDUSTRY 


From front bumper to rear frame cross- 
member, Dodge Heavy-Duty Trucks are 
“all-truck’’“—expertly-designed and pre- 
cision-built for gruelling work in the 


Oil Industry. 


The rear axle, for instance, is the full- 
floating type. Weight of truck and load 
is carried by the housing—shafts are 
free to transmit pow- 
er solely. Drive is 


through spiral bevel PRICED, CHASSIS F. O. B. 


DETROIT, FROM $435 
TO $2695, INCLUDING 
1%4-TON CHASSIS AT 


THE COMPLETE LINE OF DODGE TRUCKS RANGES IN 
PAYLOAD CAPACITIES FROM 1,200 TO 11,175 POUNDS— 


_595 





gear. Pinion gear is straddle-mounted 
for greater strength and permanent 
alignment. All gears are of finest nickel 
alloy steel. There are nine large ad- 
justable roller bearings in all—two at 
outer end of each shaft. Housing of the 


banjo type is of electric furnace steel. 


See your Dodge Brothers dealer. See Dodge Heavy- 
Duty Trucks. Inspect them 
and compare them. You 
can buy the type for your 
needs complete with stand- 
ard or special body to fit. 


DEPENDABLE 
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Fig. 1—Steel balloon connected to tanks. 


Balloon is shown empty 


Wiggins Announces “Steel Balloon” 


Vapor Saving System 


CLEVELAND, Mar. 1 


NEW system of vapor 

saving equipment, em- 

Ploying a steel balloon 
connected to one or more vapor 
tight storage tanks, has recent- 
ly been developed by the John 
H. Wiggins Co., the president of 
which, John H. Wiggins, is the 
inventor of the floating roof, 
the breather roof, and other 
well known appliances for the 
conservation of petroleum va- 
pors from stored oil. 

The essential features of the 
new system are shown in the 
accompanying photograph and 
elevation diagram. According 


has four safeguards, as com- 
pared to the conventional vapor 
recovery system employed by 
most refineries for taking care 
of vapor losses from refinery 
operations and plant storage 
tanks. 


The balloon is a safeguard of 
the operation of the tank roofs 
used for vapor recovery, first, 
there are no valves between 
tank and balloon; second, large 
diameter piping, in a hydraulic 
gradient, eliminates all chance 
ot plugging; third, the balloon 
is vented by large valves, both 
for pressure and vacuum, which 
are operated by movements of 


to the inventor, the new system the diaphragms’ themselves; 
Table | 
Max. Meas’d 
% Air Expan- Indicated % 














fourth, if unforeseeable condi- 
tions, arise, the balloon will 
rupture before any pressure or 
vacuum great enough to injure 
the tanks has been developed. 


The system has no moving 
parts except valves and dia- 
phragms, and requires no labor 
or power. In construction the 
balloon has two diaphragms, 
both of which flex to vary the 
volume of the structure. One 
of these diaphragms rises under 
pressure when the balloon is 
filling and the other rises when 
the balloon is emptying, but un- 
der a very low partial vacuum 
(%4-inch of water). ‘“‘The upper 
diaphragm in its uppermost po- 
sition operates the release valve 
when the system is under pres- 
sure and the lower operates the 
release valve when in its upper- 
most position when the system 
is under vacuum, thus allowing 
an intake of air or CO,. 


Gasoline-proof hose lead wa- 
ter from the upper diaphragm 
through the bottom to the 
ground. Snow load is carried 
until it melts and runs off. If 
this weight forces the pressure 
higher and higher, a pressure 
operated valve opens and re- 
leases the gas. 


The test results which fol- 
low were obtained under actual 
working conditions, and show 
that, among other things, there 
is not gradual filling of the bal- 
loon with permanent gas from 
the oil. Actual evaporation oc- 
curs during the relatively warm 
day, and actual condensation 
takes place during the cooler 
night, and the liquid is retained 
finally just where it came from. 
Table I gives the test results. 














Sun- Temp. Outage of Tank Kind I.B.P. sion Saving Expan- es 
Date shine °F. Feet C.F. Oil oF. C.F. Gallons sion ye the —— 9 Sys 7% 
7/30/30 100 99 7'8” 99,000 Gasoline 110 19,200 400-480 19.4 an diameter, 22, cu. It. 
7/31 60 87 5’0” 72,000 Gasoline 110 15,200 330-380 21.1 balloon was built, tested, and 
8/1 100 96 1'8” 37,000 Gasoline 110 12,400 290-330 33.5 
8/2 100 102 1'8” 375000 Gasoline 110 13,600 320-370 36.7 Operated in Tulsa. It has been 
8/3 100 109 1'8” 37,000 Gagoline 110 14,700 360-410 39.7 in service constantly since July 
8/4 95 106 1'6” 35,000 Crude 125 6,000 90-120 17.1 : 
9/30 97 82 19'11” 219,000 Gasoline 110 24,000 350-480 11.0 30, a period of four months, and 
10/10 ~—-100 83 28°10” 307.000 Gasoline 110 29,000 270-370 9.5 it seems to be working perfect- 
SUN 
iS oe TYPICAL SECTION 
\ —_ OF 
Mi 
‘ae VAPOR SAVING SYSTEM 
Stee! Balloon 
(aad | 
Standing Standing Batioon Fillg® 700cifhr Eicess Emptg@ 500cifhr Fill 10006. Uhr 
Gppans “k30cY ar Expans= Sas Other Balloon or Pump 


Fig 2.—Typical section of vapor saving system, with steel balloon 
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ly mechanically. Numerous 
evaporation tests were made on 
tanks storing gasoline and 
crude, wherein the amount of 
air-vapor space was a variable. 
The results of these tests are 
shown in Table I.” 


The volumes involved in the 
test, and the expansions occur- 
ring are discussed by the in- 
ventor as follows: 


“It is very interesting to note 
the unexpected condition that 
during November, the expan- 
sions were on the average some- 
what greater than those during 
October. In October the total 
expansion was 583,000 cubic 
feet (daily equals 18,500 cubic 
feet), and in November 642,000 
cubic feet (daily 21,400 cubic 
feet). 


“The amount returned to the 
tanks by the balloon was: Oc- 
tober 499,000 cubic feet (daily 
16,100 cubic feet), and Novem- 
ber 538,000 cubic feet (daily 
17,900 cubic feet). This condi- 
tion was undoubtedly caused by 
the fact that there were twelve 
and one-half cloudy days in Oc- 
tober compared to six and one- 
half cloudy days in November. 


“Since there were only 307,- 
000 cubic feet of air-vapor space 
in the tank, this would have 
been entirely replaced in 16.6 
days during October and in 14.3 
days in November if the balloon 
had not been connected to the 
tank. 


“The average variation in 
tank air-vapor temperature was 
about 23°F. This gives about 
4.7 per cent thermal expansion 
of the air-vapor space and ac- 
counts for 666,000 cubic feet of 
the 1,417,300 cubic feet total ex- 
pansion measured. This leaves 
751,300 cubic feet to be account- 
ed for by the actual vaporiza- 
tion of the liquid in the tank 
during the 61 day period of test 
No. 18. Thus, it is seen that even 
with a tank nearly empty, va- 
porization is the greatest cause 
of these expansions.”’ 


The inventor states that the 
field for this system is, large 
storage tanks at refineries or 
tank forms; loading tank 
groups with gas-tight roofs; 
and both large and small mar- 
keting bulk stations with a 
number of tanks. 
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STANDARDIZED STEEL 


BUILDINGS 


for the OIL INDUSTRY 
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M ODERN, fireproof, efficient buildings, furnished in all 

types and sizes to meet every building requirement of 
the oil industry. Flat, pitched, monitor and sawtooth 
roofs. Fireproof materials throughout including Steel 
Doors, Steel Windows and insulated Steeldeck Roof. 


Truscon will study your requirements, make recommen- 
dations and quote prices without obligation to you. 


Pipe Line Supports 


Built of Weltrus Steel Poles which 
combine great strength and rigidity 








with economy of steel. Furnished in 
any size and type to fit individual in- 
stallation. Permanent, practical and 
economical. Write for suggestions 
and prices. 


TRUSCON STEEL COMPANY 
Youngstown, Ohio 


Warehouses and Offices 
in Principal Cities 





TRUSCON 
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Fortify for —- ..... 
| Fire Fighting’ | 
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The Proot of PARCO Merit 


...aroll call of its jobbers 


There’s an easy way you can judge 
the real business merits of a PARCO 
contract. Go to PARCO Jobbers and 
let THEM tell you their actual busi- 
ness experiences. 

onmee We'll be glad to give you the 
names of those located near you. See 
what they think of PARCO Products. 
Study their businesses. Let 
them prove by actual results 
how their membership in 
the PARCO family has put 
their business on 
a solid and profit- 
able basis. 





(REG. U, 8. PAT. OFF,) 


PRODUCERS AND REFINERS 
CORPORATION 


General Office: Independence, Kans. 
Refineries in Parco, Wyo.; West Tulsa and Blackwell, Okla. 


You'll be delighted with their enthus- 
iasm. You'll see how substantially 
their volume is cemented to them by 
PARCO’S quality. You’ll find what 
an advantage it is to conduct a busi- 
ness that is really independent— 
unhampered with a lot of inferior 
products that are dragged in with 
most gasolines. 

.+. There are more ad- 
vantages to a PARCO con- 
tract than you realize..... 
Write—we’ll be 
glad to have YOU 
prove these facts. 
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Space Provided for Additional Services 


N THIS and the following 

page are three service 
station types being used by 
Freedom Oil Works Co., Free- 
dom, Pa., in western Pennsyl- 
vania, eastern Ohio, and West 
Virginia. Two are of brick and 
one is of native stone. 


The sketch shows the base- 
ment and ground floor plans 
of the station marked No. l, 
which is in Warren, O. This 
station has one wash rack, two 
pits, a battery charging and re- 
pair room in the basement, and 
a salesroom on the ground floor 
large enough for the display 
of tires, batteries and other ac- 
eessories and tire changing. 
The station is dealer operated. 

No. 2 station, at Emsworth, 
Pa., embodies all of the fea- 
tures of No. 1 and, in addition, 
it has a room built on one end 
to balance the salesroom. This 
extra room provides additional 
space for one-stop service. 


In No. 3 station, completed 
last year at Fairmont, W. Va., 
the two pits are in one wing and 
the two wash racks in another, 
with the sales and work rooms 
between. This also is a one- 
stop station. 


Doors in these stations are 
nine feet high and nine or ten 








6 IN. TILE PARTITIONS 4 FT. HIGH 


" FREEDOM 


GAS 
aa 





feet wide. All doors are of the 
overhead type, so as to be out 
of the way of workers. 

Floodlamps illuminate the 
ground and building at all sta- 
tions. 

A distinguishing feature of 
these new stations of the Free- 
dom company is the fact that 
space has been provided for ex- 
pansion of services’ offered 
should this be necessary in the 
future. The stations are also 


of a design and material which 
will 


make them additions to 


DOWN--CONC. STAIRS 
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Freedom Oil Works Co. 


4 


x 


station at Warren, Ohio 


the communities in which they 
are located. 

In laying out the stations the 
thought seems to have been to 
keep the gasoline pumps some 
distance away from the station 
building and well towards the 
front of the lot, where the cus- 
tomer for this commodity alone 
can make his purchase conveni- 
ently to himself and without 
being in the way of motorists 
desiring other services which 
will take their car into or close 
to the station. 
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Ground floor plan of the new station of the Freedom Oil Works Co. in Warren, Ohio _ 
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GREASE ROOM BATTERY 
ROOM 


STORAGE 





BASEMENT ————— 


Basement plan of the Freedom's Warren, Ohio, ‘station 
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ERE is a standard type sta- 

tion of the Humble Oil & 
Refining Co. in Houston. This 
station at Main street and Port- 
land avenue was laid out with 
a view to future expansion. The 
washrack may be doubled and 
another lift installed. The lift 
is outdoors as the climate does 
not require a winter enclosure 
for this service. 


This station provides one- 
stop service. It has a _ free- 
wheel car lift for greasing and 
tire changing, wash rack, elec- 
trically operated gasoline 
pumps, automatic tire inflators, 
and room for displaying and 
selling tires and other acces- 
sories. Humble sells Atlas 
tires. 


The exterior walls are light 
buff stucco on common brick. 
The interior walls are brown 
paving brick in their natural 
color. The roof of the station, 
frieze and soffit are of 16-ounce 
cold rolled copper. 


The ladies’ rest room is large 
with dressing table, settee and 
chairs. There is a men’s toilet 
and another for negro help and 
customers. There is a drink- 
ing fountain with iced water on 
the apron in front of the sta- 
tion. 


The air compressor room is 
isolated from the station office 
for safety, sound and cleanli- 
ness purposes. 

Driveways are of reinforced 
concrete with smooth trowel 
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The station and 
illuminated with 
combination street floodlight 
which effectively light the 
premises but do not blind mo- 
torists on the street. 








All washing and greasing 
equipment is kept away from 
the station proper in a room in 
the rear of the wash rack. This 
room also is used for barrel 
storage. 
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PUMPS COMPRESSORS 
All Sizes... All Types 


For All Services 
Any Capacity... Any Pressure 


CONDENSERS 
and Auxiliaries 


DIESEL ENGINES 
_.GAS ENGINES 
FEEDWATER HEATERS , 


“STEEL 
WATER, OIL and : DRI. s %; 
GASOLINE METERS *; ACCESSORIES 


MULTI-V-DRIVES CHROMIUM PLATING 


as : Literature on request 


ROCK DRILLS 
AUTOMATIC HEAT 


FOR DRILL STEEL 


FOR DRILL STEEL 








Stationary and Portable 
Rage 


TREATING MACHINES | 


FORGING FURNACES, 








Gasoline 
Meter-and-clock... 


a Worthington Unit 


IFTEEN years ago Worthington built the original gasoline 
meter. Today, after seventy years experience in building 
all kinds of liquid meters, Worthington offers a super-accurate 
high-speed gasoline meter equipped with a clock of equal merit. 


The accuracy of this unit was recently proved in a trial conducted 
by a prominent filling station pump manufacturer...in which all 
official tests were passed after 2,000,000 gallons of commercial 
grade gasoline had been run through at high speed. 


Its efficiency curve is uniformly high...demonstrated by numer- 
ous tests under all sorts of conditions up to a speed of 18-20 
gallons per minute. All Underwriters Laboratories tests have 
been passed and approval has been obtained from the Sealers of 
Weights and Measures in every state requiring such approval. 


Here is a modern unit, designed and built with a full consider- 
ation of present day requirements. See it demonstrated...either 
in your own plant, or in the Worthington Meter Shop at the 
Harrison, New Jersey, Works. 


WORTHINGTON PUMP AND MACHINERY CORPORATION 
Works: Harrison, N. J. Cincinnati, Obio Buffalo, N.Y. Holyoke, Mass. 
Executive Offices: 2 Park Avenue, New York, N.Y 
GENERAL OFFICES: HARRISON, N. J 
District Sales Offices and Representatives: 


ATLANTA CHICAGO DALLAS EL PASO LOS ANGELES PHILADELPHIA S&T. PAUL SEATTLE 
BOSTON CINCINNAT] DENVER HOUSTON NEW ORLEANS PITTSBURGH SALT LAKECITY TULSA 
BUFFALO CLEVELAND DETROIT KANSASCITY NEW YORK ST. LOUIS SAN FRANCISCO WASHINGTO®™ 


Branch Offices or Representatives in Principal Cities of all Foreign Countries 


-WORTHINGTON 
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HIS gasoline and oil station of the Sun Oil 
Co. at Montgomery avenue and St. George’s 
road, Ardmore, Pa., is similar to several this 


company has built the last year. The build- 
ing is white with blue roof. A band of blue and 
yellow tile below the cornice ties the company’s 
colors with the building. 
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This station has a basement in which are the 
lube oil tanks, heating plant and air compres- 
sor. Lube oil pumps and outlets are at a win- 
dow at the front of the station building. At 
this station the apron provides space for two 
vending machines. 
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The quality that wins marathons. That extra en- 
durance which enables the winner to finish strong 
while others lag or succumb to the long grind. 

















ROTARY PUMPS 


have stamina, and plenty of it. For thirty years 
they have been consistent winners — first choice 
of the petroleum industry. 


| F you are interested in obtaining the lowest 
possible pumping costs, as determined over 
an extended period of time, you will want the 
facts concerning Blackmer pumps and their 
famous bucket design — the exclusive 
Blackmer feature that provides long sustained 
efficiency, economy of power, and very in- 
expensive replacement of worn parts when 
long-time service finally requires them. 


Send for the facts today. 
Then judge for yourself 
whether or not our slogan 
‘“‘More Gallons per Dollar’’ 
is not a statement of fact. 
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HIS one-stop station of the 

Kent Oil Co. of Salina, Kans., 
at Ellis, Kans., occupies a lot 
only 75 feet square. Yet one- 
stop service is provided; it has 
a coffee-shop, and a ticket of- 
fice and waiting room for the 
Union Pacific railroad. An au- 
tomobile repair shop is part of 
the one-stop service. 


The L shaped building is 
dominated at the angle by a 
circular tower in the roof of 
which is built the company’s 
trademark, the Jayhawk. 


Three floodlamps on a slen- 
der standard at the street cor- 
ner illuminate the building and 
driveways. There is one island 
with four pumps and two air 
and water standards and a 
small island with one gasoline 
pump. 


The Kent Oil Co. has followed 
a new thought in designing this 
station, ‘‘We believe that this 
type of building offers an in- 
centive to ‘congregate,’ and 
where people congregate, they 
will want to buy merchandise,”’ 
said G. P. Nissen, vice president 
of the company. The oil com- 
pany station of the past has 
been operated more with the 
idea of not inviting onto the 
station grounds persons other 
than the motorists desiring 
service there. 

The including of good win- 


March 4, 1931 


dow display space wherever 
possible in the station building 
is a means to the same end, 
that of getting people of the 
community to look upon the 
station as any other retail 
store, a place where window 





shopping is invited. The town 
of Ellis, where the station is 
located, has a population of 
about 2500 and a station of this 
type is likely to prove quite a 
factor in the shopping life of 
this community. 
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KELLOGG Compressor 
GE-3 - 

2-stage gasoline engine driven. For 
use where electric current is not 
available and high pressure are nec- 
essary. Particularly useful for 
mounting on service trucks. 

1% horsepower motor 

32 gallon tank 

5 cubic feet of air 


Price complete; $245.00 


KELLOGG Compressor 
EM-3222-D 


2-stage .. . supplies high pressures 


for operating car lifts, inflating bus 
tires, etc. 

1'4 horsepower motor 

55 gallon tank 

62 cubic feet of air 

Price complete; $236.00 





KELLOGG EM-3222-U 


KELLOGG Compressor 
EM-251-RC 
Non-automaticstationarycompress- 
or. A handy unit for the stationette. 
\% horsepower motor 
2% cubic feet of air 
Price complete; $99.00 





KELLOGG Compressor 
EM-3722 


The De luxe 2-stage air compressor. 
Designed especially for the rapid 
operation of air lifts and similar 
heavy duty work. 


2 horsepower motor 

55 gallon tank 

9.6 cubic feet of air 

$320.00 Net (Price includes 
Thermal Relay Switch.) 


NEW 


VERTICAL 


HERE space is at a premium, but a 
sturdy 2-stage compressor is_ re- 
quired, the Kellogg EM-3222 is a fortunate 
solution. 
With the tank in a vertical position and the 
motor compressor unit mounted 
on top, this model requires a 
space of only 21” x 21” and 
can be located in any corner or 
recess. 
This is the only upright air com- 
pressor on the market of conven- 





MODELS 


tional air compressor design that gives you 
the exclusive Kellogg features of multiple 
V belt drive, air cleaner, copper tube inter- 
cooler, honed cylinders, counter balanced 
crank shaft and the famous Kellogg lubri- 
cating system. 

34 to 2 horsepower motor 

20” x 40” tank 

Also furnished in % horsepower, 3 
and 5 horsepower two stage models. 
Price of EM-3222-U, Net $227.00 
and up, depending upon motor 
specifications. 

















KELLOGG MFG. CO. 


45 Humboldt St. 


Rochester, N. Y. 
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HIS neat service station of 

the Stoll Oil Refining Co. of 
Louisville, Ky., was built to fit 
into a small corner site in a res- 
idential district, where the de- 
mand is almost wholly for gas- 
oline, oil and lubrication serv- 


ice. The building is of brick 
with plenty of glass. Space is 
provided for five gasoline 


pumps and one lubrication pit. 


Three floodlamps with conical 
reflectors light the exterior of 
the station. 

This station bears out a no- 
ticeable present trend in hav- 
ing plenty of window space, 
along the sides of the lubrica- 
tion pit as well as in the sta- 
tion office. The building itself 
is relatively inconspicuous as 
compared with other buildings 


in the vicinity, which is to the 
general advantage of the prop- 
erty, as the station is located 
directly in front of another 
building. The compactness of 
the station including the lubri- 
cation pit is another feature in 
its favor. It is also a good ex- 
ample of the use of a double 
canopy, a design still followed 
by some oil companies. 
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Speeding over the rails, the tank-car 
train provides quick Transportation 


from refinery to YOUR STORAGE. 


Here at El Dorado, when your order 
comes in no time is lost in getting it 
on its way. Our own big fleet of tank 
cars, ample loading racks and central 
location—4 direct railway lines—no 
yard congestion or switching delays— 
all insure the fastest possible delivery. 


This is another reason why El Dorado 
Jobbers make more profits—such effi- 
ciency in Transportation helps them to 
increase their turnover. 


This is the seventh of a series of vital features 

to consider in choosing a source of supply. 

The next subject will be ‘“Protection’’, in this 
magazine next month. 


The ELDORADO REFINING Co. 


Establirhed 19/6 


EL DORADO, KANSAS 
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HIS’ station was recently 

built by the O’Day Oil Co. 
of Fort Wayne, at Auburn, Ind. 
It is of buff colored brick with 
dark red mortar. The roof is 
apple green painted tile. Other 
trim is also apple green. The 
inside walls are painted buff 
and trimmed with a warm 
brown. The floors are red ce- 
ment. 

The station has a battery of 
visible type lubricating oil dis- 
pensers, modern shelving and 
show cases for display for to- 
bacco, candies and such atces- 
sories that have a rapid turn- 
over. The station also handles 
Hood tires and tubes. 

The station has one pit for 
lubrication work and an auto 
lift which may be used either 
for lubrication or tire business. 
The compressor and_ storage 
room is off this workshop. 

Gasoline storage consists of 
one 2000-gallon tank and two 
500-gallon tanks. 

The main station room con- 
tains a wall safe built in con- 
crete. There are well equipped 
toilets for men and women. 

Driveways are wide as the 
curb has been cut along most 
of the two street frontages. 

One of the important mer- 
chandising problems confront- 
ing every Independent oil job- 
ber today was recently settled 
by T. J. O’Day, owner. 

By discontinuing accessories, 
tires, tobacco, bar candy and 
soft drinks at his stations, he 
discovered that gasoline and oil 
sales fell off. Then he put them 


back on the shelf again and his 
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sales of gasoline and oil in- 
creased. 
An old customer told him 


that he used to drive to the 
station to buy his gasoline be- 
cause it was a handy place to 
get his cigarettes. When cig- 
arettes were no longer avail- 
able, he simply got out of the 
habit of driving in. 


The O’Day company now 
sells such replacement acces- 
sories as light bulbs, spark 
plugs, fan belts, fuses, tire 
patches and auto polishes. It 
also sells chewing’ tobacco, 
cigars and_e cigarettes, bar 
candy and soft drinks. Tube 


— 
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repairing is done but no bat- 
tery charging because ‘‘there 
just isn’t any more repair busi- 
ness,’’ Mr. O’Day says, in bat- 
teries. 


Another handling 


than 


point in 
merchandise other 
straight oil products is that 
usually the oil company re- 
tains the company from whom 
it buys its merchandise as a 
gasoline and oil customer. The 
bottling company, for instance, 
from whom Mr. O’Day buys his 
soft drinks, operates nearly 40 





trucks, most of which are 
fueled and _ lubricated with 
O’Day oils. 
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HITE Star Refining Co. has built this serv- 

ice station on a lot approximately 50 by 150 
feet at West Grand boulevard and Fifteenth 
street, Detroit. One-stop service, including 
brake service, is provided. 


The building is of white Tiffany enamel brick 
with enamel trimmings. The roof is of blue 
glass-iron roof tile. 

The station has a canopy over two 10-foot 
drives and a 9-foot drive which is uncovered. 
The main entrance is off the boulevard with the 
exit in Fifteenth street which provides the long 
frontage of the lot. 

The salesroom is 41 feet long and its width 
varies from seven to approximately 20 feet. The 
front wall with display windows is curved to 
conform with one of the drives. 

There are two pump islands, each with three 
pumps. One island is under the outer edge of 
the canopy and the other under the center line. 
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There are four rolling overhead doors to the 
tire, battery and lubrication department, each 
of which is nine feet wide. The door to the 


wash rack and brake department is 12 feet 
wide. 
Lighting is furnished through some 50 


ground glass globes and one floodlight which 
throws its light on the Staroline sign on the 
pole in front of the station. 


There are four lifts in the lubrication depart- 
ment, two of the drive-on type and two free- 
wheel. Four windows are available for dis- 
plays, which are changed once a month. 


The station was completed a year ago, the 
first of its kind to be erected by this company. 
Since that time, two others similar to it have 
been built; one at Saginaw and one at Ann 
Arbor, Mich. 


Tires and batteries are handled, in addition 
to gasoline, motor oils and greases. 





- 
FIRE DOOR ,/ 
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4 HOISTS 
TIRES. BATTERY. 
LUBRICATION 





BRAKES AND 
WASHING 





WASH RACK ' 
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ROPER PUMPS FOR BULK STATIONS 





LOOK TO YOUR TRANSFER PUMPS—if you 
would market petroleum products profitably. 
Badly worn and obsolete pumps of old-fashioned 
design are costly; they’ll handicap you badly 
in the approaching race for profits. 


The wise bulk plant operator is replacing old 
transfer equipment NOW—and he’s specifying 
ROPERS. For ROPER pumps, designed on 
the simple and efficient rotary gear principle, 
meet his exacting requirements for tank car 
unloading, pumping to storage, and general 
transfer work. They _ serve 

speedily, continuously, DEPEND- 

ABLY—on the hardest transfer 

= RO 








Both large and small plants employ ROPER 
pumps successfully to reduce operating and 
maintenance costs—protect profits. They use 
ROPERS either singly, or in multiple unit com- 
binations (up to six), operating the pumps indi- 
vidually or simultaneously, on one or more 
liquids. 


Remember—ROPER makes a complete line of 

hand and power pumps for petroleum products. 

And ROPER’S corps of pumping engineers are 

both qualified and glad to help you solve your 

pumping problems — without cost or obli- 

gation. May we serve you? GEO. 

D. ROPER CORP., ROCKFORD, 

ILLINOIS. Branch offices in 

ER Philadelphia, Chicago, Dallas, 
San Francisco. 





A Complete Line of 
Power and Hand Pumps for Petroleum Products 
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Climate (We’re 
speaking of California) 
permits the use of a 
group of small  build- 
ings by the Union Oil 
Co. This station in Cul- 
ver City combines 
standard Union Oil sta- 
tion units with the 
grouping adapted tothe 
particular lot. There is 
the small hexagonal sta- 
tion building with par- 
allel sides about 10% 
feet apart; detached 
canopy over the pump 
island, and detached 
rest rooms. The auto 
lift is not covered. 

Lubricating oil stor- 
age is underground as 
well as the gasoline 
storage. The central 
pump on the island has 
a motor oil fountain 
combined with it. 

The roofs and bases 
of these buildings are 
orange, the main part 
of the buildings white 
with blue trim. 
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Balcrank. Air Motor 7 & Swivel castors Bal- 


Will Not Stall Uni- anced wheels — Easy to 
form Stroke. es handle. 


2 25 lb. capacity tank. BS: 5 Safety Release Valve. 


2 bee 
ees” 


3 Positive control— Single 


G 4,500 lbs. grease pres- 
shot or steady flow No 


sure —Three way swivel 


Alemite and Zerk Fit- 


wy A ; tings. 


l 


dripping. 


Se asigies 





Low center of ry 


gravity —Cannot 


tip over. 








Balcrank advertising globes are attrac- 
tive, colorful, sturdy, and give full ad- 
vertising value. Permanent colors are 
fired into glass. Mounted in either metal 
or all glass frames. 


Balcrank P. C. (Pound capacity) Lubri- The Balcrank “E” Electric Lubricator. 
cator. Air-operated, develops 6,000 Ib. 25 Ib. capacity, one-shot or steady flow. 
pressure. Fast — efficient. 
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General view of Crew Levick station at Kensington Ave. and 


Cities Service Standardized 


ITIES SERVICE CO. oil 

marketing divisions have 

joined in a type of service 
station standardized as to main 
building design, color scheme 
and building material, yet flex- 
ible enough to meet the re- 
quirements of each neighbor- 
hood or site where a station 
was to be built. 


Ideas for’ stations were 
pooled at a sales meeting of 
Cities Service oil marketing di- 
visions in Toronto in November, 
1929, and plans were worked 
out afterward by architects and 
engineers. The first of the sta- 
tions were completed in the 
several Cities Service divisions 
last summer. 


The buildings are of white 
terra cotta tile, with a base of 
black tile extending from the 
sills of the display windows to 
the foundation. Roofs of the 
stations are of enameled metal 
tile, black and white checker- 
boarded on the station proper, 
and green on the lubritorium 
wings. The green matches the 
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green of the company’s Kool- 
motor gasoline. 


Interiors are of buff tile with 
red tile flooring. The lubri- 
toriums may have either pits 
or lifts. It is understood that 
pits or lifts are optional with 
each marketing division. In- 
teriors of lubritoriums are of 
buff glazed tile so they may be 
cleaned with soap and water, or 
gasoline. 


A striking feature of the 
standardized service station 
building are the display win- 
dows in octagonal glass towers 
at the front corners. These tow- 
ers have a special steel frame 
with special sash. Each side of 
the octagon to the height of the 
conventional windows is one 
piece of plate glass. Above the 
single plate are small panes of 
frosted glass. The height of 
the towers is accentuated by 
vertical black bands at the 
angles. 

The illustrations here are of 
a Crew Levick station at Ken- 


sington avenue and Adams 
street, Philadelphia. The lu- 
britorium with two pits is 


CITIES SE 
GASOL 


cence 


Adams St., Philadelphia 


Station 


thrust forward of the station 
building proper because of the 
shallowness of the lot. 


It is possible to have any 
number of service stalls in the 
lubritorium if the size of the 
lot permits. On some corner 
lots lubritorium wings have 
been built to face each street. 


In a station the Cities Serv- 
ice Oil Co. of Ohio built last 
year the buildings form an L, 
with the angle of the L point- 
ing toward the angle of the 
streets. This arrangement per- 
mitted driving through the two 
lubrication service wings to a 
small yard behind the station. 
Cars left at the station for 
service can be parked in this 
yard after the job is finished. A 
private alley at the end of one 
wing provides an exit to the 
side street. 


The design permits the sta- 
tion proper to be flanked by 
lubrication rooms, or one wing 
may be used for such purpose 
and the other for wash rack, 
brake and tire service if the 
company should choose to di- 
versify its activities. 
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The two-pit lubritorium with stairway between the pits. A feature of the company’s greasing service is the cover- 
ing of steering wheels, seats, fenders and other parts of the car that might become soiled. These covers are hung 
on the railing that guards the stairs to the pit, when not in use 








In the pits. The space under the cars is elevated so that an operator of average height may reach the fittings easily. 
The pit into which the stairs leads has headway so that even the tallest operator would not get bumped. The com- 
pressor is housed here and some storage is permissible 
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LOODLIGHTING 


INCREASED SALES 25% 


| 9 FLOODLIGHTED service station always has an advantage over its darkened 
competitor. Just what this means in dollars and cents is often hard to say. 





But a Boston dealer recently made an accurate check on sales before and 
after installing Floodlights. He discovered that daily sales of gasoline and oil 
showed an average increase of 25 per cent! 





An Ohio station of the 


oboe ee eden Floodlighting makes your station easily seen, it provides safety for your 

Standards with G. E. Unit os 

ond Union Metal Sign patrons, makes your attendants more efficient. In a dozen ways it helps you sell. 
Standard. 


Union Metal Standards are more than supports for floodlight projectors. 













They dress up your grounds. Day and night, they too, help you sell. 


From Union Metal you can secure regular lighting standards and sign standards 
to harmonize with the floodlighting units. This equipment plus Union Metal 
Service Stations and Greasing Buildings comprise the most complete line of 


ornamental oil marketing equipment available. 


Write one of the offices listed below for Floodlighting Catalog No. 62. 


THE UNION METAL MANUFACTURING CO. | 

GENERAL OFFICES AND FACTORY + CANTON, OHIO 

SALES OFFICES: New York, Chicago, Boston, Los Angeles, 
San Francisco, Seattle, Dallas, Atlanta 


LIGHTING EQUIPMENT DISTRIBUTORS: 
General Electric Merchandise Distributors Graybar Electric Company, Inc. 


UNION MET 


OIL MARKETING EQUIPMENT 
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The Two-Gallon Buyer in Buffalo 


He Checks the Efforts Made at 70 Stations 
to Enlist Him as a Regular Customer for 


His Gasoline and Oil Needs 


BUFFALO 

IL company and _ inde- 

pendently operated 

service stations in Buf- 

falo were the latest to be sur- 

veyed and reported upon by the 

NATIONAL PETROLEUM NEWS rep- 
resentative. 

In Buffalo the survey man 

changed his tactics somewhat 


_ over what was followed in vis- 


iting stations in Cleveland and 
Pittsburgh and along main 
tourist routes in the country. 


In Buffalo he posed as a 
member of a family just mov- 
ing into the station’s neighbor- 
hood, the attempt being to 
learn how much of an effort the 
station men would make to en- 
list him as a regular patron of 
the station. 

To bring this to the attention 
of the station operators, the 
survey man asked for informa- 
tion as to changing his license 
from Ohio to New York state. 
He asked further about vari- 
ous shops in the neighborhood, 
where a good grocery or meat 
shop could be found and so on, 
and explained that he was new 
in the neighborhood but that he 
expected to become a perman- 
ent resident there. 

Out of 70 places visited, one 
station man asked where his 
new address in Buffalo would 
be and also asked him to stop 
in regularly and have his car 
serviced. 

As in the other surveys re- 
ported upon in NATIONAL PETRO- 
LEUM NEws, its representative 
drove a car a few months old, 
a Chevrolet coupe. He was 
well dressed and when he 
showed an interest in services 
or commodities at the station, 
made it evident that he had 
money in his pocket to make 
purchases. 

This man visited 70 stations 
in Buffalo, the majority being 
oil company stations, although 
some were independent deal- 
ers’ stations. He either bought 
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two gallons of gasoline and 
noted if the attendent tried to 
sell him more than this amount 
or if he tried to sell him premi- 
um grade gasoline, or he asked 
to have his lubricating oil 
checked and noted if the sta- 
tion man tried to sell him gaso- 
line. 


His experience in Buffalo 
showed a lack of a display of 
salesmanship at the stations as 
in other cities. NATIONAL PETRO- 
LEUM NEws undertook these 
surveys of a few cities, having 
in mind the fact that the pres- 
ent trend is in the direction of 
adding to the services and com- 
modities dispensed at the sta- 
tion and desiring to bring out 
whether the station men are 
being trained to become sales- 
men. Apparently there is con- 
siderable ground to be covered 
in this direction, the responsi- 
bility being largely with the oil 
company executives to properly 
train their men for these new 
duties. 


None of the Buffalo stations 
visited tried to sell more than 
the two gallons of gasoline 


asked for. Thirty-two stations 
were asked for ‘“‘Two gallons of 
gasoline, please.’”’ One station 
did put in five gallons through 
momentary thoughtlessness on 
the part of the attendant who 
was engaged in conversation 
and let five gallons run into 
the tank. 


Of these 32 stations, nine 
asked to check the oil after the 
gasoline sale had been made. 


An extenuating condition in 
the Buffalo survey may have 
been the fact weather condi- 
tions were bad, the streets be- 
ing covered with snow and rain 
and sleet falling a good share 
of the several days the NATION- 
AL PETROLEUM NEWS man spent 
there. 

At 25 stations where the sur- 
vey man first asked to have the 
oil checked, at only three did 
the station man attempt to 
make a sale of gasoline. 


Twenty-one stations visited 
carried tires or accessories, not 
one station, however, making 
the effort to sell anything more 
than was definitely asked for, 
although the survey man 





or sleet in the air. 


the car. 


of the regular grade. 


conditions. 





Buffalo Survey in a Nutshell 


EVENTY stations visited, with weather conditions bad 
during the entire period, snow on the ground and rain 


At 11 stations the survey man was told it made no dif- 
ference whether regular or premium gasoline was put in 


Of 32 stations asked for two gallons of gasoline, not 
one tried to sell more than the two gallons and relatively 
few tried to sell the premium grade of gasoline in place 


Of 25 stations where the operator was asked first to 
check the oil, at only three did he ask about the gasoline. 


Twenty-one stations carried tires and accessories, 
many displaying or calling attention to anti-freeze mix- 
tures. Not one station tried to make a sale of more than 
the gasoline or oil asked for, however, despite the weather 
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Tire display and salesroom of an oil company one-stop station in Cleveland 


showed interest in displays of 
these goods and showed that he 
had money in his pocket to 
make such purchases. Here 
again the bad weather may 
have been an unfavorable fac- 
tor. The survey man, however, 
continued his practice of other 
cities in visiting a station only 
when it was apparent the men 
at the station were not rushed 
with other cars and had plenty 
of time to take care of his 
needs. 


In an effort to remove from 
the attendant’s mind the 
thought that, ‘‘Well here’s just 
another one-time customer,” 
the survey man tried the fol- 
lowing plan at Buffalo stations. 


Driving to the pumps _ he 
would ask the station man for 
two gallons of gasoline or to 
check the oil. While the at- 
tendant was busy about the 
ear, or while he was making 
change, he was asked if he 
knew about having a license 
transferred. The survey man 
explained that he would be 
moving in the neighborhood 
shortly for some nine months 
or a year. He wondered if he 
would have to get a new license 
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or would be granted an exten- 
sion of his Ohio license. 


The station attendant gen- 
erally had a pretty good idea of 
the procedure to follow in re- 
gard to the license but only at 
one station of the 70 visited 
was the survey man looked up- 
on as possibly a future regular 
customer. An excerpt from the 
notebook tells of this particular 
attendant’s alertness. 


“T drove to the pumps of an 
independent station marketing 
a well known brand of gasoline. 
I noticed the extreme cleanli- 
ness of the station and the 
speed with which the attendant 
came to the ear. . While 
he was checking the oil I asked 
him if he knew if I would have 
to have my license changed or 
not. I told him that I was go- 
ing to move a few houses down 
the street for eight or nine 
months. He explained about 
the license and then asked me 
what street I was moving on 
and the number of the house. 


“The attendant said he 
would be pleased to have me 
stop in and let him service my 
car. He explained that he al- 
ways keeps track of the new 


people in the neighborhood and 
calls on them at their house to 
solicit their patronage.”’ 


During most of the time that 
the survey was made the 
weather was very bad. Heavy 
snows covered the streets and 
the lines of traffic packed the 
snow down hard on the pave- 
ments. Occasional drizzles of 
rain froze on the snow surface 
making the driving extremely 
precarious. Conditions were 
such that a clean windshield 
was a necessity in driving. Yet 
of 70 stations only five cleaned 
the windows. Many times the 
N. P. N. man left the station, 
stopped the car and cleaned the 
frost and snow from the wind- 
shield himself. In many in- 
stances in Buffalo the survey 
man gave the attendant the 
choice of putting the premium 
or the regular grade in the 
tank. On one occasion the sta- 
tion put in the regular when 
the premium grade was the 
closest to the tank. 


“T drove into an independent 
station selling two different 
grades of gas. I stopped the 
car between two pumps,” said 
the survey man’s notes. “One 
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ARVERTISING PaseS REMOVF™ 








automatically 


at all heights! 


tank. At any height you stop the Curtis Lift,it is as fixed, solid 
and unfluctuating as it would be on bedrock. Study the 
diagram on opposite page. 


A thorough understanding of this Curtis design and con- 
struction in relation to safety obviously makes safety a cer- 
tainty for both workman and car. 


The following brief description indicates how every other 
factor for safety has been built into the Curtis Lift. 


1. The Curtis Lift cannot lower without two deliber- 
ate actions by the operator—he must both open the air valve 
and then step on the oil-lock valve. 


2. The oil-lock and air operating valves on the Curtis Lift 
are out from under the lift. No one can operate the lower- 
ing mechanism intentionally or accidentally while under 


the lift. 


3. An automatic retard valve restricts the outflow of 
oil and hydraulicly controls the lowering of the lift at a 
safe, predetermined speed, independent of the operator. 


4. Platform **X’’ construction of structural steel is the 
strongest known to engineering. No castings with the pos- 
sibility of hidden defects. Tested to withstand 500% greater 
weight than normally called upon to hold. 


5. Hinged ends—Curtis platform made so attendant cannot 
get toes under the edge when lowered. Even the ends are 
hinged as an additional safeguard. 


6. Packing gland is at top of cylinder where need of 
adjustment can instantly be seen and easily made. No 
===» hidden, impossible-to-inspect leather cup on 

es a the plunger to wear or replace. 


The complete details of this construction 

which the Curtis catalog gives you will put 

7 you in a position to know how important it is 
to get these features when buying a lift. 





——-—-§¢. Louis 


Curtis Pneumatic Mchy. C 
1965 Kienlen Ave,. St. Louis—518X Hodcon Term., N. Y. 


Please send catalog and information about [State product you are interested in } 











Address 








Name 
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carried 15-cent gas the other 
13-cent gas. The attendant 
asked which gas I wanted. If 
said that it made no difference 
and started to reach in my 
pocket for change. The cheaper 
of the two brands was put in 
the tank. I laughed at this and 
said that he should have put in 
the premium brand. The re- 
ply to this was an echo to my 
own answer of a moment be- 
fore, ‘it doesn’t make any dif- 
ference.’ ”’ 


On another occasion, when 
the car was stopped between 
the “regular”? and “premium” 
pumps the station man actu- 
ally pushed the ear to the 
“regular” pump when he could 
have just as well pushed it to 
the other. 


The survey man wrote, ‘‘— 
the car was between the two 
pumps. In answer to the ques- 
tion as to which brand of gas 
I wanted I said that it made no 
difference. As the car was too 
far away from either pump it 
was necessary to push it to one 
of the pumps. To my surprise 
the attendant shoved the car 
to the ‘regular’ pump.” At 
eleven different stations where 
the N. P. N. man said that it 
made no difference which gas 
was put in, nine stations gave 
him regular gas. 


None of the stations tried to 
sell more than the two gallons 
asked for. 


At thirty-two stations the re- 
quest was for two gallons of 
gasoline. Thirty-one stations 
put the two gallons in without 
trying to sell more. The re- 
maining station put five gallons 
in the tank because the attend- 
ant who became so interested 
in the conversation he overran 
the mark. 

Of the 32 stations asked for 
two gallons of gas, nine asked 
to check the oil. 


At 25 stations the survey 
man asked to have the oil 
checked before the attendant 
reached the gas pump. Three 
asked about the gas _ after 
checking the oil. 


One station out of 70 tried 
to sell a grease job and oil 
change. No other station men- 
tioned oil or grease. 
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NOW-COMPRESSED AIR COSTS ARE REDUCED 


DeVi/biss 


AIR COMPRESSORS 


ADVANCED 
DESIGN..... 


HIGHER 
EFFICIENCY. . 


Sales and Service branches, New York; 
Philadelphia; Cleveland; Detroit; Indi- 
anapolis; Chicago; St. Louis; Los Ange- 
les; San Francisco; Windsor, Ontario. 


Distributors or direct sales and service 


representatives available everywhere. 
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These new DeVilbiss Air Compress- 
ors incorporate many new and start- 
ling features which offer decided 
advantages in efficiency and econ- 
omy. Features with which you have 
been familiar are redesigned and 
marvelously improved. They provide 
sturdiness for long life, simplicity 
to reduce service expense, oversize 
construction throughout to insure 


dependability. 


“Free Air” is free to your customers 
—but not to you. It is a service 


THE DeEVILBISS 


COMPANY 








which costs money but produces no 
revenue. That is why DeVilbiss has 
designed these new air compressors 
for garages and service stations to be 
economical with no sacrifice of effi- 
ciency or long life. You get higher 
pressure or greater air capacity—or 
both—at less operating cost and with 
lower up-keep expense. 


Send now for catalog giving complete 
description and specifications of the 
many sizes and types, one of which 
will exactly fit your requirements. 


TOLEDO OHIO 
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Letters on the “Two-Gallon Buyer” Articles 








Dear Editor: 


I am a subscriber to your 
NATIONAL PETROLEUM NEWS 
and have read the three install- 
ments of ‘“‘Two Gallons, Please’’ 
with very much interest. These 
articles are dealing with one of 
the important branches of the 
oil industry for it is through 
the stations that the products 
are actually placed in the con- 
sumers’ cars. It is to be re- 
gretted that so few station at- 
tendants will see these articles 
and thus be able to profit by 
them. 


And it is good that the mo- 
toring public in general will 
not read them for it may lead 
them to expect more free serv- 
ice at a station and the ex- 
penses would be more than the 
profits. And it is good to know 
that most of the oil companies’ 
executives will read the ar- 
ticles, which will lead to better 
instructions for the attendants 
or the employment of a better 
type of salesman for attendant. 
Either of which would call for 
a higher compensation for their 
services. 


The NATIONAL PETROLEUM 
NEws reporter has presented 
much in the way of criticism 
but few reasons why, and only 
one remedy. That is_ better 
salesmen should be employed 
as attendants. 

Would it be a good idea to 
present—to suggest ways to 
overcome the short comings of 
attendants and stations and 
also as to whether the extra 
expense would justify the im- 
provements and addition of 
lines of supplies. Or would it 
be best to offer only a few ar- 
ticles for sale and then push 
these to the full extent. 

One of the first things to re- 
member is that the attendant 
is expected to keep his gasoline 
sale up to quota, regardless of 
how many other articles or 
services he may have to sell. 
Very few gasoline customers 
will wait for service, therefore, 
the attendant is not anxious 
for a washing or greasing job, 
or any job that requires much 
time when he is the only one 
on duty. For the attendant 
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ATIONAL PETROLEUM NEws herewith publishes three 

more letters from operators at service stations com- 
menting on the Two-Gallon Buyer series of article which 
have appeared in its columns recently. 


It values this opportunity to place before its readers 
the frank point of view of the men themselves on this 
question as to the extent to which, and the manner in 
which, a greater degree of salesmanship can be applied 
at oil company service stations. 


These station men have probably written more frank- 
ly in these letters than they talk with the executives of 
the companies for which they work, and executives of 
marketing companies generally should read the accom- 
panying letters for the point of view of the station man 
which they present. 


The representative making this survey for NATIONAL 
PETROLEUM NEws limits his gasoline purchases to two 
gallons at a station for the reason that this allows him 
to visit four or five stations before having his tank emp- 
tied, which in itself is no small chore in a strange neigh- 
borhood. Station men who have written the editors state 
making a purchase of this amount puts the buyer in a 
class where resentment will often be felt if the effort is 
made to sell more than this amount of gasoline, or to sell 
some other goods or services. 

The NATIONAL PETROLEUM NEWS man, however, 
drives a Chevrolet coupe, which has been in service only 
a few months and is obviously in good condition, aside 
from possibly needing a wash or polish. The representa- 
tive is a college man, well dressed and, when making his 
purchase of gasoline shows that he has money to pay for 
other purchases as they are suggested. 








knows from experience that he 
can not give the gasoline cus- 
tomer and the greasing cus- 
tomer the right service when 
he is trying to do two jobs at 
one time. 

Not all stations handle wind- 
shield wiper blades. Some 
blades are easy to _ install, 
others are not. A customer 
wants his wiper to work after 
he has had a new blade in- 
stalled and, as experience has 
shown, some wipers are very 
stubborn and many attendants 
have put in half hour or more 
trying to make it work, handi- 
capped by lack of tools or re- 
placement parts. A few ex- 
periences of this kind and the 
attendant is slow to suggest 
such a job when he can only 
expect a profit of about 15 
cents and his gasoline sales 
have not had the proper at- 
tention when he is on the 


windshield. 

Valve caps have a very use- 
ful purpose but many car own- 
ers do not regard them so, 
some going so far as to throw 
them away. Valve and dust 
caps are found daily at most 
every air stand. Most at- 
tendants know this from ex- 
perience. But little wonder 
they do not observe valve caps. 
Most tire shops furnish valve 
caps free when repairing tires. 

There is little difference to 
the attendant whether the cus- 
tomer takes premium or regu- 
lar gas. His profit usually is 
the same, but the attendant 
should be interested in filling 
the tank, although today there 
are many drivers of cars who 
will only buy two or three gal- 
lons of gas at a time. 

Installation of lamp bulbs 
often requires more time than 
the profit on same justifies, but 
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it is a real service to call the 
driver’s attention to the fact 
that the light is out and that 
you can replace it, as it often 
saves the driver a trip to court. 
But there are many who do not 
appreciate it. 

The station attendant who 
said the only difference in the 
gasoline was the price may 
have told the truth. 

Referring to the inquiry 
about viscosity. Many oil com- 
panies do not attempt to have 
their attendant know of the 
chemical properties of their 
products. Some wholesale 
salesmen do not discuss such 
terms, but are content with the 
statement that their company 
has employed the best engi- 
neers and they have given them 
the best oil and gas possible to 
produce. 

Some tourists have a lot of 
time that they may spend at a 
wayside station, but most tour- 
ists seem to be in a hurry and 
want their needs attended to, 
and to be back on their road 
again. They seem to have a 
certain city they want to make 
as quickly as they can, or want 
to see how far they can go in 
a day and some keep going all 
night. 

A gas station in the country 
has a good many attractions 
for some people, especially in 
the summer time. It is desir- 
able to have proper toilet fa- 
cilities in any station, but it is 
a question if the benefit to a 
country station would justify 
the expense. In a city the 
water and sewer systems are 
already established and _ the 
connections are easy and inex- 
pensive to make. This is the 
reason for finding outhouses 
for toilets at country stations. 
To install a water system and 
sewer system to meet approval 
of health and building regula- 
tion, even in the country, 
means an expense of about 
$2000 or more. Yet people do 
need toilet facilities when they 
are driving through the coun- 
try and many appreciate a 
clean place, but many others 
have no regard for those who 
may come after them. Often 
times, one thinks an old-fash- 
ioned outhouse is too good for 
some, when you discover they 
have carried off the roll of 
paper. 

Much time has been wasted 
in wiping off windshields that 
did not need it, but when one 
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REVIOUS articles in the 

IT'wo-Gallon Buyer series 
which have appeared in Na- 
TIONAL PETROLEUM NEWS 
are: 


Results of the survey of 
Cleveland stations, Jan. 7 
issue. 

Article on the Pittsburgh 
survey, Jan. 21 issue. 

Report on the survey of 
stations on main _ tourist 
highways in eastern Indi- 
ana, Jan. 28 issue. 











that really needs cleaning is 
cleaned the autoist appreciates 
it. 

One meets all types of people 
at a filling station and the at- 
tendant who is a judge of hu- 
man nature and can distinguish 
the type of customer before 
him, is going to be a success 
at his station. 

Most motorists drive into a 
station for some definite want. 
If the attendant will take care 
of that want properly and 
promptly he has a very good 
chance of suggesting some 
other sale or service that he 
may perform for the customer. 


But if the customer says ‘‘no”’ 
in a positive way, your best 
chance of having him return 
to your station is to promptly 
give him what he asks for. He 
will consider that the kind of 
service he wants. He does not 
care to listen to any sales talk. 
I have seen cars drive into a 
station where there were four 
or five attendants and it looked 
as if the car was going to be 
torn apart. Some things at 
certain stations are overdone. 

I have found that by giving 
the autoist what he asks for 
in a prompt and intelligent 
manner, together with quality 
products, price right and full 
measure he _ will invariably 
come back. Anyhow, we have 
had a 50 per cent increase in 
our business the past year. 

I thank you for the articles 
in your paper and your time. 
And hope you may continue 
further with the discussions for 
it sure will be helpful. 


Yours respectfully, 
Leo M. Binegar, 
Michael Service Station, 
West Chester, Ohio. 


P. S.—Every station attend- 
ant should be a subscriber to 
the NATIONAL PETROLEUM 
NEWS. 


Selling Easily Overdone 
Says This Reader 


Dear Editor: 

As a_subscriber to your 
magazine for several years, 
likewise as a part of an organ- 
ization marketing petroleum 
products through service sta- 
tions, I followed with consid- 
erable interest your recent ar- 
ticles describing your canvass 
made of service stations in 
Ohio and western Pennsyl- 
vania. 

This letter is in defense of 
marketing companies and serv- 
ice station salesmen, particu- 
larly those operating in west- 
ern Pennsylvania, and if of 
sufficient merit, perhaps you 
will consent to its publication 
in a future issue of your maga- 
zine. 

I notice your representative 
states in each case he drove 
into the various stations in a 
Chevrolet car, admittedly in a 
condition the worse for mud, 
ete., and perhaps, if old, (age 
not stated) in a decrepit condi- 


tion, likewise with an Ohio li- 
cense. 


First, I wish to impress you 
with the fact, that most ma- 
jor companies, likewise the bet- 
ter type dealer, try to educate 
their service station salesman 
along the lines of intelligent 
selling methods. 

It is not too much to say 
that there is no greater detri- 
ment to the success of any 
service station than over-sell- 
ing. Nothing irritates a cus- 
tomer so much, or is more like- 
ly to cause him to discontinue 
his patronage, than trying to 
sell something that is not like- 
ly to be needed. It would seem 
therefore, that intelligent sell- 
ing should include also a 
knowledge of when not to try 
to sell, only what a customer 
requests. 

Now—as to your canvass— 
your representative drove into 
each station in a car, that ad- 
mittedly, from its appearance, 


NaTionaLt Petroteum News. 








did not indicate any degree of 
prosperity. 

He proceeded to ask for two 
gallons of gasoline. Is it not 
reasonable for an alert and in- 
telligent salesman to assume 
that an individual coming 
into a station in a car of the 
condition stated above, and re- 
questing such a small quantity 
of gasoline, is not a prospect 
for a $7 or $8 tire. Neither 
is he a likely prospect for a 
$1.50 wash, nor a $1.50 greas- 
ing job. Likewise it is reason- 
able to suppose that he is not 
interested in any _ specialty 
which might be for sale, and 
an effort to solicit business of 
this nature likely reacts in em- 
barrassing the customer. Like- 
wise the foreign license (in 
Pennsylvania stations) would 
eliminate any effort to pave the 
way for future sales. 

However, if on the other 
hand, this particular customer 
presented say $10 in payment 
of his purchase, then, of course, 
the situation would perhaps 
change. However this was not 
stated in your article. 

I am personally of the opin- 
ion that a canvass of the na- 


ture described is of little value 
as an indication of sales policy 
of ability existing at service 
stations, particularly at a time 
such as at present, when eco- 
nomic conditions are at a very 
low ebb. 


On the other hand, there 
should certainly be no letup 
in either courtesy or attention, 
regardless of how small the 
purchase. It is a fact that 
there may be a time when cus- 
tomers of this type become 
larger buyers, and courtesy ex- 
tended in cases of this nature 
is more impressive, and the ef- 
fect longer lasting, than when 
the purchase is larger, for in 
the latter case courtesy is nat- 
ural. Likewise courtesy to the 
small buyer usually reacts in 
comment, thereby’ creating 
word of mouth advertising so 


essential to every successful 
station. 
However, most fault seems 


to have been found in the 
failure of each attendant to 
try to sell something that was 
obviously not wanted. 

Very truly yours, 


A Subscriber. 


How One Station Operator Sizes It Up 


Dear Editor: 


The writer begs indulgence, 
and the opportunity to set forth 
his views on what is considered 
the most highly competitive 
business in the world today. 


The writer had just poured 
from his thermos bottle a cup 
of hot coffee. He set it down 
to go out into near zero weath- 
er to wait on two customers 
who hak justi rojled into the 
yard cf & station operated by 
one of the major companies. 
After serving the customers 
with gasoline, motor oil, and 
alcohol he returned to his cof- 
fee which was now cold. 


The next customer who came 
in was driving a Chevrolet 
sedan. He asked if he could 
have his cooling system flushed 
and the proper amount of al- 
cohol put in. The radiator be- 
ing flushed the writer advised 
putting in some water and 
three quarts of alcohol. This 
customer knew what he want- 
ed, however, and knew also 
that this attendant did not 
know his business. This was 
his opinion, at least, of the 
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writer who tried to show him 
the folly of putting in eight 
quarts of alcohol and no water. 
No harsh words were spoken 
by the writer however and he 
smiled his way thru and sold 
this customer a much needed 
crank-case change. 


This is just one of the things 
that have caused this plain- 
tive cry, ‘““What Price Glory!” 


The average service station 
attendant in this part of the 
country works about 56 hours 
a week for which he is paid 
$28. This gives him a wage 
earning basis of 50 centé per 
hour. It means that his pay is 
but little, if any better, than 
that of the office clerk. It is 
less than that of the tank-wagon 
driver and much less than that 
of the tank-wagon salesman. 
This is the man who must 
check up on the tank-wagon 
deliveries made to him and 
who should keep his district 
salesman advised as to just 
what is going on around him. 


This same man must have 
good personal appearance, a 
fair education and be a quiet 


but convincing talker. He has 
to be rugged for he must shovel 
snow, jack up cars, and change 
tires regardless of the weather. 
He must wash his hands and 
face many times a day and 
keep his station neat and clean 
always. 

This is the man who is asked 
and who does, sell a maximum 
amount of gasoline, motor oils, 
and greases, who cleans wind- 
shields, inflates tires and 
checks this and that day in 
and day out, rain or shine, in 
fair weather and foul, and who 
always comes through with a 
smile no matter how unreason- 
able a customer may be. 

Because of his position, his 
honesty, integrity and ability 
must be unquestioned factors, 
for is he not, in fact, the ad- 
vance guard of the whole or- 
ganization he represents? Is 
he not one of the master gears 
in a mighty machine, a sales- 
man, cashier, stock clerk, la- 
borer and last but not least, 
a diplomat? 

How many men who read 
this, who are executives in 
large companies, are there who 
cannot count on ten “fingers 
the salesmen, supervisors, fore- 
men, managers, or even district 
managers, working under them 
who worked at the pumps? 
Very few I am sure. 

When there is an opening for 
a station supervisor, who usu- 
ally gets the job? Nine times 
out of ten an outsider who 
knows nothing about the work, 
a man who is usually a critic, 
nothing more, and who is very 
often a poor one at that. 

This writer has seen the 
hard and fast rules set down 
by several large companies. If 
they are checked up carefully 
they will prove for themselves 
that the service station attend- 
ant must be the most loyal, 
honest, and energetic man in 
the whole organization. They 
will also prove that he is the 
least respected and the most 
abused man also. 


Honestly now, who has been 
spoiled? The customer, the 
attendant, or the officials of 
the company? Again and again, 
honestly, has not most every- 
thing in this industry changed 
for the better within the last 
few years except the status of 
the service station attendant? 


Is it a fair cry, this What 
Price Glory? A Reader. 
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New Four Seasons Oils 
For Your Immediate Needs 
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many salient tests: 
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free carbon; perfect demulsibility, zero pour point; completely dewaxed. 

What better description for these oils than “Four Seasons“! Inven- 
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Phone, wire or write for complete data and prices, including 
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DEEP ROCK OIL 
CORPORATION 
General Sales Offices: 

300 West Adams St , Chicago, Ill. 
New York Office: 111 Broadway 
Refinery: Cushing, Oklahoma 
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A Unit of the Standard Gas and 
Electric System 
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Southwest Border Scenes in Rio Grande “Ads” 


LOS ANGELES 


CENES along the Rio Grande 
river were the theme 
for an outdoor advertising 

campaign of the Rio Grande 
Oil Co., which has production 
and refineries in Texas and Cal- 
ifornia, and _ distribution in 
California, Arizona, Utah, Nev- 
ada, New Mexico and Texas. 


Four’ characteristic ideas 
were embodied in each poster. 
The background and atmos- 
phere were reminiscent of the 
old Rio Grande river country, 
some form of transportation 
was included, some early day 
musical instrument was used to 
tie in with the company’s slo- 
gan ‘“‘Tuned to Modern Motors” 
and these created human inter- 
est and striking appeal. 


The authenticity of every de- 
tail was assured through study. 
Early literature of the country, 
with photographs, oil painting 
and drawings were studied. 
Considerable work was neces- 
sary to correctly sketch an old 
stage coach for one poster, and 
an early modern railroad en- 
gine for another. 


The theme, in addition to at- 
tracting attention, especially of 
the tourists, permitted the com- 
pany to reduce its direct sales 
appeal to a minimum. The slo- 
gan, plus the company’s name, 
comprised the only text. The 
sketches carried the burden of 
selling. 

Outdoor advertising is heav- 
ily favored by the Rio Grande 
company, as about 40 per cent 
of its advertising appropriation 
for this period was invested in 
this medium. 

Returns have thought to be 
in justification of the advertis- 
ing, however, as gasoline sales 
in 1929 increased 46.4 per cent 
over 1928, while motor oil sales 
increased 20 per cent. For the 
first eight months of 1930 gaso- 
line sales, including exports, 
were up to 132 per cent over 
the same 1929 period, while 
motor oil sales increased 22 per 
cent for the same period. 


Because the Rio Grande 
country, from which the com- 
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pany obtains its name, remains 
one of the most interesting and 
colorful sections of the United 
States, rich in romantic inter- 
est, the company decided to 
preserve some of that atmos- 
phere in its advertising. 


It, therefore, put artists to 
work to catch this atmosphere 
into beautifully colored paint- 
ings. From these paintings the 
highway posters were made, 
which were changed once a 
month. Thousands of motor- 
ists were so intrigued by them 
that the company made minia- 
ture reproductions of the post- 
ers and passed them out to 


ane Mi Cocoa 


RIO- GRANDE 


2,446,000 automobiles and 
trucks were registered in the 
United States. Now there are 
over 27,000,000 and the com- 
pany has grown into a $58,- 
000,000 organization, engaging 
in producing, refining and mar- 
keting of petroleum products. 


Its refinery built in 1918 at 
El Paso was the first in Texas. 
It obtained its first crude oil 
production in the Desdemona, 
Texas, field in 1919. Later it 
built refineries at Phoenix, 
Ariz. and at Los Angeles. Sev- 
eral natural gasoline plants 
were also built. It now has 
production in California and 
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Considerable research work was necessary to accurately portray the old 
coach 


those who wrote or inquired 


for them. 

Their accuracy was assured 
through thorough research 
work. Parts of actual scenes 
as they existed on the prairies 
were faithfully reproduced, or 
an old rambling stage-coach 
would be sketched and other 
early-day scenes depicted by 
the artist’s brush after study- 
ing old paintings, drawings, 
photographs and early litera- 
ture. 

When the Rio Grande start- 
ed in business in 1915 as a 
small jobbing company, only 


Texas and distribution in Cali- 
fornia, Arizona, Utah, Nevada, 
New Mexico and Texas. 

In the first four months of 
1930 it more than doubled its 
number of retail outlets over 
those it had at the end of 1929. 
Now it has about 145 per cent 
more than those at the end of 
1930 and 165 per cent more 
than it had Noy. 1, 1929. 

The company feels that ad- 
vertising has played a substan- 
tial part in increasing the sale 
of its products, according to 
H. E. Britzman, advertising 
manager. 
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Eliminating Slow Credit 


«Cut Our Accounts Receivable from 25% of 
Capital Investment to 10% and Put Our Entire 


Business on Cash Discount Basis” 


OW often we have heard 
some credit manager 
say: “If we could only 

collect a reasonable share of 
our receivables, we would be 
out of our grief,’’ or if they re- 
fer to their accounts, they 
would truthfully answer that 
perhaps 35 to 40 per cent of 
them could be collected within 
90 days with close application. 

It is no wonder that most of 
us are ashamed of our out- 
standing accounts. Why should 
we continue to be ashamed of 
them, thereby constantly admit- 
ting weakness in our dealings 
with customers? 

For no good reason, we for- 
got to use the word “No” at 
the appropriate time. We ex- 
tended credit promiscuously, 
without thorough investigation, 
to find out later that some of 
the accounts were impossible. 
Naturally you ask, ‘What is 
the answer?’ I am not pre- 
tending to know it, but here is 
what we did. 

In the latter part of 1924, 
we realized that the ‘‘Receiv- 
ables’ of any company the size 
of ours should have been held 
within an amount much small- 
er than we had them at the 
time. The $29,000 on our books 
was all out of proportion to our 
capital investment of slightly 
over $100,000, including every- 
thing. 

Our decision was reached; 
this amount must be reduced 
to $10,000. How much is it go- 
ing to cost us in lost accounts 
and lost future business to ef- 
fect this reduction? 

We gave ourselves one year 
to bring this change about. The 
actual result was that within 
seven months, we reduced the 
total amount of our accounts to 
our goal at a cost of slightly 
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By Frank K. Samuel* 


over $2400, over $1300 of 
which had passed through bank- 
ruptcy or receivership and the 
entire amount of which was im- 
mediately erased from our list 
of assets. We had succeeded in 
collecting almost $17,000, in 





Frank K. Samuel 


cash over and above what we 
had on hand in liquid values 
seven months previous. 


With this money, we placed 
ourselves on a complete dis- 
count basis for everything we 
bought: gasoline, motor oils, 
greases, pumps, tanks, equip- 
ment of all kinds. We paid all 
our bills, so that we would not 
have a “payable.’’ We revamped 
our bulk property and changed 
the appearance of several of 
our drive-in stations. We paid 
off all due on our rolling stock 
and had each vehicle put in 


*Citizens Oil & Gas Co., Canton, Ohio. 


perfect operating condition. We 
purchased several new pieces 
of truck equipment and made 
many other improvements gen- 
erally. Ali this with the money 
we collected, that always 
should have been in our treas- 
ury. 

Of course, we lost some busi- 
ness by these tactics, had to 
hurt several persons’ feelings 
and in specific examples, had to 
use rather rough practices in 
order to collect, and it was not 
surprising in the end to us to 
learn that many of those from 
whom it was rather difficult to 
collect and who had been avoid- 
ing us for long stretches, were 
coming in paying cash after 
they had settled old accounts. 

I will always contend that 
the greatest advantage we ob- 
tained after accomplishing our 
purpose was mental satisfac- 
tion, the feeling over the end 
of each month when we had 
our customary heavy obliga- 
tions, including salaries, ren- 
tals, pay-rolls, interest and re- 
duction of indebtedness and 
that monthly bug-aboo—our 
gasoline tax. What a relief it 
was to know that you did not 
need to worry about John Jones 
paying that large account of 
his promptly, so that you could 
pay some one else that day. 

Our whole organization 
seemed to radiate prosperity af- 
ter we were on a discount 
basis. It seemed that every re- 
finery wanted to sell us after 
that. That was a disadvantage, 
to be continually pestered with 
high-pressure salesmen, all of 
whom had the ‘“‘very best” mer- 
chandise. 

The first natural question 
would be, “Where does this 
credit thing start and end?”’ 
Our answer is that we intend to 
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ettssured- 


of maximum quality, workmanship, fit and fair 
price, ask for Halco Brand Leather Leggings 
in your specifications for uniform equipment. 


Halco Brand Leggings are made by one of 
the largest and oldest manufacturers in the 
country, from genuine solid leather to with- 
stand rough wear of deliverymen and yet styled 
and finished to give the desired swanky ap- 
pearance to station attendants. 


Specify ‘‘Halco Brand'’—it pays. 
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SHOWING METHOD OF HANGING 
mS ON ONE POST 


Strength 


PLUS 


Beauty 


Rarely do you find Strength and Beauty com- 
bined in Sign or Light Standards; but Revere 
construction offers. both. The corrugated 
uprights provide the necessary rigidity to 
support weight of heavy signs, also withstand- 


ing wind and weather. 
The Revere Line is the most comprehensive 
for all types of flood, road and street lighting, 


also sign hanging. Furnished with or without 
electrical equipment at prices that will sur- 
prise you. 


Ask for Our Bulletin and Price List 


REVERE ELECTRIC CO. 


757 W. JACKSON BLVD. CHICAGO 





Revere 


CORRUGATED STANDARDS 





keep our accounts within 10 
per cent of our total book- 
value. For instance, if our 
monthly audit shows that our 
worth is $135,000, we intend to 
permit our accounts outstand- 
ing to total not more than $13,- 
500, all of which must be in 
our opinion alive and collect- 
ible. If by any chance one of 
our accounts which always 
heretofore was perfectly OK 
should suddenly go ‘‘haywire,”’ 
credit is immediately discon- 
tinued and after 60 more days 
past due, the account is at once 
written off and turned in for 
collection. No member of our 
organization shall waste his 
time trying to collect any ac- 
count which is in all 90 days 
past due. That’s the business 
of an experienced collector. 

Certainly we still extend cred- 
it, plenty of it, but it is watched 
very carefully, each item as a 
unit. There are still plenty of 
honest folks left in this world 
and we constantly extend them 
credit in accordance with the 
amount our credit agencies re- 
port to us their income was 
when last checked. We feel that 
a person or company is entitled 
to credit in proportion to his 
or its income. Sometimes, it is 
rather difficult at what limit to 
place the credit extension, 
which must be filled in on the 
application blank, when signed. 

If it is doubtful business, our 
experience has taught us that 
eventually it will be expensive 
business. Sooner or later, we 
will take a loss and the loss 
invariably represents consider- 
ably more than the net profit 
would have been during the en- 
tire time we carried the ac- 
count. So in the end we are 
better off not to have had the 
account at all. If it involves 
the taking over of a new drive- 
in station and the necessary 
equipment therefor, by the time 
the account goes wrong, the 
equipment is second hand, costs 
of installation and withdrawal 
are expensive, and, summed up, 
it was a no good deal all 
around. 

Let’s be a little more strict 
in the way we deal with our 
fellow men and assist our com- 
petitors in doing the same. If 
one of these bad accounts runs 
to your competitor, see that he 
is given the benefit of your ex- 
perience, and he will be glad to 
do the same thing for you some 
day. 
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Selling Credit 


Harvest Dating Terms for Farmers Are Not 


Necessary if Salesmen Sell Credit Terms as 


Thoroughly as They Sell Petroleum Products 


URING the past few years 
D there has been a marked 

evolution in farm credits 
similar to the rapid change that 
has taken place in retail cred- 
its in the cities and towns of 
America. Too much credit has 
ruined many good farmers, and 
it was not always the fault of 
the farmer. 

We in the petroleum indus- 
try have, like other lines of 
business, built up strong sell- 
ing organizations during the 
past decade, and some, by their 
competitive bidding for the far- 
mer’s business, oftentimes sold 
him on long terms. In their 
zeal to outwit competitors, one 
oil company in the middle west 
unloaded tractor oil on farms 
in December and January last 
year which was not opened and 
used until spring plowing time! 
These deliveries were given 
Marst Ist dating. 
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By R. G. Amo* 


Certainly these long terms 
were no aid to the farmer, as 
he could not plow his frozen 
fields. When Mr. Competitor’s 
truck salesman (who makes 
long hauls to supply the farmer 
kerosine and gasoline to oper- 
ate his tractors, trucks, etc.) 
learned this, he reported to his 
superior; and another oil com- 
pany’s credit policy was 
changed to meet this strange, 
new competition. Nothing was 
gained in the end. Some sales- 
managers will soon even the 
score. Result:*A break-down of 
the fundamentals of credit and 
a bad economic condition cre- 
ated in an industry which al- 
ready has its share of troubles. 

This and other credit abuses 


are familiar to the credit men, 
but they need the backing of 


*Credit Manager, Producers & Refiners 
Corp. of Tennessee. 
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their management to put a stop 
to unethical sales practices. 

A realization of what is good 
for the entire industry should 
be the determining factor in 
creating any sales or credit 
policy. 

There are thousands of far- 
mers in dire need of credit to- 
day—legitimate credit—capital 
to buy seed, oil, machinery, pay 
taxes and accounts payable. 
This condition has come about 
by the general depression, 
bringing about over-production 
that has hurt all other indus- 
tries, including petroleum. 

In analyzing this situation, 
we should remember that oil 
companies are not in the bank- 
ing business. We _ are. not 
equipped for it. 

An important question to an- 
swer before deciding on the 
proper term to the farmer is,— 
Why does he want credit? 


A Parco service station in Memphis, Tenn. 
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GASOLINE 


F gasoline—you're the judge and jury. 
You demand—''volatility’’ and “anti- 
knock" for your trade demands them. We give you these qualities 
in the NEW COL-TEX SPECIAL—a winter grade with 60/62 
gravity, initial boiling point 90-95 degrees, final endpoint under 415, 
water white, doctor and corrosion tests, natural “‘anti-knock”’ value 
up to 45-50% benzol equivalent. and greater volatility and power range. 
Motor fuels from our Colorado plant are justly famed—but we've never done a 


better job than the new COL-TEX SPECIAL. You have serious MAJOR 
COMPETITION—meet it with the NEW COL-TEX SPECIAL. 


COL-TEX ETHYL won a big place in a very short time. There was a defi- 
nite need for COL-TEX ETHYL and it “‘filled the bil”. Remember, it’s highly 
volatile, charged with powe: and with ETHYL 
added, it’s the “last word” in a premium motor fuel. 








You owe it to yourself to know the virtues of COL- 
TEX products. Write now for details of 1931. con- 
tract guaranteeing you marginal! protection. 


(Special Col-Tex Furnace Oil 35/6 gravity taking the gas oil 
rate; light straw color, low flash and endpoint, zero cold test, 
low sulphur, fully treated, doctor sweet odor—available for our 
regular customers during the winter season) 


CoOL:TEX REFINING COMPANY 


ANDERSON-PRICHARD O11 CORPORATION 


OKLAHOMA City, OKLA. 
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Needs, of course, vary, but in 
most cases they are similar. 
The commodity or article sold 
should govern the term to the 
farmer, as well as to anyone 
else. 

Petroleum is rapidly con- 
sumed and nothing is left as 
security to the creditor; there- 
fore the term necessarily must 
be short. If he needs seed, 
then the term should be deter- 
mined by the seed supplier in 
line with common sense and 
safety to the creditor. 

Where machinery or equip- 
ment is purchased on a retained 
title basis, long terms are not 
out of line when the article is 
such that profitable service 
may be secured and appreciat- 
ed during the life of the obli- 
gation. 

But no supplier should de- 
viate from sound terms and 
thus undermine his own busi- 
ness position by creating an- 
other evil in an effort to help 
his customer. It is true that 
the farmer needs help, but help 
should come from the proper 
source. 

Another difficult economic 
situation could easily arise by 
all suppliers shifting the bur- 
den to themselves through the 
extension of long time credits 
with insufficient security and 
for no legitimate reason. The 
company that extends. such 
terms is likely to experience 
much difficulty in recovering 
from a majority of customers 
sold on this basis. It often- 
times costs more to collect some 


accounts than the profit in- 
volved. 

The credit executive who 
will approve gasoline or oil 





ee . 


credit to the farmer, say for 


fall or harvest dating, after the | 
buyer has reached his limit at | 


the bank, is getting away from 
one or more of the three fun- 
damentals of credit,—Charac- 
ter, Capital, 
—and is not only creating a 
hazardous risk for 
pany, 


and Capacity, | 


his com-| 
but is unfair to the oil! 


industry as well as his custo-| 


mer. 
It is necessary for each man 
to study his individual prob- 


lems in order to make a suc-| 


cess. If he cannot meet them 
in his own particular business, 
he soon passes out of the pic- 
ture. The farmer must also 
work out his problems. Some 
farmers are doing all they pos- 
sibly can to accomplish this 
end; others throw up their 
hands and call for help at the 
end of the first unsuccessful 
year instead of facing the is- 
sue squarely and determining 
the real cause of failure. In 
a few cases factors beyond his 
control have caused failure, but 
usually there is a solution to 
every problem. 


In the present crisis, it is the | 
banker’s job to finance him | 


where justified, or he may ob- 
tain assistance from the gov- 


ernment through the farm loan | 
board. These agencies are fa- | 


miliar with the farmer’s finan- 
cial condition, his needs, his 
character, and record of past 
performance. They are the 
logical 


farm credit. 
In addition to the ordinary 
credit hazard, drouth, storms, 
and to some extent plant dis- | 
insect evils, 
beyond human 


which 
control, 


eases and 
are 


anita’ 6 Fz a atl oo 
= * (ater #5 CORP. 
|= * cugecooe a 


Producers and Refiners Corp. tank truck salesmen sell credit terms as well 
as their merchandise 
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source of long term,| 





CHAMPION 
Compressor 


Model OE-41 















CHAMPION 


Service Equipment 


Helps you get 
More Business 


CHAMPION efficiency means Faster 
Service and Better Service. That’s 
what it takes to keep old customers 
and to get new ones. 


Helps you make 
More Profit 


CHAMPION builds for Maximum 
Operating Efficiency. Result 

Minimum Operating Expenses — 
Wider Margin of Profit for you. 

Two Stage compressor shown above 
is Model OE-41. This model is built 
to serve high pressure appliances. 
200 lbs. working pressure, 12 cu. 
feet displacement per minute, 60 (or 
80) gallon tank, and 3 h.p. Motor. 


CHAMPION Air Scale 
Model ‘‘EL” 
Inflates tires accurately 
with filtered and weighed 
air, at pressures from 20 to 
130 lbs. No gauge 
necessary — whistle signal 
stops when tire is filled. 
Check, in the coupon be- 
low, the kind of equipment 
you are interested in. Com- 
plete information will be 
sent you immediately upon 

receipt of coupon. 


CHAMPION 


Pneumatic Machinery Co. 
8168 South Chicago Ave. 


Chicago, Ill. 








Champion Pneumatic Machinery Co. 
8168 S. Chicago Ave., Chicago, III. 


Please send me complete information regarding 
CHAMPION ( ) Air Compressors, ( ) 
Service Towers, ( ) Car 


| 

1 

i 

) Ceiling Reels, ( | 

( ) Air Scales. | 
1 

1 

| 


r 
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Washers, ( ) Paint Spraying Equipment, 

| Name 

Address 

| City 

| State 
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SKILLED 
SUPERVISION 


Guarantees the Quality 
of Gulf Products 


COASTAL AND PARAFFINE CRUDES 
GASOLINE—LUBRICATING OILS 
NAPHTHA—GAS—OILS 
WAX—PETROLEUM COKE 
CYLINDER—ENGINE—CORDAGE 


Gulf Refining Company 


Generai Sales Offices: 
PITTSBURGH, PA. 


District Sales Offices: New York, Boston, Philadelphia, 


Louisville, Atlanta, Houston, New Orleans 

















Now Listen! GO TO MARS COMPANY 


for your “‘Farm Pumps and Tanks’. You 
will get value received. All is furnished but 
digging the pit. 

MARS “J”? Unit; “A” Unit; “C’ Unit: No. 
23 Barrel Pump; No. 28 Garage Pump; 
Portable Unit (new model). 


Meters for Bulk Stations and Visible Pumps. 
Quality — Price — Service 

Do not forget this firm. (Est. 1914). Write 

today! 


MARS COMPANY, Aurora, III. 
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make the credit risk greater. 
Overproduction can and should 
be curtailed. The farmer has 
been sufficiently advised on 
this point, but the problem is 
still with us. He cannot ex- 
pect much relief until he is 
willing to co-operate and as- 
sist in correcting this condition. 

Now this question arises: 
Why should we finance agri- 
culture for its oil needs from 
planting to harvest time any 
more than to do the same for 
other industries; for instance, 
finance the manufacturer from 
the purchase of raw material 
to the sale of his finished prod- 
uct? 

There is a distinction be- 
tween good, sound business poi- 
icy and philanthrophy; and if 
the oil industry is to survive, 
it must conduct its credit af- 
fairs along sound, economical 
lines. 

A few years ago harvest dat- 
ing on petroleum products was 
attempted in the rice growing 
district of Arkansas; but when 
the price of rice suddenly 
dropped below cost of produc- 
tion before the crop was mar- 
keted, several oil companies 
took a whipping they won’t for- 
get soon. 

Our terms to farmers are the 
same as to our other customers. 
We had one case in Tennessee 
where we were asked to extend 
credit for 90 days on gasoline 
and motor oil, payment to be 
made on Sept. 1. We con- 
vinced our agent that this cus- 
tomer could secure ample funds 
from his banker and that due 
to the very small margin of 
profit we were making on gaso- 
line, it would be unprofitable 
to carry the account beyond our 
regular terms. 


Our representative was able 
to sell the farmer on the just- 
ness of our position, and no loss 
of business resulted. It is our 
thought that it is purely a sell- 
ing job, that terms must be sold 
the same as the product. 

The enormous volume of cash 
business secured from farmers 
annually by our large mail or- 
der houses is conclusive proof 
that long term credit is not as 
necessary as good merchandis- 
ing. 

There is no need for fall dat- 
ing to farmers in the mid-south. 

In a recent trip through the 
middle west, I find several com- 
panies are curtailing long terms 
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to this class of trade. Some 
of them have taken heavy loss- 
es and have receivables on 
their books that they do not 
anticipate recovery on for two 
years or more. The trend is 
toward 30 day terms. The smart 
oil marketers in the wheat and 
corn belts appreciate the fact 
that profits are not realized on 
long term datings. 


Other credit terms on lubri- 
cating oils and greases are 
strictly 2 per cent, 10 days, 30 
days net. We are located in 
the heart of the Delta and nat- 
urally felt the effects of, the 
drouth, collapse of the stock 
market, low price of cotton and 
other farm products; but re- 
gardless of these conditions, we 
sold more merchandise in 1930 
than in 1929. Does this not 
prove that we have a sound 
credit policy—if customers are 
properly sold on credit terms? 


The records show that we re- 
covered from our entire opera- 
tions on credit sales during 1930 
—30 days after delivery, 94.01 
per cent, 60 days after deliv- 
ery, 98.9 per cent. 


The reason for this showing 
is due to the fact that our en- 
tire sales organization is com- 
pletely sold on the idea that 
a sale is not complete until the 
money is collected, and they op- 
erate along these lines. To ac- 
complish such results, there 
must be complete harmony and 
a thorough working agreement 
between the sales and credit 
departments. 





BIRMINGHAM, Ala., Feb. 14. 
—Oil company trucks were ex- 
empt from a tax of 1 to 3 
cents a mile in a bill before 
the Alabama legislature when 
the measure was reported out 
of committee yesterday. Rail- 
road interests are sponsoring 
the tax. It is designed to in- 
crease costs of public carriers, 
and the committee has exempt- 
ed private trucks. 





BIRMINGHAM, Ala., Feb. 14. 
—Alabama oil men will con- 
tinue their support of the code 
of ethics. At a meeting of the 
Alabama Oil Men’s Association 
here Feb. 12 a resolution was 
adopted that the association 
continue its support, and that 
the American Petroleum Insti- 
tute take steps to keep in op- 
eration. 
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Southern Oil Co. Rents 


Truck From Driver 


HIGH POINT—\The Southern 
Oil Co. of North Carolina is ex- 
perimenting with a tank truck 
system of renting the truck 
from the driver. One_ truck 
has been in service for a year 
on this basis. R. L. Brinson, 
president of the company, re- 
ports results have been satis- 
factory. 


In addition to his salary the 
driver receives a rental of $1 
a working day for his truck. 
The driver provides the truck 
and pays for its upkeep. The 
Southern Oil Co. provides the 
gasoline and oil for operating 
the truck. 


Most of the company’s serv- 
ice stations are rented to oper- 
ators. If the operator elects to 
pay all operating bills he is 
allowed a margin of 3 cents on 
gasoline. If the oil company 
pays the bills the margin is 2 
cents a gallon. 


The Southern Oil Co. oper- 
ates 7 bulk plants in the cen- 
tral Piedmont district of North 
Carolina, with main offices in 
High Point. Its territory is 
about 25 miles wide and 150 
miles long, afd in this section 
it has out about 300 gasoline 
pumps. 

The company sells gasoline 
from the American Oil Co., and 
handles its own brands of mo- 
tor oil. Its 30-cent oil is High- 
Penn, and its lower priced oil, 
selling at 20 or 25 cents a 
quart, is Southern brand. 


All of the company’s leased 
stations sell some _ sidelines, 
such as auto accessories, soft 
drinks, tobacco, or candy. The 
operator takes on these side- 
lines to increase his profits, and 
to induce customers to stop. 


At present only petroleum 
products are supplied by the 
Southern Oil Co. The operator 
purchases his other merchan- 
dise from local jo b bers. 


In arranging his retail out- 
lets on a leased basis Mr. Brin- 
son is seeking to separate the 
jobbing and retailing divisions 
of the business. By renting the 
stations to operators he reduces 
the work necessary to operate 
this branch of the business and 


leaves more time for the job- 


bing end. 
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OOO ET 


Wee 


White Rose 


GASOLIN E| 


a oe will make money 
if you handle these na- 
tionally advertised brands. 
All grades of lubricating 
oils and greases. 


coal 


The National Refining Co. 


Cleveland, Ohio 


of Quality 


at prices you can 
afford to install 
them at. 
We manufacture 
all types of farm 
gasoline and ker- 
osene outfits to 
meet every 
one’s need and 
purse. 
Write for 
our cata- 
logue and 
prices 
on farm 
pumps 
and pump 
and tank 
outfits. 
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This Straightened Volatility Curve 
Means a Straighter Path to Profits 
for Jobbers of WILCOX Gasolines 


The fact that the volatility curve of WILCOX Gaso- 
line is practically a straight line is evidence that this 
is a more efficient and economical motor fuel—a 
fuel in which the fractions record a smooth, progres- 
sive change in volatility, securing steady thrust and 
full power in the explosion. 


This straightened volatility curve means a straighter 
path to power for jobbers of WILCOX Gasoline. 
Jobbers who know they are offering a really superior 
motor fuel can do a more effective job of selling. 
Customers who readily note better performance from 
a gasoline quickly become steady and profitable 
customers. 


Wire, phone or write for quotations on WILCOX 
Regular or Ethyl Gasoline, New WILCOX Motor 
Oils and WILCOX Greases—every shipment double- 
checked to insure accurate adherence to our perfected 
specifications. 





WILCOX OIL & GAS COMPANY 


Producers - Refiners - Marketers 
GENERAL OFFICES: TULSA, OKLAHOMA 


WILCOX GASOLINE 


double 
Checked 
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Profits In 
Handling 


Tires Come 


E BEGAN the develop- 

ment of service stations 

in 1921 and we are to- 
day building service stations of 
the same relative type as the 
first ones built, so far as the 
location of the gasoline and oil 
dispensing equipment is con- 
cerned. The measurements of 
our driveways, location of our 
pumps, and so on, have been 
changed practically none. 


We have improved our serv- 
ice stations by the addition of 
greasing sheds, preferably con- 
structed facing flush with the 
front of the station, with the 
installation of one or more 
lifts, depending upon the busi- 
ness requirements. The pur- 
pose of this consolidated con- 
struction is to minimize labor 
as much as possible in the op- 
eration of the station. 


Immediately after the be- 
ginning of our business in 1921 
we saw the necessity of adding 
to our service a stock of tires 
and tubes. However, we have 
confined our merchandise and 
service to gasoline, oils, greas- 
ing, tires and tire repairing. 
We sell Conoco oil products ex- 
clusively. 


I contribute our success in 
the tire business, as well as the 
gasoline and oil business to 
the fact we confined ourselves 
to a few items and specialized 
on those items. We feel that 
the adding of the tire business 
was a substantial benefit to our 
operations, which has always 
yielded us a handsome profit. 
The tire business is handled at 
practically no additional cost 
to that of our motor fuels and 
lubrication. 

While we have always con- 
fined ourselves strictly to one 
brand of tire, we have carried 
rather a complete stock in or- 
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Right 


Mounting 


From Courteous Service 
Fair Adjustments 


By M. B. Whiting* 


der to keep our service at the 
highest possible standard. In 
fact, we carry practically every 
size unless it is an obsolete 
size or one which would be sel- 
dom called for. 

It is a difficult proposition 
and most an impossible one to 
build up a tire business unless 
the merchant carries a_ full 
stock of sizes and necessarily 
the most popular sizes, and spe- 
cializes in expert tire mount- 
ing. <A tire properly mounted 
has as much to do with the 
success of one’s business and 
the life of the tire as does the 
quality of the tire. 

The greatest factors in build- 





*President, Whiting Oil Co., Clifton 
Forge, Va. 





M. B. Whiting 


ing up a tire business depend 
upon the sales policies of the 
company and the service ren- 
dered. One of the vital ele- 
ments entering into the suc- 
cess of tire service is to be 
able to give efficient service in 
tire inflation. Therefore, it is 
necessary to eliminate from 
your business such personnel 
that is not willing to give free 
service to one needing tire in- 
flation as he would to one of 
his regular patrons on tires or 
other items. 


Experience has taught us 
that a vulcanizing plant is not 
practical or profitable in con- 
nection with service stations 
and the only manner in which 
this has proved satisfactory is 
to have a central plant in towns 
where we have sufficient vol- 
ume to justify the upkeep and 
operation of a vulcanizing 
plant. 

In smaller communities, in 
most cases, it is much more 
practical to make a trading ar- 
rangement with some local vul- 
canizing company which makes 
a specialty of this class of work 
than it is to leave it to some 
employee who finds it neces- 
sary to perform many duties 
around the service station. 


I have never found it prac- 
tical to have in our’ service 
stations tube vulcanizers owing 
to the fact the manufacturers 
of cold patching have the proc- 
ess of manufacturing of tube 
patching down to such a sci- 
ence that a cold patch can be 
put on a tube practically as 
satisfactorily as a vulcanized 
patch, if, however, the person 
applying the patch has the 
proper tools and knows the 
method by which the patch 
should be applied. 


It is necessary to have tire 
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changers, tire spreaders and 
patch rollers to do proper tire 
mounting service. Without the 
necessary equipment to inspect 
the tire thoroughly the mount- 
ing job frequently proves a 
failure because some defect in 
the tire has not been developed 
due to the lack of proper equip- 
ment to inspect the tire. This 
is especially true in mounting 
old tires. 

There is nothing that will 
build up a tire business more 
quickly than an efficient tire 
mounting. 

I consider that we have built 
up the confidence of our pa- 
trons on our sales policies, by 
which we strive to satisfy the 
customer. If the manufacturer 
of our tire does not feel justi- 
fied in making adjustments, in 
practically every case we make 
some kind of a reasonable ad- 
justment, whether or not we 
feel that it is always justified. 
We do this cheerfully and in 
the same manner as if we were 
thoroughly convinced that it 
was a justified adjustment. We 
always guarantee satisfaction 
from any article sold through 
our service stations. 

While we have always been 
in position to sell to dealer ac- 
counts we have not emphasized 
this but have only sold to pre- 
ferred accounts. Our experience 
has been that commercial buy- 
ers have been the least profit- 
able of any of our business, 
‘therefore, we have never given 
it much attention and are not 
anxious for this class of busi- 
ness because it necessarily calls 
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A station of the Whiting Oil Co. 





for a narrow margin of profit 
for handling and in the major. 
ity of instances is a poor credit 
risk. It is impossible to handle 
such accounts without having 
some credit risks. 


I have heard and seen much 
of the so-called one-stop serv- 
ice stations but am of the opin- 
ion that there are certain serv- 
ices trying to be rendered in 
these stations that are imprac- 
tical, and most assuredly un- 
profitable, for the fact that, af- 
ter you have gotten beyond a 
certain number of articles, you 
find it necessary to involve in 
your operating expense such a 
varied class of labor that there 
must be a lot of lost motion 
and expensive labor used for 
purposes where less expense 
wouldserve the purpose equally 
as well. 


in Charlottesville, Va. 


While I am continually look- 
ing for service from my fellow 
dealers, the more I study the 
service proposition the more I 
am convinced that the items 
which we undertook to service 
10 years ago are practically 
all the items that can be profit- 
ably handled through the servy- 
ice station of the chain char- 
acter at the present time. How- 
ever, an _ individual = station 
takes on a vastly different as- 
pect, depending entirely upon 
its management and location. 





TORONTO.—Additional serv- 
ice stations will be built by Im- 
perial Oil, Ltd., in and around 
Montreal, it is reported. Some 
$250,000 will be spent for this 
purpose, one station to cost 
around $75,000 according to re- 
ports. 
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The Britt Oil Co., Chris. Jacobson, proprietor, opened this new one-stop 
station recently in Britt, Iowa. On the opening day about 1500 gallons of 
gasoline were sold 
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COMPLETE 
SIEIR VICE 








FOR PRODUCER 





Graver engineering and fabri- 
cating service covers practically 
the whole scope of oil industry 


needs. 





Tanks and holders, processing 








equipment, power auxiliaries, 
and water treating equipment — 


some of standard construction, 





many of special design—are do- 
ing a steady, economical job in 
every branch of the petroleum 
industry— everywhere. 


Graver Engineering Service is 








at your command, for design or 
fabrication or erection. The FOR DISTRIBUTOR 
experience of others is your best 

reason for consulting Graver GRAVER TANK & MFG. CORP. 


about steel plate construction of East Chicago, Indiana 
Chicago New York Ft. Worth Tulsa 
any sort. Representatives in other principal cities 


GIRAYV ENR 


STEEL PLATE 
CONSTRUCTION 
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Cost Cutting by Increasing Motor 


Truck Train Capacities 


started a virtual revolu- 
tion in the economics of 
distributing gasoline and oils, 
there has been speculation as 
to just how far this type of 
transportation could progress. 

What is the maximum gal- 
lonage that can be hauled effi- 
ciently by truck, semi-trailer 
and trailer? What percentage 
of bulk stations can be elimi- 
nated by an increase in size of 
units? What effect does in- 
creased gallonage per unit 
have on the cost of transpor- 
tation per gallon-mile? These 
are some of the questions 
which logically presented them- 
selves. 

The early transformation 
brought about by trucks when 
they started replacing horse- 
drawn vehicles is too well 
known to merit more than 
passing mention. In the early 
days of the industry bulk 
plants were located at railroad 
sidings with sub-stations or re- 


Piss since the motor truck 


By L. A. Graham* 


lay points at distances of five 
to ten miles. When tank 
trucks came into use they cov- 
ered a radius of 40 to 50 miles, 
despite the solid tires of those 
days and comparatively slow 
speeds. Many of the old bulk 
stations—no longer needed— 
were eliminated without jeop- 
ardizing in any way the com- 
pany’s service to its customers. 


More recently, the semi-trail- 
er came into the picture—per- 
mitting more gallonage per 
unit and still greater economy 
in the scheme of distribution. 
One company reduced the num- 
ber of its bulk stations 10 per 
cent by making each truck 
unit serve a larger area. Elimi- 
nating bulk stations resulted 
in a decreased investment in 
real estate and equipment, a 
lower maintenance and labor 
charge and smaller stocks in 
storage. These various econo- 
mies were given credit for 


*Vice president, Relay Motors Corp. 


whittling down distribution 
costs to a very noticeable ex- 
tent. 


Other companies have _ ex- 
perienced similar savings 
through use of semi-trailers. 
One concern found that three 
tractors with 2500 gallon tanks 
on semi-trailers supplied the 
same group of stations that had 
required the services of five 
trucks with 1600 gallon tanks. 
The more modern tractor units 
consumed less gasoline and oil 
to haul the same gallonage, 
and traveled at higher speeds 
on the road. 

The almost-spectacular suc- 
cess of these semi-trailers for 
station deliveries led to the 
consideration of heavier units. 
What about trucking loads two 
or three times this size from 
refinery to bulk station, using 
the industry’s own products as 
fuel? How much could the 
territory of a bulk station be 
enlarged through the use of 
“highway trains?’’ What was 





New York MAximum For 300A 
FRAMELESS SEMITRAILER UNIT FRAMELESS Six WHEEL TRAILER UNIT 




















5.800 Tota/Ga/lions 6,600 Tota! Galions 4360 §060 
/1,000# Tank Weight 5,900# || Tank Weight 8800 4400 
/9,000# Tractor Welgh? 10,000# || Dolly & Axle, 

Ax/e Assembly Assembly Weights 6,400 6,400. 
4,600# & Fifth Whee/ 4,600# Stee/ Aluminun 
Stee/ AlIUMINUM 

= a a 





| 











+1 40/37" —~| 58” 


’ ‘ 
/0.000 /6,000 /6000 





/4,000 14,000 /0.000 


/6000 16,000 








Fig. 1—Method of determining maximum gallonage for a Relay Duo-Drive 300 A truck under New 
York state restrictions. Distribution of weight in pounds for each axle is shown at the lower side 
of the diagram. At the top are estimated gallonage figures for both steel and aluminum bodies 
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Personal Contact... Meyercord maintains twenty-two branch offices in principal cities of 
the United States as well as many foreign offices. An experienced Meyercord decalcomania man 
is within easy reach of your telephone 365 days out of the year 


Cooperative Advertising . . . Meyercord conducts an extensive magazine and direct 
mail advertising campaign and takes every opportunity to give its customers free publicity and 
free advertising. 


A Thirty-eight Year Old Reputation for Quality . . . The Meyercord Company 
produced the first decalcomanias ever made in America over 38 years ago. These first transfers 
were the very best that could be made at that time. Today, after 38 years of progress and develop- 
ment, Meyercord transfers represent the highest achievement in the industry. 


Worth While Affiliations . . «The Meyercord Company purchases all of its materials 
from large and reputable firms. These firms are always ready and willing to cooperate fully with 
Meyercord on any problems with which they are familiar. This means that Meyercord laboratories 
and affiliated laboratories offer the purchaser the most complete laboratory and engineering service 
in America. 


Guaranteed Decalcomania . . . Because of the superiority of Meyercord products and 
the reputable sources from which all raw materials are obtained, Meyercord guarantees every 
transfer produced. 
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The Mark of Quality 


Decalcomania 








the maximum load that could 
be transported along the high- 
way economically? 


Because of the interest in 
these questions, a canvass was 
made recently among superin- 
tendents of motor transporta- 
tion and automotive engineers, 
in an effort to compile the re- 
sults of their aggregate experi- 
ences. While some have not 
employed truck trains up to 
the present time, many ex- 
pressed keen interest in their 
possibilities. 

The experience of one com- 
pany leads its transport divi- 
sion to believe that 7500 gal- 
lons per unit is about the maxi- 
mum that can be hauled effi- 
ciently. This concern has 
hauled 6500 gallons per unit 
up to the present time, sup- 
plying bulk stations within a 
radius of 50 miles from the re- 
finery. 


The reduction in distribution 
cost depends on freight 
charges, which vary greatly, it 
is pointed out. Cost figures on 
the operation of a 6500 gallon 
unit are not available but the 
retail sales division of this 
company reported recently that 
it effected a net savings of $15,- 
000 to $20,000 the first year. 
In addition, the truck train 
proved an excellent advertising 
medium on the highway. 

Another well known automo- 
tive engineer for a leading oil 
corporation also considers 7500 
as a logical gallonage that can 
be hauled efficiently by truck 
train. It is his belief ‘“‘that the 
extensive use of tank truck 
trains has been retarded only 
through the lack of proper 
tractor equipment.’’ He con- 
tinued as follows: “Our larg- 
est motor trucks have not suffi- 
cient horsepower nor sufficient 
speed capabilities to adequately 
handle semi-trailers and trail- 
ers necessary on work of this 
character, and I believe that 
as soon as a suitable tractor 
is developed the use of truck 
trains will rapidly increase. 

“Our studies have led us to 
believe that the economies of 
tank truck trains replacing rail 


tank car shipments where 
freight rates are high, are 
sound. In one study which we 


have recently completed, we 
find that a tank truck train 
working 20 hours per day may 
supplant rail shipments at a 
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saving of .5 to .6 cent per gal- 
lon delivered. 


‘Studies which I have made 
in not only our company but 
in other oil companies lead me 
to the conclusion that, where 
highways are improved and 
fairly level, tank truck trains 
may supplant rail shipments, 
and cut delivery costs in two. 

“Tank truck trains’ will 
eliminate a large number of 
bulk stations, the degree of 
such elimination depending up- 
on the extent of the zone cov- 
ered by the trains, and the 
present proximity of bulk sta- 
tions. To illustrate, where we 
now have bulk stations 25 or 
30 miles apart, tank truck 
trains will make possible the 
extension of this distance to a 
minimum of 100 miles, except, 
of course, where such bulk 
stations are located in metro- 
politan areas.” 


This engineer added that the 
oil company must also con- 
sider public opinion, as well as 
existing laws which limit the 
gross weight of the vehicle, the 
gross axle limits, and weights 
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per inch of tire, in determin- 
ing its maximum gallonage 
hauled by truck train. 

State regulations vary, of 
course, but it will be interest- 
ing to take a specific example. 
Illustration No. 1 shows how 
the maximum gallonage was 
determined for a Relay Duo- 
Drive 300 A truck under New 
York state restrictions. Distri- 
bution of weight in pounds for 
each axle is shown at the lower 
side of the diagram. At the 
top are estimated gallonage 
figures for both steel and alu- 
minum bodies. 


It will be noticed that the 
capacity of this unit with steel 
body is 5800 gallons in the 
semi-trailer unit and 4360 gal- 
lons in the six-wheel trailer, a 
total of 10,160 gallons. With 
aluminum, the total pay load is 
11,660 gallons. 


The weight restriction in 
New York is 42,000 pounds for 
a six-wheel vehicle with pneu- 
matic tires, 700 pounds per 
inch of tire, or 9000 pounds on 
any one wheel. It will be not- 
ed that the load illustrated 
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Fig. 2—Chart showing economy in hauling large loads 
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does not exceed the 
pound limit. In connection 
with the restriction as to tire 
width, the Relay Duo Drive has 
10 pneumatic tires, using duals 
on each rear axle, and at the 
same time keeping within the 
overall width limit of 96”. 

An entirely new principle is 
employed in the Duo Drive 
truck, rated at 275 horsepower, 
in that it is equipped with two 
straight eight cylinder engines, 
with each engine delivering 
power to a separate rear axle. 

Hither engine may be cut out 
when road and load conditions 
permit. 


The economy of hauling 
large loads is portrayed in a 
striking manner in Chart No. 
2. The figures used are aver- 
ages from many cost records 
and show the proportionate im- 
portance of wages, tires, fuel 
and other costs, as well as the 
percentage of profit. For a 
load of 30,000 pounds gross, 
the profit averages 16 per cent, 
or 4 cents on a sale price of 25 
cents per mile per trip. Ona 
load of 90,000 pounds gross, 
the profit averages 32 per cent, 
amounting to 24 cents on a 
sale price of 75 cents. 





Arizona Gas Tax Up 1 Cent 


NEW YORK, March 2.—The 
first state to get a gasoline tax 
raise by legislative action this 
year is Arizona, where a tax in- 
crease of 1 cent was put into 
effect Jan. 30 as an emergency 
measure. The tax became 5 
cents on that date. It will re- 
vert to 4 cents a gallon on Jan. 
31, 1933. 

A supplementary highway 
budget bill passed along with 
the new tax law transfers $650,- 
000 from the general fund to 
the highway department, to 
make possible a total of $2.- 
238,000 for highway work be- 
fore Sept. 1. 





LOS ANGELES—Merco Nord- 
strom Valve Co. will exhibit at 
the Oil Equipment & Engineer- 
ing Exposition here all the dif- 
ferent types of lubricated plug 
cock valves manufactured by 
them. Cast steel valves for high 
working pressures will be fea- 
tured. The new Merco swivel 
flange will also be shown in 
various sizes and demonstra- 
tions will be made of the Merco 


42,000 | | 





pipe joint compound. 
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Weather Hot 
Weather Cold— 


GEAR LUBRICANTS 


CAN BE RELIED UPON FOR THEIR STABILITY 
AND UNIFORMITY—JOBBERS FIND SATISFAC- 
TION IN HANDLING UNDER THEIR OWN 
BRAND THESE SEASONED, WEATHER-PROOF 
LUBRICANTS—100% RIGHT SUMMER OR WIN- 
TER—SHIPPED IN NEW STEEL DRUMS, FULL, 
HALF AND QUARTER. 


Send for samples and prices 
FISKE BROTHERS REFINING CO. 


24 State Street, New York, N. Y. 
NEWARK, N. J. — Works — TOLEDO, OHIO 
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“SIMPLICITY” 









ONLY 
3 MOVING 
PARTS 
Means that GRANBERG 


METER ACCURACY is 


maintained over long periods. 
; Write for further description. 
GRANBERG METER CORPORATION 
‘*Precision Meters for Petroleum Oils’’ 
79 New Montgomery St., San Francisco, Calif. 
AQUA SYSTEMS, INC., Distributors—2 Lafayette St., New York City 

OILMEN’S SERVICE AND SUPPLY CO., Distributors—142 Berkeley St., Boston, Mass. 

NATIONAL PUMPS CORP., Dayton, Ohio, Manufacturers of Granberg Meter Equipped Retail Pumps 
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Tractor and semi-trailer unit used by the Eastern Oil Co., Riverhead, L. L., for bulk hauling. 
3d axle of auxiliary type, 6-cylinder, 100 h.p. engine. 
gallon tank. 


Tractor is 6-wheel, 
It is mounted with a 4-wheel semi-trailer, carrying a 5000- 
Gross weight of entire assemble 61,000 pounds 


Selecting Highway Transports to Meet 
State Laws and Road Conditions 


ANY installations of 

Highway Transports 

are being made, to 
haul petroleum products from 
refineries or water front, to 
bulk plants. Frequently the 
haul is from source, direct to 
underground’ storage tanks, 
and eliminates two handlings 
through the bulk plants. 

Companies and_ individuals 
which contemplate’ entering 
this field of motor transporta- 
tion are fortunate in having 
available a wide variety of 
truck, tractor and trailer com- 
binations. Those recommended 
by reputable manufacturers 
have been thoroughly tried out 
and are well past the experi- 
mental stage. 

In selecting the best equip- 
ment for a given haul, the first 
point to scrutinize is the sec- 
tions of the State Highway 


By George R. Gwynne* 


dicated in the last line of Table 
No. 1, that is, state I allows 
combinations A-B-C-D-G, State 
IV, combinations B-D-E-G, 
while State X gives one a choice 
of 16 different combinations or 
all types illustrated. 

More combinations than are 
shown in Table No. 1 can often 
be used, since many state offi- 
cials have discretionary power 
to issue “‘Special Permits’’ for 
other designs, and thus to 
broaden the strict letter of the 
law. 

Where the operator contem- 
plates entering two or more 
states, the selection of design 
and type becomes complex and 
a compromise must be made in 
order to comply with the vari- 
ous legal requirements. Re- 
cently we were requested to 
make a recommendation for 
equipment to operate in four 
states, as shown in Table No. 2. 


the state highway department; 
this is not a statute law but 
these weights are being used. 

It is obvious in this case 
that the recommendation was: 
either a _ tractor semi-trailer 
drawing a six-wheel trailer, or 
a six-wheel motor truck draw- 
ing a six-wheel trailer, either 
structure not to gross over 56,- 
000 pounds and have a road 
speed of 15 M. P. H. This was 
a compromise based on State A 
gross weight limitations. 


Operations 


General operating conditions 
combine with type and design 
and from an operation stand- 
point are considered as a whole. 

Operations (in part) consist 
of: road conditions, such as 
type of road (concrete, gravel, 
dirt, etc.), grades (per cent and 
length of), road speeds (allow- 


able and practical), climatic 


Laws, which govern gross 
weight, axle loads, number of 


axles, design of axle hookup Table No. 2 
and road speeds. ' 
; Gross Weight Total Gross Miles 
Table No. 1 presents a fairly Gross Weight Tractor-Semi- Weight Any Per 
comprehensive outline for ten Six-Wheel Units Trailer Unit Combination Hour 
representative States, of the Ao v-- oa peared ira z 
‘ s anit m ee ae Me ere r reer Tyrer yr 7 P ou, o 
permissible use and design a, ee ee 34.000 34000 68.000 1h 
Highway Transport combina- p ............... 32.000 38,000 64,000 15 
tions. 


conditions (snow, sleet, etec., in 
the north, and rain in volume 
in the south, etc.), have a bear- 
ing and influence on the even- 


This outline is supplemented State B issued permission for 
by the accompanying illustra- these weights verbally through 
tions of 16 different combina- ~~~ 


a ‘ ® *Transportation Engineer, The White 
tions which can be used as in- ¢o. Cleveland. 


136 NATIONAL PETROLEUM NEwSs 


























AbVER" OTN@ Pacye REMOVED 


snl > T 


Bowser ZACTO meters 


aluminum 


type 





built for a large southern oil company 


and another fleet of 13 steel truck tanks equipped with 
26 additional aluminum type Xacto’s, comprise a total of... 


Bowser Xacto Meters, built at one time, for one 
| 6 marketer, by the pioneer builder of positive dis- 
placement meters. 





XACTO provides a complete and positive check on’ indi- 
vidual and total deliveries, made by each truck, of each 
brand, for each day, week or month. 


XACTO makes possible partial compartment dumps. De- 
livery routes may be definitely established, enabling three 
trucks to do the work of four, quicker and better. 


Close up view of the Bowser Xacto Meter Checking System com- 
pactly mounted in a special underslung side compartment. These 
meters are 3-inch for regular and 2-inch for special brands. The 
outer castings are made of durable aluminum to reduce weight. 





AUDITORS find Xacto especially valuable for its main- 
tenance of complete and positive records. It saves time 
in checking. Keeps a check on employees and customers 
accounts. Verifies loading figures. Checks tank capacities. 


XACTO's application is not confined to tank wagon serv- 
ice. It checks tank car loads into bulk storage---tank 
truck loadings---tank truck dumps---and in Xacto Sentry, 
the retail dispensing unit, Xacto keeps a positive check on 
retail sales. 


COMPLETE PROTECTION to every movement of gas- 


oline---every gallon guarded all the way. 














COMPANY, INC., 


FORT WAYNE, INDIANA, U. S. A. 
PARIS ROTTERDAM 
Throughout the World 
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S. F. BOWSER COMPANY, Ltd. 
52-68 FRASER AVENUE 


TORONTO, ONTARIO, CANADA 
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Table No. 1—Permissible Use and Design of Highway Transport Combinations in Ten Repre- 
sentative States (Shown as | to X in Column Headings). Above Table Are Illustrations of the 16 


Combinations of Truck, Tractor and Trailer, Indicated at A to P in the Table. | 
TI kT) — 
71d = 1 waesicane | -————___ 
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Highway Transport A-B B B B-D-E F or I KF or I F H H A-B-C- 
Combinations C-D or G Dzk-F- 
(See accompanying drawings or G G-H-I- 
A to P.) JeK-L- 
M-N-O- 
P 
Size 
Restrictions 
Length of Combination units 85’ none none none 60’ none* 65’ none 85’ 85’ 
Overall width 96" 96” none 96” 96” 90)” 96" 96” 96” 96" 
Minimum Distance Between 
2nd & 3rd axles none none none none 42” none 40” none 100” none 
Gross Weight & Axle 
Restrictions* 
Motor Truck 4 Wheel 20,000 20,000 28,000 ‘18,000 24,000 20,000 24,000 28,000 30,000 22,000 
Motor Truck 6 Wheel NoA, N. A. N. A. 27,000 32,000 45,000 40,000 NA; N. A. 39,600 1 
i 
Semi Trailer 2 Wheel IN, AS N. A. Ice; 9,000 14,000 25,000 8,000 12,000 18,932 17,600 
Semi Trailer 4 Wheel N. A. N. A. N. A. Nec; WN. A. A N. A. NA; N. A. 35,200 
Trailer 4 Wheel N. A. 20,000 28,000 9 000 24,000 20,000 24,000 28,000 30,000 22,000 
Trailer 6 Wheel N. A. N. A. Ns N. A. 32,000 45,000 32,000 N. A. NA, 39,600 ' 
Trailer 8 Wheel N.A. N.A. N. A. NA NA NLA. NLA = NLA «6A. + 47,200 
Maximum any | axle 15,000 11,000 16,000 13,500 16,000 15,000 16,000 none none 17,600 
Total Gross Weight 20,000 40,000 56,000 27,000 64,000 90,000 72,000 68,000 78,932 86,800 | 
Speed in Miles P. H. 35 16 16 20 12 30 12 1s 10 20 | 
N. A.—No advantage in increased weight. *Based on pneumatic tires. 
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Especially Designed to Pump 
Light Oils and High Test 
Gasolines 









































Made in 
One, Two, 
Three and 


Four Cylinder 
Models .... 


Fig. 141A 


ND your troubles handling light oils and high test gasolines. Put 

Dempster Double Acting Oil Pumps on the jobs. This pump was 

designed especially for quick, easy and economical handling of light oils 
and high test gasolines. 

The cylinders can be piped to one, two, three or four different liquids. 
For example... one cylinder can be used to pump kerosene, one distillate 
and two gasoline. The combined capacity of the four cylinders is more 
than 200 gal. per minute. 


This pump is a self-contained unit; combining four basic Dempster Pump units, 
the power head and an 1800 speed electric motor on a cast iron base. Motor is con- 
nected through a composition pinion to the large gear. This large gear does away 
with the need of a train of gears . . . assuring quiet, smooth running, without excessive 
wear. Pump has extension shaft and vapor proof wall thimble. 

Floor space, 60 in. x 84 in. Weight, without motor, 1200 lbs.; with 3 H. P. motor, 
1400 lbs.; with 5 H. P. motor, 1450 lbs. Comes completely set up, making it easy to 
install. Quick shipment guaranteed. 

MAIL COUPON for FREE complete information and price on this Dempster 
Pump today! 


DEMPSTER MILL MFG. CO., OKLAHOMA CITY, OKLA. 
Beatrice, Nebraska —_——— eee ee - 


Branches: Omaha, Nebr.; Kansas City, Mo.; MAIL THIS COUPON : | 


Denver, Colo.; Sioux Falls, S. D.; Amarillo, Tex.; 
San Antonio, Tex. Dempster Mill Mfg. Co. 
Dept. NP-1, Beatrice, Nebr. 
Gentlemen: Please send me complete in- 


formation and price on the Dempster 
| Double Acting Oil Pump, Fig. 141A. 
Gi OPER RE SC cS Re ema 
| Name 


| 
| 
Double Acting Oil Pump ” 7 
, City State... = 
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is 6-cylinder, 100 horsepower. 


Combination truck and trailer outfit used by the Rio Grande Oil Co. for bulk hauling out of Los Angeles. Engine 
Truck is 6-wheel type, 3d axle of auxiliary type. The trailer is 6-wheel, single 


compartment tank. Total capacity 5800 gallons 


tual design and economic oper- 
ation of these highway trans- 
ports. 

Type of road and rolling re- 
sistances are in direct relation. 
It naturally requires more en- 
ergy to move any given ton- 
nage over a soft gravel road 
than it does over a smooth.con- 
crete road. On some hauls, 
the road to be used may be 60 
per cent concrete, 15 per cent 


soft gravel and 25 per cent 
common dirt. These _ facts 
should be determined and 


known. Grades come under this 
group, and the feet rise for 
each 100 feet horizontal (or 
per cent grade) should be defi- 
nitely determined, for all of 
these elements combined with 
gross weight and road speeds, 
determine the Ability of the 
eventual combination to be se- 
lected. 

Ability expressed in per cent 
grade is determined by: engine 
torque, gear ratio, tire size and 
road resistance, all in direct 
relation to gross weight. 

If a faster road speed (say 
30 M. P. M.) is required, a per- 
centage of gross weight must 
be sacrificed. If, on the other 
hand, 12 M. P. H. is satisfac- 
tory, the gross weight can 
be increased considerably, as 
shown in Table No. 38. 

Climatic conditions must be 
given consideration, as it re- 
quires a higher tractive effort 
of driving tires on snow and 
ice covered roads of the north 
than would be the case in 
southern climates, basing this 
statement on concrete high- 
ways. This affects design. 

To better illustrate the fore- 
going, Table No. 3 is a hypo- 
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thetical case covering two dif- 
ferent types of roads, but with 
variable gross weights and 
road speeds, and holding the 
same per cent ability in all 
cases, with the same engine. 

This hypothetical table illus- 
trates the relationship of gear 
ratio to miles per hour and to 
ability, and this all important 
angle has a considerable bear- 
ing on eventual cost per unit 
delivered. 


handle but 50,000 pounds on a 
good gravel road and maintain 
the same per cent ability. 

It must be appreciated that 
the ability factors used in this 
table are hypothetical, and fur- 
ther, no definite base per cent 
ability can be determined un- 
til complete data has been ob- 
tained of all components going 
to make up the whole. 

This table reveals, it is be- 
lieved, that the relationship of 


Table No. 3 


Variable Road Speeds and Loads But Constant Ability Factor 
Cubic Inch Displacement of Engine 518 
Engine Torque at 1000 R. P. M.—320 Pounds Ft. 


M.P.H. 
Gross Rear Axle Based on 
Weight Gear Ratio 1800 R.P.M. 
65,000 13.15 17.0 
57,000 11.85 18.8 
50,000 10.16 22.0 
50,000 13.15 17.0 
44,000 11.85 18.8 
39,000 10.16 22.0 


The foregoing reveals a very 
fundamental and _ interesting 
fact from a transportation en- 
gineering standpoint. 

It is obvious that while 65,- 
000 pounds gross can be han- 
dled on concrete roads with a 
13.15 rear axle ratio the same 
unit and rear axle ratio can 


Table 


High Gear Type of Road and 
Ability Pounds Resistance 

% Grade Type Pounds 
1.94 Concrete 30 
2.03 Concrete 30 
1.96 Concrete 30 
1.96 Gravel 50 
2.02 Gravel 50 
1.94 Gravel 50 


speeds, gross weights and abili- 
ties is definitely related and 
that the three combined have 
a direct bearing on capital in- 
vestment and eventual cost. 
This table further points out 
the fact that the various road 
speeds and gross weights will 
produce different costs per ton, 


No. 4 


Various Assemblies Having Different Pay Loads But the Same 
Gross 


WEIGHT OF 


65,000 LBS. 
Per cent Pay 


Assembly Pounds Pounds Gallons Load to Gross 
No. Dead Weight Pay Load Pay Load Weight 
1 26,870 38,130 6,150 58% 
2 29,600 35,340 5,700 54% 
3 31,830 33,170 5,350 51 
4 33,070 31,930 5,150 49 
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IN GASOLINE DISPENSING 


Low pressure-drop means less load on 
the motor and pump, and consequent 
longer life...less electrical energy con- 
sumed and less pressure on the hose... 
better nozzle control and increased hose 
life. 7 The Universal displacement meter 


for dispensing pumps is a true low pres- 


. WE also manufacture 
a complete line of displace- 
ment meters for pipe-line, 
refinery, barge, bulk-storage 
and for tank-truck delivery. 


UNIVE 





sure-drop displacement meter. It is sim- 
ple, accurate, durable, speedy and has 
only five moving parts in all...only two 
of these are in the measuring chamber. 
By actual test... this meter will deliver 
eighteen gallons per minute at 1.8-lbs. 
pressure. ’ ’ No wonder this advanced 
Universal displacement meter for dis- 
pensing pumps is winning the approval 


of the Petroleum Industry. 
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per gallon, per 100 pounds, etc., 
in each specific case shown in 
Table No. 3. 


This hypothetical table based 
on engineering fact reveals 
why no definite cost per mile; 
cost per ton mile, etc., can be 
applied as a constant or yard- 
stick of measure to this class 
of Highway Transport. 


In Table No. 3, a hypotheti- 
cal maximum gross weight of 
65,000 pounds is used as an il- 
lustration. Using the 65,000 
pounds gross weight as a base, 
Table No. 4 illustrates the ef- 
fect of construction on pay load 
capacity. For simplicity’s sake, 
the various structures will be 
designated Assembly No. 1-2- 
3-4. 

In the foregoing table of 
weights and capacities (which 
are practical structures), it will 
be noted a variance of 6200 
pounds payload with a capacity 
variance of 1000 gallons. 


In Table No. 3, five variables 
of gross weights are shown, de- 
pendent upon speeds and type 
of road. In Table No. 4, four 
payload variances are shown. 
Table No. 3 is in direct rela- 
tionship with Table No. 4. In- 
asmuch as this construction 
variance likewise applies to the 
five gross weights shown in 
Table No. 3, the total variables 
encountered in this one prob- 
lem are four payload differ- 
ences times fine road and speed 
variances, or a total of twenty 
variables in capacity, gross 
weights and road speeds possi- 
ble to incorporate in this par- 
ticular example, and which is 
illustrated in Tables No. 3 and 
No. 4. 


Conclusion 


For the most economic op- 
eration of any given type as- 
sembly, the design and style 
giving the highest percentage 
of payload in relation to its 
gross weight should be selected, 
and a reasonable ability or 
tractive factor should be de- 
cided upon after speeds, roads 
and work to be done have been 
analyzed. This will insure long 
structural life and result in 
minimum maintenance effort 
and cost. 


Economics of highway trans- 
ports are largely determined 
by the ability of any given en- 
gine to move loads at speeds 
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EORGE R. GWYNNE, 

author of the accom- 
panying article, was _ for- 
merly chief automotive en- 
gineer of the Continental 
Oil Co. In 1928 he was 
chairman of the Central 
Group, Transportation Com- 
mittee of the American Pe- 
troleum Institute. He is 
now transportation engineer 
for The White Co. 
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which come within the range of 
reasonable demands upon it. 


A reasonable demand to im- 
pose upon any given complete 
unit is one which permits op- 
eration within its known eco- 
nomical range and which is 
based on a balanced engineered 
assembly. 


It has been truly stated that 
when figuring highway trans- 
ports we are inclined to figure 
horsepower and not’ torque 
(which is basic) with the result 
that a number of installations 
of this type of equipment have 
been made which have been 
loaded beyond the economical 
range and are operating in 
what might be termed the 
danger zone. 


After determination has been 
made of the type or style of 
the equipment, the problem of 
cost becomes a comparatively 
simple problem. 


Reasonably accurate costs 
can be forecast for the day, the 
month, the year, the life of the 
unit, or per mile, per ton, per 
gallon, per 100 lbs., etc. 


Equipment manufacturers in- 
terested in this type of equip- 
ment will gladly render engi- 
neering service and co-operate 
with those contemplating enter- 
ing this field of operations. 


Hard Times ?, Martin Hires 


Another Salesman 


GREENSBORO, N. C.—L. H. 
Martin, of L. H. Martin, Inc., 
has not been attending conven- 
tions for about a year. Not that 
he does not want to, but he 
just has not had the time. It’s 
on account of the business de- 
pression. 


An opportunity to build busi- 
ness was seen in the current 
depression by Mr. Martin, who 
distributes Quaker State motor 
oil over most of North Caro- 
lina. Other oil companies were 
meeting the situation by dis- 
charging some of their sales- 
men, and adding to the terri- 
tories of the remaining men. 


But Mr. Martin got on the 
other side of the business pic- 
ture. If competitors were 
doubling up on the territory of 
their salesmen, why not use 
this period to dig in and pre- 
pare for the day when business 
would return to the upgrade, 
he reasoned. 


As a result of Mr. Martin’s 
attitude on the depression an 
additional salesman is covering 
North Carolina. That means 
about $6000 a year added to 
expenses, but Mr. Martin be- 
lieves his investment will be 
returned, capital as well as in- 
terest, when conditions change. 
Then his competitors will have 
to hustle to get business, a 
policy Mr. Martin has followed 
beginning with last year. 

The first task assigned the 


additional salesman was_ to 
make a survey of dealer serv- 
ice stations in North Carolina. 
There has been considerable 
discussion of major companies 
getting dealers 100 per cent 
through the lease and agency 
method of marketing, with the 
result that other oil brands 
have been barred from these 
dealers. Mr. Martin wanted 
some definite information on 
the situation. 


About 2500 stations were Vis- 
ited by the salesman; these 
were dealer, not company 
owned or operated stations. Of 
this number 54 per cent were 
100 per cent accgunts of some 
major company. A further 
tabulation showed that one ma- 
jor company in North Carolina 
had 71 per cent of its dealer 
stations on lease and agency. 
At the bottom of the list of six 
major companies was one with 
only 7 per cent of its dealers on 
lease and agency agreements. 


Now the additional salesman 
is out helping to build busi- 
ness, against the day when 
conditions will right them- 
selves. And Mr. Martin  be- 
lieves his $6000 yearly invest- 
ment will pay him dividends. 
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Comment on Oil Company Advertising 


Animal Simile Copy Is Overdone Thinks “The 


He Finds a Deft Hand Preparing 
Some of the Copy Directed at Women Drivers 


Observer”. 


HE petroleum industry has 

always been a large and 

generous user of national 
magazine space to exploit its oil 
and gasoline products. For 
years its annual expenditures 
in this medium have ranked 
very favorably with those of 
other leading industries. Ac- 
cording to figures compiled by 
The Crowell Publications, $2,- 
939,675 were spent in 1928 
alone by oil marketers for na- 
tional magazine’ space. In 
1929, the total was consider- 
ably more—$3,472,874. 

The complete figures are not 
yet available for 1930, but in- 
dications are that it will be 
just as large, if not larger than 
1929. We are not attempting 
any prediction for 1931 totals, 
but if the recent January is- 
sues of the national magazines 
can be taken as a criterion, 
there will be no letup in na- 
tional magazine advertising by 
oil marketers this year. In 
practically all large weekly 
and national magazines of Jan- 
uary, the petroleum industry 
was well represented. And 
with color pages, too. 


The very fact of color pages 
appearing in the January is- 
sues of the national magazines 
can be classed as evidence that 
the marketers recognize the 
necessity of keeping their sales 
messages before the public the 


year ’round. The idea that 
there were traditional ‘off’ 
seasons in the industry as in 
December, January, and Feb- 
ruary has apparently vanished. 
In the past during’ those 
months, the marketers would 


curtail or cut out entirely theire Time 


magazine advertising. 

No longer does this impres- 
sion exist. At least not so 
among the majority of the 
leading marketers. They keep 
plugging away through the 
magazines and newspapers, and 
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other advertising mediums 
twelve months of the year. And 
most of them are doing a 
splendid job in their produc- 
tion of effective advertising. 
Witness the wide acceptance 
and increased sales of their 
products secured by the mar- 
keters sponsoring competent 
continuous advertising pro- 
grams. 

With many of these success- 
ful marketers, their national 
magazine space forms the bul- 
wark of their advertising ac- 
tivities. Since it is in many 
instances the keystone of the 
year’s program plus the addi- 
tional fact that national maga- 
zine advertising usually costs 
more per single unit than any 
other form of advertising, great 
care is taken in its preparation. 
This is as it should be, for the 
rates of the leading national 
magazines which marketers 
employ are such that a single 
page of advertising represents 
a considerable investment. 

For instance, here’s what a 
single page costs in some of the 
leading national magazines 
which carry advertisements by 
oil marketers. 


Some time ago in the col- 
umns of the NATIONAL PETRO- 
LEUM NEws, The Observer in 
reviewing gasoline newspaper 
advertising remarked that the 
marketers through the use of 
modern technique were getting 
the most out of their news- 
paper space. More than most 


newspaper advertising. In fact, 
in many cases, the petroleum 


advertiser’s work ranked high- 
er than that of the newspaper 
advertiser of other products. To 
a certain degree, the same 
holds true in the _ national 
magazine advertising field. 

In careful analyzing of the 
magazine advertising of the pe- 


troleum marketers during 
1930, and the current output 


of 1931, The Observer grants 
that the majority of petroleum 
marketers have some excellent 
advertisements and said adver- 
tisements compare _ favorably 
with those of other industries 
appearing in the same maga- 
zines. However, at the same 
time, few of these national 
magazine advertisements by 
the petroleum advertisers con- 


tain the real attention-values, 
and eye-compelling features 


which distinguished their gaso- 
line newspaper advertisements. 
In our opinion, no single pe- 


What a Page of Advertising in Various National Publications 
Costs Oil Companies 


1 page 1 page 1 page 
(black & white) (2 colors) (4 colors) 
Saturday Evening Post.......$8,000 $9,500 $11,500 
Comers ........ ee 6,250* 8,000 
OE ov iecevese. ; re 5,000 6,500 
Literary Digest ; 4,000 5,000 6,000 
pias hivdai' 1,540 1,825* 2,440 
Cosmopolitan ............ ; . 4,800 6,000 8,250 
Ladies Home Journal .... 9,500 ee 12,500 
Good Housekeeping ........ .. 5,600 6,600* 9,200 
Women’s Home Companion 9,400 10,000* 12,000 
*Black and one color 
(Rates compiled from January, 1931, issue of Standard 


Rate and Data) 
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troleum magazine campaign in 
1930 captured the interest of 
the readers or evoked as much 
comment as did the ‘‘Famous 
Knockouts of History’ news- 
paper series on Hi-Test Tydol 
with Ethyl. Nor did any one 
magazine advertisement have 
the striking appeal as had the 
full page advertisement by the 
Standard Oil Company of New 
Jersey when Coste and Bel- 
lonte made their flight west 
over the Atlantic. 

Naturally, when comparing 
newspaper advertisements with 
those in the magazines, we 
must make certain allowances 
for the fact that magazine ad- 
vertisements are prepared 
away in advance of their ap- 
pearance, and thereby cannot 


always have the _ timeliness 
which newspaper’ advertise- 
ments may enjoy. Again, 


newspaper campaigns may be 
built on sectional situations, 
thereby permitting the offering 
of a localized appeal. Magazine 
advertisements, on the other 
hand, because their circula- 
tions go into every section of 
the country must carry a strict- 
ly national or general appeal 
which is harder to achieve suc- 
cessfully than a purely local 
appeal. 

However, the magazine ad- 
vertisements also have certain 
advantages over the newspaper 
advertisements. These advan- 
tages are a good stock to print 
on, and the use of colors. 

One marketer who has been 
using the magazine distinctive- 
ly and successfully for many 
years is the Vacuum Oil Co. 
Their advertisements have al- 
ways been in two colors but 
without exception, they have 
made the most of them. In 
going over the many magazine 
advertisements during 1930 
and 1931, The Observer has 
been definitely impressed with 
the simplicity and strong ap- 
peal which Vacuum’s Mobiloil 
and Gargoyle advertisements 
pack. It’s their very common- 
placeness wherein lies their 
great force. 

Furthermore, the headlines 
of the Mobiloil and Gargoyle 
advertisements always say 
something. Take this one on 
Mobiloil for the winter care of 
cars, which appeared in the 
January, 1931, issues of the 
magazines—‘‘Why Let Winter 
Punish Your Car and Your 
Pocketbook.” The complete 
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sales story of Mobiloil for win- 
ter use is in the caption. The 
layout of the advertisement de- 
picted two cars running in the 
snow, while the copy was terse 
and to the point. 

The Vacuum Oil Co.’s adver- 
tising story had three separate 
appeals. Besides the straight- 
away story for car owners, 
there are two other campaigns. 
One on the use of Gargoyle 
Lubricating Oils in industrial 
plants, and the other on Mo- 





ATIONAL PETROLEUM 

News offers herewith 
the first of a series of dis- 
cussions to appear every 
few weeks on oil company 
advertising. 

The author, experienced 
in the merchandising of oil 
products, will comment on 
the current national adver- 
tising of various oil com- 
panies among other topics. 
This is a new field to be in- 
cluded in this publication’s 
reporting of the oil industry 
and its editors will be glad 
to receive criticisms or sug- 
gestions from others. 

Communications to ‘“‘The 
Observer” will be dis- 
patched to him post haste. 











biloil directed at women driv- 
ers. The Gargoyle Lubricating 
Oils advertisements being for 
perusal by business executives 
are crammed full of economi- 
cal lubricating facts. 

The Mobiloil advertising di- 
rected to women was one of the 
smartest stunts of the past 
year. True, other marketers 
have essayed advertisements to 
the female driver, but none, we 
believe, struck the genuine 
feminine note as did the Mo- 
biloil advertisement captioned 
“See laundress, dressmaker, oh 
yes, have oil changed.’ This 
advertisement which was one 
of the series which ran in the 
women’s publications last fall 
contained the fundamental 
points concerning Mobiloil. It 


gave plausible reasons why wo-® 


men should change their motor 
oil regularly. The copy, pos- 
sibly written by a woman, was 
gauged in the manner that 
would command a reading by 
women. 

Each advertisement carried 





the famous Mobiloil chart, and 
the offer of free booklet en- 
titled ‘‘Let’s Drive Better Than 
Men” written by a woman for 


women drivers. It’s not hard 
to see the merchandising pos- 
sibility in such a booklet and 
the feminine appeal as a whole. 
The idea is so simple and logi- 
cal that it’s a wonder not a few 
marketers had not thought of 
it sooner. And even if they 
did, why haven’t they exploit- 
ed it on the same large scale 
as the Vacuum Company. 

Texaco-Ethyl directed some 
of their advertisements to wo- 
men last year, but unlike the 
Mobiloil advertisements, they 
were probably written by a 
man. At least, they seemed 
to lack that intimate chatty 
style which fundamentally ap- 
peals to women, and which was 
the charm of the Mobiloil ad- 
vertisements. Nor did The Texas 
Co. offer any booklet for wo- 
men which was one of the 
smarter features of the Mobil- 
oil advertisement. 


The Texas Co.’s Motor Oil 
magazine ads were much better 
done than their Ethyl copy to 
women. These motor oil ad- 


« vertisements just couldn’t be 


missed in even the most crowd- 
ed magazine issues, especially 
the double-spread advertise- 
ment captioned: “Drain, Fill 
and then Listen.’’ For the 
“listening” illustration, the 
Texaco advertisement had a 
swell etching by Morgan Den- 
nis of two puppies with their 
ears cocked. Believe it or not, 
there’s no better eye-stopper 
than a good dog illustration. 

Another effective Texaco Mo- 
tor Oil advertisement was with 
the headline: “Even If Your 
Car Were Frozen in Ice, Tex- 
aco Would Flow.” The han- 
dling of the illustrations in 
this particular advertisement 
tied up minutely with the cap- 
tion, and vividly impressed you 
with the selling fact that Tex- 
aco Motor Oil will surely resist 
cold. 


A campaign which aroused 
some comment last fall was the 
one on Sinclair Mobiline Penn- 
sylvania Motor Oil. This cam- 
paign was built around the idea 
that Mobiline was ‘“‘Mellowed a 
Hundred Million Years” in 
Pennsylvania. The attention- 
getter employed was a series 
of pictures of prehistoric mon- 
sters cavorting about. For 
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sheer photographic treatment, 
these Sinclair Mobiline adver- 


tisements carried off the 
laurels of the season. How- 
ever, this campaign did not 
strike The Observer as being 
as well done or as appealing 
as Sinclair’s Opaline Motor Oil 
campaign. True, the latter 
had none of the hippodromic 
efforts of the Mobiline adver- 
tising, but it’s of the home- 
spun, fundamentally sound 
brand which is more to the 
taste of the average motorist. 
After all, he is the one to be 
sold. 

Contrast the illustrations— 
scaly monsters in the Mobiline 
advertisement with those of a 
comely mother administering 
an old family remedy to a 
child in an Opaline advertise- 
ment. The Opaline campaign 
was based on the assumption 
that petroleum jelly—an hon- 
ored remedy in every family 
medicine chest—but a trouble 
maker in your motor oil was 
eliminated from Opaline. A 
typical caption was ‘An Old 
Home Remedy ‘ Out of 
Place in Your Engine.’’ A plain 
matter of fact sales argument 
presented in simple, homely 
way. Always surefire stuff re- 
gardless of what you are try- 
ing to sell. 


Ethyl Gasoline has somewhat 
diverted its magazine slant 
from the unusually successful 
use of straight photographs of 
motoring situations in black 
and white treatment to the tra- 
ditional animal similes series. 
Of course, you can always 
make pretty pictures showing 
shrewd foxes, powerful ele- 
phants, graceful cranes, and 
merry porpoises in action, but 
it does seem to us to be over 
done these many years by both 
petroleum and automotive ad- 
vertisers. ; 


Our sympathy is all with the 
man who has to think up new 
ideas for gasoline copy, but he 
should place an ‘“X”’ alongside 
of his notes on an animal 
series, and forget them. The 
readers of periodicals have seen 
the animal simile series ap- 
plied so many times to so many 
brands and kinds of gasoline, 
motor oil and whathaveyou, 
that the next time it appears, 
they are liable to rise in revolt, 
and pull a Bastile act on the 
advertiser. It will then be his 
_turn to be like the pheasant— 
' “quick on the getaway,” or like 
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ABVERTISING PAeaS KEMOVED 


the graceful crane possess “‘per- 
fect control,’ or even borrow 
the skill of porpoise “to mer- 
rily roll along.” 


One idea which certainly 
should percolate into the con- 
sciousness of the average mo- 
torist reader of the national 
magazines is ‘that Extra 
Quart” claim of Quaker State. 
This marketer has hammered 
the same thought home for sev- 
eral years. Every advertise- 
ment gives a smashing human 
interest comparison to get this 
single ‘‘extra quart’’ idea over. 
All the Quaker State advertise- 
ments are good, but one we 
like exceptionally well was 
that which appeared in the 
last October magazines entitled 
“There was usually one on 
every quad.” The picture 
showed four young cyclists of 
the gay nineties pedaling on 
a quad. The fourth one was 
resting, while the other three 
were working the pedals. The 
comparison being that in every 
gallon of ordinary motor oil, 
one quart takes it, easy—that 
is of little or no lubricating 
value. Of course, that’s not so 
with Quaker State. 


As timely tieups to the an- 
nual automobile shows, both 
Pennzoil and Cities Service 
had well planned advertise- 
ments in the January 1931 is- 
sues of the magazines. The 
Cities Service advertisement 
carried an old fashioned illus- 
tration referring to the First 
Automobile Show held in 1900, 
and the copy informed the pub- 
lic “That 38 years before the 
first automobile show Cities 
Service began perfecting to- 
day’s better oils and gasoline.”’ 


The Observer holds no brief 
against long copy in an adver- 
tisement. Much of the effect 
secured depends upon the lay- 
out and the type arrangement 
of the lengthy contents of the 
advertisement. Two current 
magazine campaigns in which 
long copy is appearing are 
those of Halstead Oil Co., and 
the Alemite Corp. The copy in 
both campaigns is well writ- 
ten, but the layout and type 
men working on the Alemite 
advertisement have done a 
much better job in the arrange- 
ment of contents. Net result, 
Alemite has an _ outstanding 
series, and Halstead an ordi- 
nary group of advertisements. 
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Oil Soothes Sea and Passengers 


NEW YORK, Feb. 20 
OR more than 20 years the 
Vacuum Oil Co. has been 
making and selling its Gar- 
goyle Storm Oil for smooth- 
ing rough seas. It has been 
used by the marine trade ef- 
fectively during that time, but 
one of the most notable in- 
stances of its use was last win- 
ter when the North Atlantic 
was lashed with many severe 
storms. 

That happened when the S. 8S. 
Bremen, ace of the North Ger- 
man Lloyd line and famed for 
its five-day crossings, was tossed 
about in a rough sea for seven 
and one-half days. On that 
trip, its chief engineer, Jules 
Hundt, pumped 300 gallons of 





Gargoyle storm oil on _ the 
waves, with the quieting effect 


shown in the accompanying 
photographs of ‘before’ and 
‘‘after.”’ 


This oil is usually pumped 
out through the hawser pipes 
on either side of the bow. But 
in this particular case the oil 
was pumped out through the 
bilge and sewage pipes in addi- 
tion to the hawsers. A com- 
plete film of oil, therefore, was 
spread over the churning waters 
and much to the relief of storm- 
tossed passengers. 

The Bremen’s engines are 
lubricated regularly with vari- 
ous grades of Gargoyle DTE 
oils, according to “The Vacuum 
Oil News.’’ 


| — ¥ i 


The waves as they roll and churn—and calm down after oil spray. Photo- 
graphs taken by Jules Hundt, chief engineer of the “Bremen,” North 
German Lloyd Line 











Knowledge of Products and Equipment 
Key to Success in 1931 
For Station Men . . . . 


VERYBODY is nervous and 
worried thdése days. It 
makes no difference 
whether you’re a doctor, law- 
yer, beggar or thief, money is 
hard to get and hard to keep. 

Business cycles produce good 
times and bad times because of 
a readjustment of the old fun- 
damental partnership of ‘“‘Sup- 
ply and Demand.” If one part- 
ner goes too fast in either di- 
rection and doesn’t wait for his 
old side-kick, then things be- 
gin to happen. 

Some insurgent economists 
might want to argue this sub- 
ject, but I’d hate to stage a de- 
bate with them as there are so 
many factors involved in our 
elaborate economic structure. 
They might say that we are 
having too frequent changes in 
our sociological structures, 
such as the present disturbance 
of the Eighteenth amendment 
or the communistic trends of 
our populace, which creates un- 
rest and uncertainties. 

Let’s stop arguing about the 
causes and talk about the tan- 
gible remedies, which we ab- 
solutely know will tend to re- 
store our business to a great ex- 
tent. Much is said about the 
oil company typhoons and cap- 
italists, that all capitalists are 
responsible for either good bus- 
iness or bad business. Such lan- 
guage is unsound and even ab- 
surd. 

How many “Dough Boys” 
would attribute Newton D. 
Baker or General Pershing or 
both with having won the 
World War? If you’re in any 
doubt about the answer, just 
ask any ex-soldier who won the 
war! Now, why were the 
American “Dough Boys” re- 
sponsible for winning the war? 
They were eager to learn, well 
trained and had ‘‘good back- 
ing”’’ of foods, clothing and am- 
munition. 
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NEEO ANY WATER 
IN THE RADIATOR? 








SHALL ! FILL UP 














SHALL |! 
ORAIN 
YOUR OIL? 


The Profit-victory or the Loss- 
defeat of the Service Station 
business in 1931 rests fairly 
and squarely on the shoulders 
of the Service Station attend- 
ants, the same as the 1918 cam- 
paign was shouldered by the 
American “Dough Boys.” 


Just who and what is this 
“new breed” of Service Station 
attendant, commonly called the 
“grease mall?’’ He seems to 
have crept into the _ picture 
about the same time as the Su- 
per Service Station appeared. 
He’s a little different from the 
former type of attendants. 
Heretofore Oil Companies used 
men over 50 years of age, pre- 
sumably because they could be 
hired more cheaply. Men who 
had apparently served their 
usefulness in other occupations 
could generally find employ- 
ment as Service Station attend- 
ants. 


Now, I learn that several 
major oil companies refuse to 
consider ‘‘grease balls’ over 30 


THE GAS TANK? 





This new speci- 


years of age. 
men is robust, young, with a 
good personality and appar- 
ently ambitious. These new re- 
cruits are going to be required 
to “step lively’? in more ways 


than one. There would be no 
need for them if the Service 
Station had not enlarged its ac- 
tivities and operations to in- 
clude thorough greasing, lubri- 
cation, and even accessory 
sales. It didn’t take much 
head work in the days gone by 
for any attendant to _ feel 
around under the crank case, 
find the plug, drain the oil and 
then ask the car owner where 
the oil fill pipe was located. 


Let’s go back for a moment 
to the business depression, 
which critics tell us is on the 
wane. Every news or business 
paper you’ve read in the last 
nine months mentions “shaken 
confidence” and that we must 
all regain confidence in every- 
thing; but how in the world is 
the motorist going to have con- 
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fidence in the Service Station 
if the attendants ask him such 
questions as, “which side of 
the hood do I fill the crank 
case?” ‘Does your transmis- 
sion take grease or oil?” et 
cetera. 


Why have the Service Sta- 
tion managers’ selected the 
younger generation for attend- 
ants? Because they realize 
that there are other establish- 
ments after the motorist’s dol- 
lar. Car dealers throughout 
the Country are re-equipping 
their shops so as to render 
chassis lubrication, transmis- 
sion and differential cleaning, 
crankcase service and other 
types of operations, which are 
common to the Super-Service 
Gasoline Station, and they’re 
going to get the business and 
keep it if the ‘“‘grease balls’ 
don’t get on their toes. 


The car dealer’s mechanic 
generally has the jump on the 
Service Station attendants, as 
he only has to master the mech- 
anism of one type of car. 
However, the dealer’s mechanic 
must become thoroughly fa- 
miliar with repair and over- 
haul service, while the ‘‘grease 
ball’ only has to learn the nor- 
mal maintenance of every 
make of car. But how many 
of them attempt to learn even 
this much? The 1931 automo- 
biles appear to have more me- 
chanical improvements’ and 
changes than have been devel- 
oped by car manufacturers in 
any other three or four-year 
period combined. 


Most oil company attendants 
are “over training” on the art 
of suggestive selling, commonly 
used in the barber shops, and 
ignoring the new art of suc- 
cessful salesmanship, which is 
based on a thorough and com- 
plete knowledge of the real 
functions of a Service Station. 
New economic eras always 
bring new responsibilities to 
the individual. Salesmanship 
in the past pertained chiefly to 
one’s ability to talk and make 
friends. The new era is going 
to demand all of these _ re- 
quisites plus an alert ability to 
learn your own business from 
the ground up. 

When you learn to think 
analytically and act quickly, 
you’ve mastered about 99 per 
cent of salesmanship. One of 
the greatest fallacies of the 
American people is the lack of 
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MOVED 


| WILL SAVE 


Ba 
“I don’t care 


HYOUR CAR 


where they put the 


oil intake” 


“Time was when I used to hate to 
see some makes of cars drive in 
for service. Some of those de- 
signers seem to take an unholy 
delight in tucking the oil intake 
out of the way where it would 
take a contortionist to get at it. 

“But nowadays I don’t care 
where they put ’em—my Brookins 
measures nose ’em out like a 
ferret after a rabbit. Nothing like 
that flexible hose to get into the 
most inaccessible corners—and 
the valve holds until I’m ready to 
let go with the oil. Try to use any 
other type of measure ona 
Chevvy—or a new Nash! 

“Maybe that’s why so many of 
them come to me. They find I 
never leave a drop of oil where it 
shouldn’t be. So they come back.” 


* * * BILL 


And if you have to go through all 
the antics of a Mexican jumping 
bean trying to connect with awk- 
ward oil intakes... if you’re losing 
profits by wasting oil and losing 
customers by spilling it... why 
not follow Bill’s example? These 
car designers expect you to use 
the Brookins type of flexible 
spout measures, because it doesn’t 
cramp their style. So dothe 
owners, and if you give them the 
Brookins standard of quick and 
clean oil service, they'll come 
back for more. That’s why a set 
of Brookins measures is such a 
profitable investment in every 
service station. How about yours? 


THE BROOKINS MFG. CO., 
700 Hawthorn Street, 
DAYTON, OHIO 














THIS VALVE HA 





One-piece screw-over bonnet. 


and slip-on stay-on disc holder. 


FIG. 106-A, Screwed, Jenkins Standard Bronze Globe Valve, with one-piece screw-over bonnet, 
For 150 lbs. steam working pressure, or 250 lbs. oil, water, 





gas workgng pressure. 


NE-PIECE screw-over bon- 

net . . . slip-on stay-on 
disc holder . Fig. 106-A is 
the Jenkins Standard Bronze 
Globe Valve that has both. 


Fig. 106-A also has unusual 
strength a result of its 
unique construction. Ithasevery 
Jenkins mechanical refinement 
of design and manufacture. It 
has a fine finish that proclaims 
its inherent quality .. . and it 


has the praise of engineers and 
other valve users. 


Fig. 106-A will win your ap- 
proval, too. Its one-piece screw- 
over bonnet and slip-on stay-on 
disc holder are advantages ob- 
tainable also in Jenkins Bronze 
Angle and Cross Valves. Your 
supply house can fill your re- 
quirements. Write for a copy 
of Bulletin 141. 


JENKINS BROS. 


133 No. Seventh St. 
Philadelphia, Pa. 


80 White Street 
New York, N.Y. 


524 Atlantic Ave. 
Boston, Mass. 


646 Washington Blvd. 
Chicago, Hil. 


1121 No. an Jacinto, Houston, Texas 
JENKINS BROS., Limited, Montreal, Canada; London, England 
Factories: Bridgeport., Conn.; Elizabeth, N. J.; Montreal, Canada 


Jenkins 


VALVES 
Since 1864 


S BOTH 





Slip-on stay-on disc holder. 
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constructive thinking. We just 
Don’t seem to have time to 
think for ourselves any more. 
All the thinking seems to be 
done at the headquarters and 
dished out to the forces in 
multigraphed notices, which 
they stick on the wall with the 
thought that they will read 
them when they have time. If 
such instructions were read, 
would attendants apply them to 
their own stations and the at- 
mosphere of their own partic- 
ular trade? That’s the impor- 
tant thing—the correct appli- 
cation of knowledge. 


When you begin operating 
your Service Station on these 
principles, you’ll be surprised 
at the increased business you'll 
pull your way. It will create 
“Confidence”? in the minds of 
your customers. This feeling 
of confidence is an important 
asset in the lives of all of us. 
We’ll walk ten blocks, pass up 
20 stores, to reach the one 
where we believe in the ability 
of the establishment to deliver 
us genuine merchandise with 
courteous and considerate 
treatment. You’ll drive past a 
similar number of tire dealers 
to get to the one in whom you 
have confidence. 


Faith is the hope of things 
unseen and unrealized, while 
confidence is the complete real- 
ization of full satisfaction. Con- 
fidence produces repeated busi- 
ness. Let us immediately cre- 
ate this confidence on the part 
of the driving public in the 
Service Stations and promptly 
convince the ‘grease balls” 
that their new function is more 
than keeping the station and 
the grounds clean, asking the 
trade to fill’er up and question- 
ing the motorist about every- 
thing except the ‘business of 
servicing his car.” 


If I were a “grease ball’ 
I’d want to learn and know:— 


1. The approximate dis- 
tance of all larger cities in 
every direction from my Serv- 
ice Station. 


2. The conditions of roads 
at all times. 


3. The best eating places 
and hotels in my own and ad- 
joining towns. 


4. The quick identification 
of non-standard cars, such as 
(a) Franklin, so I would not 
try to tear down the hood look- 
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HEY! WHICH SIDE 
FOR THE OIL? 





ing for the radiator cap; (b) 
Marmon, 1931-16 cylinder has 
gas tank filler cap in rear fen- 
der. I might try to take the 
body off to find the gasoline 
tank. 

5. That 1931 Studebakers, 
Pierce Arrows, Hupmobiles, 
Lincolns and some Auburns 
have free-wheeling transmis- 
sion and the particular lubri- 
cation care recommended by 
each manufacturer. 

6. That many 1931 cars 
have synchromesh = transmis- 
sions, some of which should 
have lead base lubricants. 

7. That ordinary fluent 
chassis oil or grease is not 
practical or desirable for uni- 
versal joints. 

8. That too much chassis 
lubricant in front and _ rear 
wheel bearings will absolutely 
ruin a set of brake bands and 
might cause a fatal accident. 

9. That too much grease in 
the steering gears works up the 
steering column, out of the 
wheel and soils car interior, 
clothing and dispositions. 

10. That a clean cloth in 
the hand is worth a dozen rags 
on the floor, as weighed in 
terms of customer good will. 

11. That it does not pay 
dividends to knock any partic- 
ular make of automobile, re- 
gardless of how difficult it may 
be to service certain parts. 

12. That it is poor business 
tactics to get chummy or per- 










sonal with the trade, regard- 
less of how long you were in 
the army. 


13. That the boss and Com- 
pany executives might happen 
to know more about the oil 
business than I do. 

Many alibi artists will con- 
tinue to maintain that it’s 
rather unimportant to keep up 
with the mechanical develop- 
ments and improvements of 
any other cars than Fords and 
Chevrolets, because these two 
makes represent approximately 
two-thirds of all automobiles. 
However, when you consider 
that the higher priced cars 
take practically twice as much 
cylinder oil and transmission- 
differential lubricants,” it’s not 
a bad idea ‘to learn and know 
something about them so that 
you can talk intelligently to 
their owners. 


There is one other major 
point the 1931 “grease ball’ is 
going to want and that is a 
complete knowledge of his 
Service Station equipment. He 
should ‘learn all there is to 
know about the gasoline 
pumps, air compressor, grease 
guns, about keeping new rub- 
ber in air hose chucks and so 
on. Regardless of whether or 
not he likes the style of equip- 
ment used by his company, it 
should be kept in good, operat- 
ing condition so as to save the 
company money and always be 
in condition to serve the trade 























NOW it’s easy 
to sell grease jobs... 
gets added gallonage too! 


Ottawa Lifts not only make it easy to sell 
greasing jobs —they make steady customers 
out of the “drop in’ trade, for increased 
gallonage and greater profits. That’s why 
EVERY OTTAWA LIFT SOLD has quickly 


paid for itself! 








Five Models 





Supplied in both free-wheel and drive-on 
types—with either full hydraulic or semi- 
hydraulic operation —one of Ottawa’s five 
models is particularly suited to your station 
requirements. Your name _ will bring full 
details. Write today for prices and _ speci- 











OTTAWA All-Electric fications. 

Grease Gun Model E ‘Machinery Builders for 30 Years” 

A sturdy, ruggedly built gun, OTTAWA MANUFACTURING CO. 
es a a 241 Fuller Street Ottawa, Kansas 





OTTAWA LIFT 
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without delay and losses. Such 
qualifications demand promo- 
tion, recognition and salary in- 
creases. 


If the new era “grease balls’’ 
shoulder their responsibilities 
in an alert and intelligent man- 
ner, they’ll soon be managers 
of our Super-Service Stations 
and they’ll be filling out in- 
come tax statements as the 
years go by. 





PORTLAND, Me.—Stephen 
V. Duffy has been promoted 
from agent to special sales rep- 
resentative for Maine and New 
Hampshire for the Mexican Pe- 
troleum Corp., New York. Mr. 
Duffy represents that company 
at the marketing code meet- 
ing in the above two states. 


Harold Sawyer has been pro- | 


moted from service station at- 


tendant to salesman in Port- | 


land territory. J. E. K. Bos- 
worth, formerly salesman for 
Shell here, is now covering part 
of Portland territory for the 
Mexican Petroleum Corp. 





RICHMOND, Va.—tThere is 
an average of one service sta- 
tion to every 84 automobiles 
and one 


recently. 


Extra Heavy Iso-Vis Motor 


Oil Announced 


CHICAGO, Feb. 9.—The 
Standard Oil Co. of Indiana has 
just announced the addition to 
its line of Iso-Vis motor oils of 
an extra heavy grade. The base 
has an §S. A. E. No. 70 vis- 
cosity. The heaviest oil previ- 
ously marketed was a special 
heavy S.A.E. No. 60 viscosity. 

The new oil is to be recom- 
mended by the company for use 
where specially heavy oil is re- 
quired in gasoline burning 
crank case lubricated engines. 


For the lubrication of kero- 
sine burning tractor engines 
the company will continue to 
recommend Iso-Vis K, an oil 
with initial viscosity of S.A.E. 
50, but made from a very heavy 
base to resist the high dilution 


which ordinarily fakes place in 


this type of equipment. 
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gasoline pump for | 
every 27 automobiles here, ac- | 
cording to a survey conducted 














700 Jobbers 
Say “Yes” To This 


FO-503 


Over 


OES it pay to market your own brand of motor 

oil, providing you can get a super-quality — one 
made from 100% Pennsylvania crude—at a price that 
makes substantial profits certain? 


More than 700 oil jobbers who buy from this 50 
year old refinery organization would answer “Yes.” 


And they ought to know. 


We'll make up any grade of “Pennsylvania” motor 
oil (Sharples Process) to your own specifications. Or 
if you prefer, we’ll recommend one of our own tried 


and tested specifications that will exactly suit yourneeds. 


Whether your order calls for tank cars, compart- 
ment tank cars, barrels or drums, you are assured of 


prompt and efficient service. Your re- 


100% PURE \ 


quest for details and quotations will [PENNsytw 
“. OIL 





receive immediate attention. 


Permt No. 36 


THE FREEDOM OIL WORKS CO. 
FREEDOM, PA. 
Refineries at FREEDOM and CORAOPOLIS, PA. 


Also available for 
immediate shipment 


85/90 Viscosity Bright Stock 
100% Pennsylvania Neutrals 
600 Steam Refined 

650 Steam Refined 

600 Flash Steam Refined 
Freedom Filtered Kerosene Oil 


FREEDOM 


100% PENNSYLVANIA OILS 








“a, 














159 








One of Russell Harp’s one-stop service stations in Akron. 
the same size, for storage and servicing 


This is the street level. 


Underneath is a basement, of 


Employes Share Losses, and Profits, 
In This Commission Plan 


COMMISSION system for 
Avresten station employes 

in which management 
and labor participate in re- 
duced as well as in the in- 
creased volume of _ business 
has been devised by Russell 
Harp for his stations in Akron, 
Ohio. 


The system sought by Mr. 
Harp was to have two advan- 
tages. First, employes would 
share in a reduced volume of 
business as well as in any in- 
crease. Second, the plan would 
induce group co-operation in 
merchandising in place of each 
employe seeking to increase his 
share of a commission by indi- 
vidual effort. 

Under the system devised 
each employe knows that he is 
to receive a definite wage. But 
the company only guarantees 
that he will receive 60 per cent 
of that wage. The balance, of 
40 per cent, and any additional 
wage above’ the expected 
amount, represents the com- 
mission, and its payment is de- 
pendent on the state of busi- 
ness. 

The commission is a lump 
sum paid to employes in pro- 
portion to their wage. If an in- 
dividual’s wage is .02 per cent 
of the total pay roll he receives 
.02 per cent of the commission 
fund. Office employes are not 
included in the plan. 

The barometer for the com- 
mission fund is the relation of 
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N. P. N. STAFF WRITER 


gross sales to the amount of 
money to be set aside for the 
total pay roll. As the pay roll 
increases there must be a Cor- 
responding rise in gross sales 
to maintain the same level of 
income for all employes. If ad- 
ditional labor fails to produce 
its share of increased business 
all employes feel the effect 
through smaller pay checks. 


A base month was selected 
as the constant figure. Mr. 
Harp selected the base month 
as being representative of 
gross sales, number of men em- 
ployed, and of the amount paid 
in wages. Gross sales were 
stated as a definite figure. The 
pay roll was set up as a defi- 
nite figure. Between the two 
was the proportions that would 
be maintained in paying wages. 

The pay roll was divided 
into two parts; first the 60 per 
cent for guaranteed wages, the 
balance for commissions. 

For practical purposes let 
us reduce this base month to 
actual figures. These figures of 
course are hypothetical, but 
are in proportion to those used 
by Mr. Harp. 

Gross sales for our base 
month will be represented by 
$40,000. The actual pay roll 
will be $5520. Now this $5520 
pay roll is divided into its two 
parts: $3312 for the 60 per 
cent guarantee, and $2208 for 
the group commission fund. 

This establishes our ratio that 


for every $1000 worth of goods 
or services sold about $138 is 
spent on labor. In other words, 
.138 per cent of total gross 
sales for any month is to be set 
aside for employes wages, 
after the 60 per cent guaran- 
tee is paid the balance is dis- 
persed as a commission. 


Let us now use some figures 
on the month following the es- 
tablishment of the base month. 
If the pay roll has been in- 
creased by employing another 
man at $100 a month it will be 
$5620 for our following month. 
Then gross sales must increase 
to $40,764 if each employe is 
to receive the same wage as for 
the base month. In case gross 
sales remain at $40,000 for this 
second month, and an addition- 
al man is on the force, there 
will still be the $5520 to be di- 
vided as wages. But there is 
that one more pay check to 
which all other employes have 
to contribute. 

From the bookkeeping angle 
on pay day there is a mathe- 
matical problem of proportion; 
$40,000 is to $5520 as the pe- 
riod’s gross sales are to X as 
representative of the actual 
pay roll. After the 60 per cent 
guarantee is deducted from the 
actual pay roll fund for the 
period the balance goes to the 
men as a commission. 

A common question may 
arise as to what is done with 
wages paid temporary labor. 
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ABYERTISIN& 


In this case the management 
pays off his temporary labor 
when due in the amount 
agreed. To the temporary em- 
ploye there is no commission 
plan; he is hired to work so 
long for a definite wage. 


In estimating the pay roll 
of the permanent employes the 
money spent for temporary la- 
bor is considered. The company 
calculates the 60 per cent of 
the wage of the temporary em- 
ploye as guaranteed, and the 
other 40 per cent is covered in 
the commission fund. 


For employes the explana- 
tion of the system has been 
made as simple as_ possible. 
When a man is hired he is told 
that he may expect to receive a 
certain wage. For instance, his 
experience and the work to be 
done, may be judged as worth 
$100 a month. The man is told 
that this is his wage, but that 
the company will guarantee 
only that he will receive not 
less than $60 a month, the 
other $40 is in the group com- 
mission fund. And there is no 
maximum wage limit. 


To keep employes in touch 
with the volume of business 
being done a graph is extended 
daily, and posted. The gross 
figure of sales necessary to 
give the men their expected 
wage is represented as 75 per 
cent efficiency. (This would be 
the $40,000, or any variation 
based on changes in the pay 
roll for the period). 


The labeling of the gross 


PASTS REMOVED 


figure necessary to maintain 
wages as 75 per cent is purely 
arbitrary. Mr. Harp felt that if 
this figure was represented as 
100 per cent employes might 
consider this perfection. Con- 
sequently the figure was label- 
ed 75 per cent so employes 
would have an incentive to 
reach the 100 per cent mark. 


A line representing daily 
volume is on the graph, and a 
second line, also, showing the 
average gross for the period. 
Thus, if the trend line is run- 
ning slightly under the 75 per 
cent line employes know that 


the next pay check will be 
slightly under the _ expected 
wage. If the trend line is 


above, they know there will be 
some additional revenue on pay 
day. 

The men are paid by check 
twice a month. The amount 
representing 60 per cent, and 
the commission, are all in one 
check. Each man knows what 
his minimum wage is, and can 
quickly compute his commis- 
sion. 

Mr. Harp has two one-stop 
stations. But each station is 
separate for the commission 
plan. Formerly a flat salary 
was paid, plus a commission if 
gross sales increased. This plan 
was discarded last summer, 


and the present one started. 
The present plan 


is more 








The battery servicing department at a Russell Harp one-stop station 
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complicated in its explanation 
to employes, but it has pro- 
duced desired results for both 
management and labor. 


For the management the 
plan permits the employes to 
share in any increased volume, 
but as the volume mounts the 
cost of labor in moving a dol- 
lar’s worth of merchandise de- 
creases. When employes re- 
ceive 100 per cent of their ex- 
pected wage it costs about $138 
to sell $1000 worth of goods or 
services. When employes go 
above their expected wage the 
cost of selling $1000 worth of 
goods drops. 


The plan also has promoted 
co-operation among employes, 
especially the older men help- 
ing the new man. There is no 
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Why INTERNATIONAL Greases 
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Excellent Facilities for Export 


The International Lubricant Corporation’s 
plant at New Orleans is located where it will 
serve you best. Inland Waterways, Steamship 
Lines, Highways and Railroads, make Inter- 
national readily available to Jobbers and 


Refiners in the United States and Abroad. 


Exporters of: Quality Greases; 100% 
Paraffin Base Motor Oils; also Texas Reds 
and Pales. 
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are QUALITY GREAISES 


Strategically located at New Greases are better greases—always 
Orleans is a great modern plant uniform, always dependable. 
dedicated to the manufacture of 

Quality Greases. The most effici- Let us know your requirements. 
ent equipment, from laboratory to We will respond promptly with 
shipping platform, is there. Back samples and prices. 

of it all is the human care and 





interest of the business-owners. Manufacturers of Auto- 
motive, Industrial and 

Here at the International plant, Marine Greases, of high 

every batch is manufactured under quality and absolute uni- 

the direct and complete super- formity. 

vision of a_ technically-trained 

expert — an officer of the Com- For sale only to Jobbers 

pany. No wonder International and Refiners. 
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incentive for each man to push 
his own commission, no incen- 
tive to “hog it all’? when a cus- 
tomer drives in. The older men 
know that every time $1 in 
guaranteed wages is added to 
the pay roll there must be an 
increase in gross’ sales of 
$12.08 to maintain the current 


the nearby oil field. 


County Fair. 
No. 2.”’ 
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Miniature Rig Drills 


OC aap ae 





Underwood & Underwood Photo 


CLEVELAND.—A miniature duplicate of an 
oil rig that actually drilled a well 90 feet deep, 
has been built at Norwalk, Cal., by a 16-year- 
old boy, Julian Hathaway. 


Not only was the rig, the engines, pumps and 
other equipment that make up a complete drill- 
ing well built by him in his own machine shop, 
but it looked like any of the other oil wells in 


The General Petroleum Corp., on whose lease 
the well was built, thought it so good that it bor- 
rowed it for exhibition 
It has named it the ‘“‘Hathaway 
The company plans to keep an eye on 
Julian’s future as an engineer. 

In the picture, left to right, are: Julian Hath- 
away, H. H. Swan, of the General Petroleum 
Corp., Julian’s father, J. E. Hathaway, and Jack 
Samuelson, of the General company. 


wage level. Consequently the 
older men help the new man 
produce his fair share of busi- 
ness. 

A tendency to shirk little 
duties, such as cleaning jobs, is 
stopped. If the permanent em- 
ployes do not like to do the job 
they do it anyway, knowing 


A 


90-Foot Hole 


at the Los Angeles 
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that a man hired to this non- 
productive job means just that 
much additional division of the 
group commission fund. 


Small leaks that might never 
show up have been stopped. 
Employes are willing to police 
themselves as everyone feels 
any short comings in failure to 
ring up sales. A let-up in sales 
effort of one department in 
diverting business to others is 
brought to the attention of the 
management at once. The em- 
ployes are more willing to co- 
operate in merchandising as it 
is for their mutual benefit. 

For the employes the plan 
has its benefits too. The fact 
that they feel the pinch of de- 
creased volume, as well as the 
benefits of increased business, 
make them better salesmen. 
They receive a guarantee of a 
living wage for their work, and 
have all the opportunity to in- 
crease it as there is no limit on 
the amount they can earn. 

Aside from this commission 
system the men can increase 
their pay check through extra 
commissions. If the station 
wants to move some particular 
item a special commission is 
paid to the men. This commis- 
sion is paid to the individual, 
and is in terms of dollars and 
cents, not percentage of the 
sales price. This commission 
is deducted before running in 
the sale of that item with the 
gross volume. This commis- 
sion applies only to a few items 
on occasion. 

The percentages used for de- 
termining guaranteed and com- 
mission wages under this sys- 
tem were chosen arbitrarily. 
Sixty per cent was deemed a 
living wage, consequently it 
was used. But for actual oper- 
ating purposes the relation 
might just as well have been 
70 to 30, or 50 to 50 per cent 
as the chosen 60 to 40 per cent. 


In fact, Mr. Harp followed 
no beaten path of commission 
payment in devising his sys- 
tem. He studied his business, 
the gross volume, his pay roll, 
then applied his findings to ac- 
tual cases, and _ ultimately 
formed the system he thought 
best adapted to his stations. 





Colombia imported 154,000 
barrels of fuel oil from the 
United States in 1928, or all 
but 4000 barrels of its total 
fuel oil imports. 
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THE new Huffman Catalog shows just how complete 

“The Line Complete” really is. A thorough line of 
Dispensing Equipment like that shown at the left, anda 
full line of Valves and Fittings like those shown at 
the right are available for the first time from one 
manufacturer, all cataloged together, all under one 
brand, all carrying the Huffman Guarantee — all 
having exclusive features that benefit you, yet cost 
you no more. 


If you have the new Huffman Catalog 
No. 31, use it much and often. Its 
advantages gre many. If you do 
not have it, rush the coupon for your 
copy at once. 


For Bulk and Service Stations 


most complete line of Dispensing Equipment, Valves and 
Fittings—from a single, reliable source of supply. 


Oil Measures Fill Boxes 
Oil Bottles Fill Caps 
Radiator Fillers oYod Gale ME Tale MEN Yer tare 


a t 
Emergency Gas Cans Systems 
Foot Valves 


Gasoline Price Siqns Mas tManders 

Drainols Radiator Faucets 

Battery Fillers Hose Nozzles 

Drain Pans Swing Joints 

Funnel! Measures Gauge Sticks 

Visi-Drains 

Tank Car Unloading 
Couplings 

Oily Waste Cans Tank Car “cenelii 

Tube Testers Clamps 

Tank Car Stop Signs Double Tapped Bushings 


The Huffman Mfg. Co., Dayton, Ohio 


Funnels 


Spring Oilers 


Clip and Mail Today 


The Huffman Mfg. Co. 
Dayton, Ohio 


Please send at once copy of your new catalog No. 31, showing 
“The Line Complete.’’ 


Name.... 

Address . ; oe 
City and State....... 
Att’n of... 
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High Speeds May Restore Oil Demand 
Infrequent Changes Curtailed 


DETROIT, Feb. 28 


HY the proportion of 
motor oil sales to gas- 
oline sales has been 


slipping is indicated by a 
glimpse at some of the dis- 
tances at which complete 
crankcase oil changes are now 
recommended by passenger car 
manufacturers. High speed en- 
gines and fast driving, how- 
ever, may restore the lost de- 
mand. 

A few years ago most car 
manufacturers recommended 
complete engine oil changes ev- 
ery 500 miles in summer and 
every 250 to 300 miles in win- 
ter. Today the story is differ- 
ent. Relatively few manufactur- 
ers are recommending 500-mile 
changes and most recommenda- 
tions are for 1000 to 2500 miles 
in summer and 500 to 2500 
miles in winter. 


Buick recommends only four 
changes a year. This quarterly 
interval is the equivalent for 
the average driver of 2500 
miles but for some drivers it 
means 5000 to 7500 or more 
miles. It is likely with the lat- 
ter class of drivers, that make- 
up oil is a considerable item be- 
cause they must drive hard 
and fast to stack up their mile- 
age and need frequent addi- 
tions of oil. The Buick recom- 
mendation is now new, having 
been made two or three years 
ago. 


UDSON, Essex and Stude- 

baker now recommend 
complete changes of oil at only 
2500-mile intervals after the 
car is broken in. 

In the 2000-mile change clas- 
sification are Cadillac, Chevro- 
let, La Salle, Peerless custom 
models, and Packard. 

The 1500-mile recommenda- 
tions take in these cars: Frank- 
lin, Lincoln, and Oldsmobile. 

In the 1000-mile class are: 
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By Roger B. Stafford 


N. P. N. STAFF WRITER 


Chrysler, De Soto, Dodge, Du- 
rant, Elcar, Gardner, Graham, 
Jordan, Kissel, Nash, Plymouth, 
Reo, Stutz, Willys-Knight and 
Windsor. 

Marmon recommends a 
change every 750 miles but 
Ford and Willys are still ad- 
vising a change every 500 
miles. The two front wheel 
drive cars—Cord and Ruxton— 
also recommend 500-mile 
changes. 

Use of four mechanical im- 
provements has entered into 
this stepping up of the inter- 


val for complete engine oil 
change. They are: 

1. Oil filters. 

2. Crankcase breathers’ or 


ventilators. 

3. Air cleaners for carburet- 
ors and oil fill pipes. 

4. Controlled engine jacket 
temperatures. 


HE oil filter removes metal- 

lic particles and road dirt 
from the oil. The crankcase 
breathers or ventilators remove 
water vapor and uncondensed 
fuel vapors from the crankcase 
before these can be mixed with 
the oil to form sludge or dilute 
the oil. The air cleaners mini- 
mize the amount of road dirt 
that may be drawn into the cyl- 
inders and crankcases. 

Controlled crankcase temper- 
atures permit quicker warming 
up of the engine which reduces 
the chances of dilution and al- 
so overheating. The control is 
by use of thermostats in the 
water line or by manually or 
thermostatically controlled ra- 
diator shutters. 

To these things may be ad- 
ded a factor outside the auto- 
mobile, better and less dusty 
roads. 

Buick this year is offering 
the most advanced device for 
control of engine oil tempera- 
tures. It warms the oil when 


it is cold and cools it when it is 
hot. 

The device is like a small 
honeycomb radiator of the type 
used on many cars. The oil 
flows through the cells like the 
water does in the cooling sys- 
tem but water from the cool- 
ing system flows through the 
openings through which air 
passes in the cooling system. 
The device is jacketed and wa- 
ter from the pump is forced 
through the shell before it en- 
ters the jacket about the cyl- 
inders and engine head. 

Buick describes the operation 
of the device as follows: 

‘When the engine is started 
cold, the high viscosity of the 
oil builds up a resistance in the 
core passages of the regulator 
sufficient to cause a _ by-pass 
valve in the oil pump to open 
and permit direct passage of 
the oil to the bearings without 
circulation through the regu- 
lator. To shorten the period 
necessary to warm the oil suf- 
ficiently to allow circulation 
through the temperature regu- 
lator, the pressure relief valve 
discharges the excess oil back 
into the pump body instead of 
the oil sump. . 


ul HEN the temperature of 

the engine oil is raised 
sufficiently to reduce its viscos- 
ity to a point where the resist- 
ance to flow in the core passages 
of the regulator is less than 
that required to hold the by- 
pass valve open, this valve will 
close and all oil supplied to the 
pump passes through the core 
of the temperature regulator 
where it is still further warmed 
by the water surrounding the 
core. 

“If the car is then driven at 
high speed for any considerable 
length of time, the temperature 
regulator then assumes _ its 
function as an oil cooler.”’ 

Warming the water to heat 
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Below: Viking Twin Engine 
: Driven Outfit. Two pumps 
and power unit mounted on a 
cast iron base. Pumps are 


connected to engine by 
machine cut gears and 
frictionclutches. Either 


The Choice| Ex 
of the 


Industry's 
Leadersee 





Below: Q Motor = Rte. 
4 Ls Pump. ar t au: 
Viking Rotary Pumps have made good of ite flexibility and the wide range 
. * ’ of uses for which it is adapted. 
with the industry’s leaders because they Capacities of 20, 35, 50 and 90 gal: 
. inute. 
have made good FOR the industry’s a 


leaders. 


Viking’s design is simple. It has just two 
moving parts. There are no springs, 
valves, nor tricky mechanisms to break, 
stick or get out of order. 


Viking’s construction is sound and sturdy. 
It is built to serve faithfully and long. 
And as proof that it does . . there are 
hundreds of Vikifgs which have been in 
continuous service for ten years and 
longer without a repair. 


When selecting pumping equipment. . Below: Viking Twin Motor Driven Out- 
follow the lead of the leaders. Be guided re 


firewall between the motor and pumps. 


by their experience . . their sound judg- eee ee oa 


with 24"' flanged connections. Furnished 


ment of value. The leader’s choice is Vik- ee 
ing. You will be wise if you make it yours. 


Viking Pump Company 


CEDAR FALLS, IOWA 


At left: Viking Multiple Pumping Outfit. Enables 
operator to handle several different kinds or grades 
of oil or gasoline at the same time without mixing 
them or changing pipe lines. Unit shown consists 
of a four pump base with three pumps mounted and 
space ready for fourth. Furnished with three, four, 
five or six pumps in each unit. Fach pump is 
controlled independently by a friction clutch. 
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the oil is expedited by thermo- 
statically controlled shutters 
for the radiator. 

Although cooling oils may 
tend to reduce consumption on 
long, fast drives, long and fast 
driving generally will tend to 
increase the consumption of 
oils particularly in_ today’s 
high speed engines, which have 
maximum turnovers of 3000 or 
more times per minute, it is the 
opinion of one automotive en- 
gineer here. 


The high speed engine re- 
quires very small clearances 
between its moving parts. Small 
clearances require a relatively 
light oil except for prolonged 
fast driving when heavier oils 
may be used because of the 
natural phenomenon that oils 
lose their viscosity as they are 
heated. Using the lighter oils 
means higher relative consump- 
tion because of their tendency 
to ‘‘distill off’? or burn up at 
lower temperatures than the 
heavier oils. 

One of the leading authori- 
ties on automotive lubrication 
said the oil industry might well 
begin to educate the motoring 
public to expect relatively high 
consumption of motor oil in 
today’s engines, particularly in 
winter. The difficulty which 


+i 2 


This 


one encounters in turning over 
an engine on a cold winter 
morning, can be largely over- 
come, it was pointed out, by 
using the lighter oils, although 
the consumption of the oil in 
driving may be greater than if 
a heavier oil were used. 

The lighter oils provide 
quicker lubrication for’ the 
moving parts, it was further 
stated, and any additional cost 
in oil consumption might easily 
be offset by the saving in drain 
on the battery or in wear on 
the bearings and _ cylinders 
while the engine is still cold. 


Viscosity and not pour point 
was the governing factor in 
easy starting and quick lubri- 
cation, it was pointed out. 
While a low pour test oil may 
permit the oil to flow to the 
oil pump at zero or sub-zero 
temperatures, if this oil has a 
high viscosity the films that 
have remained in the bearings 
and on the cylinder walls may 
cause the engine to ‘“‘freeze,”’ 
making starting possible only 
by a heavy pull on the battery. 

Some manufacturers recom- 
mend that new engine oil be 
diluted with kerosine in win- 
ter to about the consistency of 
the oil that was in the engine 
when the crankcase was 


2 ee em 





drained. One lubrication au- 
thority has said that crankcase 
oil need not be changed all 
winter if a car is equipped with 
the modern purification devices. 
Light oil may be added from 
time to time to maintain the 
proper level of oil in the crank- 
case. 


This information has been 
passed out to many car users 
and it has been little wonder 
that the relation of motor oil 
sales to gasoline sales may 
have fallen a trifle the last two 
or three years. 


Another factor that may have 
resulted in the decline of rel- 
ative consumption, is the im- 
prover ~-nt refiners have made 
in thei. products. The nation- 
al magazines contain adver- 
tisements of 1000 and 2000- 
mile oils. Oils which once were 
regarded as likely to break 
down or crack in the engine 
are now advertised as crack- 
proof. And the manufacturers 
are able to back up their 
claims. 

Oil sales lost through less 
frequent changes of crankcase 
oil may yet be recovered 
through high speed engines and 
fast driving which improved 
automobiles and improved 
roads permit. 


geo 


sigh aa 


attendant interprets a worn spare tire as an opportunity to make a sale 
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FACTS &- 
FIGURES 
SELL 


FRUEHAUF 
TRAILERS 


Appearance is important, for it means advertising value—ease of handling 
means much also, especially in heavy traffic or on narrow roads—but after 
all it's cost figures and cost facts that sell Fruehauf Trailers. When we say 























We will be glad to give you facts and figures, we mean facts and figures that have been proved not 
complete facts and figures only on paper but also on the job in the daily routine service of scores of 
regarding Fruehauf Trailers as Gasoline and Oil Companies. For example, a Fruehauf Drop-Frame Semi- 


applied to your own business. 
Just write the Manager of our 
Oil Division direct, giving him 
detailed information about your 


Trailer will at least double the capacity of a truck. It will lower the cost per 
gallon per mile to a figure you never believed possible and cut the invest- 
ment cost of the equipment almost in two. As a matter of fact, many of the 


healing quetiom. Thies ts ae Fruehauf bulk Trailer Trains purchased less than a year ago have already 
obligation on your part paid for themselves out of savings. 
whatever. 


Oldest and Largest Manufacturers of Trailers 


FRUEHAUF TRAILER COMPANY 


Branches and Distributors in All Principal Cities 


10962 Harper Avenue : Detroit, Michigan 









D tage AND seagre 


es ; “Ae OL STO TOR 


“cmTIES SERVICE OIL COMPANY 





FRUEHAUF TRAILERS 


* Engineered ‘ Jransportation” 
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| New Equipment for the Oil Marketer 





Strainer for Gasoline Pumps 


NEW line strainer to pre- 

vent foreign matter passing 
through the gasoline or oil 
pump, and several new foot 
valves are the latest additions 
to the oil equipment line of 
A. Y. McDonald Mfg. Co., Du- 
buque, Ia. 


A perforated brass cylinder 
in the line strainer acts as 
strainer. It is firmly seated but 
easily removed for cleaning. 


Foot valves in both single 
and double poppet, all brass, 
are made, as well as spring 
poppet and composition disc sin- 
gle poppet types. They are 
guaranteed to hold gasoline 
and are provided with a hexa- 
gon for use in installing, rather 
than wrenches which often ruin 
the valve body. Seats and discs 
are carefully machined to in- 
sure a tight fit. Seats and discs 
are flat. 

The spring type of valve is 
recommended for heavy haul- 
ing in lowland country where 
train and other heavy move- 
ment causes vibration. 


The McDonald angle check 
valve, also all brass with flat 


tee 


GEAG at 


seat and disc, assures a fullline 
of gasoline at all times. There 
is no restriction to flow. 

In a recent bulletin the com- 
pany describes and illustrates 
its swing joints, hose nozzles, 
valves and parts for this equip- 
ment, for use with oil or gaso- 


line. 
* * * 


Greasing Room Door Works 
Fast 


INNEAR MFG. CO., Colum- 

bus, O., has designed its 
‘‘Rol-Top’”’ overhead door for 
service station application. 


These doors are built in four 
horizontal sections with or 
without lights and roll over- 
head easily in opening. No 
space is required for swinging 
and all floor space in the lu- 
britorium, wash rack, tire or 
other service rooms may be 
utilized because the doors are 
overhead and out of the way 
when not in use. When closed 
the rollers of the door are in 
steel channels, holding the 
door snugly to the jamb. 

In installations in lubritori- 
ums where 10 or 12 feet of 
headroom is’ required, the 





Kinnear “‘Rol-Top” doors at a station of the Crew Levick Co. in Philadelphia 
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channels may be extended up- 
ward to any height before they 
are turned to a horizontal posi- 


tion. 
* * * 


Leggings, 35 Kinds, for 
Attendants 


ERVICE station operators 

who dress their attendants 
in uniforms with leggings or 
puttees to match, will find 35 
different styles to conform with 
any design of uniform at the 
Hagerstown Shoe & Legging 
Co., Hagerstown, Md. Special 
leggings will be made in any 
design or color. 


These leggings and puttees 
are made of leather, with full 
grain leather straps built to fit 
the leg. They are highly pol- 
ished and waterproof, and will 
not wrinkle nor sag, peal nor 
crack, the company says. 


An English type puttee is 
made of specially tanned grain 
cowhide, formed over import- 
ed English blocks. Leggings 
at lower prices are made from 
selected cowhide and genuine 
pigskin, all with high finish. 
All types come in mahogany 
and black. 


Among the oil companies us- 
ing these leggings for station 
attendants is the Gulf Refining 
Co., which last year purchased 
several thousand pairs, the 
Hagerstown company reports. 


* * * 


New Station Building Material 


NEW building material 

which the manufacturers 
guarantee to be impervious to 
the action of acids, alkalis, oil 
and grease, is being used in the 
walls of service stations, Clay 
Products Co., Inc., of Indiana, 
Brazil, Ind., manufacturer of 
AR-KE-TEX tile, reports. 


According to the company, 
AR-KE-TEX tile is a structural 
wall material with a finely fin- 
ished face in various textures 
and colors. The standard face 
dimension is 5 by 12 inches. 
The manufacturer points out 
that no painting or refinishing 

(Continued on Page 177) 
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(Continued from Page 172) 
of AR-KE-TEX tile is ever nec- 
essary because nothing can 
ever permanently mar or soil 
the face of this material. When 
it does become soiled, it is eas- 
ily and quickly washed with 
soap and water or with gaso- 


line in the case of heavy 
greases. 
AR-KE-TEX tile not only 


eliminates maintenance costs, 
but is also claimed to be more 


economical to lay because 
standard units are three to six 
times the size of standard 


brick units, the manufacturer 
says. It is also fire resistant 
and insulates a building 
against extremes of heat and 
cold. 

Twelve textures and colors 
are available, including black, 
cream-tinted white, brown mot- 
tled, blue and green mottled, 
dark brown, amber tan, cream 
buff and various plain colors. 

* * * 


Device Taboos Air in Gasoline 


TUDY of meter pump per- 

formance by pump makers 
has indicated that air frequent- 
ly was mixed with the gasoline 
because of faulty foot or check 
valves, resulting in short de- 
livery of gasoline because of 
the meter registering the air. 

A new air eliminator, a fea- 
ture of the Merit gas dispenser 
No. 900-AE, manufactured by 
the Merit Equipment Corp., 
Cleveland, O., will positively 
displace all air before it 
reaches the meter, the com- 
pany claims. 

At the same time, the elimi- 
nator filters the gasoline and 
serves as a compression cham- 
ber. 

% * * 

For Service and Bulk 
Stations 
HEREVER an_e accurate 

automatic record of flow 
of oil is desired, at bulk or 
service stations or at refiner- 
ies, Niagara oil meters have 
been specially designed by the 

Buffalo Meter Co., Buffalo, 

N. Y. 

GV, G and IV sizes are for 
use at bulk stations for filling 
tank trucks or tank cars. BNV 
and CNV models are designed 


Meters 
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for measuring gasoline in re- 
tail quantities and A and B 
models check oil in burners un- 
der furnaces, boilers and ovens. 

Niagara meters operate on 
pressures of one pound per 
square inch or more, and on 
oil of any specified tempera- 
ture. Trap strainers furnished 
with the meters protect the 
meters from sediment, pipe or 
tank scale and other foreign 
matter in the oil. 

The company 
dials for its oil and gasoline 
meters used when the liquid 
is measured in separate lots. A 
2000-gallon capacity dial has 
been designed particularly for 
tank wagon loading stations. 

* * * 


also makes 


Throttles Liquid Flow 


MPROVEMENTS in the new 
S. & J. liquid level control 
to provide the most efficient 
method for regulating liquid 
level or flow by a control de- 
vice have been incorporated 
into this device by Shand & 
Jurs Co., engineers and manu- 
facturers of Berkeley, Calif. 

Included is a differential air 
valve actuated by the float 
shaft, which supplies air to the 
diaphragm valve in a volume 
and pressure proportional to its 
position with respect to the 
float. Thus a full throttling 
condition is transmitted to the 
diaphragm valve. 

The float shaft, where it 
passes through the stuffing box, 
has been materially reduced 
but structural strength is still 
maintained. An outboard 
thrust bearing removes all 
thrust pressure and a link mo- 
tion actuating the air valve 
stem eliminates friction which 
might prevent smooth opera- 
tion. 

The device works on the re- 
mote control principle, permit- 
ting placing of both level con- 


trol and diaphragm valve in 
the most advantageous loca- 
tion. 

* * * 


Brings Out Three New Valves 


SEMI-STEEL foot valve, 
dash-pot nozzle valve and 
three-way loading valve are the 


latest additions to the line of 
valves and fittings for service 
stations made by the Ohio Pat- 
tern Works & Foundry Co., 
Cincinnati. 


The foot valve is made with 
body of semi-steel with pop- 
pets and seats of non-corrosive 
metals. The semi-steel body 
will not distort when installing, 
nor will the joints loosen by 
vibration, the company says. 
Poppets and seats are of float- 
ing type and are not affected 
by pressure or blows on the 
outside of the body. 


The dash-pot nozzle valve 
prevents the sudden closing of 
the poppet when the gasoline 
flow is diminished, giving full 
control of flow at low speed. 


The three-way loading valve 
is used for loading and unload- 
ing at bulk plants, giving full 
control in either direction. Only 
one port can be opened at one 
time. A neutral position closes 
both ports. 


* * * 


For Better And Faster Tire 
Service 


EW equipment to. service 

tires more efficiently and 
accurately has been brought 
out by A. Schrader’s Son, Inc., 
Brooklyn, N. Y. 


Tire gauges, special ones for 
balloon and airplane use, valve 
caps and cores, rim nuts and 
chuck clips, come in improved 
models. 


Service tire gauge No. 6060 
and the dual foot type are both 
of the flat-bar indicator type, 
providing quick and easy read- 
ing, and built on direct-action 
principle. Both are calibrated 
from 10 to 60 pounds in one 
pound units and from 60 to 160 
pounds in five pound units. 
Both will test any size or type 
of tire. The dual foot type is 
designed for use on double 
wheel equipment, such as truck 
and bus tires. 


The balloon tire gauge is 
also made in the flat-bar in- 


(Continued on Page 180) 
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We Make 
HOSE 


Gasoline Hose. 


Continental Gasoline Hose is a guaranteed hose manufactured to Underwriters’ standards. 
The metal inner lining is of heaviest gauge galvanized strip with narrow face and deep grooves. 


The thick rubber cover resists the 
action of gasoline most successfully. 


This cover is pressed tightly into the 
deep grooves of metal lining and pre- 
sents a smooth surface for the thick 
cotton jacket of plied yarns with a 
greater count than that of any hose on 
the market. 





Continental Gasoline Hose is equipped 
with Universal cast brass couplings 
with long ferrule and split ring. These 
couplings are the equal, if not the peer 
of any coupling obtainable. 





Fuel Oil Tank Truck Hose. 











UC 
Built on heavy flat steel wire, imbedded in the - 
tube so as to make an even unrestricted flow. r 
, : tr 
The plies of fabric, bound together with an oil bi 
resisting friction, are balanced in number to the 
size of the hose. T 
The outside cover is of heavy, oil resisting stock, 
tough and wear-resisting. 
Furnished in lengths up to 50 feet in sizes up to 3”. 
Tank Car Discharge Hose. 
Used in unloading tank cars and conducting oil 
and gasoline. 
The construction is of the Rough Bore type with 
the heavy, flat, galvanized wire firmly imbedded. t 
This hose is of exceptionally heavy construction, ‘ 
of oil resisting stock and built for long wear. 
Furnished in all lengths and sizes used by this 
class of trade. 
(Branches) _BALTIMORE—BOSTON--BUFFALO—CLEVELAND- CHICAGO—DA YTON—DETROIT 
= 
o e 
Continental Rubber Works, Erie, Pa., U. S. A. 
’ ’ ’ 
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For Every Requirement 
of the 


Oil Marketer and Refiner. 


Air Hose. 


An ideal hose where conditions are severe. 
Its wrapped construction insures maximum 
strength, flexibility and service. 


/ VITALIGERTRR Hea 


weeiercers |) Seg grass = oe Se, nae 
CREE Ste unas : 7 The oil resisting tube is extra heavy and the 


pera? plies of square woven fabric and heavy 
tough cover complete a construction that 
will give exceptional service. 


q"” and 


Furnished in 50 foot lengths, sizes 
larger. 





Cargo Hose. 
(sed for suction and discharge under pressure. 


The sturdy construction as shown in illustra- 
tion, insures against collapse in suction and 
bursting under pressure. 


The most economical hose for the price. 





Steam Hose. 


Vitalic Steam Hose is the last word in steam 
hose construction. It will withstand extreme 
heat, resist oil and grease and the rough usage 
to which steam hose is subjected. 

Our thirty years of experience in the rubber 
business is built into Vitalic Steam Hose and 
we know it is RIGHT for your requirements. 





MINNEAPOLIS—MILWAUKEE—NEW YORK-—-PHILADELPHIA—PITTSBURGH—ST. LOUIS—-TOLEDO 


Continental Rubber Works, Erie, Pa. U. S. A. 
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(Continued from Page 177) 


dicator type, replacing the cyl- 
inder type, making it easier 
to read and use. Those for air- 
plane tire use are free of deli- 
cate parts and complicated 
mechanism. They are calibrat- 
ed from 5 to 25 pounds in one 
pound units. 

The Dublchek valve cap elim- 
inates unscrewing and replac- 
ing of dust and valve caps and 
need not be taken off for in- 
flation, deflation or air check- 
ing of tires. 

The Cair-Free valve core, de- 
veloped to meet high speed 
conditions and greater loads, 
has large free air passages to 
give it more speed in inflation. 

The rim nut No. 6704 for use 
on 1930 Model A Fords with 
No. 6700 valve in 4.75/19 tube; 
also on 1930 Chevrolet with 
wire wheels, drop center rims 
and 4.75/19 tires. 

Chuck clip No. 6529 enables 
the operator to push the air 
chuck on a tire valve and leave 
it there until the tire is in- 
flated. It is adapted for use 
only with automatic pressure 
regulator. 


% * * 


Construction of Micro-Meters 


HE micro-meter manufac- 

tured by the National Pipe 
Products Corp., Rochester, Pa., 
has two cylinders with double 
acting pistons controlled by 
slide valves so that each cylin- 
der discharges its full capacity 
twice in each revolution. The 


slide valves have an acceler- 
ated motion at the point of cut- 
off and are provided with a con- 
siderable lap. This feature is 
a factor in preventing leakage 
of the valves. 


The two aluminum pistons 
are sealed in their respective 








The micro-meter made by the Na- 
tional Pipe Products Co., Rochester, 
Pa., for oil field and refinery 


cylinders by two automotive- 
type piston rings. The use of 
piston rings facilitates the pas- 
sage of foreign substances in 
the gasoline, since the piston 
clearance is not depended upon 
to prevent the liquid from leak- 
ing past the piston. Because 
the rings do not change their 





Gasoline 


Lubricating Oils 


LD 71 


Refiners 


Producers 





PETROLEUM PRODUCTS 


Natural Gasoline 
Distillate — Furnace Oil — Gas Oil — Fuel Oil — Crude Oil 


10 YEARS SERVICE 
Phone - Wire - Write 


UNION OIL PRODUCTS COMPANY, INC. 
Panhandle Building 
WICHITA FALLS, TEXAS 


Naphtha Kerosene 


Special Anti-Knock Gasoline 


Marketers 


Transporters 








180 


shape or position, relative to 
the piston, as the inlet pres- 
sure is applied to alternate 
sides of the piston, the displace- 
ment of each piston stroke re- 
mains constant under all oper- 
ating conditions. 


A change in displacement 
through wear is avoided by the 
use of a semi-steel cylinder and 
extremely large bearings with 
oil-less bearing material bush- 
ings. 


Micro-meters are calibrated 
at the factory and require no 
further calibration in the field, 
according to the company, re- 
gardless of any installation pe- 
culiarities, height of the suc- 
tion life, gravity or operating 
pressure of the liquid. 


* * * 


Pump Parts Work in Harmony 


ERFECT synchronization of 

all moving parts, the Service 
Station Equipment Co., Consho- 
hocken, Pa., claims, explains 
the accuracy in the Bennett 
positive displacement metering 
gasoline pump. 


Displacement meters, air 
eliminators, improved clocks 
with side set back knobs to 
guard against breakage, im- 
proved see-gages, hinged hous- 
ings, etc., in single hose and 
twin models insure accuracy, 
the company points out. 


Both rear top and bottom 
valves of the pump are hinged, 
giving quick access to entire 
pump interior. The chassis con- 
sists of three castings, sup- 
ported with three adjustohle 
pipes in lower half and 
pipes in upper half. 


Three light sockets furnish 
lighting, one for the display 
globe and two for illuminating 
the transparent price card and 
to floodlight meter dials. An 
air eliminator removes. air 
from gasoline. 


A special method of group- 
ing and mounting the power 
and pumping members into a 
unified and integral single as- 
sembly provides strength and 
rigidity to these parts. 
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Doing a GOOD job 
for the 
1iobber 






Z\00% PURE 
PENNSYLVANIA 
OIL ZV 
PERMIT No. 19 


Complete advertising assistance at our expense goes with our 


EXCLUSIVE FRANCHISE 


Missionary men who help get customers . . . A Localized Newspaper 


eu 


tapaign ... Point-of-Sale Advertising ... Road signs ... Sidewalk targets 


Wolf’s Head Oil has 50 years of refining experience and sound reputation 
behind it. With advertising such as that outlined above, done entirely at 
our expense, Wolf’s head has earned secure leadership in the country’s 
toughest markets. 

Territories now being assigned are protected under exclusive franchises. 
Write to the Wolverine Division of the Wolverine-Empire Refining 
Company, 51 Madison Avenue, New York City, for more information. 


WOLVERINE-EMPIRE REFINING CO. 


Wolverine Division, 51 Madison Avenue, New York City — Empire Division, Oil City, Pa. 
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Heavy Duty Folio 












Completely 
Equipped 


$] 7-35 


867—The best constructed folio 
we have developed. Made from 
the best 6-oz. smooth black cow- 
hide. Comfortable handles made 
to carry all the weight, reliev- 
ing the strain on the seams. Re- 
inforced bottom protected with 
studs. Three pockets. Two in- 
ner cases may be carried. 


Less 10% for Cash 
Other styles in our FREE Catalog 


L-U-C-E 


Builders of Sales Luggage 
614 Delaware, KANSAS CITY, MO. 

















SUPERIOR| 


KEROSENE 


ne ae 


A product of careful 
refining 


Clear Sparkling 


Water White 
Burning Oil 


Why not let us ship you 
a trial car of 45 gravity 


SUPERIOR KEROSENE 
today? 


SUPERIOR OIL WORKS 


Warren, Pa. 


Refiners of Petroleum 
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New Marketing Equipment 





Hydraulic Hoist Replaces 
Pneumatic 


N HYDRAULIC front end 
auto hoist has replaced the 
former pneumatic type hoist 
made by the Globe Machinery 
& Supply Co., Des Moines, Ia. 


This unit operates on the 
standard Globe cup leather 
lifting principle. The leather 
cup is attached to the piston 
base. The oil storage tank is 
attached to the base of the 
cylinder. The tank is divided 
into two sections; the pressure 
from one section is used to 
raise the hoist while the pres- 
sure from the other lowers it, 





A hydraulic front end auto hoist re- 
cently developed by the Globe Machin- 
ery & Supply Co., Des Moines, Ia. 


giving not only the operator 
perfect control of the hoist, but 
it also automatically completes 
the descent of the piston rod 
after the automobile has come 
back down on its tires. 


A recent survey, the com- 
pany claims, illustrated that a 
bus or truck raised on a lift 
cannot only be lubricated in 
about half the time required 
by other methods, but that one- 
half to one-third the time for- 
merly required can be saved on 
operations such as rear end 
overhaul, bearing tightening, 
wheel alignment and brake ad- 
justment. 


New Grease Dispensing Device 


GREASE measuring device 

of differential type, built 
on the hydraulic ram principle, 
has been developed by the Uni- 
versal Pump & Tank Corp., 
Cleveland. The device is called 
the ‘“Sentinel.”’ 

Grease is measured under ap- 
proximately 45 pounds pres- 
sure, eliminating all air pock- 
ets and insuring accuracy, the 
company claims. Exhausted 
supply is signaled to both op- 
erator and customer, meeting 
the anticipated provisions of 
the code of the conference of 
weights and measures _ for 
grease dispensing devices. 

The measuring dial records 
the exact amount of grease dis- 
pensed. It remains locked un- 
til a full charge of grease is in 
the measuring chamber and a 
stroke counter gives a cross- 
check on the operator. 

The new unit can be used on 
both the 100-pound drum and 
the small grease kit. 


* * * 


Records Truck Operating Time 


HE exact clock time that 

any motor vehicle or any 
piece of machinery is in opera- 
tion or is idle is recorded by 
the new Ohmer-Kienzle Vibra- 
corder, developed by the Oh- 
mer Fare Register Co., Day- 
ton, O. 

A small paper disc taken 
from the instrument once a 
week tells the story. It is op- 
erated by vibrations which are 
present when a motor vehicle 
or piece of machinery is run- 
ning. 

It is like an eight-day clock 
with an easily read dial which 
helps the motor vehicle driver 
or machine operator to keep 
his work up to schedule. A 
drum rotates within the in- 
strument on which moves a 
disc or chart under a _ pen 
point. 

The chart has spaces for 
minutes, hours and days. The 
stylus, or pen point, plots a 
line on the chart as the stylus 
vibrates with the machinery. 

The company also makes an 
Odometer for counting’ ve- 
hicle engine revolutions. 
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Grease Guns Easier to Carry 


HREE new grease guns of 

varying sizes and capacities, 
simpler in operation and work- 
ing parts readily accessible, 
have been brought out by the 
United States Air Compressor 
Co., Cleveland. Recently the 
company added automatic 
chock blocks to its hydraulic 
car lifts which lock the lift un- 
til it is fully lowered. A dual 
air control valve, which con- 
fines the intake and exhaust of 
air in the tank by the opera- 
tion of a single lever, is anoth- 
er improvement in the lift. 


Two of the new grease guns 
are pneumatic and one is elec- 
tric. A one-pound hand-size 
unit is light weight, made of 
aluminum. The new portable, 
high-pressure type has a tank 
capacity of 35 pounds, is made 
of heavy pressed steel mount- 
ed on three feet for solidity. 
It has a ball joint whip-end, 
assuring longer life and has a 
removable grease strainer. 


Greater portability in the 
electric grease gun is provided 
by the low truck on which it 
is mounted. Tank capacity has 
been increased from 15 to 25 
pounds. The unit is of Nitro- 
loy steel, a new German pat- 
ented process steel said to pro- 
vide an exceptionally hard sur- 
face. 


* * * 


New Car Lift by Curtis 


N OIL-LOCKED ear lift, 

made with either 9% or 
10%-inch diameter plunger, of 
both roll-on and _ free-wheel 
types, is being made by the 
Curtis Pneumatic Machinery 
Co., St. Louis, Mo. 


The 9%-inch plunger is a 
recent development. The com- 
pany believes that this type of 
visible lubrication draws more 
trade to the service station 
because customers like to see 
their cars lubricated and that 
its advertising value lies in the 
fact that the lift reminds the 
motorist constantly of the sery- 
ice given through these lifts. 
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In the foreground and rear of the automobile lift are newly invented 
automobile chocks which prevent the car from rolling off while lift is 


being raised. 


Invented by Kenneth S. Clapp and made by the Wayne 


Co., Fort Wayne, Ind. 


Chock Keeps Car On Lifts 


O INCREASE safety of the 

drive-on type car lift, Ken- 
neth S. Clapp, Cleveland, has 
invented an automatic wheel- 
blocking chock which elimi- 
nates any possibility of a car 
rolling off the lift while it is 
raised. The device is simple 
and positive in operation. 


These automatic chocks elim- 
inate entirely the hazard of ac- 
cident and _ personal injury, 
sometimes caused by the at- 
tendant’s failure to block the 
wheels with manually con- 
trolled chocks or while moving 
the car. 


The Clapp invention relates 
to other types of automatic 
chocks. The lift manufactured 
by the Wayne Co., Fort Wayne, 
Ind., is shown in the accom- 
panying illustration. It is at- 
tached to the track approaches 
by steel rods. When the lift 
raises, the track approaches drop 
about 25 degrees while the 
chocks raise to a full 90 de- 
grees and thereby assure per- 
fect blocking as the chocks 
come to a dead bumper stop. 
The automatic chocks are at- 
tached or hinged to the end 
of the track and travel in the 


contour of the tire so that no 
track space is sacrificed. 


These automatic chocks are 
standard equipment with all 
Wayne drive-on lifts and are 
sold separately as accessories 
for any make lift already in op- 
eration, whether equipped with 
10, 12 or 15-inch tracks. The 
complete approaches and chocks 
can be quickly and economical- 
ly installed on any type lift, the 
inventor claims. 


* * * 


Meter Maker Completes Line 


HE recent addition of a pis- 

ton-type positive displace- 
ment meter to the line of Erie 
Meter Systems, Inc., Erie, Pa., 
completes that gasoline pump 
manufacturer’s line of disc me- 
ter pumps and oscillating pis- 
ton displacement meters. 


The meter measures accu- 
rately any grade of gasoline, 
regardless of varying inlet pres- 
sure or delivery speed, without 
any readjustment of calibra- 
tion, the company says. It de- 
velops 1/8 h.p., assuring con- 
tinuous operation even thougha 
slight friction should occur in 
the clock mechanism, the com- 
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pany reports. Pistons make a 
tight seal with cylinder walls of 
the meter. 


Although the company does 
not bring out yearly models, it 
has made some improvements 
on the meter pumps. Among 
those are: 

Price signs of 4144-inch diam- 
eter, and with larger figures, 
furnished for the sight-glass 
sign holders. 

All switches sealed off with 
sealing compound as a safety 
precaution. 

A V-shaped slot in the guard 
of the hose nozzle prevents the 
nozzle from slipping out of the 
hook and holster. 

Tandem type pumps equipped 
with one light switch, which 
controls both globes and oper- 
ations from one position. 

One-inch priming tee re- 
placed by one-inch coupling. 

In the Cadet model, base is 
now made of pressed steel. 
Meter bridges furnish rigid sup- 
port to the meter, and the out- 
let from the meter has been 
raised to meet state sealer reg- 
ulations in Ohio and Indiana. 


* * * 


Fuel Oil Truck Strainers 
EVERAL new types of truck 
strainers, to provide for the 
various arrangements of piping 
in meterizing trucks, have been 





Air compressor developed by The DeVilbiss Co., Toledo, O. to meet all 
service station requirements 


added to the meter truck equip- 
ment of Granberg Meter Corp., 
San Francisco. 


These strainers are made in 
horizontal and vertical types. 
A complete metering unit for 
pump-equipped trucks for fur- 
nace oil deliveries has an air 
separator to prevent discharge 
of air through meter when 
emptying the tank compart- 





Horizontal type truck strainer for oil metering trucks, made by the 
Granberg Meter Corp., San Francisco 


ments. Provision is made in the 
outlet connection for a check 
valve to prevent draining of 
hose. This check valve is not 
required when using hose noz- 
zles already fitted with check 
valves. 
* * * 


Wide Variety of Compressors 


INGLE and double-stage air 
compressing equipment for 
all requirements of service sta- 
tion and garage, was recently 
placed on the market by The 
DeVilbiss Co., Toledo, O. It 
has also developed a new spray 
gun for the aircraft industry 
and a new auto-power spray- 
painting device which uses the 
auto engine as a compressor. 
Among the outstanding fea- 
tures of the DeVilbiss air com- 
pressing equipment are easily 
accessible and quick acting 
valves, non-corrosive valve 
seats, centrifugal ring and cen- 
trifugal force lubrication sys- 
tem, oversize ball bearing con- 
struction, centrifugally operated 
bleeder valve, a V belt drive 
and tank of oversize construc- 
tion. 


The new spray-painting 
(Continued on Page 192) 
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Licensed under U. S. Patents 


No. 1552326 
No. 1750597 


Other Patents Pending 


FULL VISIBLE SAFETY 


Strong, steel Safety Column automatically drops 
into place as the lift reaches the top and must be 
latched up by hand before the lift can descend. 
Automatically sets itself for the next rise when the 
lift touches the pavement. 100% Safe . . . fool 
proof and forget proof. 

Strong, steel Safety Chocks automatically rise and 
lock into position as the lift rises, and stay locked 
until the lift touches the pavement. Strong enough 
to support the weight of the heaviest pleasure car. 
100% automatic. 





No. 1691807 
No. 1767982 
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(Continued from Page 188) 


equipment can be used with 
any auto, truck or tractor en- 
gine of four or more cylinders, 
and cannot harm the engine, 
the company says. It comes in 
four combinations, and can be 
used also to inflate tires, as 
well as painting fences, screens, 
automobiles, and other similar 
equipment. 


The new spray gun has been 
designed for application of air- 
plane dope and other viscous 
materials. 


* % * 


New Pail of General Utility 


NEW type of steel package 

which has a removable cov- 
er so the buyer can put it to 
any usage when empty, has 
been developed by Wilson & 
Bennett Mfg. Co., Chicago. 


The Por-Pail is five gallons 
capacity, designed for the sale 
of lubricants, particularly in 
rural districts where its per- 
manent utility will be better 
appreciated. When the contents 
are exhausted, the buyer can 
pry off the lug cover and thus 


<< 
Hal 
© ( _, 
MARATHON O11 COMPA 


TULSA, OKLA 





A steel package for lubricants, the 
cover of which is removable, made by 
Wilson & Bennett Mfg. Co., Chicago. 
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use the can for any other pur- 
pose. 

To enhance their advertising 
value, the company will litho- 
graph labels on these pails in 
any number of colors. 


*% * 


New Price Sign and Oil Drainer 
GASOLINE price sign 
which computes prices be- 

tween 15 and 28.9 cents and a 

receptacle for oil drained from 

cars on auto lifts are two new 
developments of the Huffman 

Mfg. Co., Dayton, O. 

The price sign is watertight, 
double glass-faced, both sides 
of which indicate the price per 
gallon in large white figures 
on black. It is to be attached 
to the pump. The sign com- 
putes prices by tenths of a cent 
on amounts from two to 20 gal- 
lons. The total price is visible 
to both customer and attend- 
ant. 

The Huffman Drainol pro- 
vides a clean and convenient 
way of handling oil drains at 
stations where auto lifts or 
hoists are used. It is placed 
under the lift. Its telescope fun- 
nel is adjusted under any drain 
plug. Capacity of the regular 
Drainol is 13% gallons, but a 
junior edition just brought out, 
has a capacity of only five gal- 
lons, for use at smaller stations. 


Vacuum Cleaners for Auto 
Interiors 


HREE sizes and types of 

automobile vacuum cleaners 
to suit any requirement for 
service station or garage “ise, 
are being made by the Breuer 
Electric Mfg. Co., Chicago; 


The new model 70 Torrado 
heavy duty auto vac cleaner is 
of the portable type, with over- 
size 2-5 h.p. motor, mounted 
on ball bearings. 


Attachments include 10 feet 
of flexible duck covered hose, 
aluminum cleaning nozzle, de- 
tachable brush, fibre nozzle 
for penetrating folds and pock- 
ets of upholstery, dust-proof 
bag and 20 feet of cable. 


1/30 to 20 H. P. Motors 


WO new motors up to 20 

h. p. have been developed by 
the Master Electric Co., Day- 
ton, O. 

Both the right angle shaft 
type and parallel shaft type 
“peared head’’ motors are built 
in 1/30 to 5 h. p. in single- 





Parallel shaft type motor built in sizes 

up to 20 h.p. with interchangeable 

frames for same _ horsepower and 

speed in different types of current, 

newly developed by The Master Elec- 
tric Co., Dayton, O. 


phase and direct current. The 
former is also built in sizes. 
from 1/30 to 10 h. p. poly- 
phase, with interchangeable 
frames for the same _ horse- 
power and speed in different 
types of current, and the latter 
in sizes 1/30 to 20 h. p. 

Both are equipped with anti- 
friction bearings, with ball 
bearings on the motor shaft 
and roller bearings on the 
countershaft, permitting mount- 
ing in any position. An oil 
seal arrangement prevents 
leakage. 

Worm gear in the _ right 
angle shaft type is manganese 
bronze and in the parallel shaft 
type of continuous tooth her- 
ringbone type. 


* + * 


Floodlight Gives Uniform 
Lighting 

FLOODLIGHT which com- 
bines a diffusing reflector 

with an intensive beam flood- 

light projector is the new Duo- 

Service Floodlight recently de- 
(Continued on Page 197) 
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(Continued from Page 192) 
veloped for service stations by 
the Benjamin Electric Mfg. 
Co., Des Plaines, Il. 

This floodlight provides a 
uniform coverage of from a 
1000 watt mazda lamp, or 25,- 
000 candle power beam over 
the entire station grounds. A 
green enamel porcelain finish 
on the outside of the reflector 
resists smoke, dirt and rain. 
The hood and bracket con- 
struction cut wiring time and 
assure a neat job with all wir- 


ing enclosed. 
* * * 


Underground Valve Easily 
Reached 


NEW surface-accessible an- 
gle check valve made by 
the Buckeye Iron & Brass 
Works, Dayton, O., makes it 
possible to install it deep un- 
derground and to reach it con- 











An easily reached underground valve 
made by the Buckeye Iron & Brass 
Works, Dayton, O. 


veniently should occasion re- 
quire. There is no digging down 
or breaking of pipe connec- 
tions. Only a few simple turns 
of the wrench are necessary. 

A wrench need only be in- 
serted into the brass lid of the 
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manhole and a few turns will 
remove it. The fill cap is re- 
moved similarly. Then the 
wrench is inserted in the valve 
cap, which, after being re- 
moved, enables the station at- 


tendant to get to the valve. 


housing. This is also easily re- 
moved by the wrench and the 
working parts are brought to 
the surface readily for inspec- 


tion. 
* * * 


Valve for Inflating Truck Tires 


CONVENIENT and_ eco- 

nomical valve for servic- 
ing pneumatic truck tires par- 
ticularly is the Dill Instant-On 
valve, made by the Dill Mfg. 
Co., Cleveland. 


The valve base and bridge 
plate come attached to the 
tube and it requires but an 
instant to select and attach 
the required type of stem ex- 
tension. Only a limited sup- 
ply of tubes, with a variety of 
extensions, need be carried in 
stock, the company says, to 
service any type of pneumatic 


truck tire. 
* * * 


Bottom-Fill for Trucks 


DEVICE to fill truck tanks 

from the bottom instead of 
the top has been developed by 
the Davis Welding & Mfg. Co., 
Cincinnati, makers of tanks, 
cans and buckets for the oil in- 
dustry. 

The new Fyrfil Tube elim- 
inates splash, spray, violent ag- 
itation, danger of explosion 
from air mixture in tank and 
cuts loss by evaporation, the 
company says. 

It is a three-inch tube with a 
screen covered cylinder. It is 
inserted through the cone re- 
ducer of the Quixeal manhole 
and is readily removable. Con- 
nection between tube and cyl- 
inder is by a fire-flash proof 
slip joint. 

The company is now fitting 
truck tanks with hydraulically 
operated emergency valves. A 
new feature is the petcock, re- 
placing the old screw plug, 
which makes it possible to re- 
move any air which might get 
into the hydraulic system by 





A new and safer Fyrfil Tube which 

fills truck tanks from the bottom, 

made by the Davis Welding & Mfg. 
Co., Cincinnati 


simply opening it. In case of 
failure to the system, the valves 
can be operated mechanically 
from outside the tank. The cop- 
per bellows operating unit is 
quickly removed from the out- 
side for repairs or replacement. 
Automatic ejection of any wa- 
ter in the bellows well each 
time the valve is operated 
makes freezing virtually impos- 
sible. 
* * * 


Ball Bearing Lifting Machinery 


EW ball bearing equipped 

lifting machines are a new 
development by the Economy 
Engineering Co., Chicago. 

A 25 per cent increase in effi- 
ciency, the company says, is 
the result of the ball bearings 
which are used throughout the 
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TWO ROOFS 
but theres a diheronce 





Difference in workmanship? No. Differ- 
ence in materials? Only partly. Both are 
metal. The vital difference is in the pro- 
tection the roof itself has against wear and 
the elements. For every roof has a double 
duty, first to protect the building, then to 
insure that protection by resisting the 
attacks of wear and weather. The roof 
with the assured protection, that will last 
years longer is . . . LEADCLAD. 

Leadclad Spanish Tile differ 
from every other form of roofing. 
Leadclad Tile are manufactured of 
copperbearing steel (for strength 
without excessive weight) coated 
and protected by a thick jacket 
of PURE LEAD and LEAD won’t 


Similar in ap- 

arance, 
in cost... 
different in every 
other detail. One 
will far outlast 
the other. It will 
protect the build- 
ing years longer, 
yet require no 
attention, no re- 
pair expense, re- 
ducing its year- 
to-year cost to a 
minimum. 





similar 
but 





ae 


What’s chs 
Difference? 


rust. Leadclad Spanish Tile are light, 
strong, fireproof, weatherproof, and, when 
properly grounded, wholly lightning proof. 
They make a most attractive station roof, 
are adaptable to many designs of building 
and their PURE LEAD surface means 
economical protection years beyond the 
life of the ordinary roof. 

Leadclad Tile is available in red, 
green or any special shade to 
match your station colors. 


Send for complete information 
and samples of this beautiful 
long life roof for your own 
stations. 


EADCLAD 


REC.U.S. PAT. OFF 





WHEELING METAL & MFG. CO. 


Wheeling ; 


, West Virginia 





Refinery Filtration Problems 


Is it contact-process work on lube-oil? 


or gasoline-clay filtration, 
or kerosene-clay, 
or pressure-still residuum? 


Oliver United Filters Inc. has many successful refinery instal- 


lations on the above work. 


Our engineers will gladly consult with you to help you solve 


your own filtration problem. 


OLIVER UNITED FILTERS INC. 


SAN FRANCISCO, Fed. Reserve Bank Bldg. 
LONDON, W. C. 1, 150 Southampton Row 


CHICAGO, 565 Washington Blvd. 


NEW YORK, 33 West 42nd St. 


PARIS, T. L. Genter, Concessionaire, 63 Ave. des Champs Elysees 
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gearing, in the sheave and plat- 
form frame wheels, and on the 
telescope type, the = sliding 
frame wheels of which are also 
ball bearing equipped. 
Friction is further reduced 
through recently designed 


flangeless guide wheels which 
support the platform and tele- 
scoping frames. 

These devices come in both 
hand and power operated types, 
plain and telescoping. 
type 


In the 


hand power only 25 





An electric telescoper that moves and 

lifts goods in bulk plants, one-stops, 

refineries, made by the Economy En- 
gineering Co., Chicago 


pounds cranking pressure is 
needed to lift the rated load. 
The electric machines are 
equipped with high torque mo- 
tors of %, 1, 2 and 3 h.p. or 
more. All are controlled alike 
by means of a single lever drum 
switch. 
* * * 
New Displacement Meter for 
Pumps 


OR over a year engineers 

have been busy in the re- 
search department of the Gil- 
bert & Barker Mfg. Co., Spring- 
field, Mass. 

One of the resulting impor- 
tant developments is a displace- 
ment meter specially developed 
for use with G. & B. electric 
gasoline pumps. This meter is 
reported to be an entirely new 
and unique design and provides 
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features hitherto not built into 
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displacement meter pumps. It 
is understood that the opera- 
tion of the meter is unaffected 
by gum, sulfur, corrosion or ex- 
tremes of temperature and that 
announcement of the new me- 
ter will be made to the trade 
shortly. 


* * * 


Lubricator for Heavy Greases 


HIGH pressure lubricator 

for extra heavy fibrous 
greases, a two-stage air com- 
pressor and a spring lubricator, 
are three of the more impor- 
tant developments for service 
stations by the Kellogg Mfg. 
Co., Rochester, N. Y., manufac- 
turer of air compressors and 
air-operated equipment. 


The lubricator for handling, 


heavy fibrous greases can car- 
ry up to 150 pounds of air on 
the grease. It is portable, of 
20-pound capacity, having 4500 
to 6000 pounds pressure. There 
is constant air pressure feed 
on the grease, air pockets are 
eliminated. 


A portable spring lubricator, 
weighing only 11 pounds, is de- 





Spring lubricator and high pressure 

lubricator for dispensing heavy 

greases, new developments of the Kel- 
logg Mfg. Co., Rochester, N. Y. 


signed to lubricate springs, put- 
ting the penetrating oil on the 
springs and not spraying it on 
the car. 

Two models of two-stage air 
compressors for use _ particu- 
larly at one-stops for rapid 
operation of air lifts, combine 
such standard features as pump 
lubrication, Timken bearings, 
dual valves, intercooler’ in 
draft from fan flywheel and 
multiple V belts. 
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FILLING 
“—- GLOBES 


Quality Signs--that not only ADVERTISE 
_ but SELL--for Gasoline Pumps; Motor Oil 
’* Dispensers; Air and Water Stands; Lamp Posts, etc. 
" Brilliant-Distinctive-Attractive-Rain or Shine and Always. 


Designs fused into Glass by GLASDECO Process 
f GLASS DECORATING CORPORATION - BALTIMORE, MD. 


















Merit is always 


recognized... 


Last year was no exception...the steady un- 
interrupted growth of our friends marketing 
our oils bears witness 


“‘There’s a Reason!” 


PENNSYLVANIA 


D> 


SHARPLES 
LONG RESIDUUM OILS 


60/65 @ 210 
75/80 @ 210 
85/90 @ 210 


also higher viscosities 


TANK CARS ONLY 


FRANKLIN CREEK REFINERY DAUGHERTY REFINERY 
at Franklin, Pa. at Petrolia, Pa. 


PERMIT NO. 34 PERMIT NO. 30 








Address all communications to 


W.H. Daugherty & Son Refining Co. 


114 FIFTH AVENUE 820 TOWER COURT 
NEW YORK, N.Y. CHICAGO, ILL. 

















Fig 880, 


Keep Pumps 
Primed 


From the moment of installation, 
Jenkins Gasoline Foot Valves and 
Angle Checks remain drop-tight. 
These valves are fitted with a special 
Jenkins Disc which is proof against 
gasoline. Correct seating is always 
assured by a unique Jenkins feature 
which keeps the disc in perfect 
alignment. 


Jenkins Gasoline Foot Valves and 
Angle Checks can be installed under 
the most severe conditions. Vibra- 
tion does not affect them. Neither 
does excessive operation. They put 
an end to costly excavating work 
for repair or replacement. 

Write for Form 146 fully describing 
Jenkins Gasoline Foot and Angle 
Check Valves. 


JENKINS BROS. 
80 White Street, New York, N. Y. 


JENKINS 


absolutely drop-tight 


GASOLINE FOOT VALVES 
& ANGLE CHECK VALVES 





Fig. 882, Jenkins Bronze Angle Check Valve 
Fig. 881, Jenkins Iron Body Angle Check 
Valve 
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ON THE LAZY BENCH 








True to Form 

“T’d like a couple of hard 
boiled eggs to take out,” said 
the young fellow to the girl at 
the lunch counter. 

“All right,’’ replied the wait- 
ress with a smile, ‘‘you’ll have 
to wait. Mamie and I don’t 
get off until ten.’’ 

—Magnolia Oil News 
Magnolia Petroleum Co. 
* * * 


Oh, Yeah? 


Father: ‘‘What did you and 
Joe talk about last night, 
Daughter, that kept you so 


quiet and interested in there in 
the dark?”’ 

Daughter: ‘Oh, we talked 
about things, Father, that 
young men and young women 
wouldn’t have dreamed of dis- 
cussing fifty years ago!” 


Father: “What, for. in- 
stance?”’ 
Daughter: ‘Airplanes, and 


radios, and talkies, Dad!’’ 
—The Piper, Jos. Greenspon’s 
Sons Iron & Steel Co. 
* * * 
Frenchman: ‘You will have 
to fill in the nationality blank 


also, sir. You are a Spaniard, 
n’est ce pas?”’ 

Spaniard: ‘No, sir, I’m Eng- 
lish. My mother and father 
were English.”’ 

Frenchman: ‘But you were 
born in Spain.” 

Spaniard: ‘‘That’s nothing. 


If your dog had pups in a china 

closet, would you call them 
soup plates?”’ 

-—The Gas Line 

West Penn Oil Co. 


* * * 


“Brethren and sisters,’ be- 
gan the clergyman, “I will 
preach to you dis morning on 
the present style of women’s 
wearing apparel, taking my 
text from the Book of Revela- 
tions.” —Magnolia Oil News 

Magnolia Petroleum Co. 
* % %* 


Traffic cop: ‘‘What’s the idea, 


balling up traffic? Use your 
noddle!’’ 
Sweet Miss: ‘Oh, I didn’t 


know the car had one!”’ 
—The Oil Can 


A Little Vacation 
Mrs. Nagger: “I suppose if 
I were to die tomorrow you’d 
marry some other woman im- 
mediately.” 


Mr. Nagger: “Not right 
away, I’d take a little rest 
—The Gas Line 


first.’’ 
= West Penn Oil Co. 


* * * 


Defined 


“Now, John,’’ said the judge, 
“tell us why you insulted this 
lady.”’ 

“Well, y’r Honor, I picked 
this lady up in me cab and took 
her to where she wanted to go 
an’ when she got out, she gave 
me the exact change and no 
more, an’ I sez under my 
breath, ‘You stingy ol’ hen,’ an’ 
she heard me.”’ 

“Perhaps, John, you can tell 
us just what is your idea of a 
lady.”’ 

“Well, y’r Honor, I picked 
up a lady the other day an’ 
took her to her destination an’ 
she gave me a five dollar bill 
an’ me, bein’ an honest man, I 
reaches fur me change, but sez 
she, ‘Aw, t’hell with the change, 
go buy yourself a shot o’ gin.’ 
Now, that’s what I considers a 
lady.”’ 

—The Piper, Jos. Greenspon’s 
Sons Iron & Steel Co. 


* * * 


Pop’s Day Off 
Jones: “You mean to say 
you were not at your own 


daughter’s wedding? Where 
were you?”’ 
Smith: ‘I was looking for a 


job for the groom.” 


—The Gas Line 
West Penn Oil Co. 


* * * 


Mistress: “Nora, when I 
passed the kitchen door last 
night, it sounded as if a man 


were being entertained in 
there—was he?’’ 
Nora: ‘Well, I think so— 


I was doing the best I could.”’ 
—The Piper, Jos. Greenspon’s 
Sons Iron & Steel Oo. 
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If you are not one of 
the more than 3,000 
oil company officials 
who have requested 
this book — the cou- 
pon will bring it. 
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HE best is never quite 
good enough a founda- 
tion on which to rest the 
Butler reputation. Butler en- 
gineers are constantly striv- 
ing, devising, and testing for 
the betterment of Butler 
steel products. 


Here are a few of the refine- 
ments on 1931 Butler Truck 
Tanks. Others will be an- 


nounced later. 


In the oval above is a close-up 
view of the new Butler device 
for taking the noise out of 
side carrying racks. It holds 
gene + agama 
It operates quickly with an 
easy pulland apart turn. Note 
also the smooth construction 
of thedrop panel in the upper 
picture. All hinges and fasten- 
ers are concealed. It is as sub- 
stantial as hardwood encased 


in sheet steel on wrought 


BUTLER MANUFACTURING COMPANY 
941 Sixth Ave., S. E. 


1241 Eastern Ave., 
Kansas City, Mo. 




































iron hardware can make it. 


The new Butler Bumper of 
channel steel will keep the 
impact of collision from dam- 
aging faucets and pipe lines, 
yet the grip ofa handeasilyre- 
leases it for raising out of the 
way when drawing the load. 


The picture in the circle 
shows the craftsmanship of 
expert coach workers in met- 
al. This precision fitting of 
the bucket box doors and the 
smooth, trim construction at 
the corners is typical con- 
struction in Butler Truck 
Tanks whether of standard 
specifications orcustom built. 


You pay no premium for this 
extra care. It goes a long way 
in making your commercial 
vehicles reflect the character 
of your products to your 
choicest audience—the high- 
way audience. 








Minneapolis, Minn. 


We do not have acopy of your 80-page, loose-leaf book of Oil Equipment- 


Please send one. 
Firm Name 





By 
Address 





Title __ 
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Alabama Oil Men’s Association, 1116 
Watts Bidg., Birmingham, Ala. S. C. 
Klein, Executive Secretary. 


American Association of Petroleum Geolo- 
gists, Business Manager, J. P. D. Hull, 
Box 1852, Tulsa, Okla. Street Address: 
604 Tulsa bldg., Tulsa. 

American Chemical Society, Petroleum 
Division, Mills Bldg., Washington, D. C. 
Secretary, C. R. Wagner, Pure Oil Co., 
35 E. Wacker Drive, Chicago, IIl. 

American Gas Association, Graybar Bldg., 
420 Lexington Ave., New York City. 
Secretary, K. R. Boyes. 

American Institue of Mining and Metal- 
lurgical Engineers, Petroleum Division, 
29 West 39th St., New York. Secre- 
tary, Dr. H. C. George. 

American Oil Burner Association, 342 
Madison Ave., New York City, Execu- 
tive Secretary, H. F. Tapp. 

American Oil Chemist Society, 705 
Tchoupitoulas St., New Orleans La. 
Secretary-Treasurer, J. C. Helm. 

American Petroleum Institute, 250 Park 
Ave., New York City. Executive Vice 
President, William R. Boyd, Jr. 

American Society for Testing Materials, 
1315 Spruce St., Philadelphia, Pa. Sec- 
retary-Treasurer, C. L. Warwick. 
Committee D-2 (Petroleum), Dr. R. P. 
Anderson, American Petroleum Insti- 
tute, 250 Park Ave., New York, N. Y., 
Secretary. 

Arkansas-Tennessee Oil Marketers Asso- 
ciation. Secretary, R. E. McKellar, care 
Diamond Oil Co., Memphis, Tenn. 

Association of Producers of Petroleum in 
Mexico, 17 Battery Place, New York. 
Director. Guy Stevens. 

Association of Producers of Petroleum in 
Venezuela, 17 Battery Place, New York 
City. Director, Guy Stevens. 


California Natural Gasoline Association, 
438 Subway Terminal Bldg., Los 
Angeles. Secretary, H. W. Parmelee, 
850 Subway Terminal Bldg., Los 
Angeles, Calif. 


California Oil & Gas Association. Manag- 
ing Director, Edwin Higgins, 517 As- 
sociated Realty Bldg., Los Angeles, 
Calif. 


Chicago Oil Men’s Club, Secretary, R. J. 
Thompson, Apex Motor Fuel Co., 1401 
W. North Ave., Chicago, Ill. 

Cincinnati Oil Club. Care of Cincinnati 
Club, Cincinnati, O. President, E. J. 
Bengert, Cincinnati Oil Works Co., 525 
Eggleston Ave., Cincinnati, O. 


Colorado Oil Dealers Association, The, 5138 
Denham Bldg., Denver, Col. Secretary, 
Charles L. Yancey. 


Eastern Kentucky Oil Producers Associa- 
tion, Ashland, Ky. Secretary, David 
Browning. 


Fire and Safety Marshals of the National 
Petroleum Association. President, James 
H. Herbert, Standard Oil Co. of Ohio, 
East Ohio Gas Bldg., Cleveland, O. 


Gulf Coast Independent Oil Producers 
Association, 403 Goggan Bldg., Houston, 
Tex. Secretary, T. L. Smith, Jr. 


Illinois Petroleum Marketers Association. 
Secretary, G. A. Primm, Chamber of 
Commerce Bldg., Springfield, Ill. 

Independent Oil Association of Oklahoma, 
216 S. Morton Ave., Okmulgee, Okla. 
Secretary, C. I. O'Neill. 

Independent Oil Men of America, Engi- 
neering Bldg., 205 W. Wacker Drive, 
Chicago, Ill. C. Y. Hinchey, Executive 
Manager. 
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Independent Oil Men’s Association of 


Massachusetts. President, W. oe 
O’Meara, Quincy Oil Co., 56 Federal 
Ave., Quincy, Mass. 


Independent Oil Men’s Association of New 
England. P. A. Brewer, United Oil Co., 
Cambridge, Mass. 

Independent Oil Producers Agency, Los 
Angeles. Secretary, W. B. Robb, 516 
Union Oil Bldg., Los Angeles, Calif. 

Independent Petroleum Association of 


America, Thompson Bldg., Tulsa, 
Okla. Russell B. Brown, Executive 
Manager. 


Independent Petroleum Association of 
California. President, Verne Dumas, 
Apex Petroleum Corp., Los Angeles, 
Calif. Secretary, Ivey C. Clark, 240 E. 
Main St., Compton, Calif. 


Independent Petroleum Association of 
Texas. Claude C. Wild, Executive Vice 
President, W. T. Waggoner Bldg., San 
Antonio, Tex. ‘ 

International Petroleum Exposition and 
Congress, Tulsa, Okla. Secretary, 
William Holden. 


Indiana Petroleum Association, 5548 Col- 
lege Ave., Indianapolis, Ind. Executive 
Secretary, Max L. Wickersham. 


Iowa Petroleum Association, 207 Securi- 
ties Bldg., Des Moines, Ia. Secretary, 
M. L. Long. 

Kansas Oil Men’s Association, 423 First 
National Bank Bldg., Wichita, Kan. 
Secretary, J. A. Motter. 


Kentucky Oil Men’s Association, Inc., 610 
Trust Co. Bldg., Lexington, Ky. Sec- 
retary, Thomas S. Scott. 


Kentucky Petroleum Marketers Associa- 
tion, 1301 E. Main St., Louisville, Ky. 
Secretary, Herbert L. Clay. 


Louisiana-Arkansas Refiners Association, 
1301 Slattery Bldg., Shreveport, La. L 
C. Grosjean, Secretary. 


Maine Independent Oil Dealers Associa- 
tion. 

Michigan Oil Men’s Association, 207 West 
Franklin St., Jackson, Mich. . a: a 
Ragle, Executive Director; Charles 
Goff, Field Secretary. 


Michigan Oil & Gas Association, 207 W. 
Western Ave., Muskegon Mich. Presi- 
dent, E. J. Bouwsma, Citizens Petro- 
leum Co., Muskegon, Mich. 


Mid-Continent Oil & Gas Association, 308 
Tulsa Bldg., Tulsa, Okla. Secretary, 
Harry H. Smith. 

Kansas-Oklahoma Division, 308 Tulsa 
Bldg., Tulsa, Okla. Secretary, Harry 
H. Smith. 

Louisiana-Arkansas Division, American 
National Bank Bldg., Shreveport, La. 
Secretary, Joseph B. Elam. 
Texas Division, Kirby Bldg., 
Texas. Secretary, J. P. Laney. 

Mid-Continent Oil Scouts & Land Men’s 
Association. Secretary-treasurer, M. 
P. Norton, Prairie Oil & Gas Co., 
Sapulpa, Okla. 

Minnesota Petroleum § Association. 
(Changed to Northwest Petroleum As- 
sociation, which see.) 


Mississippi Oil Men’s Association. Sec- 
retary, George B. Power, 501 Capital 
National Bank Bldg., Jackson, Miss. 

Missouri Oil Men’s Association, 370 Board 
of Trade Bldg., Kansas City, Mo. 
President, George S. Allee. 

National Association of Independent Oil 
Producers, 1525 Hunt Bldg., Tulsa, 
Okla. Secretary, H. A. Farley, P. O. 
Box 1858, Tulsa. 


Dallas, 


Pe- 
troleum Refiners Division, 936 First 
National Bank Bldg., 33 S. Clark St., 
Chicago, Ill. Secretary-Manager, R. A. 
Colliton, Commercial Bldg., Tulsa, Okla. 

National Oil Scouts Association of Amer- 
ica. Secretary-Treasurer, J. E. Beall, 
Gulf Production Co., San Antonio, Tex. 

National Petroleum Association, Munsey 
Bldg., Washington, D. C. Washington 
Counsel, Fayette B. Dow. 

Natural Gas & Petroleum Association of 
Canada, Chatham, Ont., Canada. Sec- 
retary, S. A. Morse. 

Natural Gasoline Association of America, 
305 Tulsa Bldg., Tulsa, Okla. Secre- 
tary, Ray E. Miller. 

Nebraska Independent Oil Men’s Associa- 
tion, 816-817 Terminal Bldg., Lincoln, 
Neb. Secretary, C. M. Sutherland. 

New Jersey Oil Trade Association. Sec- 
retary, J. S. Henry, Henry Oil Co., 
P. O. Box 69, Morristown, N. J. 

New York State Oil Producers Associa- 
tion, Wellsville, N. Y. President, Lewis 
H. Thornton. 


New York State Petroleum Marketers As- 
sociation, 1201 So. Salina St., Syracuse, 
N. Y. Secretary, Benjamin A. Javitz. 


North Carolina Independent Oil Jobbers 
Association, Greensboro, N. C. Secre- 
tary-Treasurer, L. H. Martin, L. H. 
Martin, Inc., Greensboro, N. C. 

North Dakota Petroleum Association. 
(Changed to Northwest Petroleum As- 
sociation, which see.) 

Northwest Independent Oil Association. 
Secretary, C. H. Brown, care of Arro 
Oil & Refining Co., Lewiston, Mont. 

Northwestern Pennsylvania Oil Producers 
Association, 78 Main St., Bradford, Pa. 
President A. Edward Booth. 

Northwest Petroleum Association, 646 
Builders Exchange, Minneapolis, Minn. 
Secretary, Elwin E. Hadlick. 

Ohio Gas & Oil Men’s Association, 811 
First National Bank Bldg., Columbus, 
O. Secretary, William H. Thompson. 

Ohio Petroleum Marketers Association, 
508 Ohio State Savings Bldg., Third and 
Gay Sts., Columbus, O. Executive Sec- 
retary, W. A. Milne. 


The Oil & Gas Well Supply Traffic As- 
sociation. Secretary, V. E. Milsark, 
Parkersburg Rig & Reel Co. P. O. 
Box 751, Parkersburg, W. Va. 

Oil Heating Institute, 342 Madison Ave., 
New York, N. Y. Secretary, H. F. 
Tapp. 

Oil Trade Association of Baltimore, Md. 
Secretary, Arthur B. Gardner, 309 East 
Falls Ave., Baltimore, Md. 

Oil Trade Association of Philadelphia, Inc. 
Secretary, Howard M. Rogers, Charles 
K. Smith Co., 123 Arch St., Philadelphia, 
Pa. 


National Credit Men’s Association, 


Oil Trades Association of New York City, 
Inc., 35 So. William St., New York 
City. Secretary, Joseph C. Smith, 15 
Moore St., New York City. 

Oklahoma Petroleum Marketers Associa- 
tion. Secretary, Frank Meaders, Mead- 
ers Oil Co., Ada, Okla. 

Osage Oil & Gas Lessees Association, 308 
Tulsa Bldg., Tulsa, Okla. Secretary, 
Harry H. Smith. 

Pennsylvania Grade Crude Oil Associa- 
tion, Box 32, Oil City, Pa. Secretary, 
R. J. Alexander. 

Pennsylvania Oil Men’s Association, 601 
Keystone Bldg., Harrisburg, Pa. Sec- 
retary, R. A. Overholser. 
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A NEW ECONOMY 





HIGH SPEED LIFTER 


WITH 


Full 
Ball 


Bearing 








Hoisting Units 
Guide Wheels 
and Load Sheaves 


« « « For Faster Lifting Speed and 
reduced Power Costs in the Electric 
Lifter « « « Easier Operation in 
the Hand Power Unit « « « and 


Lower Maintenance Costs in all « « « 


ECONOMY 
BA 


LL BEARING 











Send the Coupon 


—_ irre oe 





ECONOMY ENGINEERING CO. 
2663 W. Van Buren St. 
Ln © eal ae _ CHICAGO, ILLINOIS_ — — 


full details on your new line 


of Ball Bearing Lifters. Address 


See ee, & ee Oe eee eke Oa er ee ee Oe ee ee ee eS Ole O 6 ee See 


= mee oy — 
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Carbondale Refrigeration 
<i> hor Refine vs 


Compression Refrigerating Machines—Wax Dis- 


Send for a Copy of 
our Wax Plant 
Bulletin 


tillate Chilling Machines—High Pressure Filter 
Presses—Paraffine Wax Sweaters— Heat 


Exchangers and other Refinery Equipment. 


CARBONDALE MACHINE COMPANY, CARBONDALE, PA. 
SALES OFFICES 
New York Los Angeles Buffalo Chicago Pittsburgh Tulsa Kansas City Philadelphia Boston 





THEIR HEALTH 


Do you realize the 
great dangers of con- 
tagion in plant wash- 
rooms and service 
station restrooms ? 
How the repeated use 
of common, insani- 
tary cloth towels and 
ordinary, harsh toilet 
paper will spread dis- 
eases and infections? 
Youshould—because 
you are responsible 
for safeguarding the 
health of your em- 
ployés and of the 
customers who come 
to your stations. 


Recognize this health-responsibility 
by providing your employés and 
customers with individual paper 
towels and absolutely pure and safe 
toilet tissue. Install Onliwon Paper 
Towels and Toilet Tissue in your 
plant washrooms and service station 
restrooms. Onliwon Toilet Tissue, 
interfolded, is strong, pure and non- 
irritating. Onliwon Cabinets protect 
both towels and tissues from dust, 
dirt and other contamination. 


Onliwon Paper Towels are econom- 
ical as well as sanitary. For, besides 
being absolutely safe, they are 
double-folded. This feature alone 
gives them double strength and 





Onliwon White Enamel Steel 


Cabinets for Towels and Tissue 


IS YOUR RESPONSIBILITY 











double absorbency. Much larger— 
10% to 58% more surface area than 
any other paper towel. It takes only 
one Onliwon Towel to completely 


dry the hands. 


Onliwon Cabinets, too, feature 
economy as well as cleanliness. 
They will not release more than one 
towel or two sheets of toilet tissue at 
atime. They avoid waste and theft. 
It will pay you to know all about 
Onliwon Towels and Toilet Tissue. 
Write to the A. P. W. Paper Com- 
pany, Albany, N. Y. 


@ A.P.W. is also the largest manufacturer 
of single-fold towels as well as the oldest 
manufacturer of roll toilet tissues. 














TRADE MARK REGISTERED IN US PATENT OFFICE 


ONLIWON PAPER TOWELS AND TOILET TISSUE 


PIONEERS FOR CLEANLINESS SINCE 
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Pennsylvania Retail Gasoline Dealers’ As- 
sociation, Altoona, Pa. Secretary, A. 
W. Martin. 


Petroleum Industry Electrical Associa- 
tion. Secretary, H. E. Browne, P. O. 
Box 60, Independence, Kans. 


Petroleum Motor Transport Association. 
President, Roy F. Fike, Mid-Continent 
Petroleum Corp., Cosden Bldg., Tulsa, 
Okla. 

Rocky Mountain Association of Petroleum 
Geologists, 834 First National Bank 
Bldg., Denver, Col. Secretary, W. A. 
Waldschmidt, 834 First National Bank 
Bldg., Denver, Colo. 

Rocky Mountain Independent Oil Men’s 
Association (formerly Colorado Petro- 
leum Club), 411 Exchange Bldg., Den- 
ver, Colo. Secretary, A. Oberholtz, Jr. 


Rocky Mountain Oil & Gas Association, 
P. O. Box 1559, Casper, Wyo. Secre- 
tary, D. W. Greenburg, Midwest Refin- 
ing Co., Casper, Wyo. 


Rocky Mountain Oil & Gas Association, 
Montana Chapter, 222 Ford Bldg., Great 
Falls, Mont. Secretary, Walter F. 
Brittan. 


Society of Rheology, 654 Madison Ave., 
New York, N. Y. William W. Buffum, 
Business Manager. 


South Dakota Independent Oil Jobbers 
Association, Sioux Falls, S. D. Secre- 
tary, F. H. Buehler, care Dacotah Oil 
Co., Madison, S. D. 


Southeastern Missouri Oil Marketers 
Association. Secretary, E. C. Smith, 
Kelso Oil Co., Cape Girardeau, Mo. 


Southeastern Ohio Oil & Gas Producers 
Association, Logan, O. Secretary, W. 
L. Franks, Box 285, Logan, O. 


St. Louis Petroleum Club. Secretary, R. 
F. Leinberger, 1516 Pine St., St. Louis, 
Mo. 


Springfield Petroleum Club, Secretary, 
Ross Lock, c/o Lock Bros. Oil Co., 
Springfield, Ill. 


State Executives Club. Secretary, Elwin 
E. Hadlick, Minnesota Petroleum As- 
sociation, 638 Builders Exchange, Min- 
neapolis, Minn. 


Tank Car Association, 139 N. Clark St., 
Room 1015, Chicago, Ill. Manager, J. 
Arthur Kealy. 


Technical Club of Oklahoma.  Secre- 
tary, A. W. Burket, National Bank of 
Commerce Bldg., Tulsa, Okla. 


Tennessee Oil Men’s Association, 420 
Nashville Trust Bldg., Nashville, 
Tenn. Secretary, Lew W. Collins. 


Texas Petroleum Marketers Association. 
Executive Secretary, L. H. Flinn, 915 
Second National Bank Bldg., Houston, 
Tex. 


Tulsa Purchasing Agents Association, 
307-309 S. Cincinnati Ave., Tulsa, Okla. 
Secretary, H. M. Cosgrove, P. O. Box 
1781, Tulsa. 


Underground Pipe Protection Institute, 
Room 1737, 17 Battery Place, New York 
City. Secretary-Treasurer, W. H. T. 
Thornhill. 


Virginia Oil Men’s Association, 418 E. 
Main St., Richmond, Va. Secretary, A. 
L. Tenser, Jr., Box 970, Richmond, Va. 


West Virginia Oil and Natural Gas As- 
sociation, Fairmont, W. Va.  Secre- 
tary-Treasurer, Edwin Robinson. 


West Virginia Oil Marketers Association, 
515 Peoples Exchange Bank, Charles- 
ton, W. Va. M. L. Fling, Assistant 
Secretary-Treasurer. 


Western Petroleum Refiners Association, 
Cosden Bldg., Tulsa, Okla. Managing 
Director, Howard Bennette. 


Wisconsin Petroleum Association. Secre- 
tary, H. A. Rohde, Rohde-Deuster- 
Hinkley Oil Co., West Allis, Wis. 
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Crude Production by Fields 


By Telegraph—Daily average gross output, by fields in U. S., for week enaing 








PRODUCTION SUMMARY 


Production east of Rockies 


OS Sadi cilacsccucpedivecoacaqtuttac 
Total production in U. S. ....... 
RNIN. uibakidalacidedadcesiiendenueva 
CHUGG GEL LDORED i ccsciccsccscéescs 
URN: cia cnckuidadavinsianesdéedadsuce 
Total new crude supply ......... 
SNS « eekdasdecsvedensdnnatecansaves 
OKLAHOMA 
Feb. 28 Feb. 21 
TNS ascents sasces 700 700 
Allen Dome .... 11,950 12,600 
Asher, West .... 7,450 8,500 
Blackwell ........ 2.800 2,750 
BOWIOGS | cccicsssess. 11,759 13,750 
BATAAN. «......0005. 1,950 1,950 
Bristow-Slick.... 12,600 12,500 
Poi | ne 13,800 13,400 
CPF CY occ 12,550 14,800 
Cromwell .......... 4,800 4,800 
Cum  ..ccevicssc. 12,500 12,500 
Davenport ......... 900 900 
Duncan Dist..... 7,400 6,850 
Earlsboro .......... 17,550 17,600 
Earlsboro, East 17,650 21,700 
Earlsboro, S..... 8,050 8,200 
i. Se Seo 950 950 
CORR kiscicéscctixs 3,900 3,900 
GRAM «5. ccisccccis 2,950 2,850 
Healdton .......... 10,600 10,450 
PROM ACE dusacesdcnetis 6,050 6,050 
ERWDDOTE sc ccecscs 1,000 1,000 
FROMGWE. . .ccciccccccs 14,850 15,650 
Little River .. 21,550 24,950 
Little River, E 9,400 9,550 
Logan County.. 4,150 4,150 
i ee 2,900 2,400 
J re 5,250 8,400 
Oklahoma City 65,600 105,950 
Okmulgee, N.... 4,200 8,150 
Okmulgee, S..... 4,600 4,500 
Osage (Outside 

Burbank) ...... 23,000 22,550 
PEDOOBS cecissscses 2,050 2,050 
(PPCAFSORN. ...00006055. 550 550 
Sasakwa .......... 3,700 4,200 
St... Louis ........ 20,050 21,700 
Scholem- 

Alechem ...... 13,600 13,700 
Searight .......... 5,050 5,800 
Seminole .......... 13,750 13,600 
Seminole, E...... 1,350 1,950 
‘THOMAS ............ 600 600 
“TORERAWS. «.....<..: 5,150 5,150 
Wewoka ........... 10,750 8,700 
Yale-Jennings 7,150 7,150 
CHOHONS - seddisiccssscs 36,450 32,450 








Total, Okla.... 445,550 502,550 





POOCECRMG: cciicecccaccsssecsce 57,000 
KANSAS 
Augusta- Fox 

BOUMEEE cacssvuicvesse 3,050 3,100 
Churchill ......i:.: 3,550 4,000 
El-Dorado- 

Towanda ...... 12,950 13,250 
Florence- 

COVEEE csescseass 700 850 
Greenwood Co.. 16,750 17,250 
(oo4(); (es 2,300 2,450 
Peabody- 

Elbing a 1,700 1,600 
Rainbow Bend 1,450 1,150 
Fiussell ........:... 3,200 3,250 
Sedgwick Co... 20,700 21,000 
iC) | 20,750 22,250 
Others ...0...0....... 26,000 26,000 

Total, Kans .. 113,100 116,150 

BORGO. isscis cunsaricds 3,050 

NORTH LOUISIANA 
Caddo, light 8,100 8200 
Caddo, heavy .. 2,850 2,850 
Cotton Valley .. 1,800 1,900 
De Soto and 

Red River .... 2,700 2,750 
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Feb. 28 Feb. 21 
canseiaee 1,578,600 1,634,850 
dindinenniadicaeewign cadets 56,250 
bbiakidea tas 2,100,900 2,165,250 
ihidiwisetitanapuaieateatiemds 64,350 
besceeaneaa 164,145 117,000 
Ganaddueddaseeabensaeaateladars 47,145 
ewltaacacwa 2,265,045 2,282,250 
siielnetiaibiva atnamuandnesameneas 17,205 
Feb. 28 Feb. 21 
Haynesville 5,600 5,650 
NN cisitisiecctsinae 650 750 
22) —— es 3,350 3,350 
Sarepta 

Carterville .... 1,650 1,700 
Lif.) 4,900 4,850 
TR vcbscisncsases 9,700 11,450 
CUNIONS ~ cdcsicccicine 1,500 1,450 

Total, N. Lo. 42,800 44,900 

RICO ONEG ciacceceenn 2,100 

ARKANSAS 
Champagnolle .. 4,550 4,450 
El Dorado........ 3,850 3,800 
TEE Ssdcccccccsces 800 750 
N@VGGE. «.....:.:::. 1,000 1,000 
Smackover, 

TRINE | ccdiceccaseavs 4,400 4,400 
Smackover, 

DOGS sississiceas 33,500 33,500 
Stephens ........... 850 850 
CHEMOTS  snciiccsssicns 1,100 1,100 

Total, Ark.... 50,050 49,850 

RENO OOND asciciciciessacicenc 200 

ROCKY MOUNTAIN 
Wyoming 
Big Muddy ...... 1,900 1,950 
Elk Basin ........ 650 700 
Grass Creek .... 2,200 2,000 
Labarge ............ 1,550 1,550 
Lance Creek .... 200 200 
Lost Soldier .... 3,900 4,350 
Oregon Basin .. 1,900 1,900 
Rock River 2,050 1,950 
Salt Creek ...... 27,000 26,900 
COMO iscissiceeucs 3,800 4,050 
Total, Wyo... 45,150 45,550 
ONO ye ciccicccccencsicnce 400 
Montana 
Cat Creek ........ 1,100 1,100 
Ponderea ............ 1,750 2,300 
Sunburst .......... 4,500 4,500 
eee 1,400 1,450 
Total Mon..... 8,750 9,350 
IOC UIO oo soccssisieccacincnne 600 
Colorado 
Florence ........ 500 400 
Fort Collins .... 1,050 1,050 
Moffat (Craig).. 1,050 1,100 
COROT hccsiscccncsce 1,800 1,750 

Total, Col. 4,400 4,300 

III oi iscss sonitecassseutcces 100 

New Mexico 
TI sn csnsinsccsvs 650 650 

Bal. Eddy Co 50 100 
Hobbs High ...... 31,650 31,800 

Bal. Lea Co. 6,100 6,750 
Hogback Eas 450 450 
Rattlesnake 800 1,100 
Table Mesa 100 100 

Total, New 

Mexico ...... 39,800 40,950 
Decrease ...... ee 1,150 
Total, Rocky 

Mountain .. 98,100 100,150 
ROOCT CII scecincccinitacteeavs 2,050 

TEXAS 


(OUTSIDE GULF COAST) 
Panhandle District 


Carson County.. 3,750 4,150 
yray County.... 37,850 41,350 
Hutchinson Co. 10,500 7,750 
Wheeler Co. 300 400 


Feb. 28 Feb. 21 


CGO =. kao 
Total, Pan- 

handle Texas 
Decrease 


NORTH TEXAS 


Archer Co. 
Burkburnett .... 
Electra 
lowa Park and 
i. oe 
Montague- 
Cooke 
Wilbarger 
Young Co. N.. 
Others 


Total, N, 
Increase 


300 


12,450 
7,550 
8,750 
3,750 
6,200 

10,150 


8,350 
1,500 


58,700 


300 


53,950 
1,250 


12,500 
7,600 
8,700 


3,750 


6,200 
10,000 
8.400 
1,500 





58,650 
50 


West Central Texas 


Brown County.. 4,150 
Callahan Co...... 2,200 
Coleman Co...... 1,000 
Eastland- 

Desdemona .. 3,700 
Jack County .... 900 
Palo Pinto Co. 400 
Shackleford Co. 4,100 
Stephens Co...... 4,850 
Throckmorton 

COUMEP ..6...:.: 500 
Young Co., So.. 2,400 
2 eee 1,000 

Total, West 

Cent. Tex... 25,200 

I css ccs 

West Texas 
Crane and Up- 


ton Counties.. 
Crockett Co...... 
Ector County .. 
Howard County 
Jones County.... 
Mitchell and 

Scurry Co.’s.. 
Reagan County 
Winkler Co. .... 
Yates 
sal. Pecos Co.... 
Others 


Total, West 
Texas 
Decrease 


1,850 
29,400 
50,700 
92,300 
3,400 
6,800 


3,750 
1,500 
850 


3,850 
900 
400 

3,800 

4,600 


550 
2,500 
1,250 





24,300 
1,900 
6,600 

26,550 


1,200 


2,000 
29,150 
50,050 
92,250 

3,400 

6,800 


Sasaaen 243,550 244,200 


650 


East Central Texas 


Boggy Creek .... 
Corsicana- 
Powell 
35) eee 
WIIG saccsdacssninane 
Nigger Creek.... 
Richland 
tusk and Gregg: 
Counties 
Van Zandt 
Wortham 
Others 


Total, E. Cen. 


Texas 
Increase 


Southwest Texas 


Chapmann 
Abbot 
Dale 
Darst Creek .. 
Laredo Dist. .... 
Luling 
Lytton Springs 
Salt Flat 
Somerset 
Others 


Total, 
west 


South- 
Texas 


2,550 


4,800 
390 
3,800 
150 
100 


33,909 
30,300 
600 
50 


5,700 
250 
29,050 
13,400 
9,600 
700 
16,100 
1,300 
500 


76,600 


2,600 


4,800 
300 
3,800 
200 
100 


25,300 
30,600 
600 
50 


68,350 
8,200 


5,806 
250 
30,750 
13,500 
9,650 
700 
16,300 
1,300 
550 


78,800 


Decrease 
Total, Texas 
(Outside Gulf 





Feb. 21 


2,200 


Coast) ........ 533,300 527,900 
III ac reana 5,400 
GULF COAST 
Coastal Texas 
Barbers Hill .... 21,450 22,600 
|. ee 1,000 950 
Big Creek ........ 2,750 2,800 
Blue Ridge ........ 1,300 1,300 
jo ere 650 700 
Damon Mound 600 600 
Esperson .......... 2,400 2,150 
IPE, Fcecresnescis 600 700 
Goose Creek.... 4,500 4,200 
Hankamiar ........ 2,450 2,550 
Co ee 6,350 6,300 
| 9,400 9,700 
Moss Bluff ST ena 
North Dayton.. 400 450 
Orange Co. 1,950 1,900 
Opremeard .......:.... 2,000 2,200 
GEN ccsencssscdans 7,000 7,300 
Pierce Junc...... 9,100 9,050 
Port Neches ... 1,500 1,500 
Raccoon Bend.. 9,200 8,900 
Refugio Co....... 33,550 33,500 
Saratoga .......... 1,000 600 
Somerville ..... 1,850 1,500 
Sour Lake ........ 2,000 2,000 
South Liberty.. 2,500 2,500 
Spindletop ........ 12,400 12,400 
Sugarland ...... 12,200 12,000 
West Columbia 4,250 4,350 
COE iteicdccccis 2,000 2,500 
Total, Coastal 
"SORRD csi. 156,700 157,200 
INGO oo asic bciscccecs 500 
Coastal Louisiana 
oo 850 800 
Evangeline dia 650 650 
Hackberry, E.. 2,400 2,450 
Hackberry, Old 800 800 
Lake Barre .. 2,850 2,900 
Lockport .......... 5,000 4,600 
Port Barre ...... 1,800 1,650 
Sulphur Dome 1,800 2,000 
Li 5,850 5,950 
White Castle 900 950 
Others 3,650 3,700 
Total, Coast- 
al La. ........ 26,550 26,450 
EMCFEGSO «.............. 100 
Total, Gulf 
Coast ........ 183,250 183,650 
ROO, vcsaiicnnieaincatccs 400 
CALIFORNIA 
Dominguez ...... 11,200 11,300 
Elwood-Goleta 30,500 31,500 
Huntington 
Beach 20,500 21,300 
Inglewood 15,400 15,000 
Kettleman 
Hills ..... 26,700 27,000 
Long Beach. 92,100 94,300 
Midway-Sunset 52,300 53,000 
Play del Rey.. 30,900 32.500 
Santa Fe Spgs. 72,300 71,000 
Seal Beach ...... 15,600 15,000 
Ventura Ave 44,000 45,000 


Others -. 110,800 


Total, Calif... 522.300 
Decrease 


_ ‘EASTERN 
(Not including 
|.) 103,300 
Increase ” ; 
MICHIGAN 
Mt. Pleasant . 7,050 
Muskegon 1,900 
Saginaw ........ 200 
Total, Mich. 9,150 


Decrease 


113,500 
530,400 
8,100 
100,350 
2,950 
7,150 
2,000 
200 

9, 350 


200 
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Compilation Of Mid-Continent Refinery Operations 
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Pea. WUT 
i i i ji k Ended F 
Mid-Continent Refinery Operations, Week Ended Feb. 27 (By Telegraph) 
North & West North Total Week 
Kansas Oklahoma Cent. Texas Texas La.-Ark. Ended Feb. 27 
Plants Reporting..... 12 29 25 15 12 93 
Da. Av. Cap. (Bbls.).. 94,000 161,700 106,100 82,000 77,000 520,800 
Da. Cracking Capacity 30,700 52,600 17,200 5,000 22,700 128,200 
Da. Av. Crude Runs. . 56,091 + 5.1 91,599 + 3.6 61,232 — 18.3 32,985 + 2.0 40,633 — 0.4 282,540 — 2.5 
Da. Av. Other Oil 5,835 + 52.2 3,461 — 35.2 4,094 + 65.5 775 +193.6 16,184 + 14.5 30,349 + 16.5 
GASOLINE—Gallons 
Stocks, Feb. 20 28,752,000 45,344,000 36,503,000 14,462,000 7,025,000 132,086,000 
Prod. 2-20 to 2-27 11,119,000 + 9.8 15,671,000 + 1.6 10,095,000 — 6.9 3,104,000 + 7.6 5,066,000 — 5.0 45,055,000 + 1.0 
Ship. 2-20 to 2-27 ; 10,574,000 — 3.7 13,885,000 + 3.0 8,872,000 + 13.4 3,326,000 +380.6 4,818,000 — rs | 41,475,000 + 9.8 
Stocks, Feb. 27 ‘a 29,297,000 + 1.9 47,130,000 + 3.9 37,726,000 + 3.4 14,240,000 — 1.5 7,273,000 + 3.5 135,666,000 + 2.7 
Ratio Sales to Prod.. 95.1% 88.6% 87.9% 107.2% 95.1% 92.1% 
KEROSINE—Gallons 
Stocks, Feb. 20 9,175,000 14,803,000 2,590,000 26,000 471,000 27,065,000 
Prod. 2-20 to 2-27.. 1,974,000 + 13.7 2,169,000 + 3.6 1,303,000 — 7.5 29,000 + 52.6 290,000 — 22.3 5,765,000 + 2.4 
Ship. 2-20 to 2-27 1,571,000 — 7.6 1,587,000 — 10.4 1,411,000 + 5.2 32,000 +100.0 286,000 — 18.5 4,887,000 — 5.7 
Stocks, Feb. 27 9,578,000 + 4.4 15,385,000 + 3.9 2,482,000 — 4.2 23,000 — 11.5 475,000 + 0.8 27,943,000 + 3.2 
Ratio Sales to Prod... 79.6% 73.2% 108.3% 110.3% 98.6% 84.8% 
STOVE DISTILLATE—Gallons 
Stocks, Feb. 20 ; 3,420,000 4,930,000 872,000 85,000 eey 9,307,000 
Prod. 2-20 to 2-27 679,000 + 40.6 1,015,000 + 4.1 417,000 — 11.1 33,000 + 3.1 63,000 +186.4 2,207,000 + 11.4 
Ship. 2-20 to 2-27 595,000 + 13.3 1,052,000 + 13.1 374,000 + 27.6 ere 39,000 + 77.3 2,060,000 + 14.5 
Stocks, Feb. 27 ct 3,504,000 + 2.5 4,893,000 — 0.8 915,000 + 4.9 118,000 + 38.8 24,000 9,454,000 + 1.6 
Ratio Sales to Prod... 87.6% 103.6% 89.7% 61.9% 93.3% 
GAS OIL—Gallons 
Stocks, Feb. 20 3,075,000 28,360,000 2,380,000 5,238,000 6,324,000 45,377,000 
Prod. 2-20 to 2-27 738,000 + 84.0 1,295,000 — 5.3 172,000 — 80.3 694,000 + 13.2 2,017,000 — 6.8 4,916,000 — 9.3 
Ship. 2-20 to 2-27 : 746,000 + 22.7 925,000 — 27.5 265,000 — 56.1 1,139,000 +206.2 2,388,000 + 0.6 5,463,000 + 4.4 
Stocks, Feb. 27 i 3,067,000 — 0.3 28,730,000 + 1.3 2,287,000 — 3.9 4,793,000 — 8.5 5,953,000 — 5.9 44,830,000 — 1.2 
Ratio Sales to Prod. 101.1% 71.4% 154.1% 164.1% 118.4% 111.1% 
FUEL OIL—Gallons 
Stocks, Feb. 20 : 8,210,000 50,814,000 64,107,000 14,866,000 21,219,000 159,216,000 
Prod. 2-20 to 2-27 4,172,000 + 13.6 5,080,000 + 6.8 7,293,000 — 5.4 3,932,000 — 13.3 5,281,000 + 8.3 25,758,000 + 0.8 
Ship. 2-20 to 2-27 3,542,000 Hl 4,212,000 — 8.9 7,456,000 + 7.4 3,758,000 — 27.8 3,067,000 — 12.1 22,035,000 —33.9 
Stocks, Feb. 27 8,840,000 + 7.7 51,682,000 + 1.7 63,944,000 — 0.3 15,040,000 + Pe 23,433,000 + 10.4 162,939,000 + 2.3 
Ratio Sales to Prod. 84.9% 82.9% 102.2% 95.6% 58.1% 85.5% 
Gasoline Produced by Various Methods, Week Ended February 27 
% of % of North & 4% of West mid of  Louisiana- xe of of 
Kansas’ Total Oklahoma Total Cent. Texas Total Texas otal Arkansas otal Total otal 
Straight Run 6,043,000 54.3 9,895,000 63.1 5,851,000 58.0 2,803,000 90.3 1,878,000 3A 26,470,000 58.8 
Cracked 3,783,000 34.0 4,542,000 29.0 2,252,000 22.3 171,000 5.5 2,318,000 45.8 13,066,000 29.0 
Natural 1,293,000 te 1,234,000 7.9 1,992,000 19.7 130,000 4.2 870,000 7.3 5,519,000 '3.2 
Total.. 11,119,000 15,671,000 10,095,000 3,104,000 5,066,000 45,055,000 
+ or — columns are % change over previous week. 


Mid-Continent Gasoline Stocks Gain 3,600,000 Gallons 


Staff Special—By Telegraph 

TULSA, March 2 

RUDE run at Mid-Continent re- 
C fineries decreased 7400 barrels 
daily average in the week ended 

Feb. 27 but other oil charges in- 


creased 4300 barrels daily average. 
Kansas, Oklahoma and West Texas dis- 


lod 


Kansas experienced a 3.7 per cent 
decrease but others reported increases 
except North Louisiana-Arkansas, 
which was stationary. 


Gasoline stocks increased 3,600,000 
gallons with West Texas the only dis- 
trict reducing inventories. 

Comparison with figures a year ago 


Summary for the Month 


Production and shipments, all reporting refineries, for four weeks ended 








, , . : Feb. 27. Change in stocks figures from Jan. 30. 
tricts reported slight increases in GASOLINE Gallons 
crude charges but North Texas and Gallons Net change in stocks .......... —519,000 
Arkansas districts reported decreases. Production ..........cccceeesseeeees 170,134,000 Ratio sales to production... 106.9% 
Gasoline cutout increased 400,000 PERI INOD <cscsccscceseriesevecnsscnis 164,775,000 GAS OIL 
D & , Net change in stocks .......... +5,359,000 ‘ 
gallons. North Texas and North Ratio sales to production.... 96.8 % Ae ences sestseeeeeesenesesenenececes semee eee 
ee " . : cE SINE s SEED” -dtsopinditaseckidtindneraece ree ,000 
ee Meee, aaa ee I oes —2/389,000 
omy Ones to ENgeet Cireneet hee: Saas... 20,838,000 Ratio sales to production... 112.4% 
duction. Net change in stocks .......... +1,349,000 FUEL OIL 
Gasoline shipments increased 3,600,- Ratio sales to production.... FBG DPOB RCIOR, wersecsecescccesessnseoseses 98,860,000 
000 gallons, swinging above the 40,- |, STOVE DISTILLATE EEE RRND 104,365,000 
000.000 mark P roduction Sapp Keeaieies>Rsibiaseded 7,507,000 Net change in stocks .......... —5,505,000 
, . PETRI TIES. “csheyontesecacssepasesnneo ve 8,026,000 Ratio sales to production.... 105.6% 
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shows shipments the past week were 
4,000,000 gallons less than a year ago, 
but stocks Feb. 27 this year were 
23,000,000 gallons lower than those 
last year at this time. 


Kerosine stocks increased 3.2 per 
cent with production slightly higher 
and shipments lower. Stove distillate 
stocks gained 1.6 per cent and gas oil 
stocks declined 1.2 per cent. Fuel oil 
stocks increased 2.3 per cent. 


Burford Oil Operating 
Three Texas Plants 


DALLAS, Tex., Feb. 28.—Consoli- 
dation of the Burford Oil Co. and East 
Texas Refining Co., and removal of 
offices to the Allen Bldg., Dallas, was 
announced to become effective March 
2 

The Burford company formerly had 
executive offices at Tulsa and an office 
at Pecos, Tex. The East Texas com- 
pany’s offices were formerly at Hend- 
erson, Tex. 

F. W. Burford, who organized the 
new East Texas Refining Co., an- 
nounces that the two companies now 
have refineries at Pecos, Henderson, 
and Longview, all in Texas. A new 
high-test gasoline will be offered and 
a high quality, sweet, water white 
kerosine. 

The company, according to a recent 
announcement, will operate as Burford 
Oil Co.-East Texas Refining Co. 


It has two pipelines and two load- 
ing racks for crude oil, and other mod- 
ern facilities. 


Meets Low Price 


TULSA, Feb. 28.—Low tank wagon 
and service station gasoline prices in 
Oklahoma City maintained by Inde- 
pendents for several weeks forced ma- 
jor marketers to revise their price 
structures in that vicinity. 


Magnolia Petroleum Co. took the 
initiative in meeting this price cut- 
ting and accordingly reduced its serv- 
ice station price, to 14 cents. Mara- 
thon Oil Co. followed with a greater 
reduction, to 12 cents. 


On Feb. 28 Magnolia again reduced 
its service station price in line with 
Marathon’s. Magnolia now posts a 
price of 10 cents tank wagon and 12 
cents for service station. Continental, 
Mid-Continent and others met this re- 
duction shortly after the announce- 
ment by Magnolia. 


Simultaneous with this reduction at 
Oklahoma City, Magnolia announced 
that revision in Oklahoma state-wide 
prices had been made. State-wide 
price of tank wagon gasoline except 
in Oklahoma City is now 12 cents and 
service station price 15 cents, state 
tax of 4 cents included. 
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Get the benefits of ample storage 
without the penalties 


Wir ample storage protected by 
Wiggins Roofs, the marketer is 
“sitting pretty.”’ He is independent of 
uncertain deliveries; he can take ad- 
vantage of bargain offers; he can hold 
gasoline stocks for the higher prices. 
He has the edge on competitors less 
fortunately equipped. 
Wiggins Roofs on Horton tanks re- 
move the penalty of storage—evapora- 








Horton 
cylindrical tanks 
used for gasoline storage. 





Bulk paterets tanks of the Cincinnati Oil 
Works Co. Several tanks are 

equipped with Wiggins 
Floating Roofs. 






tion. Vapor loss is minimized; the 
gravity of the gasoline consequently 
is not lowered. Fire protection is also 
afforded; and tanks can be placed closer 
together in congested areas. 

Full information and quotations on 
Wiggins Roofs, field-erected Horton 
tanks and cylindrical Horton tanks 
furnished. Please address our nearest 
office. 


CHICAGO BRIDGE & IRON WORKS 


Ditad Sodueas 2206 Midland Bank Bldg. Chicago................2125 Old Colony oe 

+ eo sg Mepacety aa dances SA ccc cccccccccccess 1513 Lafayette Bldg. 
Ev ineicin wmananes 2407 Exchange Bank Bldg. Birmingham............. 1534 Fiftieth St., N. 
New York......... 3145 Hudson Terminal Bldg. Dallas................... 3339 Magnolia Bldg. 
Philadelphia... . . 2614-1616 Walnut Street Bldg. San Francisco................ 1060 Rialto Bidg. 
Po eae 1516 Consolidated Gas Bldg. Seattle.................0.+-- 4324 Smith Tower 




















PETROLEUM PRODUCTS 
From All Fields 


Carloads, Tank Cars, and Cargoes 
For Domestic or Export 


GASOLINE KEROSENE NAPHTHA 
CRUDE OIL FUEL OIL GAS OIL FURNACE OIL 
CYLINDER STOCKS 
UNFILTERED AND FILTERED 
BRIGHT STOCKS 
COLD SETTLED AND CENTRIFUGED 
PALE—RED OILS 
WAX—PETROLATUM 
TECHNICAL WHITE OILS 
WHITE MINERAL OILS 


For 35 years of reliability, service and integrity— 
this Company enjoys an International Reputation 


JAMES B. BERRY SONS’ CO., INC. 
General Office—Oil City, Pa. 


District Offices at 


New York, Philadelphia, Boston, Chicago 
London—Hamburg 


Cable Address—JASBER Oil City All Codes 
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CORRECT 
MEASURE 


Meter Pumps 
Visible Pumps 
Gallon Pumps 
Airport Pumps 
Gear Flushers 


Drum Cleaners 
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In planning new service stations or in devising ways and 
means to improve the old, you will find it advantageous 
to consider the qualifications of the improved Correct-O- 


Meter. 


Equipped with the ““Micro-Meter” for positive displace- 
ment measuring, the Correct-O-Meter provides even 
greater accuracy than ever before regardless of variation 
in gasoline gravity or delivery speeds. 


In addition to its unfailing accuracy, the Correct-O-Meter's 
outward appearance adds a distinctive touch to any 
station—an important factor in today's methods of market- 
ing gasoline. 


With an appearance that invites patronage plus an all- 
round efficiency that maintains it—the Correct-O-Meter 
can assist you in building repeat sales as it has thousands 
of gasoline marketers the country over. 





CORRECT 
Detailed information on Correct MEASURE 
Measure equipment will be 
mailed to marketers on request. COMPANY 
Write for it today. fae SPA 
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General Trend of Refined Oil Prices 


Continues Downward; Demand Light 


CLEVELAND, March 2 


HE general trend of prices of vir- 
Tans all commodities was down- 

ward in markets throughout the 
country the last week in February. 
Neutral oils and bright stocks in Penn- 
sylvania were the only exceptions to 
the ruling tendency. 

Developments of the week were 
more or less of a local nature and had 
little influence on the general price 
structure of the country. In the Mid- 
Continent, several independent refiners 
announced reductions in the prices 
they would pay for crude oil. Gaso- 
line price wars cropped up in Okla- 
homa and on the west coast; retail 
prices were cut from 2 to 4 cents a 
gallon in those areas. 


Tank car prices of gasoline receded 


in all districts of the Mid-Continent ex- 
cept Oklahoma. Contract shipments 
of gasoline dropped off considerably. 
Open market buying improved only 
slightly after prices had receded. 


The Chicago market quickly re- 
flected the price reductions in the Mid- 
Continent. U. S. Motor gasoline was 
offered by marketers at 3.75 cents 
on a Group 3 basis. Buyers were ad- 
hering strictly to a hand-to-mouth buy- 
ing policy, the Chicago trade indicated. 

Gasoline prices along the east coast 
were down 0.25 to 0.5 cent, the price 
for U. S. Motor at New York harbor 
again going under the 7-cent level. 
Tank car prices in the California mar- 
ket also receded following the retail 
price reductions made by Standard. 


There was very little domestic trad- 


ing of other commodities reported in 
any market. Burning oils generally 
sought lower price levels. Neutral 
oils remained tight in the Pennsyl- 
vania market but inquiries from buy- 
ers diminished slightly. Offerings 
from refiners still were rather limited 
and prices made further gains. Bright 
stock also got a little better play in 
the Pennsylvania market. 


Cargo markets generally were quiet. 
Export buying was at a standstill. Cali- 
fornia traders reported inquiries for 
intercoastal shipments were fairly 
numerous but few of*them resulted in 
actual business, 


A 1000-ton inquiry for fully refined 
wax from the Spanish Monopoly was a 
feature of wax markets. Wax prices 
were unchanged in all trading centers. 





All Products 


Stafi Special 
CHICAGC, Feb. 28 

HE Chicago tanks can market passed 
T a comparatively dull week with little 
of outstanding interest occurring. Gaso- 
line prices were lowered approximate- 
ly 0.125 cent. 

Many traders reported enjoying a bet- 
ter demand, both from spot and con- 
tract buyers, after they had reduced 
their prices. The prevailing opinion 
was that jobbers had let their stocks 
get low and were in need of replace- 
ments. Several sellers said that quite 
a number of their sales had been made 
for rush shipment. Another factor was 
the buying of gasoline for shipment 
over March. Quite a number of sales 
were reported at prices about the same 
as those prevailing for prompt ship- 
ment. 

Some idea of what the Chicago dis- 
tributors think of the outlook for the 
market over the next few months can 
be determined from the bids for sup- 
plying the Chicago post office with ap- 
proximately 300,000 gallons of U. S. 


March 4, 1931 


Quoted Lower in Chicago Market 


Motor gasoline over April, May and 
June. 
All bids are based on the tank car 


market date of shipment, as shown in 
a publication, with 0.5 cent a gallon 
allowed for handling, or on a flat rate 
basis. The lowest flat rate bid was one 
of 3.75 cents, f.o.b. Group 3, over the 
entire period and the highest was 4.5 
cents the first month and 5 cents over 
the remaining two months. The differen- 
tial bids were: 0.125 cent below average 
tank car, maximum of 5.25 cents; aver- 
age tank car, maximum of 4.25 cents; 
0.1875 cent below low tank car, no maxi- 
mum given; average tank car, maxi- 
mum of 4.625 cents; 0.125 cent below 
average, maximum of 4.23 cents; 0.125 
cent below average, maximum of 5 
cents; and low tank car price, no maxi- 
mum given. 

A bearish sentiment continued to 
dominate the market and_ gasoline 
prices moved to lower levels. A few 
sales of U. S. Motor for prompt ship- 
ment were reported Feb. 28 as low as 
3.625 cents and as high as 4.25 cents, 


but the bulk of movement apparently 
was at 3.75 to 4.125 cents. Some gasoline 
not meeting U. S. Motor specifications 
was reported moved at under 3.625 
cents. 

High gravity gasolines also felt the 
lack of open market buying and gen- 
erally were 0.125 cent lower on both the 
high and low of the price ranges. Sev- 
eral sellers reported a good demand for 
antiknock gasolines. 

Some traders reported a pickup in 
their kerosine business towards the 
end of the week, while others said de- 
mand for this product was very light. 
Prices showed little change. 

Tank car movement of distillate, gas 
and fuel oils was inactive all week, al- 
though the tank wagon demand picked 
up somewhat over the previous week. 
Practically all grades of home burner 
and industrial oils were offered at lower 
prices. The reductions generally were 
0.125 cent a gallon on distillate and gas 
oil and 2.50 cents a barrel on fuel oil. 

Temperatures will probably be near 
or somewhat above normal over the 
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Current Prices of Principal Mid-Continent Refined Products 
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58-60-4357 E.PU.S. Motor Gasoline 


Al-43 WW. Kerosine 


38-40 Straw Distillate 


Fuel Oil 


Nov. Dec. Jan. Mar. 


ee 7 1421 265 121926 2 9 1625307 42284 11 1825 | 81522296 1320273 1017 1 8 1522295 1219229 162529 1605 50 


Mar Aor 


May 


Aug. Sept. Oct. 


June Jul 
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Feb. 
1931 


Prices shown are in Group 3 basis and extended to date shown in Refinery Market Tables Section of this issue 


‘Standard of Indiana territory next 


week, says the Chicago weather bureau. 
Precipitation will likely be confined to 
the latter half of the week in most 


‘ areas, 
Correction 
A few copies of the Feb. 25 issue of 
NATIONAL PETROLEUM News’ showed 


s 


' prices of Grade AA natural gasoline in 


Oklahoma and North Texas in the re- 
finery market table on page 90 at 3.125 
to 3.50 cents, as of Feb. 23. Correct 
prices on that date were 3.25 to 3.50 
cents. 

Price of lump petroleum coke in Ok- 
lahoma as of Feb. 23 should have been 
shown as $4.50 to $5.00, instead of $4.50 
as published on page 91 of the Feb. 25 
issue. Prices are corrected in this 
issue. 


eight cargoes of oil will be used an- 
nually, the company says. 


CAMBRIDGE, Mass.—Field work of 
the course in Fuel and Gas engineering 
at the Massachusetts Institute of Tech- 
nology has just been brought to a close. 


Various plants visited during the field 
course were: the Tide Water Oil Com- 
pany’s refinery in Bayonne, New Jer- 
sey, the Lackawanna Plant of the 
Bethlehem Steel Co., the gas plant of 
the Rochester Gas and Electric Corpo- 
ration, and the Edgar Station of the 


Edison Electric Illuminating Company 
of Boston. 

The field work follows a year’s study 
in theory of combustion, natural and 
manufactured fuels, heat flow and 
kindred subjects at the Institute. 


TULSA—Kendrick Oil Co., refined 
oil marketers, announce that Fred 
Norton has been appointed sales 
manager. 


JACKSON, Miss.—Standard Oil Co. 
of Kentucky has bought the physical 
assets of the Mutual Oil Co. of Jackson. 





Shipments From Southern California 


LOS ANGELES, Feb. 26.—Shipments of bulk petroleum from southern 


Erecting Bulk Station 


TORONTO—McColl-Frontenac Oil Co. 
Ltd., will expend $100,000 in storage 
tanks at East St. John, N. B., according 


California ports to Foreign and Atlantic Seaboard ports for week ended Feb. 
21 totaled 1,347,305 barrels as compared with 873,436 barrels shipped to 
the same ports the previous week. Destination and quantity of shipments 
were as follows: 











to reports. The tanks will be of 2,- Destination Crude Gasoline Diesel Gas oil Fuel Total 
000,000 gallon capacity. The station 5 ricie Bor. ccmmmummnmnmnnmnnneunnns 10,000 seessssssu 74,950 sersesssun 561,856 646,306 
will be equipped to handle oil trade in — grjantic Dom. cescsusssssssssnsssssnesne —susneein 349,136 119,924 ecressssun 469,060 
‘the maritime provinces. From Six tO atlantic For. sescssssssssssssssssssscsssesssssssnsee — sssseesee 281,989 231,989 
Prices 10 Years Ago Prices A Year Ago 
Feb. 28, 1921 March 3, 1930 
Oklahoma Penna. Oklahoma Penna. 
58-60 U. S. Motor.......... 12.75-13.00¢ —:18.50-19.50e 58-60 U. S. Motor.......... 6.4715¢ 7.50-7.75¢ 
80-84 Natural .............. DOOAOD0G ©. Kidvonsdscresens Grade A Natural........ BiSO:6:6256 = = eesseseccersesac 
Kerosine (42-43 Okla.; Kerosine (Okla. 41-43; 
fe oe ae = 4.50-5.00¢ 10.00c Pe ET Wo WD cdciciin 5.00e 6.25-6.50¢ 
Fuel Oil (24-26 Okla.; Fuel Oil (Okla 24-26; ° 
BESO PA.) scnisisciccs $0.70-$0.75 4,.25-4.75¢ |), |) ne ee $0.825-$0.875 4.50-5.00¢ 
Crude (Okla. 35-35.9) $1.75 $3.25 Crude (Okla. 35-35.9).. $1.17 $2.75 
Chicago tank wagon (no State tax) .....eeeee 23.00c Chicago tank wagon (including 8c tax) ............ 17.00c 
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| Mid-Continent Refinery Markets 








Prices Recede as Demand Remains Light 


Staft Special 

TULSA, Feb. 28 

ID-CONTINENT markets ended 
February in more or less of an 
apathetic state. Contract shipments of 
both light and heavy oils fell off consid- 
erably the last week of the month and 
with open market demand practically at 
a standstill prices, generally speaking, 
continued their recent downward trend. 

Events of the week were far from 
lending any encouragement to improve- 
ment in the refinery price situation. 
Several refiners in the North Texas 
district and one refiner in southern 
Kansas announced reductions in the 
prices they would pay for crude oil. The 
prices they will pay are from 22 to 39 
cents under those posted by major 
crude purchasers. 

Local retail gasoline price reductions 
also had rather of a depressing effect 
on the refinery price situation. Mag- 
nolia Petroleum Co. and several inde- 
pendent distributors reduced their tank 
wagon and service station prices 3 to 4 
cents generally throughout Oklahoma. 

U. S. Motor gasoline held fairly 
steady at a minimum of 3.875 cents in 
the Oklahoma market but prices re- 
ceded 0.125 to 0.25 cents in virtually 
all other districts of the Mid-Continent. 
North and West Texas refiners offered 
this grade rather freely at 3.75 cents a 
gallon. Toward the end of the week they 
indicated open market buying had im- 
proved slightly following the recessions 
in prices but at the same time demand, 
they said, was far from satisfactory. 

The falling off in shipments of refined 
gasolines was quickly reflected in the 
natural gasoline market. Buying of the 
latter commodity was spotty. Most of 
the trading that was done was on a mar- 
ket-date-of-shipment basis and conse- 
quently there was an unusually small 
volume of material moving in the open 
market. 


Prices for all grades of natural gaso- 
line were down 0.25 to 0.375 cent. The 
support which one large buyer had been 
giving the market was withdrawn early 
in the week with the result that grade 
AA dropped to 3 cents a gallon almost 
overnight. Grade C was quoted at the 
lowest price in several years—2.50 
cents a gallon. 


While there was some future buying 
of natural gasoline, manufacturers re- 
ported inquiries for March shipments 
were not up to their expectations. 


There was very little trading of kero- 
sine reported except in Louisiana and 
Arkansas. Prices in those districts suf- 
fered further setbacks, however, due to 
competition from north Texas. 


March 4, 1931 


Mild weather continued to hamper 
the demand for the lighter burning oils. 
Several refiners reported stocks of dis- 
tillate and gas oil were accumulating 
rapidly. Price concessions even failed 
to get business. 


There was a slight pickup in demand 


for heavy fuels from industrial buyers 
but this was more than offset by re- 
duced shipments to railroads. Several 
Texas refiners reported railroads were 
not taking the minimum quantities 
specified in their contracts. 


Neutral oils failed to react favorably 
to the improvement noted in the Penn- 
sylvania market. Refiners’ price lists 
generally were unchanged although 
several of them indicated they would 
shade their posted quotations if con- 
fronted with a firm offer. 


All grades of bright stock were quot- 
ed 0.5 cent lower by one or two refiners. 
There were no changes in wax quo- 
tations. 


Lower Rail Rates Are Awarded 
Mid-Continent Shippers 


By Telegraph 
WASHINGTON, March 2 


UNDREDS of railroad freight 

rates on gasoline and other prod- 
ucts were ordered reduced _ today, 
the new rate to be effective not later 
than June 16, in two decisions by the 
Interstate Commerce Commission. 


The first of the cases, A. B. A. Inde- 
pendent Oil & Gasoline Co. et al. vs. 
Santa Fe et al., covers rates from re- 
finery points in the three big Mid-Con- 
tinent refinery groups to destinations in 
Nebraska west of Lincoln, rates on gas 
oil from Casper, Wyo., to North Platte, 
Neb., and on the whole petroleum list 
from refinery points in Kansas and Ok- 
lahoma and from the north Texas 
group, to destinations in Minnesota. 


Joined with the title complaint are 
about 40 other cases, brought mostly by 
dealers in Nebraska and Minnesota and 
also by some refining companies, such 
as the Manhattan Oil Co., and the 
White Eagle Oil Refining Co. 


The complaints also attacked the 
rates from refinery points in Missouri, 
Arkansas, Louisiana and Texas to des- 
tinations in Minnesota, but those rates 
were found not unreasonable. 


The second case, Porter Oil Co., vs. 
Santa Fe et al., also covering five other 
complaints, pertained to rates from 
Groups 2 to 3 of the Mid-Continent 
field to destinations in southwestern 
Nebraska and northeastern Colorado. 
Cuts as much as 12 cents per 100 
pounds were ordered. The differential 
between Group 2 and 3 was cut in this 
case from 4 to 3.5 cents, the rates from 
Oklahoma refinery points being that 
much higher than the rates from Kan- 
sas refinery points. 


Although not technically parts of the 
big Mid-Continent case of 1925, both 
sets of cases resulted from the decisions 
in that case. In that big case the reg- 


ulating body thought the railroads 
would make proper rate adjustments 
but they did not. 


In the first case, rates ranging from 
19.1 to 31.9 per cent of the first class 
rates prescribed in the consolidated 
southwestern revision were prescribed. 
The table of new rates shows a rate of 
33 cents per 100 pounds to Superior, 
Neb., and points grouped with that 
place; 36 cents to Grand Island; 44 
cents to Erdel; 45 cents to North Platte 
and 52 cents to Ainsworth. 


The reductions range from 1 cent to 
Superior to 12.5 cents to Ainsworth, 
the average being perhaps 4 cents. No 
changes were made in rates to points 
along the Missouri such as Omaha, 
Sioux City and Dakota points. 


Many changes were ordered in rates 
prior to July 1, 1922, and July 20, 1927, 
days on which new rates went into ef- 
fect, so as to lay the foundation for 
awards of reparation. A finding of that 
character was made as to rates on fuel 
oil from Casper, Wyo., to North Platte, 
Neb. In 1922 it was 46 cents, for the 
future it is to be 30 cents. 


In the second or Porter case rates 
were slashed, ranging from 51.5 to 58.5 
cents from Kansas points and 4 cents 
higher from Oklahoma points to south- 
western Nebraska and northeastern 
Colorado. A few changes from Group 2 
points, believed to be typical are: 

The present rate of 51.5 cents to Mc- 
Cook, Neb., is to be cut to 40.5 cents; 
the present rate of 58.5 cents to Barr, 
Col., is to be cut to 50.5 cents; the pres- 
ent rate of 55.5 cents to Venango, Neb., 
is to be cut to 45.5 cents and the pres- 
ent rate of 58.5 cents to Weir, Col., is 
to be cut to 46.5 cents. 


Thereby, if the freight rate is a con- 
trolling factor on marketing by Mid- 
Continent refiners toward the west, the 
Mid-Continent is to have a widened 
market. 
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Comparative Prices of 58-60 U. S. Motor Gasoline, 437 E. P., 
Group 3 and Point of Origin, to Jobbers Only 
In Effect March 2 


Price Price F.O.B. If for Particular Destination 
F.O.B. Point of 
Group 3 Origin 

ee ee Te A BET OSE TES +s nie in dcniate 0 pieced SREB aOR WNS We mea EN ne ear 
ee BERGE: 0 i'pe Sue bare oP EMees wMewasiecete S. O. Neb. & Indiana Territories, etc. 
DMM CC COCUR Kc EeeeG Aeawa eet © cetaes Site pee a) Kansas only. 
North Texas ...00.205 SSIS -O0  oecccecss SOTO aeseccad waiasehe6ae maeVas oad heel oe os eeee run 
ee 2.BIS=4O0 nn tiscecs Bote PRD: ccceiaede” Guus Seem ee eee eben dees shove er 
poe mearens... S200: E25 siccsicics s600enwas~ “Ges ecwsen Michigan, Ohio and Indiana. 
ee SS Ee eee ee CB OGLE cvncvacen State or differential haul. 
Indiana-Illinois........ ST OeE OO” -GiseCianes - aearise’ m uguaveiteene S. O. Indiana territory except Detroit and 


vicinity. For Ohio on delivered basis only. 


*Shipments made from Indiana and Illinois refineries, according to conditions and freight rates; no prices F. O. B. 
point of origin can be given. 








Chicago Tank Car Market 


CHICAGO, Feb. 28 cents on Feb. 23. Kerosine was quiet and without 
any material change in prices. Demand for distillate, 
gas and fuel oils was slack and prices of both domes- 
tic and industrial oils were lower. 

Following prices represent majority of sales made 
on Group 8 freight basis, although shipments may 


originate in other refining districts, such as North and 


BETTER demand for gasoline, both from spot 
A and contract buyers, was reported in many 
quarters of the Chicago market toward the end of 
the past week. Tank car gasoline prices were off 
0.125 cent during the week. The bulk of sales of 


U. S. Motor were reported at 3.75 to 4.125 cents on West Texas, Arkansas, Louisiana, Indiana, Illinois, 
Feb. 28, compared with a range of 3.875 to 4.25 Kentucky, ete. 
Prices Prices Prices 
March 2 Feb. 23 Feb. 16 

DEO. U.S, DONS; ASI Ce is ksi be dueece seis sees 3.75 -— 4.125 3.875- 4.25 4.00 -— 4.375 
156-62 400-437 e.p. anti-knock gasoline............ 4.25 — 5.00 4.50 — 5.375 4.50 — 5.375 
Oe SY i ANI UNE 6 oii 65 Ske anivncawadanssa’s 3.875-— 4.125 4.00 — 4.375 4.125- 4.50 
Pe BRINN io. o is ivi ee SGA Ss sce a caer. 4.00 — 4.375 4.125- 4.50 4.25 — 4.625 
GROO 275 0.0, MRROUNE. is ois bhsiiwiesndades.ccnsaeae 4.625— 4.875 4.625- 5.00 4.75 — 5.125 
65-70 B50-GOD €.D. GASOUNE... osc asciccccccccccesees 4.75 — 5.125 4.875- 5.375 5.00 -— 5.375 
*Domestic Aviation Gasoline.................04- 7.00 — 7.25 7.00 — 7.25 7.00 — 7.25 
EES WIE 6 sonia done 4 Oh AAs RDS RO 3.00 — 3.25 3.00 — 3.25 3.00 — 3.25 
ee 3.125— 3.50 3.25 — 3.50 3.25 -— 3.50 
ce Pe 2.625— 2.75 2.625— 2.75 2.625— 2.875 
ee nr 2.50 — 2.75 2.625— 2.75 2.625— 2.75 
32-30 GPAINOTY GETK BAS ON ois ins ee cccicccawcae ces 1.75 — 2.00 1 3i5=-2.125 2.00 — 2.25 
Be | i ie 2.25 -—'2.375 262d = 2.50 2.310” 2:02) 
eRe en | ee 2.375= 2.50 2.50 — 2.625 2.50 — 2.75 
28-30 zero fuel oil (per bbl.) .. . oo... aces sees ees $0.80 —$0.85 $0.85 -—$0.90 $0.85 -—$0.90 
28-30 Seatk CH (PGT DOL.) ..0i0 sss sc cee ee sccsvesecnes $0. 775-$0. 825 $0.80 —$0.85 $0.80 —$0.85 
ee 8 RS er ee $0. 575-$0. 625 $0.60 —$0.65 $0.60 -$0.65 
18-22 fuel oil, low sulfur (per bbl.)................ $0.475-$0. 525 $0.50 —$0.55 $0.50 —$0.55 
18-22 fuel oil, high sulfur zero (per bbl.)........... $0.50 —$0.55 $0.55 -$0.60 $0.55 -$0.60 
ek rr eee $0 .375-$0.425 $0.40 -$0.425 $0.40 -$0.45 


_ “Prices are based on U. S. Gov't. specifications or better. Present Gov't. specifications require distillation range of 
5% recovery at not more than 167° F., and not less than 122° F.; 50% recovery at 221°; 90% at 311°; 96% at 347°; end 


point 374° F. Gasoline of fighting grade specifications in some instances sells at a premium over domestic aviation grade. 
Prices represent majority of quotations. 


TtOver 45% benzol equivalent. Prices represent quotations and sales. 




















that’s the first thing that will be served published by the Columbian Steel 
Serves Ice Water First You: even ahead of gasoline. Tank Co. 
E. H. Stubbeman, owner of the com- Mr. Stubbeman first took his idea 


Then Gasoline 


pany, originated the idea. He employs 
boy scouts at $5 a week to do this. 


over to the local Scoutmaster from 
whom he learned that many boys were 
unable to go the camp in the summer 


ec - ; When a motorist’s car stops at his because they couldn’t raise the neces- 
KANSAS CITY, Mo.—Did you ever service stations, a boy leaps to his sary $5 for the fee. He picked out his 
thirst for a cold sparkling glass of feet, notes the number of persons in boys from among these, and put them 


water when the sun sizzles at 105 over- 
head? 


If you drive to the service station of 
the Van-Pick Oil Co. at Norman, Okla., 
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the car and in a few seconds appears 
with a tray of glasses of ice water for 
the passengers, according to the Febru- 
ary issue of “The Columbian Marketer,” 


to work at his stations until they 
earned their $5. They proved to be 
alert and enthusiastic, Mr. Stubbeman 
found. 
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Barometer of Mid-Continent Refinery Market—Week Ending February 27 


Charted Course of Prices, Production, Shipments, Stocks of Principal Refined Products, Week-by Week, From Reports Made by 
93 Plants to National Petroleum News 


Weighted Average Price of 
28-60-4 A3? E.PU.S. Motor GasolineF0.B.Group 3 


~r~ bo oO 


9 Gravity Mid-Continent Crude Prairie 


Cents Per Gallon 
UO||09 Jag $}juad 


o 
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Gasoline Stocks at 
id-Continent Refineries 


wo 


Shipments 


TR 
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Millions of Gallons 


Production 


Shaded Area Shows 
Decrease in Stocks 


36 


731017 AS) 7 142 CB? 142 284 Il 1852 9 1623306 15 2027 4 Il 18251 815 12192 3 10172431 7 142 285 1219262 9 162550 6 15 2027 6 13 027 


Jan. Feb. Mar. Apr. May — July Aug. Sept Oct Nov. Dec. Jan i. Mar 
1930 





Prices shown above are extended to date shown in Refinery Market and Crude tables in Market section of this issue and stocks, 
shipments and Production are extended to date as shown in the table on page 210 
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Refinery Markets on Light Oils and Lubricants 


Prices given below are in cents per gallon, except where $ is shown. They represent prices made 
only to domestic jobbers who resell to the consuming public, except where otherwise noted. 
(These Refinery Prices compiled in the OIL PRICE HANDBOOK for a whole year) 





GASOLINE AND NAPHTHA 


OKLAHOMA (fF. o. b.-Oklahoma refineries) 
Prices Prices Prices 
March 2 Feb. 23 hey 16 
48-50 450 e.p. naphtha... 3.75 3.75 .75 — 4.00 
50-52 450 e.p. naphtha... 3.75 3.75 378 - 4.00 
56-58 450 e.p. gasoline... 3.75 — 3.875 3.75 — 3.875 4.00 
58-60 450 e.p. gasoline. . 3.75 — 3.875 3.75 — 3.875 4.00 
58-60 U.S. wes 437 e. P. 3.875— 4.125 3.875— 4.125 4.00 — 4.50 
60-62 437 e.p. gasoline. . 4.00 — 4.2 4.00 — 4.25 4.375— 4.625 
60-62 400 e.p. gasoline... 4.125-— 4.375 4.125-— 4.375 4.50 - 4.75 
64-66 390 e.p. gasoline... 4.25 -— 4.7 4.375— 4.75 4.75 — 5.00 
64-66 375 e.p. gasoline... 4.50 — 5.00 4.75 - 5.00 — 5.25 
68-70 350-360 e.p. gasoline 4.75 -— 5.25 5.00 — 5.50 5.25 - 5.50 
tDomestic Aviation 
ON re 6.50 — 7.00 7.00 — 8.00 7.00 — 8.00 
tPrices based on U. S. Gov't. — or better. Present Gov’t. specifica® 
tions require distillation range of F., and aot 


recovery at not more than 167° 
jess than 122° F.; 50% rec. at me 55, at 311°; 96% at 347°; end point, 374°F. 


Fighting grade in some instances sells at a premium over domestic aviation 


grade. Prices represent majority of quotations. 
PENNSYLVANIA (fF. o. b. Western Pennsylvania refineries) 
52-54 Naphtha.......... 5.75 — 6.00 5.75 — 6.00 5.75 — 6.00 
54-56 Naphtha........0. 5.75 — 6.00 .75 — 6.00 5.75 — 6.00 
58-60 U.S. Motor 437 e.p. 5.75 — 6. 5.75 — 6.00 5.75 — 6.00 
60-62 400-410 e.p. gasoline 5.75 - 6.50 6.00 -— 6.50 6.25 — 6.50 
64-66 390 e.p. gasoline... yi 6.75 6.375- 6.75 6.375— 6.75 
68-70 350-300 ep panies 7.00 — 7.75 7.00 — 7.75 7.25 — 7.75 
OHIO (Quotations of S. O. Ohio. 4c state tax to be added.) 
U. S. Motor Gasoline 
Ohio, delivery at any 
ans Seb we os ween 8.00 8.00 8.50 
KANSAS (F. o. b. refinery Kansas destination) 
58-60 U.S. Motor 437 e.p. . a 4.50 4.125- 4.50 4.25 — 4.50 
60-62 437 e.p. gasoline. . .25 — 4.625 4.25 — 4.625 4.50 — 4.75 
60-62 400 e.p. gasoline... 4°50 — 4.95 4.50 — 4.75 4.75 = 5.00 
64-66 375 e.p. gasoline... 5.00 — 5.25 5.00 — 5.25 5.280 
NORTH TEXAS (fF. o. b. North Texas refineries) 
56-58 450 e.p. gasoline... 3.75 3.75 4.00 
58-60 e.p. gasoline....... ee 3.75 4.00 
58-60 U.S. Motor 437 e.p. 3.75 — 4.00 3.875— 4.00 4.00 — 4.25 
60-62 400 e.p. gasoline... 4.00 — 4.25 4.125— 4.25 4.375— 4.625 
64-66 390 e.p. gasoline... 4.125- 4.375 4.25 — 4.50 4.625— 4.75 
64-66 375 e.p. gasoline... 4.375— 4.625 4.50 — 4.75 4.75 - 5.00 
68-70 350-360 e.p. gasoline 4.75 -— 5.00 5.00 — 5.25 5.25 


**WEST TEXAS (F. 0. b. West Texas refinery, for unrestricted shipment) 


50-52 naphtha.......... 3.50 3.625-— 3.75 3.75 
58-60 437 e.p. gasoline... 3.625-— 3.75 3.625-— 3.75 3.75 
58-60 U.S. Motor 437 e.p. 3.75 — 4.00 3.875— 4.00 4.00 — 4.125 
NORTH LOUISIANA (N. La., Ark. and Miss. destination) 
58-60 U.S. Motor 437 e.p. 4.75 5.00 5.00 
ARKANSAS 1 (Ark., N. La. and Miss. destination) 
58-60 U.S. Motor 437 e.p. 4.50 4.75 4.75 
CALIFORNIA (3c tax to be added to California gasoline prices if used 
in state.) 
54-58 U.S. Motor 437 e.p. 8.75 -10.00 9.25 -10.25 9.50 -10.75 
54-58 U.S. Motor, for out- 
side state shipment.... 8.00 - 9.25 8.00 - 8.00 = 9.25 
58-61 375-400 e.p. gasoline 11.00 -12.00 11.00 73 ‘60 11,00 -12.00 
42-45 ——— Distillate 
445-480 e.p.. oe 7.75 — 9.00 8.00 — 9.00 7.50 — 8.50 
(Note: End point of all grades, not over 375F. Corrosion test adopted 
Oct. 1, 1927; A.S.T.M. Method D130-27T; doctor test, July 2, 1928.) 
OKLAHOMA (F. o. b. Oklahoma refineries) 
Grade AA, 80-87.9, 90% 
on) EE re 3.00 3.25 — 3.50 3.50 
Grade A, 72-79.9, 90% 
ROCOVOET «655.0 0000005 3.375— 3.50 3.625— 3.75 3.75 
Grade BB, 84-92, 85% 
Recovery........... : 2.625— 2.75 2:95 3.00 
Grade B, 76-83.9, 85% 
Recovery....... a ik 2.75 3.00 3.25 
Grade C, 80-92, 78% 
ee) SEE 2.50 — 2.75 2.75 3.00 


tPrices nominal {tOnly one refiner quoting *Quotations only 
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NORTH TEXAS (F. o. b. Breckenridge) 


Prices Prices Prices 
March 2 Feb. 23 Feb. 16 
Grade ad 80-87.9, 90% 
ee. ROR are 3.00 3.25 - 3.50 3.50 
Grade x "53 79.9, 90% 
Recovery ie ise sg es Asta al 3.375-— 3.50 3.625— 3.75 3.75 
— ‘BB, 84-92, 85% 
DORE 55 2.625- 2.75 2.75 3.00 
— 3 "36. 83.9, 85% 
2 DE 2.75 3.00 $3.35 
Grade C, 80-92, 78% 
MOCOVEEV oc vc cc ewiors 2.50 — 2.75 2.75 3.00 
NORTH LOUISIANA (F. o. b. Monroe District) 
Pe ES ree ere T3325 +. Ps 3.50 = 3.75 
ee 2.875 3.00 3.00 — 3.25 
MME Ns ciutcicasennacas 2.875 3.00 3.00 — 3.25 
CALIFORNIA (F. o. b. California refineries) 
75-85, 375-390 ep. for 
ee err 5.25 — 6.00 5.25 — 5.75 5.25 — 6.00 
PENNSYLVANIA (fF. o. b. Western Pennsylvania refineries) 
45 w.w. kerosine......... 4.75 -— 5. ? 4.75 - 5. ” 4.75 = $.00 
46 w.w. kerosine......... 5.00 —- 5.2 5.00 = 5.2 5.00 — 5.25 
47 w.w. kerosine......... S: 25 — - 4 375 5.25 - 5. 395 5.25 = 5.375 
300 mineral seal......... a. 5.50 — 6.00 5.50 — 6.00 
OKLAHOMA (fF. o. b. Oklahoma refineries) 
41-43 w.w. kerosine...... 3.00 — 3.25 3.00 — 3.25 3.125~ 3.25 
42-44 w.w. kerosine...... 3.25 — 3.50 3.25 — 3.50 3.25 — 3.50 
KANSAS (fF. o. b. refinery Kansas destination) 
41-43 w.w. kerosine...... 3.25 -— 3.50 3.25 -— 3.50 3.25 — 3.50 
42-44 w.w. kerosine...... 3.50 — 3.75 3.a8 = 3.90 3.75 — 4.00 
NORTH TEXAS (F. o. b. North Texas refineries) 
40-42 w.w. kerosine...... 2.75 — 3.00 2.75 — 3.00 2.75 = 3.00 
41-43 w.w. kerosine...... 2.875— 3.125 2.875— 3.125 3.00 — 3.25 
NORTH LOUISIANA (N. La., Ark. and Miss. destination) 
41-43 w.w. kerosine...... eb 4.00 4.00 
42-44 w.w. kerosine...... 4.00 4.25 4.25 
ARKANSAS (Ark., N. La. and Miss. destination) 
41-43 w.w. kerosine...... 3.75 4.00 4.00 
CALIFORNIA (F. o. b. California refineries) 
38-40 w.w. kerosine...... 5.00 — 6.00 4.75 — 6.00 4.75 - 6.00 


NEUTRAL OIL 


PENNSYLVANIA 


Vis. 


200 No. 3 Assoc. Filt.... 
180 No. 3 Assoc. Filt.... 
150 No. 3 Assoc. Filt.... 


Note: Low cost test neutral oils are quoted approximately 6c per gal. higher 
shown above. 


than prices 


34 Grav. 330-340 Flash... 


**MID-CONTINENT 
Color 


Vis. 


(F. o. b. Western Pennsylvania refineries) 
(Viscosity at 70° F.) 


19.00 —20.00 19.00 -20.00 18.50 -19.50 
fiz'so -18.50 17.50 -18.50 16.00 -17.50 
15.50 -16.50 15.50 -16.50 14.00 -14.50 


(Non Viscous) 


5.50 = 6.00 5.50 — 6.00 5.50 — 6.00 
(F. o. b. Mid-Continent refineries) 
(Viscosity at 100° F.) 
5.50 5.50 5.50 
6.75 — 7.00 6.75 — 7.00 6.75 — 7.00 
6.50 6.50 6.50 
8.00 — 8.50 8.00 — 8.50 8.00 — 8.50 
7.75 — 8.00 7.75 — 8.00 7.75 = 8.00 
728 7.50 7.50 
9.75 -10.00 9.75 -10. 9.75 -10.u0 
9.25 -— 9.50 .25 -— 9.50 9.25 — 9.50 
8.75 — 9.00 8.75 — 9.00 8.75 - 9.00 
11.50 11.50 11.50 
11.00 11.00 11.00 
10.00 10.00 10.00 
13.50 13.50 13.50 
12.50 12.50 12.50 
11.50 11.50 11.50 
15.00 15.00 15.00 
14.50 14.50 14.50 
13.50 13.50 13.50 


Note: Quotations for 0 to 10 cold test neutral oils are 1 to 2 cents higher, 
depending on the grade. 
**Prices represent Quotations and Sales. 
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Refinery Markets Wax, Lubricants, Heavy Oil 


Prices given below are in cents per gallon, except where $ is shown. They represent prices made 
only to domestic jobbers who resell to the consuming public, except where otherwise noted. 
(For quick reference to Refinery Prices, get the OIL PRICE HANDBOOK, published annually) 





GULF COASTAL 


(F. o. b. Gulf Coastal refineries) 


Prices Prices Prices 
March 2 Feb. 23 Feb. 16 
Vis. Color (Viscosity at 100° F., pour test 6) 
100—No. 2 Pale........ 5.50 — 6.25 5.50 — 6.25 5.50 — 6.25 
200—No. 3 Pale........ 8.00 — 8.50 8.00 — 8.50 8.00 — 8.50 
300—No. 3 Pale........ .00 - 9.00 — 9.50 -00 - 9.50 
500—No. 344 Pale...... 10.00 -—10.50 10.00 —10.50 10.00 -10.50 
750—No. 4 Pale........ 11.50 -12.50 11.50 -12.50 11.50 -12.50 
1200—No. 4 Pale........ 14.50 -15.00 14.50 -15.00 14.50 -—15.00 
2000—No. 4-5 Pale...... 15.50 —16.00 15.50 -—16.00 15.50 -16.00 
200—No. 5% Red Oil.. 7.00 - 7 7.00 — 7.50 7.00 -— 7 
300—No. 54% Red Oil.. 8.00 — 8.50 8.00 -— 8.50 8.00 — 8.50 
500—No. 6 Red Oil..... 9.00 -10.00 9.00 -10.00 9.00 -10. 
750—No. 6 Red Oil..... 11.25 -11.75 11.25 -11.75 11.25 -11.75 
1200—No. 5-6 Red Oil. 13.50 -—14.00 13.50 —14.00 13.50 -—14.00 
2000—No. 6 Plus Red Oil 15.50 -16.00 15.50 -16.00 15.50 —16.00 
TCALIFORNIA (F. o. b. California refineries) 
Vis. Color (Viscosity at 100° F.) 5 
ae. a AO 9.50 -—10.00 9.50 “ae 9.50 -10.00 
(a i ae 11.50 a 11.50 
CS ere 13.00 13.00 
450—No. 3............. 15.50 1s: 50 15.50 
TIL Duvccccuceweses 16.50 16.50 16.50 
CO, ee ere 17.00 17.00 17.00 
FOO —No. §.0.000- cc ccsce 11.00 11.00 11.00 
po ere 12.00 12.00 12.00 
WI Bic ud ovcs ec a 0's 14.00 14.00 14.00 
500—No. 5............. 15.00 15.00 15.00 
Serre 16.00 16.00 16.00 
TT Cocwveecceunss 18.00 18.00 18.00 


tNeutral oils not manufactured commercially in California. 


CYLINDER STOCKS 


MID-CONTINENT (F. o. b. Mid-Continent refineries) 


(Cylinder stock prices represent oo ~ aaa and sales to domestic 


190-200 Vis. D at 210° 
is. D at 210° 
-10 cold test 
150-160 Vis. D at 210° 
Brt. St., 10-25 cold test 
150-160 Vis. va a Stock, 
5-40 cold test........ 
—o Vis. E 210° Brt. 
600 St. Ref. Olive Green. 
600 St. Ref. Dark Green. 
jo | errr 


PENNSYLVANIA 
se age Refined, filter- 


Cold Test Stocks, 140-150 
vis. at 210°, 540-550 
flash, 

No. 8 color, below 25 
ee 

No. 8 color, 25-35 pour test 

No. 8 color, above 
a eee 


PENNSYLVANIA 
er? ne white crude scale 


124. 126 white crude scale, 
BMD a ciAsscdcnnse vse 


**OKLAHOMA 


jobbers only). 

23.00 23.00 
17.50 -19.00 17.50 -19.00 
15.50 -17.00 16.50 -17.00 
15.00 —16.00 16.00 
15.00 —16.00 15.00 -16.00 
5.50 — 6.00 5.50 — 6.00 
4.50 — 5.50 4.50 — 5.50 
4.00 -— 5 4.00 — 5.00 


18.00 -19.00 
17.50 -18.00 


17.50 -18.00 


WAX 


(Per pound, F. o. b. New York) 


2.25 — 2.375 
2.25 = 2.375 


burlap bags; F. o. b. Oklahoma refineries.) 


124-126 White Crude 
ee eee ee 


2.00 


+14: 30 -15. 00 


18.50 —19.00 
17.00 -18.00 


17.00 -18.00 


2.25 -— 2.375 
2.25 — 2.375 


2.00 


25.00 
18.00 -20.00 
17.00 -18.00 


(F. o. b. Western Penna. refineries) (A.S.T.M. Tests) 


8.25 -— 9.00 
12.25 -13.50 


14.50 -15.00 


18.00 -19.00 
17.00 -18.00 


17.00 -17.50 


2.25 = 2.375 
2.25 — 2.375 


(Per pound in barrels; in a few instances, per pound in 


2.00 


DISTILLATE, GAS AND FUEL OIL 


mene 


Wiese 
shown above. 


+Prices nominal 


March 4, 1931 


3.00 — 3.75 
S.45 ~ Jets 
3.25 — 3.75 


+tOnly one refiner quoting 


(For outside Pittsburgh district) 


3.125— 3.75 
3.25 = 3.75 
3.25 — 3.75 


3.25 = 3.75 
3.25 = 3.75 
3.25 = 3.75 


ih cold test fuel oils are quoted 0.25c to 0.50c higher than prices 


*Quotations only 





OKLAHOMA (fF. o. b. Oklahoma refineries) 
Prices Prices Prices 
March 2 Feb. 23 Feb. 16 

38-40 straw distillate..... 2.75 — 2.875 2.75 — 2.875 2.75 = 3.00 
36-38 straw distillate..... 2.50 — 2.75 2.50 — 2.75 2.625— 2.75 
32-36 straw gas oil....... 2.25 — 2.375 2.25 — 2.375 2.25 = 2.375 
32-36 straw gas oil zero... 2.375— 2.50 2.50 — 2.625 2.50 — 2.625 
32-36 dark gas oil....... 1.75 — 2.125 2.00 — 2.125 2.00 — 2.125 
32-36 dark gas oil zero. 2.125— 2.375 2.25 — 2.50 2.375— 2.625 
28-30 zero fuel oil(per bbl.) $0.85 — 0.875 $0.85 — 0.875 $0.85 — 0.875 
28-30 fuel oil (per bbl.) .. $0.80 - 0.825 $0.80-0.825 $0.80 — 0.825 
26-28 fuel oil (per bbl. ee $0.70 — 0.75 $0.70 — 0.75 $0.70 — 0.75 
24-26 fuel oil (per bbl.)... $0.55 — U.65 $0.55 — 0.65 $0.60 — 0.70 
22-26 fuel oil (per bbl.)... $0.475-— 0.55 $0.475- 0.55 $0.525— 0.575 
18-22 fuel oil (per bbl.)... $0.425- 0.475 $0.425- 0.475 $0.45 - 0.50 
16-20 fuel oil (per bbl.)... $0.40 — 0.45 $0.40 — 0.45 $0.425- 0.45 
14-16 fuel oil (per bbl.)... $0.40 -— 0.425 $0.40 - 0.425 $0.40 — 0.425 

KANSAS (F. o. b. refinery Kansas destination) 
38-40 straw distillate..... 2.875— 3.25 : 875— 3.25 3.00 = 3.25 
36-38 straw distillate... 2.75 — 3.00 75 — 3.00 2.875- 3.00 
32-36 straw gas oil.. 2.50 — 2.625 30 - 2.625 2.75 = 2.875 
18-22 fuel oil (per bbl.).. $0.55 — 0.65 $0.55 —- . 65 $0.70 - 0.75 
10-14 fuel oil (per bbl.).. $0.475— 0.55 $0.475-— 0.55 $0.55 - 0.65 

NORTH TEXAS (fF. o. b. North Texas refineries) 
38-40 straw distillate.. 2.50 — 2. pe 2.50 — 2.75 2.75 
38-40 p.w. penn distillate 2.625— 3.00 2.625— 3.00 3.00 
32-36 » oil, cracked. 2.125-— 2.25 2.25 — 2.50 2.25 = 2.50 
32-36 St. reduced gas oil. 1.75 — 2.125 2.00 — 2.25 2.00 — 2.25 
24-26 fuel oil (per bbl.) .. $0.4 425- .. 45 $0.425- 0.45 $0.50 
20-24 fuel oil (per bbl.).. $0. 0.45 $0.40 — 0.45 $0.45 
18-22 fuel oil (per bbl.) ... $0.35 — 0.40 $0.35 — 0.40 $0.40 


**WEST TEXAS (F. o. b. West Texas refinery, for unrestricted shipment. 


A | a 2.29 - 2.25 2.00 — 2.25 2.00 — 2.25 
Se ae Ge — 2.00 1.75 — 2.00 1.875— 2.00 
28-30 zero gas oil........ 125— 2.375 2.125— 2.375 2.25 — 2.50 
18-22 fuel oil (per bbl.) .. $0. 375 0.40 $0.375— 0.40 $0.40 -$0.50 


NORTH LOUISIANA (N. La., Ark. and Miss. 


destination) 


32-36 gas oil, dark....... 2.50 — 3.00 *3.25 *3.25 
32-36 gas oil, straw...... 2.50 — 3.00 *3.25 *3.25 
14-16 fuel oil (per bbl.) .. $0.60 — 0.70 $0.75 —$0.85 $0.75 -$0.85 


ARKANSAS (Ark., N. La. and Miss. destination) 


32-36 gas oil, straw...... 2.75 2.75 — 3.00 3.00 
32-36 dark gas oil....... 2.75 2.75 — 3.00 3.00 
7 I | ere 2.50 2.50 — 2.75 2.75 
20-24 fuel oil (per bbl.)... $0.85 $0.85 — 0.90 $0.90 -$0.95 
9-12 fuel oil (per bbl.)... $0.70 $0.70 -$0.75 $0.70 -$0.75 
| Eee ee 3.25 3.25 3.25 


CALIFORNIA (F. o. b. San Joaquin Valley. Nominal pipe line charge to 
San Francisco 24c per bbl. more and to San Pedro 20c per bbl. more.) 


14-18 fuel oil (per bbl.)... $0.35 -$0.60 $0.40 -$0.65 8.3 ~$0.65 
14-18 Bunker oil (per bbl.) $0. = -$0.85 $0.60 -$0.85 et ~$0.85 
30-34 gas oil (per bbl.).... $0.80 -$1. p= $0.85 -$1.15 $0.85 -$1.15 
27 PlusDiesel oil (per bbl.) $0.75 —$1.00 $0.75 -$1.05 $0.80 -$1.05 
PENNSYLVANIA (Per pound, in barrels, carload lots, f. o. b. refinery. 
In tank cars %c to %c per pound less.) Two refiners quoting. 
eee ee 7.00 — 8.00 7.00 — 8.00 7.00 — 8.00 
pS re 6.125- 7.00 6.125— 7.00 6.125— 7.00 
Coes We MON hic kcccue 5.125— 6.00 5.125- 6.00 5.125— 6.00 
Oe ore 2.875— 3.00 2.875— 3.00 2.875— 3.00 
DS eesdwdateveen eas 2.625— 2.75 2.625— 2.75 2.625— 2.75 
| re rrr 2.00 — 2.50 2.00 - 2.50 2.00 - 2.50 
**QKLAHOMA (F. o. b. Oklahoma refineries) 
(Per ton in car lots) 
pe eee OTE ToT $4.50 -$5.00 $4.50 -$5.00 $4.50 -$5.00 
Ce OMe G cbkedendeans aun $3.00 $3.00 $3.00 
, SE reer rer rc. $2.00 $2.00 $2.00 


**Prices represent Quotations and Sales 
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Barometer of Mid-Continent Refinery Market—Week Ending February 27 


Charted Course of Prices, Production, Shipments, Stocks of Principal Refined Products, Week by Week, From Reports Made by 
93 Plants to National Petroleum News 
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PITTSBURGH-DES MOINES [=== 
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PDM’s 
COMPARTMENT TANK 


Here is another improved design by “‘Pittsburgh-Des Moines’’. It saves handling, 
storage and labor costs by giving the gasoline marketer two sturdy, gas-tight con- 
tainers in one tank. This tank is for service stations or bulk plants. 


2 in 1 


The center flanged head is electric welded to the shell to reinforce the center seam and 
add strength and balance to the whole tank. 


This modern PDM Compartment Tank materially reduces your service and marketing 
costs. Excavation costs are cut in half; trucking and metal weights are lower. Each com- 
partment can be used as an individual tank with any desired spud connections supplied as 
per your own specifications. 


“Pittsburgh-Des Moines’ modern electric welding equipment and skilled personnel 
in shop and office guarantee the customer a quality tank at an attractive price. PDM’s five 
year guarantee and the Underwriters’ Laboratories approval go with every tank. 


Write today for prices. We have 
your type and size of tank. The 
PDM Closed Tank Bulletin illus- 
trates and describes the various 
PDM designs. 


Other PDM Products are: 


Pressure Tanks—welded or rivetted 

Dry Cleaner Cone Bottom Gas Storage Tanks 
A.S.M.E. Code Tanks 

Underwriters Sprinkler Pressure Tanks 
Underwriters Pump Compression Tanks 
Pressure Gas Holders 

Air Receivers 











Seven PDM 20,000 gallon vertical tanks 
furnished to Cities Service Company Asphalt Storage Tanks : 
General Steel Plate Fabrication 


Pittsburgh-Des Moines Steel Company 


3455 Neville Island, Pittsburgh, Pa. 659 Hudson Ter’! Bldg., N. Y. City 
CHICAGO DES MOINES ATLANTA DALLAS 
SAN FRANCISCO SEATTLE 


March 4, 1931 


bo 
bho 
_ 








Barometer of Mid-Continent Refinery Market—Week Ending February 27 


Charted Course of Prices, Production, Shipments, Stocks of Principal Refined Products, Week by Week, From Reports Made by 


93 Plants to National Petroleum News 


Stocks of Fuel Oil at 
Mid-Continent Refineries 
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California Refinery Market 








Retail Gasoline Prices Cut 2 Cents 


LOS ANGELES, Feb. 28 
ALIFORNIA markets were featured 
C the past week by a 2-cent reduc- 
tion by Standard Oil of California in 
tank wagon prices of gasoline. The re- 
duction was effective Feb. 25 at prin- 
cipal consuming points’ throughout 
California. 

Atlantic seaboard buyers were still 
in the local market seeking quotations 
for cargo lots of U. S. Motor and nat- 
ural gasoline. Although gasoline prices 
on the east coast would permit Cali- 
fornia products to be shipped in at a 
profit, low prevailing prices at the 
Gulf offered stiff competition to any 
active business. 

In the matter of natural gasoline, the 
local trade thought a cargo could be 
obtained at about 4.75 cents. This is 
96 per cent recovery, 22 pound vapor 
pressure. The figure is out of line with 
Gulf prices reported as 4.50 cents. 
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Practically no activity was reported 
in heavy oils and quotations for all 
products remained unchanged. 

Tank car movement of gasoline was 
reported good to points within the state 
under the impetus of warm weather. 
Quotations at the end of the week were 
slightly lower to conform with the low- 
er retail price schedules. Independent 
refiners were asking 8.75 to 9.50 cents 
with the larger companies quoting up to 
10 cents. 

To points outside of the state, the 
spread was 8 to 9.25 cents. Few spot 
cars were sold at under 8.25 cents and 
competition was too keen for a much 
higher price. 

Water white engine distillate sold at 
8 to 9 cents generally. This price was 
shaded to 7.75 cents by one or two mem- 
bers of the trade. 

Active demand for kerosine held quo- 
tations for this product at 5 to 6 cents 


4742 
ov. Dec. 


Price of 24-26 Fuel Oil (Group 3 
Per Barrel 


613202 613 27 
Feb. Mar. 
931. 


1922.9 
Jan. 


among a majority of the trade. Some 
distress goods were available at 4.75 
cents. 


Curtailment of refining operations by 
independents running Playa del Rey 
crude caused a temporary shortage of 
low priced fuel oil. Whereas a con- 
siderable quantity of fuel, having more 
than 1.5 per cent sulfur, had been on 
the market at 20 to 25 cents per barrel, 
the price is now 35 cents and up. Fuel 
cil with less sulfur content was quoted 
at $0.45 to $0.55 per barrel in tank car 
lots. 


Natural gasoline was quoted at 5.25 
to 6 cents for local shipment. A cur- 
rent report indicated independent op- 
erators would advance their prices for 
this commodity to 6.50 cents on March 
1. However, one trader reported he 
had been offered a million gallons at 
5.50 cents. 


RICHMOND, Va.—Pointing out that 
people have so far cheerfully paid a 
high gasoline tax in Virginia in order 
to get roads, but that there is such a 
thing as riding a willing horse to 
death, C. O’Conor Goolrick, Freder- 
icksburg, Va., attorney, criticized the 
agitation for a higher tax and the pro- 
posal to divert part of the tax to other 
objectives. 


NATIONAL PETROLEUM News 


























| Pennsylvania Markets 





Neutrals Demand Continues 
Good 


CLEVELAND, March 3.—Demand for 
neutral oils continued good in the west- 
ern Pennsylvania market last week. 
Prices of these oils were unchanged 
over those of the previous week al- 
though several refiners reported receiv- 
ing bids that were from 0.5 to 1 cent 
per gallon higher than the current quo- 
tations of other refiners. Prices were 
largely nominal. 


The increasing demand for bright 
stock had little effect on prices. A 
broker reported selling a considerable 
quantity of the low pour test stock at 18 
cents. This grade was gradually being 
replaced by the higher pour test sum- 
mer grades. 


Gasoline was easier. Prices for the 
60-62, 400-410 end point grade receded 
to a 5.75-cent low, reduction of 0.25 
cent from the low of the previous week. 
All grades of gasoline were reported 
sluggish although there was little ac- 
tual distress material. 


Fuel oil was selling fairly well, ac- 
cording to the reports of some traders. 
The 36-40 grade was rather freely of- 
fered at 3 cents in the Bradford dis- 
trict. A broker reported having ap- 
proximately 50 cars of 36-40 which he 
was offering at this price. 


Other commodities were unchanged 
with demand generally light. 


Chicago Oil Men’s Club 
Reelects Officers 


CHICAGO, Feb. 28—No changes were 
made in the officers and directors of 
the Chicago Oil Men’s Club to serve for 
the coming year. All were re-elected 
to the posts they held the past year. 


Chas. R. Rosenthal, Apex Motor Fuel 
Co. is president. I. A. Archambault, 
Pennsylvania Oil Co., vice-president; 
R. J. Thompson, Apex Motor Fuel Co., 
secretary; and P. A. Watson, Sun Oil 
Co., treasurer. Directors are the fore- 
going officers and B. L. Majewski, Deep 
Rock Oil Corp.; R. T. Seidel, Agni Mo- 
tor Fuel Co.; F. B. Sherwin, Triangle 
Oil Co.; F. E. Spencer, Spencer Petro- 
leum Co. and R. M. McNeilly, Refiners 
Petroleum Co. 


Gulf Lubes Demand Seasonal 


HOUSTON, Feb. 28.—Gulf Coastal lu- 
bricant markets continue to mark time 
at unchanged prices generally. Man- 
ufacturers report usual mid-season de- 
mand principally from jobbers and on 
contracts previously placed. 
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Affords absolute burglar pro- 
tection. 


A 


Lowers Insurance Costs. 
e 


Furnished ready for installation 


* easily in concrete block or safe. 


4 Removable dial discourages 
sledging and protects attendant 
from hold-up attack. 


NATIONAL 
Safe & Lock Co. 


2341 E. 69th St. 
Cleveland, Ohio 








“NATIONAL” 


_/ $37.50 


‘Distinctive features 


Removable 
Dial 
Chest 


Here—at low cost—is protection for 
your cash. 


Dial of chest is removable when not in 
use. Even experienced safe crackers are 
confused by absence of dial where they 
normally start sledging. Impossible to 
destroy lock. 


Over 1000 of these chests in use by S. O. 


Co. of Ind. Now available at give away 
price of $37.50. 


Send coupon today. 


NATIONAL SAFE & LOCK CO. 

2341 E. 69th St., 

Cleveland, Ohio 

O Enclosed find my check for__ National 
Chests. It is understood that if for any 
reason they do not satisfy, money will be 
refunded. 

Please send me more information about 
the National Removable Chest. 
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| Eastern Domestic Markets 





Gasoline Price Trends Irregular 


Staff Special 
NEW YORK, Feb. 28 


N irregular price trend appeared 
A in gasoline markets along the At- 
lantic seaboard during the week ended 
Feb. 28. In the southern seaboard mar- 
kets and in New England generally, 
prices for U. S. Motor gasoline re- 
mained fairly steady. In the Balti- 
more and New York harbor markets 
lower prices prevailed. The Philadel- 
phia market remained none too secure- 
ly at 7.50 cents. 


In the tank wagon markets the prin- 
cipal feature was the announcement by 
the Standard Oil Co. of New Jersey on 
Feb. 25 that the company would give a 
discount of 3 cents off the official tank 
wagon price in Maryland instead of 2 
cents as had been allowed formerly. 
Prior to this date Washington had 
been the only district in which the com- 
pany had given a 3-cent discount. 


At New York harbor, U. S. Motor 
gasoline in tank cars was in better de- 
mand when jobbers began to purchase 
their supplies for March. Numerous 
sales were reported at 7 cents by sell- 
ers who quoted that figure. However, 
those marketers who stood firm at their 
7.50-cent price said they were having 
a hard time getting any business at 
that figure. A large buyer in western 
New York state purchased its require- 
ments for the coming month late in the 
week. One bid for the business was 
6.55 cents per gallon. Whether the 
price or quality of material was objec- 
tionable could not be determined at this 
writing, but the company offering this 
price reported it did not get the busi- 
ness. 


Active buying in the Philadelphia 
market had not appeared as the week 
ended. Sellers were still quoting 7.50 
cents but in some instances it was in- 
dicated that lower quotations were be- 
ing prepared. California gasoline was 
quoted at 7.25 cents in this market. A 


few sales were reported at 7 cents. 


The softest spot in seaboard markets 
developed in Baltimore where a major 
refiner offered a high grade of U. S. 
Motor in tank cars at 6.75 cents, and a 
shade under that figure for delivery in 
barges. California U. S. Motor was of- 
fered at 7 cents in this market. 


In the New England markets the only 
ostensible change occurred in the mid- 
dle of the week when the Atlantic Re- 
fining Co. cut its posted prices a 0.50- 
cent. At the time of this writing, the 
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companies in competition with Atlantic 
had not lowered their prices. However, 
it was reported by one of the latter 
companies that material moving under 
contract, based on the tank wagon 
price, was being sold at a price equiv- 
alent to the Atlantic’s reduced prices. 
No spot sales were reported in the Bos- 
ton market. 

There were no price changes report- 
ed in the Portland and Providence dis- 
tricts, although the trade was expect- 


ing 0.25 to 0.50-cent reductions early 
next week. 


Burning oils were in lighter demand 
due to the warmer weather prevailing 
in Boston and New York. The volume 
purchased in Boston showed a marked 
decline, while in New York several sell- 
ers reported that the decline was scarce- 
ly noticeable. Spring-like weather has 
prevailed all along the coast. 


Prices for the popular grades of heat- 
ing oils remained unchanged in both 
markets at 4.50 and 5.50 cents. 


Posted prices for Grade C bunker oil 
were unchanged at $1.05 per barrel at 
New York harbor. The New York 
trade was encouraged by reports from 
Philadelphia that the market there had 
improved appreciably. Sales were re- 
ported at $0.80 and $0.85 per barrel as 
against prices under $0.80 which pre- 
vailed some weeks ago. Diesel oil was 
quoted at $1.85 at New York harbor. 





Gulf Coast Markets 





Foreign Demand Continues Light 


Staff Special 

NEW YORK, Feb. 28 

ULK markets at the Gulf passed an- 
R other quiet week. One marketer 
reported that there has not been an 
open market cargo of light oils sold 


for export in the last sixty days. Rou- 
manian competition continued un- 
abated. 


Reports from abroad were mixed 
with both good and bad news. Early 
in the week it was said that the Rou- 
manian supply was approaching the 
exhaustion point on which news Ameri- 
can sellers fixed their hopes for a re- 
vival of American trade. However, it 
was later learned that numerous buy- 
ers on the continent had gone bankrupt 
under the stress of competition which 


has prevailed there the last few 
months. 

Prices for American gasoline and 
kerosine in cargo lots remained un- 


changed at the Gulf with U. S. Motor 
offered at 5.125 cents, 60-62, 400 end 
point at 5.50 cents; 61-63, 390 end point 
at 5.75 cents; and 64-66, 375 end point 
at 6 cents. The kerosines were quoted 
at 4.25 and 5.25 cents, respectively for 
prime white and water white. No in- 
quiry for cased goods was _ noted 
throughout the week. Prices for this 
material remained generally un: 
changed. 

Grade C bunker oil in cargo lots was 
freely available at $0.65 per barrel in a 
slow market. 


Venezuela Crude 
The market for Venezuela crude was 
featureless. The market price for this 
material based on the last sales re- 
mained at $0.76 per barrel, f.o.b. deep- 
water in the Lake Maracaibo region. 
Panuco Crude 
The market for Panuco crude was 
quiet. No sales were reported. This 
oil was available at $0.50 per barrel, 
f.o.b. Tampico. 





Wax Markets 





Spanish Monopoly Inquiring 


NEW YORK, Feb. 28.—Although wax 
markets were very quiet the past week, 
preliminary inquiry for grades with 
higher melting points offered a little 
encouragement to American sellers. The 
Spanish Monopoly was reported to have 
inquired for approximately 500 tons of 
125-127 and 500 tons of 128-130 fully 
refined waxes. 

According to reports from those con- 
versant with European business, Polish 
sellers have been supplying a number 
of the English buyers with the higher 
melting point grades at prices a shade 
lower than those quoted by American 
sellers. 

Prices in both the New Orleans and 
New York markets remained generally 
unchanged the past week. 


NATIONAL PeTRom&uM News 




















California Standard Cuts 
2 Cents to Resellers 


LOS ANGELES, Feb. 26.—In an 
effort to meet competitive marketing 
conditions offered by independent re- 
finers at main centers of distribution 
throughout the state Standard Oil Co. 
of California announced a 2-cent re- 
duction to resellers that was imme- 
diately responsible for a like cut in 
the retail price. 


The lower price was effective Feb. 
25 and was followed by all major and 
independent marketing companies not 
in the so-called ‘‘bootleg’’ group. 


Whereas Standard’s reduction was 
applicable only to gasoline sold to dis- 
tributors, a majority of whom operate 
on a 4-cent margin, the other major 
companies, in meeting the cut, an- 
nounced the reduction would also ap- 
ply to commercial accounts. The cut 
does not affect points in the extreme 
north of the state. Standard is ex- 
pected to include its commercial ac- 
counts in its reduction of price. 

In San Francisco, Fresno, Bakers- 
field and almost the entire southern 
California, price cutting has been 
prevalent during the past five or six 
months, rising to a peak about the 
time payment was due on the state 
gasoline tax. 


Recently one of the larger inde- 
pendents was reported selling gasoline 
to tank trucks at its marine terminal 
in San Francisco at 13 cents per gal- 
lon, tax paid. 


This figure is 8 cents under the re- 
tail price posted at stations handling 
major products in the area. To com- 
pete with the low priced gasoline 
available by this practice, the inde- 
pendently operated stations handling 
major gasolines pared profits by cut- 
ting under the canopy to ‘‘customers.”’ 
In some areas the cut was for 4 cents 
or the amount of the margin and the 
stations operator’s only profit was 
from the sale of lubes and accessories. 


One refiner is understood to have 
been offering a wider spread than 4 
cents to resellers. A large number 
of stations handling this company’s 
gasoline have posted prices of 16.50 
cents per gallon in areas where the 
price is 18.50 cents under the new 
schedule. 


Among the eight countries export- 
ing fuel oil to Switzerland, the United 
States shipped 133,470 barrels, out 
of a total of 354,000 barrels the first 
nine months of 1930. Venezuela was 
the second highest exporter, shipping 
105,700 barrels. 
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SAVINGS 


WILL BE WELCOME IN 


1931 


The phrase “‘A dollar saved is a dollar earned”? never had a more 
urgent appeal than in 1931 for in this year every dollar saved makes 
a welcome increase on the credit side of the balance sheet. 


The Telegage system of liquid measurement saves dollars—plenty 
of them—in every industrial plant where liquids are stored and this 
particularly applies to the petroleum industry. First of all, the 
Telegage saves money by saving the time of men who must measure 
liquids, for the Telegage is located at the exact spot that is decided 
most convenient. It tells instantly and accurately the amount of 
liquid on hand in inches of depth, gallons or pounds. 


It saves money by eliminating every possible risk of measuring 
which accompanies the old fashioned tape or stick method, such as 
explosions or personal accidents to the man who must scale tanks. 
It saves money by preventing the loss of vapors. Because of the 
Telegage there is never an open hatch except for filling. The 
Telegage operation is based on the U-tube—one of the oldest of 
scientific principles. It constantly provides accurate measurement 
of liquid on hand without regard for temperatue conditions. It is 
simple, economical, convenient and dependable under all conditions. 
Your inquiry will bring you complete details by return mail. 


KING-SEELEY CORPORATION 
Ann Arbor, Michigan 





Offices in 
Chicago Cleveland Detroit Milwaukee 
New York Philadelphia St. Louis and Toronto 
Manufacturing Associates 
London, England and Paris, France 








BE CERTAIN WITH 








™KS Telegage 














BETHLEHEM 


WAX PLANT EQUIPMENT 


Filter Presses 


Wax Moulding Presses 
Wax Distillate Chilling Machines 


Scale Wax Cooling Drums 
Paraffine Wax Sweater Plants 


Wax Testing Presses 
Complete Wax Plants designed and built 
Pumps, Stills, Towers, Condensers, and other Oil Refinery Equipment 
Oil Burning Systems 


BETHLEHEM STEEL COMPANY, General Offices: Bethlehem, Pa. 


District Offices: New York, Boston, Philadelphia, Baltimore, Washington, Atlanta, 
Pittsburgh, Buffalo, Cleveland, Cincinnati, Detroit, Chicago, St. Louis. 


Pacific Coast Distributor: Pacific Coast Steel Corporation, San Francisco, Los Angeles, Portland, 
Seattle, Honolulu. 


bo 
bo 
ol 











Complete Seaboard Market 


(Export Markets for whole year given in OIL PRICE HANDBOOK. Each volume carries refinery, 
tank wagon, crude and export markets —complete for the whole year) 





F astern Domestic Market 


(Prices for tank car lots, f. o. b. refinery or seaboard terminal, 
representing majority of sales and quotations. Prices shown 
below do not include inspection tax levied in some states.) 


Prices Prices Prices 
U. S. MOTOR GASOLINE March 2 Feb. 23 Feb. 16 
New York harbor. . 6.75 -— 7.00 7.00 7.00 — 7.50 
Portland district........ 7.75 — 8.00 *8.00 — 8.25 *7.75 - 8.00 
Boston district.......... *7.40 -— 7.50 *7.90 — 8.00 *7.40 — 7.50 
Providence district...... *8.25 - 8.75 *8.25 ~ 8.75 *8.00 — 8.25 
Philadelphia district..... 7.00 — 7.50 7.50 7.00 -— 7.50 
Baltimore district....... 6.75 — 7.00 7.50 7.00 — 7.50 
Norfolk district......... 7.00 — 7.50 7.50 7.00 -— 7.50 
Charleston district....... 7.00 — 7.50 7.50 7.00 - 7.50 
Savannah district........ 7.00 - 7.50 7.50 7.00 - 7.50 
Jacksonville district...... 7.00 -— 7.50 7.50 7.00 - 7.50 
CALIFORNIA, U. S. MOTOR GASOLINE 
New York harbor....... +7.00 +7.00 +7.00 
Philadelphia district..... 7.00 +7.00 t7.00 
Baltimore district....... 7.00 7.00 - 7.25 7.00 -— 7.25 
IDOMESTIC AVIATION GASOLINE i 
New York harbor....... 10.00 -13.00 10.00 -13.00 10.00 -13.00 
ee 10.00 —12.00 10.00 —12.00 10.00 -12.00 
BMMIIOTE. 6 cocc scence 11.00 —13.00 11.00 -13.00 11.00 -13.00 
Se ere se 11.50 -13.00 11.50 -13.00 11.50 -13.00 


Prices are based on U. S. Gov’t. specifications or better. Present Gov't. 
specifications require distillation range of 5% recovery at not more than 167°F. 
and not less than 122°F.; 50% recovery at 221°; 90% at 311°; 96% at 347° 
end point 374°F. Gasoline of fighting grade specifications in some instances 
sells at a premium over domestic aviation grade. Prices represent majority of 
quotations. 


WATER WHITE KEROSINE 


New York harbor....... 6.25 -— 6.50 6.25 — 6.50 6.25 — 6.50 

Philadelphia district..... 6.25 - 6.50 6.25 -— 6.50 6.25 - 6.50 

Baltimore district....... 6.50 6.50 6.50 

GAS OIL: 28-34 Gravity . 

New York harbor....... 4.50 4.50 4.50 

Boston district.......... 4.50 4.50 4.50 

FURNACE OIL: 36-40 Gravity 

New York harbor....... 5.50 5.50 5.50 

Boston district.......... 5.50 5.50 5.50 

GRADE C BUNKER OIL (Lighterage 5c per bbl. additional) 

New York harbor....... $1.05 $1.05 $1.05 

Boston district.......... $1.05 $1.05 $1.05 

DIESEL OIL 

New York harbor....... $1.85 $1.85 $1.85 
tNominal. *Delivered prices. 


New York Export Market 


(Lubricating oils are per gal. in bbls. F.a.s. New York) 


March 2 Feb. 23 Feb. 16 

CYLINDER OILS (Pennsylvania Products) 
Bright stock, No. 8 color 24.00 —26.00 24.00 —26.00 24.00 —26.00, 
Bright stock, No. 6% o 

SHOE GUE. 5.000.000 23.00 —25.00 23.00 -25.00 23.00 -—25.00 
GOD ED Bivered. « iécicsiccs 22.50 -—25.00 22.50 -—25.00 22.50 -25.00 
600 Warren E. filtered... 19.00 —22.00 19.00 —22.00 19.00 -—22.00 
600 stm. refd. unfiltered. . 15.00 —17.00 15.00 -17.00 15.00 -17.00 
650 stm. refd. unfiltered.. 18.00 -—20.00 18.00 -—20.00 18.00 —20.00 
600 flash, steam refined... 18.50 —21.00 18.50 —21.00 19.5¢C —23.00 
630 flash, steam refined... 25.00 —28.00 25.00 —28.00 25.00 -—28.00 
RED PARAFFIN OILS (Vis. 100°) 
300 vis. No. 6% color.... 17.00 —20.00 17.00 —20.00 17.00 -20.00 
250 vis. No. 6 color...... 16.50 -17.50 16.50 -17.50 16.50 -17.50 
200 vis. No. 6 color...... 14.75 -17.00 14.75 -17.00 14.75 7.00 
PALE PARAFFIN OILS (Vis. 100°) 
230 vis. No. 334 color.... 21.50 21.50 21.50 
180 vis. No. 344 color.... 18.00 —20.00 18.00 —20.00 18.00 -—20.00 
100 vis. No. 2% color.... 12.50 -15.00 12.50 -15.00 12.50 -15.00 
MOTOR OILS (Vis. 100°) 
600 vis. No. 7 color...... 28.00 -—30.00 28.00 —30.00 28.00 —30.00 
500 vis. No. 64% color.... 26.50 -29.50 26.50 —29.50 26.50 -29.50 
400 vis. No. 7% color.... 25.00 -—28.00 25.00 —28.00 25.00 -28.00 
300 vis. No. 6 color...... 22.00 -26.00 22.00 —26.00 22.00 —26.00 
200 vis. No. 6 color.. 21.00 -—23.50 21.00 —23.50 21.00 -—23.50 


Wax Market 


(Melting points are A.M.P. method. Prices in cents per pound, 


f.a.s. carload lots.) 

NEW YORK March 2 Feb. 23 Feb. 16 
124-126 Yellow crude scale 2.20 2.25 \ es 
122-124 White crude scale 2.25 — 2.375 2.25 -— 2.375 2.25 — 2.375 
124-126 White crude scale 2.25 — 2.375 a.09 =~ 2.315 2.45 ~ 2.3575 
123-125 Fully refined..... 3.25 3.25 $.25 
125-127 Fully refined..... 3.375- 3.50 3.375-— 3.50 3.375- 3.50 
128-130 Fully refined..... 3.625— 3.75 3.625- 3.75 3.625— 3.75 
130-132 Fully refined..... 3.625-— 3.875 3.625- 3.875 3.625— 3.875 
133-135 Fully refined..... 4.375- 4.50 4.375-— 4.50 4.375-— 4.50 
135-137 Fully refined..... 4.625- 4.75 4.625-— 4.75 4.625- 4.75 
NEW ORLEANS 

124-126 Yellow crude scale 2.25 2.25 ye + 
122-124 White crude scale 2.25 — 2.375 2.25 2.375 3.25 - 2.375 
124-126 White crude scale 2.25 — 2.375 2.25 — 2.375 2.25 2.375 
123-125 Fully refined..... <a 3.25 L Me i 
125-127 Fully refined..... 3.375- 3.50 3.375— 3.50 3.375-— 3.50 
128-130 Fully refined..... 3.50 — 3.75 3.50 — 3.75 3.50 — 3.75 
130-132 Fully refined..... 3.50 — 3.625 3.50 — 3.625 3.50 3.625 
133-135 Fully refined... 4.375 4.375 4.375 
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Gulf Coast Bulk Market 


(Prices are f. o. b. Gulf oil terminals representing sellers’ opinions 
covering bulk shipments of 20,000 barrels or more, for export 
and / or coastwise shipment unless otherwise noted.) 


Prices Prices Prices 

GASOLINE March 2 Feb. 23 Feb. 16 
SS eee §.125- 5.25 5.125- 5.25 5. ig5= §.25 
60-62; S00 O.0....00cc008 5.50 — 5.625 5.50 — 5.625 5.50 — 5.625 
eR 2 eee 5.75 — 5.875 5.75 -— 5.875 5.75 -— 5.875 
COO, 579 Ci. 6 0c osce sc 6.00 — 6.25 6.00 - 6.25 6.00 - 6.25 
U. S. Motor, cases (car- 

ae $1.60 $1.60 $1.60 
64-66, cases (cargoes).... $1.70 —$1.72 $1.70 -$1.72 $1.70 -—$1.72 
KEROSINE 
44 water white.......... 5.25 — 5.50 5.25 - 5.50 5.25 - 5.50 
41-43 prime white....... 4.25 - 4.50 4.25 - 4.50 4.25 - 4.50 
Water white, cases (car- 

RES ee $1.40 $1.40 $1.40 
Prime white, cases (car- 

ee ree $1.30 $1.30 $1.30 
GAS & BUNKER OILS 
*26-30 translucent gas oil 3.00 — 3.125 3.00 — 3.125 3.00 - 3.125 
*30 plus translucent gas oil 3.00 — 3.125 3.00 - 3.125 3.00 - 3.125 
Grade C bunker oil, for 

ships’ bunkers, per bbl. $0.90 $0.90 $0.90 
Grade C bunker oil, per 

bbl. in cargoes........ $0.65 $0.65 $0.65 


*Less than 4% of 1% sulphur. 
tRepresents sales only. 


MEXICAN CRUDE AND BUNKER OILS (f. 


Heavy Panuco crude taxes 


o. b. Steamer, Tampico) 


to be paid, per bbl..... $0.50 -$0.52 $0.50 —$0.52 $0.50 -$0.52 
Grade bunker oil for 

bunkering, taxes paid, 

eee $0.90 $0.90 $0.90 
VENEZUELA CRUDE 
F. o. b. deepwater, Lake 

Maracaibo region..... $0.76 $0.76 $0.76 
SOUTH TEXAS LUBRICATING OILS (Viscosity at 100°F. cold test 0 


Tanker, f. o. b. Gulf oil terminals.) 


100 vis. No. 2 unfiltered 

_ Re ae 4.75 - 5.75 4.75 -— 5.75 4.75 - 5.75 
200 vis. No. 3 unfiltered 

ee eo ee 6.75 — 8.25 6.75 — 8.25 6.75 - 8.25 
300 vis. No. 3 unfiltered 

or ee 7.75 — 9.50 7.75 — 9.50 7.75 - 9.50 
500 vis. No. 3% unfiltered 

DMR hans osc e Maca 8.75 -10.50 8.75 -10.50 8.75 -10.50 
750 vis. No. 4 unfiltered 

om iy drasa aie niet kare 10.25 -12.75 10.25 -12.75 10.25 -12.75 
1200 vis. No. 4 unfiltered 

ee ee ee 14.00 -16.00 14.00 —16.00 14.00 -16.00 
200 vis. No. 5-6 red oil. ... 6.00 — 6.75 6.00 — 6.75 6.00 - 6.75 
300 vis .No. 5-6 red oil.... 7.00 — 7.75 7.00 — 7.75 7.00 — 7.75 
500 vis. No. 5-6 red oil. ... 8.00 — 9.00 8.00 — 9.00 8.00 — 9.00 
750 vis. No. 5-6 red oil. ... 9.25 -11.50 9.25 -11.50 9.25 -11.50 
1200 vis. No. 5-6redoil... 13.00 -15.00 13.00 -15.00 13.00 -15.00 


Pacific Export Market 


(Quotations are at seaboard, Los Angeles, in cargo lots, cents 
per gallon, except where otherwise noted.) 


March 2 Feb. 23 Feb. 16 
Gasoline, U. §. Motor, 
LT 1) eee 5.00 5.00 5.00 
Gasoline, U. S. Motor- 
blends and special cuts 5.22 = §.30 5.25 - 5.50 5.25 — 5.50 
Gasoline, 400 e.p. blend. 5.50 — 6.00 5.50 — 6.00 5.50 -— 6.00 
Gas Oil, 30-34 per bbl..... $0.90 -$0.95 $0.90 -$0.95 $0.90 -$0.95 
Diesel Oil, 27 plus, per bbl. $0.85 -$0.90 $0.85 —$0.90 $0.85 -$0.90 
Bunker oil, 14-18 per bbl. $0.64 -$0.85 $0.64 -$0.85 $0.64 -$0.85 
Fuel oil, 14-18 per bbl.... $0.60 -$0.95 $0.60 -$0.95 $0.60 -$0.95 
mY 38-40 w.w., 125- 
ash, per gal...... 5.00 — 6.00 5.00 - 6.00 5.00 — 6.00 
Cased Goods 
Gasoline, U. S. Motor.... $1.75 -$1.85 $1.75 -$1.85 $1.75 -$1.85 
Gasoline, 400 e.p. blend.. $1.85 -$2.00 $1.85 -$2.00 $1.85 ~$2.00 
Kerosine, 38-40 w.w., 125- 
OS eee $1.45 -$1.50 $1.45 -$1.50 $1.45 -$1.50 


Tanker Rates 


(Approximate tanker freight rates to Continental ports, in shillings 
per ton of 2240 pounds, British sterling; to American ports, cents per 


barrel.) March 2 
one pie Py y ~ Oil 
ue 
Calif. to U. K. or Continental ports*.......... 21 a 


Gulf to U. K. or Continental ports*........... 10-11 t10 
North Atlantic to U. K. or Continental ports*. .. 9/6 T8/6 
Calif. to North Atlantic ports (not E. of N. Y.) $0.45-$0.50 $0.45-$0.50 
Gulf to North Atlantic ports (not E. of N. Y.)** 14-16 

: *Continental ports in the range between Bordeaux and Hamburg, both 
inclusive. **Venezuela loading same rate, for Tampico 2c to 3c per bbl, 
additional. tTwo ports discharged. 


























BARRETT 
FAUCETS 


Are Standard Equipment With Most 


Progressive Marketing Organizations 


FULFLO (GATE) FAUCET 


These quick antes non-leaking, gate made 
faucets are especially designed for lubricating 
oils, kerosene and alcohol. Special seat 
washer is oil proof and there is nothing to 
gum, clog or get out of order. When cl 

a positive shut-off is assured. Made of ; 

white brass. f 


PREREPEDD FY 


’ 


a, » iii 












34" SELF CLOS- Fig. 2301 
Fig. 2308 ING SPRI NG Fulflo Barrel Faucet 
34 inch 






TYPE FAUCET 
F 7 (Gate) Faucet 


6 and 2 inches This faucet delivers a concen- 
trated stream and absolutely 
prevents dripping and splash- 
ing. A_ positive shut-off is 
accomplished automatically’. 
Guaranteed to hold gasoline, 

kerosene and alcohol. 














Fig. 2373 







GROUND KEY LEVER 34" COMPRESSION 
LOCK FAUCET - LEVER LOCK FAUCET 
e spout of this faucet is especially designed 


Fabricated in durable red brass and equipped for filling small bottles, oil cans, oil lamps, etc. 


with Cadmium plated handle. A sturdy spring It is made of red brass, with large heavy hexes 
device maintains a constant even pressure on for wrench grips. Handles gasoline, kerosene, 
plug and automatically takes up wear. Sizes turpentine, alcohol or oils perfectly without 
lo-54-34-1-114 and | 4 inches. leaking. 


Write for further information and literature. If you will state your needs, we will gladly forward 
specific details and recommendations covering your requirements. 





THE CLEVELAND BRASS MANUFACTURING CO. 
4606 Hamilton Avenue, Cleveland, Ohio 
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Tank Wagon, Service Station Markets for Gasoline and Kerosine 
(OIL PRICE HANDBOOK has t.w. and s.s. markets for a whole year, arranged for quick reference) 

















——. ——— 
These Prices in Effect March 2, 1931, as Posted by Principal Marketing Companies 
b ] 
S.O.NEW JERSEY TERRITORY S. O. KENTUCKY 
Gasoline Oil ° Gasoline Ou 
som Latest Changes in Tank salt 
T.W. Tax T.W. S.S. T.W. T.W. Tax T.W. S.S. T.W. 
Atlantic City, N.J....11.5 3 14.5 16.5 11.5 W . Ashland, Ky......... ae oe | a 
Newark, No f...0.-+- 10:5 3 13:5 15:5 10.5 agon Prices Lexington, Ky...) 2 $ 17 18 18.8 
anapolis, isvill pcaleiew.0% 16 
Baltimore, Md 11.2 4 15.2 16.2 9.5 Loatanks te US UU Cee 
Cumberland, Md is 406«17””~=C«Bsti Gasoline Corbin, K os 2 ae a 
Washington, D.C....11.7 2 13.7 14.7 10.7 S. O. New Jersey—Discount to Paducah, ae. Se ae 
eerie yes 2 123 17:3 io} | dealers in Maryland changed to | €pvipstem Mie sh 3 18) 201358 
Richmond, Va........11.7 $ 16.7 17.7 10.7 3c off retail t.w. price, Feb. 25. | Gulfport, Miss.tt.....11 5 16 16 13.5 
Pon hsre Wa 2212.3 § 17.3 18.3 11.3 | It was formerly 2c. a) hehe ie ie le RE 
ane, y. Va..+-18.$ ‘ 18.5 at at Atlantic Refining —T.w. only yickebure, gee 4 3 Hh 13-9 
eyser, W. Va....... i a : ; . ae 
Parkersburg, W. Va...11.2 4 15.2 16.2 10.2 cut le, thru New England, Feb on ag hpageite ina 
coy ly Meee De een Be 
Kaleigh, o Mec cccccce ° . ° . ‘ t UB, WIR. ccccccecce . 
Charlotte, N. C....... 13:3 5 18.3 19.3 12.3 S. O. Ohio—T.w. and s.s. up le, | Augusta, Ga... 2.2... 14 6 20 22 fis:s 
Hickory. . S cnannen 7 : 3-¢ 7s ¢-¢ thru Ohio, to 15¢c and 16c respec- : acon, ace Seale are asta : : z 5 ie 
. . o Mecccccce e ° ° . : ° P avannanh, Bw ccvcces 
Salisbury, N. C....... 13.5 5 18.5 19.5 12.5 tively, including 4c state tax, Jacksonville, ium ire =z h= 
a eae ng POE aE . rs + 4 ig March 2. oe. ae 14 6 20 22 15 
umbia, 5. C....... . . . . ms . Tampa, Fla..... ‘<emeke 6 19 21 14 
Note: 2c per gallon discount off retail t.w. S. O. Kentucky—T.w. cut Ile, Pensacola, Fla.**..... 14 6 20 22 15 


price of gasoline to dealers only thru S. O. 
New Jersey territory, except Maryland and 
Washington, D. C. where discount is 3c. 


S. O. NEW YORK 


Greater New York City: 
Boroughs ot Manhat- 
tan, Bronx, Queens & 





NS ee eo a3. -2 3.5 15.3 2 
Borough of Rich- 

SS eee m7 2 3.7 45:7 3 
Albany, N. Y uae 2 14.6 16.6 °9.5 
Buffalo, N. Y.. oct. 2 3.8. %5.3 9 
Rochester, N. Y re 2 14 16 9 
Syracuse, N. Y. eS ae 14.8 16.8 9.5 
Boston, Mass........11.5 2 13.5 15.5 10 
Augusta, Me......... 72.8 ¢ 16.8 18:3 43.3 
Manchester, N. H....12.4 4 16.4 18.1 10 
metunston, Vt.....00.48.0 8 487.6 49.5 8 
New Haven, Conn....12.6 2 14.6 16.6 12.6 
Providence, ees ee ae: 13.7 15.7 10 


Discounts on gasoline: 2c per gal. off posted t. w. 
price to dealers, thru territory, except 3c to dealers 
in New York City, effective Feb. 20, 1931. 


ATLANTIC REFINING 


Pittsburgh, Pa....... 14 * 14 19 12 
Philadelphia, Pa...... 14 * 14 19 12 
Allentown, Pa........ 14 * 14 19 12 
EB ss'5 oa welegn «ea 14 * 14 18 12 
Seraaton, Pa... i.e 14 >. 19 12 
Altoona, Pa.......... 14 * 14 19 12 
Dover, Del........... 14 3 17 19 12 
Wilmington, Del...... 14 3 17 19 12 
Boston, Mass... en. a : 11.5 13.5 10 
Springfield, Mass 10.5 2 12.5 14.5 10 
Worcester, Mass. 10.3 2 2:3 14.3 1 
Fall River, Mass. iO.i 2 12.1 14.1 10 
Providence, R. | 9.7 2 1.7 33.7 48 
Hartford, Conn 10.5 2 12.5 14.5 10 
New Haven, Conn 10.6 2 12.6 14.6 10 
Atlantic City, N.J....11.5 3 14.5 16.5 11.5 
Camden, N. J <a + 33.6 1.5 26 
Trenton, N. ; Prey: 11 3 «14 16 11 
Annapolis, Md....... 12 4 16 17 11 
Baltimore, Md....... 2.2 €¢ 5.2 46.2: 30:2 
Hagerstown, Md...... ig.7.% 26.7 O2.7 Bist 
Richmond, Va... ....11. 7 5 6.7 i7.7 3.7 
Wilmington, N. C....11.4 5 16.4 17.4 12.4 
Brunswick, Ga....... 13 6 19 21 =**15 
Jacksonville, Fla...... 13 6 19 21 14 


Note: 2c per gal. discount off t.w. price of 
gasoline on sales to dealers; discount to com- 
mercial accounts under contract for one year 
im accordance with Code of Ethics. Erie has 
— discount of 3c off t.w. price, effective 

ov. 6. 

%3-cent state tax is collected by retail dealer and 
paid by him directly to state. 

**Georgia kerosine prices include lc state tax. 





s.s. cut 2c, Corbin, Ky., to 18¢c and 
19¢c respectively, including 5c tax, 
Feb. 25. 

S. O. Louisiana—T.w. and s.s. 
up le, Knoxville, to 20c and 2le 
respectively, including 5c tax, 
Feb. 19. 

Gasoline prices up 1c, thru Ar- 
kansas, to cover tax increase to 
6c, Feb. 26. 

Magnolia Petroleum—tT.w. and 
s.s. up le, Oklahoma City, to 14c 
and 17¢ respectively, including 4c 
tax, and t.w. only up le, Tulsa, 
to 14c, Feb. 16. 

T.w. and s.s. up 2.5c, Little 
Rock, to 18.5¢ and 19.5c, includ- 
ing 5c tax, Feb. 16. 

Oklahoma statewide t.w. price 
made 12c, s.s. 15¢c, Feb. 28. This 
change indicates these cuts: Mus- 
kogee, t.w. and s.s. 3c; Oklahoma 
City, t.w. 4c, s.s. 5c; and Tulsa, 
t.w. and s.s. 2c. 

Continental Oil—T.w. up le, 
S.S. up 2c, Denver, to 13¢e and 16ce 
respectively, Feb. 25. 

S. O. California—Retail price 
only cut 2c, thru California, ex- 
cept extreme northern end, Feb. 
25. <All points published in this 
tank wagon table affected. 

Retail price cut 4c, southern 
California south of Tehachapi 
Mountains, Feb. 28. This cut af- 
fects only Los Angeles among the 
points published in this tank wa- 
gon table. Both retail and posted 
wholesale prices at Los Angeles 
were affected. 

Kerosine 

S. O. Ohio—Kerosine up 1c, to 

12c, t.w., March 2. 


Aviation Gasoline 
Continental Oil—T.w. aviation 
gasoline up lc, Denver, to 1l6c, 
including 4c road tax, Feb. 25. 








Note: Net price of gasoline to dealers is 2c 
under posted t.w. price thru S. O. Kentucky 
—r- 

*Local privilege tax of 1 cent on gasoline and 4 
cent on kerosine at Montgomery included. 

tGeorgia kerosine prices include lc state tax. 

**Both tank wagon prices include lc city tax at 
Pensacola which went into effect Oct. 15, aq 

ttBoth tank wagon prices at Gulfport include 
Harrison county privilege tax of 2c. 

Mobile gasoline prices include lc city tax. 
{Birmingham gasoline prices include lc city tax. 


S. O. OHIO 
Ohio statewide.......11 4 15 16 12 
Note: Discount on gasoline to dealers and com- 
mercial consumers generally thru Ohio is 2c per gal. 
off above t.w. prices. 
Discount on kerosine to dealers and commercial 
consumers is 3c per gal. off t.w. price thru Ohio. 


S. O. INDIANA 






Gasoline Oil 
Total 

TW. Yaz T0W. 8.3. TW 

ae || ee re 11 3 14 15 11 

ee | eae 34 3 1624 74: i 
c. St. Lowe, Ts .6. 60.0 10.7 3 18.7 14.7 W.2 

a. ee 13.4 3 16.4 17.4 Il 

a 13.4 3. 16.4 17.4 H 
2 ee a2 3 16.2 37.2 WS 

Springfield, Ill........ 3.4 $$ 64 i744. 
Indianapolis, Ind..... 0.9 4¢ M.9. 0.9 1 
Evansville, Ind....... 714 4 Bi oF 
South Bend, Ind...... 13.4 4 17.4 18.4 142.2 
Detroit, Mich........ 13.8 3 164: 15.3 4.7 
Grand Rapids, Mich..13.7 3 16.7 17.7 12.6 
Saginaw, Mich....... 9-3 16.9 17.9 12.8 
Green Bay, Wisc..... 13.6.2 15.6 16:6 13.6 
Madison, Wisc....... 3:3 2 35:3 30:2. faus 
Milwaukee, Wisc...... te ie 6.1 6.) Ww 

La Crosse, Wisc...... 2:5 2 Wid “Ei.4: ke 
Minneapolis, Minn....14.2 3 7.3 38.2 Tie? 
Duluth, Minn........ 5 SS ‘OS: 25 Th? 
Mankato, Minn...... «4.1 5 sy ee eS 
Des Moines, Ia....... 3.5 3 63 27.5 Fis 
Davenport, Ia........ 3:5 $$ 26:5 32.5 Weisz 
Siamese City, 16.0 cosa isi 3 1632 ek ee 
Mason City, Ia....... 3.5 3 6.5 27.5 F.3 
St. Louis. Mo....... 10:9 2 12.9. 13.9 10.3 
Kansas City, Mo....f13.9 2 15.9 15 9.6 
St. Joseph, Mo...... 3.5 2 5.5 36.5 Wal 
a Sear 15.9 3 i8.3 7 13.9 
Grand Forks, N. D...16.2 3 19.2 20.2 14.2 
Minot, N. D.... ~3d9 3 18.5 89 TF 
Pierre, S. D... .14 4 18 19 12.4 
Huron, S oe 14.3 4 28.3 37:5. 43.7 
Wichita, Kans.. ick 3. TRE Re Bae 
Bartlesville, Okla..... 7.5 4 BS MAS. 98 


S. O. Indiana’s quantity contract price schedule 
thru territory (except in Chicago, which see below) 
on tank truck deliveries of qecline, figured from 
the service station price is 3c for 500 gal. or more a 
month; and 4}4c for 75,000 gals. or more a month. 

In Chicago and vicinity, these discounts apply 
Over 500 gals. per month, 4c per gal. off service sta- 
tion price. 

*Includes city tax of 4c. 

tIncludes city tax of lc. 


Above prices include these inspection fees on both gasoline and kerosine, per gallon: Alabama, 1/40c on gasoline, 1/2c kerosine; Arkansas, 1/20c on both; 


Florida, 1/8c on both; Illino’s, 3/100c on both; Indiana, 2,’25¢ to 1/2c on both; K 


ansas, 3/50c on both; Louisiana, 1/32c on gasoline; Minnesota, 3/50c on both; 


Missouri, 1 /50c to 1/2c on both; Nebraska 3/100c on both; North Carolina, 1/4c on both; North Dakota, 1/20c on both; Oklahoma, 4/25c on both; South Caro- 
lina, 1/8c on both; South Dakota, 1/10c on both; Tennessee, 2/5c on gasoline and 1/2c to 4/5c on kerosine; Wisconsin, 1/25c¢ on both. 







9 
« 


28 


Kerosine inspection fees only, per gallon; Iowa 7/100c; Michigan, 1/5c to 4/5c per gal. 


NaTIONAL PreTROLEUM NEWS 





























Tank Wagon, Service Station Markets for Gasoline and Kerosine 
These Prices in Effect March 2, 1931, as Posted by Principal Marketing Companies 





S. O. NEBRASKA 


Gasoline Oil 

Total 
T.W. Tax T.W. S.S. T.W. 
Omaha, Neb........ 13.25 4 17.25 18.25 11.25 
“oS SEs rer 4.75 4 18.75 20.75 12.75 
pO ee ee 15.25 4 Y%.25 37.25 11.25 
INOFth Platte... <.6e 14.75 4 18.75 20.75 12.50 
Scotteblu®. .. 2.0.00 1 ’ 16 16 12.25 


Note: Discounts: ic per gal. off tank wagon 
price of gasoline for 1,000 gallon dumps _ 
month to consumers taking tank wagon deliv- 
ery only discount applying only at normal 
points. 


S. O. LOUISIANA 


Total 

Posted Posted Posted 

Retail Retail Retail 

T.W. Tax T.W.  S.S. T.W. 
Little Rock, Ark...... 33.5 6 19.5 20.5 
Alexandria, La... ...12.5 %6 18.5 19.5 13 
Baton Rouge, La,, ..12.5 5 17.5 18.5 13 
New Orleans, La... ..10.5 *6 16.5 17.5 12 
Lake Charles, La.....12.5 %6 18.5 19.5 f13 
Shreveport, Lea. ......12:5 5 37.5 18.5 3 
Lafayette, La........ 12.5 *6 18.5 19.5 713 
Bristol, Tenn........+ 15 5 20 21 14 
Chattanooga, Tenn...13.5 5 18.5 19.5 13 
Knoxville, Tenn...... 15 5 20 21 15 
Nashville, Tenn...... 13 5 18 19 15 
Memphis, Tenn...... 12 5 18 32.5 
' Note: Discounts in S. O. La. territory: To 


dealers and commercial consumers from the 
—naan, 2c per gal. off posted retail t.w. 
price. 

*Lake Charles, Alexandria, New Orleans and 
Lafayette gasoline tax includes 5c state tax and le 
parish tax. New Orleans kerosine price includes lc 
parish tax in addition to le state tax. 

tKerosine price in Louisiana includes lc state tax 


MAGNOLIA PETROLEUM 


Gasoline Oil 
Total 
T.W. Tax T.W. S.S. T.W. 

Muskogee, Okla...... 8 4 12 15 9 
Oklahoma City....... 6 4 10 12 10 
ya eee 8 4 12 15 10 
Fort Smith, Ark.t ....13.5 4 17.5 18.5 12 
Little Rock, Ark.*....13.5 5 18.5 19.5 12 
Texarkana, Ark.*..... 13 a 17 ll 
De. BOs a5 6cs wees 11 4 15 18 11 
Fort Worth, Tex...... 11 4 15 18 10 
Houston, Tex.......13 4 15 19 11 
San Antonio, Tex..... 11 4 15 19 10 
AR eS ee 12 4 16 20 12 


*Within city of Texarkana, the state tax on gaso- 
line is 4c per gal. conforming with the Texas state tax. 
In this district outside of the city the 5c Arkansas 
tax applies. 

{Within city of Fort Smith, Oklahoma tax of 4c 
applies. In this district outside of the city, the 5c 
Arkansas tax applies. 


CONTINENTAL OIL 


Denver, Colo.:........ 9 -— io 16 33.5 
ig a ee 10 4 14 17 13.5 
Grand Junc., Colo. ...14 4 18 19 17 
Casnet, WHO. <s.ceds cs 13 4 17 20 12 
Cheyenne, Wyo...... 14 4 18 19 13.5 
Bette; Mont, «cccccse 14 5 19 22 18 
Helena, Mont........ 15 5 20 23 18 
Salt Lake City, Utah..15.5 3% 19 22 17 
jae Se 1 7 ae 19 
Twin Falls, Ida.*.....17.5 5 eS 19 
Albuquerque, N. M...11 5 16 20 14 


*2.5c off t.w. to dealers at time of delivery at 
Twin Falls. 


S. O. CALIFORNIA 


Retail Fosted 

Tax Price Wholesale T.W. 
Phoents, Ariz... ...-- 5 24.5 20.5 20 
Los Angeles, Cal...... 3 14.5 16.5 55...5 
Fresno, Cal ae 21 17 
San Francisco, Cal....3 19 21 0 
eS ee + 20 22 19 
Portland, Ore........4 yo Be 22.5 16.5 
Seattle,Wash.........3 21.5 21:5 16.5 
Spokane, Wash....... 3 22 22 20.5 
Tacoma, Wash....... 3 21.5 21.5 16.5 


Note: 4c per ye. discount to dealers off posted 
retail price of gasoline to customers taking 
tank truck delivery, thru S. O. California terri- 
tory except 3c discount at Phoenix plus a 2c 
special temporary discount Jan. 30. subject to 
withdrawal at any time. This discount off the 
retail price determines net t.w. price. 
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CANADA 
Per Imperial Gallon, which is 1.2 American Gallons) 
ONTARIO 
Gasoline Oil 
Total 
T.W. Tax T.W. S.S T.W. 
BO A ee so Sa ae 19.5 
CRtaWas nase cs. § 23.5 Ze 19.5 
North Bay S. § 468° So 22.5 
FE. WeGs 605 ccs-cc.0 anns)6 Sl OS 21.5 
Border Cities, including 
WUE g.ccndccns 17 5 225 26 18.5 
MANITOBA 
Winnipeg..... weuewas 20 5 25 29 20.5 
SASKATCHEWAN 
i a a 25 5 30 34 24 
ALBERTA 
BGMGRIGW sco ccccclecc as. 6} She 26.5 
GRINBERG s on ticadewnces yy Ol ieee 2k) 22.5 
BRITISH COLUMBIA 
Vameeevel..ccscicces 23 5 28 30 24 
QUEBEC 
pS) 19.5 5 24.5 28 20.5 
Quebec City. ... ccc A 5 aes ae 21.5 
Three Rivers......... mee” S$ 25.5 21.5 
NEW BRUNSWICK 
Be POM icc cwacecace 19 5 24 28 21 
PROMO. ccuuiennens 19 5 24 28 21 
NOVA SCOTIA 
Pi cciweewnvee 19 5 24 28 21 
PRINCE EDWARD ISLAND 
Charlottetown........ 19 5 24 28 21 


Note: In districts surrounding these points Ic 
additional is added to city price 


NAPHTHA PRICES 


Oleum V.M.&P. Cleaner 
Spirits Naphtha Naphtha 
Chicago. .......0.2..12.7 14.7 16.2 
OS err 16.9 17.7 
| Oe 13.9 15.4 16.2 
Milwaukee........... 14.4 17.9 18.7 
Minneapolis........**18.7 $420.2 $921 
| go eer 15,1 15.9 
TOEW BOGMiacedcdcceese 14 20 
pe ee Wakes 17 20 
*Includes 2c state tax. tIncludes lc city tax. 
**I ncludes 3c state tax. 
Petroleum Spirits (solvent) 


Tank Cars (F.o.b.refinery or seaboard terminal 








Fe PO MOEN cecéctcedaccecces . 10.00 
PRUMONDNEN GUANO ses vcccedcccdsces 10.00 
WUC Reidy icckewiessdcueecews 10.50 
Tank Wagon or Steel Barrels 
New York City 14 
Syracuse........ 17 
Rochester 18 
DUEL orteedanincedeveseuceaeans 16 
Pn ediddccccnaws cuctieceeus 17 
DING cian cna tudadnawnexs 17 
Bridgeport. . 15 
Newark..... 16 
Philadelphia 14 
Lancaster... és 17 
ME. Sadcsgalets Vik edeacsaene 17 
RN ecccitccturccngvassuceusse 17 


Note: 2c off above t.w. prices to large buyers 
,in some instances. 





| Aviation Gasoline Prices 





Following are tank wagon prices of 
aviation gasoline in principal marketing ter- 
ritories showing state and municipal taxes: 


S.O. NEW JERSEY 
Prices in Effect March 2, 1931 


Total 

TW. Tax T.W. 

Newark, Mo oPic sins 16.9 ° 16.9 

Baltimore, Md....... 16.2 4 20.2 
Washington, D. C....17 2 19 


*New Jersey road tax of 3c does not apply on 
aviation gasoline, exemption being claimed at time 
of purchase. 

All above prices are on Stanavo Aviation Gasoline. 


COLONIAL BEACON OIL Co. 


New York City....... 17.5 2 19.5 
WRU Esc ccccevtacaas 17 2 19 
S. O. PENNSYLVANIA 
Philadelphia, Pa.,.... 18 3 21 
Pittsburgh, Pa........ 18 3 21 
CS) ee 18 3 21 
S. O. OHIO 
TO Qi cctiesawus 15 + 19 


Discounts given by S. O. Ohio: For airport delivery 
only; 2,000 gals. or over per month, Ic per gal.; 6,000 
gals. or over per month, 2c; 12,000 gals. and overjper 
month, 3c; 24,000 gals. and over per month, 4c. 


S. O. INDIANA 


ee ee ee eee 16 3 19 

Indianapolis, Ind..... 16.3 4 20.3 
Detroit, Mich........ 16.8 3 19.8 
Milwaukee, Wis...... 16.1 2 18.1 
Minneapolis, Minn....17.2 3 20.2 
St. Louis, Mo........ 15.4 2 17.4 
Kansas City, Mo..... 15.9 3 18.9 
i “8 5 2a 8.9 3 21.9 
i a. Gh Sn ye 4 ye 
Wichita, Kan........ 14.8 3 17.8 


In S. O. Indiana territory, buyer pays state and 
city taxes on aviation gasoline, and if he can get a 
refund from the state, he does so. Kansas City tax 
of 3c includes lc city tax. 


S. O. LOUISIANA 


New Orleans, La...... 18 6 24 
Nashville, Tenn...... 20 5 25 
Memphis, Tenn...... 19 5 24 


2c per gal. discount off above t. w. prices to dealers 
and commercial consumers. 


S. O. NEBRASKA 


Total 

Kawe Tax T.W. 

a 16.25 4 20.25 

2c per gal. refund to reseller. 
CONTINENTAL OIL CO. 

Denver; Calex cc cccese 12 4 16 
Cheyenne, Wyo....... 17 4 21 
Helena, Mont........ 8 5 23 
Salt Lake City, Utah.18.5 5 22 
Albuquerque, N. M...15 5 20 

ON SOBs << ccincees 20 5 25.5 

S. O. CALIFORNIA 

Preceie, Astts 6c .acc 12 + 21.5 

Los Angeles, Cal...... 16.5 3 19.5 
San Francisco, Cal....17 3 20 
ey Ha va cesccces 21 7 25 

Portland, Ore........ tet 4+ 21.5 

Seattle, Wash........ 17.5 3 20.5 

Spokane, Wash....... 21.5 3 24.5 


Note: 4c per gallon added to t.w. price, in S. O. 
California territory, to customers taking delivery 
direct into the fuel tank of planes. 





Penn-O-Tex Is New Marketer 

MINNEAPOLIS, Minn,—A new oil 
marketing company to serve Independ- 
ent refiners and jobbers in the north- 
west, according to its announcement, 
has been organized here. It The 
Penn-O-Tex Oil Co. Ine., with F. M. 
Starling president. 

All major oil products will be han- 


is 


as 


dled, including bright stocks, neutral 
oils and S. A. E. motor oils from Penn- 
sylvania, Oklahoma and Texas, from 
which states the company obtains its 


name. 
Offices are in the Plymouth Bldg. 


RICHMOND, 
ceipts gained 
January, total 
compared with 
1930. 


Va.—Gasoline tax re- 
$75,494 in Virginia in 
receipts being $902,938, 
$827,445 in January, 
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Speed -Convenience-Safety 




















This all-in-one machine speeds up tire changing to greater, 
easier profits. It handles ALL tire jobs — regardless of type 
of wheel or rim — taking care of rusty or frozen rims in a 
fraction of time ordinarily required. 


The PE-KO Tire Changer is anvil-like in construction. Simple 
to operate. Minimum number of 
working parts. No pinions or gears 
to strip. Only three places to 
lubricate. Bolting to floor unneces- 


sary. OPERATOR WORKS IN 
CONVENIENT POSITION AT 
ALL TIMES. Cannot mar finish, 


distort rim or injure casing. 


Give your customers this up-to-date 
tire changing service, and business 
is sure to grow. The PE-KO 
pays for itself in a short 
time. 


EQUIPPED FOR EVERY STYLE RIM 


There are no extras to buy along with the 
Pe-Ko Tire Changer. All rims, any size, split 
or solid styles, are handled without special 
attachments, Ford wheels excepted. An at- 
tachment is included for this duty as regular 
equipment. A set of Pe-Ko Hand tools are 
also included— Dual Tool of spring Steel, 
Flap Cutter, and the especially popular Hand 
Tamp for speedily removing the most stub- 
born tire. 


PEKIN FOUNDRY & MFG. cf). (This is a 40 x 8 tire) 
Th EKO" Handles Wee Wheto.” 221 Sabella St., Pekin, Illinois 1 BEKO" Herth Seid Rea 


TRADE MARK 








TIRE CHANGER 
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Crude Oil Prices (in Effect March 2, 1931) 


Crude prices for the whole year in OIL PRICE HANDBOOK published annually 





EASTERN FIELDS 
(Posted by Joseph Seep Purchasing Agency) 
Bradford—Alleghany district (posted by Tide 
Water Pipe Co., Ltd.) (Effective Nov.12,1930) $2.15 
Peana. Grade Oil in National Transit Lines 
(Effective Nov. 12, 1930)..........sseseee *1.85 
Penna. Grade Oil in Southwest Penna. Pipe 
Lines (Effective Nov. 12, 1930)............ 1.80 
Penna. Grade in Eureka Say Lines 
(West Virginia) (Effective Nov. 12, 1930). 1.70 
Penna. Grade Oil in Buckeye Pipe Lines 
(Macksburg, O.) (Effective Nov. 12, 1930) .1.45 
Corning Grane in Buckeye Pipe Lines 
(Ohio) (Effective Dec. 31, 1930) 
Somerset oil in main system of Cumberland 
Pipe Line Beets) by Ashland Refining Co.) 
a 2) See ee Beare $1.03 
land Grade in ‘Cambeiiand Pipe Lines 
"eatucky) (Effective Jan. 9, 1) re $0.60 
Oil run prior to July 1, 1929 is 5c less per bbl. 


(Posted by Stoll Oil Refining Co.) 
Oil Cit sy. = in Stoll lines (Effective 
Dec. 13,1 Pi cweaks Bene pe hme ewe 
MICHIGAN 
(Posted by Dixie Oil Co.) 
Traverse and Dundee (Muskegon), effective Oct. 
28, 1930, same gravity and price schedule as Prairie 
pests in Oklahoma and Kansas, which see below. 
(Posted by Pure Oil Co.) 


Midland, Midland County (Oct. 28, 1930)...$1.10 
CENTRAL STATES FIELDS 
Posted by Ohio Oil Co. 
Effective Oct. 28, 1930 
i. Seer $1.35 Princeton....... $1.30 
Pe aceicccccante 1.10 ee eee 1.30 
Waterloo........ 1.20 Plymouth....... 0.88 
ne eee 0.87 West Kentucky.. 1.15 


CANADIAN CRUDE 
Posted by Imperial Oil Refineries, Ltd. 


Effective Oct. 28, 1930 


OKLAHOMA, KANSAS and NORTH TEXAS 


Prices of *Stanolind Crude Oil Purchasing Co. 
(In Oklahoma. Kansas, {North and 
North Central Texas) 


Effective Oct. 25, 1930 


Below 29........$0.65 bo eer $0.92 

, 7 eer 0.69 ae 0.95 

2 Se eee 0.73 LN See 0.98 

(ts ae 0.77 po’ ee 1.01 

Cs! eae 0.81 See 1.04 

8 ee 0.85 40 and above.. 1.07 
_ Sree ee 0.89 


*Prairie Oil & Gas 5 ay postings in Oklahoma, 
Kansas and Texas, Jan. 1, Bs 


tExcepting Wichita, Wilbarger and Foard counties, 
which see below. 


North Texas: Wichita, Wilbarger and 
Foard Counties 
Effective Jan. 16, 1931 


Below 29....... $0.55 yee $0.69 
yk 0.57 OE ae 1 
. Lk eee . 0.59 Lr) & See 0.73 
Sone os carcccce Ge RO ee 3-3 
. 8 8 ee . 0.63 ot Ge 
SS re oo tS 40 and above. “7 9 
0S . 0.67 


On Oct. 27, The Texas Co. met Stanolind prices in 
Oklahoma, on Oct. 28, ia North Central Texas and 
on Jan. 15, 1931, in North Texas same as Stanolind 
in Wichita, Wilbarger, etc. 





Attend New York Banquet 


PHILADELPHIA—Oil men _ from 
Philadelphia who attended the annual 
banquet of the New York Oil Trades’ 
Association held at the Roosevelt Ho- 
tel, Feb. 18, report a pleasant eve- 
ning’s entertainment. Those attend- 
ing from Philadelphia included: 

Walter F. Fancourt, Jr., Joseph M. 
Patterson, A. H. Irelan, Otto A. C. 
Hagan and Charles D. Jones. 
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Humble Oil & Refining Co. Prices 
Effective Oct. 28, 1930 

In Ranger, Mexia, Powell, Boggy Creek, Rich- 
land, Wortham, Lytton Springs, Currie, Moran and 
Nocona fields ail in Texas, same prices as Stanolind, 
which see above. 

In North Texas, including Wichita, Wilbarger, 
Archer and Northern Young counties, same schedule 
as Stanolind in Wichita, Wilbarger, etc., effective 
Jan. 14 

Magnolia Petroleum Co. 
(In Oklahoma, Kansas, North and East Central 
Texas) 
Effective Oct. 28, 1930 


sof ac posts same prices in all three states as 

Stanolind, except these lower grades: 

Below 26.. “RB. 53 tS A EPEC $0.61 

po re 0.57 yk er 0.65 
In Wichita, Wilbarger, Archer, Northern Young, 

Clay and Montague counties, same prices as Stano- 

lind in Wichita, Wilbarger, etc., effective Jan. 15. 


Effective Oct. 28, 1930 
COMME RARU Ge ic cdvedcacadeawecaddia ter 





Scatcaccuseuceacawen : 
Mirando (Jan. 15, 1931) . 
Darst Creek, 60° eR bitanniendcansts v.90 


Carter Oil Co. 
(Oklahoma and Kansas) 


Oct. 27, 1930, same schedule as Stanolind, which 
see. 
PANHANDLE TEXAS 
Humble Oil & Refining Co. 
Effective Jan. 14, 1931 


Hutchinson and Carson Counties: 





Tea deeeees $0.57 
bt SEE 0.59 
° . 0.61 

- 0.63 

0.65 

. 0.67 

See Ns aacavas $0.62 
by ob EEE 0.64 
Ole ae -. 0.66 
a | ae «ee O.Ge 
SON Psweecous 70 


40 and above... 


34-34. aaeencs 0.60 
Above prices met by Magnolia and The Texas Co. 


on Jan. 15 in Hutchinson, Carson and Gray counties. 
Wheeler County: Posted by Magnolia Pet. Co. 


Effective Apr. 10. Humble withdrew Wheeler 
county postings Apr. 10 

Below 30....... $0.755 Cl 8 Se $1.11 

2 1 . 0.805 ot ae 1.145 
28 a . 0.855 . ob Sa o. 'Raen 

po . 0.905 a. ot ee « Baas 
pi A re « 0.955 i rere 

Co ae . 1.005 7 a Ie 
pS 1.04 ik Se 1.32 

56-56. Fi cesccue SiGte 44 and above... 1.355 


WEST TEXAS and NEW MEXICO 
Humble Oil & Refining Co. 


Effective Oct. 28, 1930 


Crane, Upton, Crockett, Ector, Howard and 
Glasscock Counties, Tex., also Lea County, N. Mex. 
Below 25........ $0.50 cS eee $0.64 
yi A ee 32-32.9.. ee O08 
pS ER (ER ee . 0.68 
<7 A 56 ee 0.70 
8} ee 0.58 co 3 ee 0.72 
(2. 3 Sere 36 and above.... 0.74 
po a ee 0.62 


Has 12-Year Tankwagon Chart 


NEW YORK, March 2.—Discussions 
published in the February issue of 
“Texaco Star’ on crude oil conserva- 
tion, prices and profits in the oil in- 
dustry, gasoline taxes and evasions of 
payment, have been reprinted under 
one cover in a 12-page pamphlet by 
The Texas Co. 


A feature of the pamphlet is a sup- 
plementary chart, 22 by 10 inches, of 
average tank wagon and service sta- 


Winkler and Pecos counties, Tex.: 
Effective Oct. 28, 1930 


Below 25..cccces $0.55 pio Rees .69 
_. 2 f R 0.57 . 7 3 Se 0.71 
yo. Eee 0.59 2 eee 0.73 
Vid ere 0.61 .  ) eee 0.75 
pl Sa ae 0.63 .. 1 ee .77 
7. 3 ee 0.65 36 and above.. 79 
SN 0.67 


Oct. 28, 1930, The Texas Co. same prices in Crane, 
Upton, Winkler and Lea counties as Humble. 
ict. 28, Magnolia same prices in Winkler, Crane, 
U pton, Howard, Glasscock and Mitchell counties. 


SOUTH and SOUTHWEST TEXAS 


(Posted by Humble Oil & Refining Co.) 
28, 1930 


Effective Oct. 


Mirando (Jan. 15, 1931) 
WOM iads endudwase 





NORTH LOUISIANA—ARKANSAS FIELDS 
Prices of Standard Oii Co. of Louisiana 


Caddo, Homer, Haynesville, Bull Bayou, El Dorado, 
Crichton, De Soto, Sabine, Cotton Valley. Sarepts 
and Carterville. 


Effective Oct. 30, 1930 

Below 29 . $0.65 oo A Sree $0.92 
yA eee 0.69 .. ) ae 0.95 
pk eae 0.73 ri See 0.98 
SEL Nducedadea 0.77 . ee 01 
ps 2 1 See 0.81 } A Se 1.04 
s 7 hl Se 0.85 40 and above. 1.07 
PTB énsecede 0.89 

Smackover, a. pon annietwdutadad ewanwe $0.70 
CON IE vc cadsdcucsedduceudcece 1.00 
*Urania, La. (Oct. | i. RRR er 0.75 
tEast El Dorado (Calion) (Oct. 30).......... 0.706 


*Posted by Louisiana Oil Refining Corp. 

tPosted oe Magopolia Petroleum Co. 

Oct. 28, 1930, The Texas Co. same schedule ia 
Louisiana as Standard. 

Oct. 30, Magnolia met Standard schedule in 
Louisiana- Arkansas fields except it posts the same 
low grades in La.-Ark. as in Mid-Continent. 


STEPHENS, ARKANSAS 
Louisiana Oil Refining ny -» and Atlantic 


Oil Producin 
Effective Oct. 30, “B30 
oe eee $0.54 31-31.9 a enlace’ $0. 66 
“ee .58 32 and above.... 0.70 
30- a 0.62 


GULF COASTAL 
Posted by Humble Oil & Refining Co. 
Effective Jan. 14, 1931 


Grades A.......$0.80 cK Ree $0.85 
Grades B: (2 3 See . 87 
Below 25.2 cccce 0.69 (ht Se 0.89 
pS 2 Ss 0.71 .. i. A 0.91 
26-26.9....0. eon Gane 5 Se 0.93 
i 1 ae 0.75 cy ol Sees 0.95 
pe 0.77 . XS aor 0.97 
rt 0.79 2 A - 2 
See 0.81 40 and above. 1.01 
.) See . 0.83 


On Oct. 28, The Texas Co. posted same prices on 
Grades A and B Gulf Coast crude as Humble. 

Fields classified as A and B are Spindletop, Goose 
Creek, Hull, Liberty, Sour Lake, West Columbia, 
Orange, Boling, Humble, Pierce Junction, Sugarland. 
Refugio county, and Raccoon Bend. All other 
fields are Grades A only. 

Specifications for Grade “A” crude: Gravity; 
25° and below, at 60° F; Viscosity: not less than 1 
seconds at 100° F. Saybolkt. 

Sulfur: not over .4%. 

Grade “B” includes all Coastal crude which does 

not meet the test for “A” grades. 





tion prices of gasoline at 50 represen- 
tative U. S. cities, for the period 1918 
to 1930; and also monthly weighted 
average prices of crude oil in the 
United States for the same period. 

There are also charts and tables on 
crude oil production by regions in the 
United States, in Mexico and northern 
South America for the past three 
years. 

R. C. Holmes, president, and Harry 
T. Klein, general counsel, discuss the 
above mentioned problems. 
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BROWN ..? TRUCK TANKS 
The Guaranteed Truck Tank 


CERTIFIED oil-tight equipment that will satisfy the individual operator 
and at the same time meet the exact specification of large fleet owners. 














Brown Truck Tanks have consistently 
taken care of the oil trade’s require- 
ments progressing step by step with all 
recognized improvements of permanent 
value. Year in and year out major and 
minor oil companies continue to pur- 
chase this all-around satisfactory equip- 
ment. 3 There must be a reason. 





Why don’t you write us 
for the facts? 


DESIGN 
ENGINEERING 
CAPACITY 
DURABILITY 
SPEED 
FINISH 


Brown Certified Tanks are built to meet 
any capacity requirements from three ss nia: 




















hundred to five thousand gallons for ae < Vio 
trailer or semi-trailer equipment. - yy. S : 3] ; 
All parts are easily accessible and great CS al 
care has been taken to reduce pipe fric- 
tion to a minimum, which assures con- Tih ) ) 
stant service and fast operation. at - = 
Tore 
Note the elimination of sharp turns by | NCE - ALWAY 
the use of bent pipe in the furnace oil tank | eo 


shown above. 








p--------- 


TEAR OFF THIS COUPON AND ' 
MAIL IT TODAY 


Interested in 


= pes 
Size 
Truck 
Name BROWN SHEET IRON & STEEL CO. 
St. Paul, Minnesota 
Address 


Canadian Associate 


Canadian Brown Steel Tank Co., Ltd. 


Brandon, Manitoba, Canada 





Other Equipment | 


Equipment Dealers: Some very good terri- 
tories still available for alert distributors. | 
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to 
oo 
bo 




















Crude Oil Prices (in Effect March 2, 1931) 


(Prices are per barrel at the well) 


(Crude Oil Prices for the whole year in OIL PRICE HANDBOOK published annually) 





ROCKY MOUNTAIN FIELDS tSalt C Creek 35-35.9 Po ae - $1.10 
Prices of Ohio Oil Co., and Midwest Refining Co. . « ome. os. teeeee eee e ees 1.45 
(Salt Creek prices effective Oct. 27, 1930) 37 and above A F Seas Coeek, Mant : wks } 38 
Salt Creek 29-29.9. $0.69 Elk Basin..... 1.25 Sunburst, Mont..... 1.55 
30-30.9 } 0.73 Grass Creek light 1.25 tHogback, N. Mex.. Fr 1.40 
; © Bisse. 0.77 Big Muddy.... BCE /eRUNaEs Ree PIES a cc ve dccececocacedave cede 0.75 
lee 5 0.81 Lance Creek | RR 
; wae ae 0.85 Rock Creek.. 1.01 tPosted by Midwest Refining Co. Midwest™also 
‘ SS PRES oa 0.89 Mule Creek. . 1.20 buys Grass Creek light and Elk Basin. 
CALIFORNIA 
Standard Oil Co. of California 
(Effective Sept. 15, 1930) 
* = = - 
4 8 = S $ 
2: ¢ 2 2 2 S ¢ 0 
“8 ¢ o 3 - = = > ee > 2 
o 8 } o mm o = ; = 3 
ee. g 5: 5 es s & © $8 gs § 
senses of & s a 4G § ze 5 ¢ 8a 2 
—=Sotda qs _ os x. & i) e => “gee - ~ £ 2O aa > 
=sovst ao v= oe 2 & S55 aSra - © - & & oe 
agseSita 806 3 c2 =4 o e eo% G=agt =F A z a T-| 3 es 
eR eras 83 = a= $8 Pe - S$ S35. preen &§ 3 a = £5 sic 38 
ce Sce¢ 2 & ° -< = < S - P= sof -_ e P ~ ss See 24 
eGast#= $85 EF SY £e e 3 § e235 458 § s = 2 eS geo §s 
ZRa<nso <28 B EK BO = ' & Zee Sang oO S Be = 62 ge s< 
Gravity 
14-14.9**...... $0.70 $0.70 $0.70 $0.70 $0.70 $0.55 $0.55 $0.55 $0.55 , $0.55 $0.70 $0.70 
CLS eee 70 70 70 70 70 By i 55 .55 : 35 70 70 
OS eee re 70 2 70 70 70 70 55 55 255 255 $1.65 55 70 70 
iy Ae : 70 = 70 70 70 70 55 55 55 .55 for 55 70 .70 
(iS: re : ; .76 “ 7¢ 76 71 .76 55 .62 62 62 55- 65 75 7¢ 
LUD ere . 82 r 82 82 77 . 82 55 .70 .70 70 gravity 70 .80 82 
po. .88 " 88 87 83 87 78 78 78 $0.74 and 78 85 88 
21-21.9 94 a 94 93 .90 .93 $0.92 ee . 86 . 86 86 .77 over 90 10 91 
y 9 rae 1.00 1.u0 98 .97 98 95 5 ata .94 94 94 81 95 97 94 
(59. 0 ee 1.07 1.07 1.05 1.04 1.01 1.02 1.02 1.02 . 84 1.02 1.05 1.00 
ye Pe 532 1.12 1.08 1.08 1.05 1.06 1.04 1.04 .87 ; 1.08 a7: 63.6 
py 5.37 1.17 Robe 1.11 Reka 1.09 1.10 1.06 1.06 .90 _ 1.11 1.09 1.10 
yD er 1.22 1.22 | By P15 1.16 Riso 1.14 1.08 1.08 je 1.15 1.12 BES 
74 oS 1.26 Beat 1.26 1.19 1.21 1.18 1.18 1.11 1.10 1.16 1.19 
yp ee 1.30 1.32 1.30 1.23 1.25 E.aa | es 1.15 1.20 b.23 
o>) 1.34 3.37 T1.34 1.26 1.29 1.28 1.29 1.19 1.24 1.27 
. Sr re 1.38 1.42 t1.38 1.29 1. 33 1.33 3.35 1.23 1.29 1.31 
Jo a 1.43 1.47 1.38 1.41 1.27 1.34 1. 36 
32-32.9 1.48 | 1.43 1.47 1.31 1.40 1.41 
33-33.9 : 1.57 : 1.48 1.53 1.35 1.46 1.47 
34-34.9 1.62 B3a Baas : tT1.59 1.39 1.53 
Co} 1.66 1.39 1.58 tt1.65 1.43 1.59 
36-36.9 1.72 1.46 1.63 
37-37.9 78 £55 1.68 
eS 0 ee 1.84 1.60 1.73 
39-39.9 1.90 1.66 1.78 
40-40.9....... .% 1:72 
y=) ee 2:02 1:78 
EC 25 osx urediwad 2.08 1.84 


*Inglewood prices run only to 28.9 gravity; Olinda-Brea Canon to 31.9 gravity. 

TRichfield crude only. ttThese grades apply on Lost Hills only. 

**S.andard does not contract for crude testing below 14 gravity, but pays 45c per barrel when purchased. 

TUnion Oil Co.’s prices on Kettleman Hills crude are effective Sept. 15: 35-39.5, $1.10; 40-44.9, $1.20; 45- 49.9, $1.35; 50-54.9, $1.50; and 55 and above 








$1.65. 
REFINERS’ and COMPOUNDERS’ SUPPLIES 
Following are average market prices for materials March 2 Feb. 23 March 2 Feb. 23 
Fo - refiners and compounders effective on the Soya Bean, Tank, coast. ..lb. 7.10 7.10 Yellow bleached......... gal. 39 3° 
ate shown. Whale, extra winter biscdhes 1, 
Ce CO Oe I eweaaeenaawaaaneuees gal. 80 80 
ai Distilled; tanks... 0.0. Ib. 7.50 7.50 
Refiners’ Supplies Distilled, bbls............ Ib. 8.375 8.375 
Saponified, ee Ib. 7.99 ; 7.75. Naval Stores 
March 2 Feb. 23 Saponified, bbls...........1b. 8.625 8.625 ieeam, distilled turpentine, , ' 
Las. Pb EERE pet = = 
BRR Stn BRE Dae nds sew $1.75-1.90 $1.75-1.90 Prime Winter Strained. ...lb. 12.50 12.50 SAVGRRER. 6665600050 ck 40 40 
Silicate of Soda 40 deg. tank Extra Winter Strained... Ib. 9. 50 9.50 Gum turpentine, N. Y. gal 42.50-43. 30 42.50-43.50 
tae oe ae. $0.70 $0.70 | EEE eee 9.25 9.25 Gum turpentine, f.o.b. 
Silicate of Soda 40 deg. drums, Extra No. 1 ene ee ge wand nee ik agi vseres «Bal 37.50-38.50 37.50-38 50 
eum te nena aie ATE aC rt $1.00 $1.00 NG. De cesccessccccnascest Ds 8.50 a Joo osin, I 3 4.56 $4.56 
Sal Soda Lida bias SENET IG SUSOEIG NG 2 wcceeeceseccsicccs lb. 8.25 8.25 Wood Rosin F, Sava’h.. . bbl. $4.86 $4.86 
Caustic Soda 769 % solid, ewt: $2.25-2.50 $2.25-2:50  TAbOwiodln.. «00. cccesee. Ib. 8.00 8.00 — — +" ; > - oh bbl. $4.35 $4.15 
Sulfuric Acid 60 deg. tank um Nosin b, t. 0 BD. Cars —o nee 
cars, f. o. b. shipping point i cdeminiasiacds Neatsfoot Oil 7 Seveasen Cae _— $3 $5 ae 
GING ry. Oo. Sowa awe $11.00-12.50$11.00-12.5 " O81N Oll, PUFE... ++. 200 gal. 26 26 
Sulfur, flowers of..-..--. cwt.$3.10-4.00 $3.10- 4.09 Gott: *O..--------0000- 1b, 1100-11-00 Rosin, oil, compounded. «gal. 50 30 
pager , Extra, PRs ira eWadecemie lb. .00 9.00 
Liquid Chlorine, tank cars, ¥ a. ee Ib. 8.75 8.75 
| rere ee lb. | By 3. Raf3 Chtwma............ lb. 15.25 15.25 Pine Tar 
ste DURES. 65s cewces bbl. $13.00-14.00 $13.00-14.00 
Compounders’ Supplies Fish Oils Retost..ccscececcscas bbl. $13.50-14.50 $13.50-14.50 
Menhaden Oil 
Vegetable Oils Light Pressed. .......... gal. 36-38 36-38 Alcohol 
Linseed carloads, spot..... Ib. 9.40 9.40 —_, _Pressed, tank cars, Denatured Formula 5, in 
pe ee errr eo 8.80 8.80 PP Mi.waetsanenedocnecs gal. 28-30 28-30 Se | 46-48 46-48 
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Pennzoil Refinery School 
Holds Full Attendance 


OIL CITY, Feb. 28 


N ATTEMPT to improve 
A the efficiency of the in- 

dividual refinery em- 
ploye, to increase the morale of 
the plant organization, and to 
communicate the best informa- 
tion on developments in mod- 
ern refinery processes to the 
working force of the company 
by means of a weekly training 
school, has succeeded with the 
Pennzoil Co. beyond the most 
optimistic hopes of officials who 
instigated the idea, according 
to statements made by L. D. 
Fulton, superintendent of their 
plants. 


About the first of the year it 
was decided that a_ training 
school for Pennzoil plant em- 
ployes, if properly managed, 
would enable the company to 
convey to these employes more 
detailed and practical knowl- 





CROSS CRACKING 
PLANTS 


The M. W. Kellogg Co., 225 Broadway, 
New York; Tulsa, Okla., Philtower Bldg.; 
Los Angeles, Cal., 1031 So. Broadway 
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edge on refining processes than 
they could obtain in any other 
way. Some of the officials were 
enthusiastic, others were dubi- 
ous about the possibility of 
making the school of real value 


to employe and company, but 
all agreed that it would be 
worth the attempt. The first 


session was held about the mid- 
dle of January, and weekly 
classes have met since then. 


At each meeting a paper is 
presented by some member of 
the technical staff of the com- 
pany, dealing with the funda- 
mentals and new developments 
in some phase or process of re- 
fining in which the company is 
interested and in which a part 
at least of the operating force 
is actively engaged. This paper 
is prepared to cover both the 
science and engineering of the 
subject, as well as the more 
evidently practical details of 
the operation of the process. 
After the paper is presented, 
the whole subject of the paper 
is opened for discussion by all 
present. 


It is in this discussion that 
the school is proving to be of 
especial interest and value. Em- 
ployes started in the beginning 
to fire questions at the authors 
of papers, and to discuss dif- 
ferent phases of the subjects in 
the light of their everyday ex- 
perience and Knowledge of the 
operation and results of the 
various methods, and to take 
an active part in the school. 


Often times employes, espe- 
cially those whose formal edu- 
cation in the lines in which 
they are engaged has been lim- 
ited, are difficult to draw into 
the discussion, which is led by 
engineers, apparently for fear 
of displaying a lack of knowl- 
edge of their work which may 
have the effect of discrediting 
them and lowering the estimate 
of their value to the organiza- 
tion. No such conditions exist 
in this school, according to 
statements made, the discus- 
sions waxing lively and strong. 

The school is held in the club 
rooms at the No. 1 plant, which 


will accommodate 100 persons. 
The full quota of men were in 
attendance at the first meeting, 
and the maximum number have 
been present at each succeeding 
meeting, of which five in all 
have been held to date. One of 
the higher officials stated, when 
the effort was started, that 
they’d be lucky if 25 per cent 
of the ‘“‘students’” kept up at- 
tendance. This 100 per cent 
attendance has been surprising 
to everyone connected with the 
company, as interest is distinct- 
ly increasing rather than de- 
creasing. 

One of the surprises of the 
plan is the interest shown hy 
the company executives and 
technical men in the activities 
at these meetings. Executives 
whose work ordinarily takes 
them away from the details of 
plant operation have stated 
they believe they are learning 
more about these subjects than 
they ever obtained in any other 
way. 


Atlantic Refining Has 
New Gasoline Brand 


AUGUSTA, Ga.—The Atlan- 
tic Refining Co. is introducing 
“White Flash,’ its new gaso- 
line in the southern territory. 
The gasoline is advertised 
widely in newspapers, and by 
banners at service stations, as 
having greater power, easier 
starting qualities, and an anti- 
knock fuel. It sells at regular 
prices, and is a companion fuel 
to Atlantic’s Ethyl gasoline. 





Brings in Well in Kentucky 


NEW ‘YORK—tTwo oil wells 
have been brought in by the 
Kentucky Natural Gas _ Co., 
subsidiary of the Missouri- 
Kansas Pipe Line Co., in Hart 
County, Ky. The wells promise 
a production of 1000 barrels 
each daily, according to the 
company. 





Increases Discount in Maryland 


NEW YORK—On Feb. 25 
Standard Oil Co. of New Jersey 
put into effect a 3 cent discount 
off posted retail tankwagon 
price of gasoline to dealers in 
Maryland. Discount was for- 
merly 2 cents. 


NATIONAL PerroteumM News 























Speeds storage 
tank cleaning 


LEANING the inside of a 

crude oil tank before repair 
or conversion to other oil storage, 
need not be a slow, costly opera- 
tion. 


At one California plant, a 118,000 
barrel tank was recently cleaned 
to the metal the Oakite way in 
less than three days. No oil de- 
posit remained to cause danger- 
ous gas fumes or to hinder the 
subsequent welding repairs. 


For information on the countless 
oil industry cleaning operations 
on which Oakite materials save 
time and money, write to have 
our nearest Service Man call. 


Oakite Service Men, cleaning special- 
ists, are located in leading indus- 
trial centers of U. S. and Canada. 


Manufactured only by 


OAKITE PRODUCTS, INC. 
42C Thames St., New York, N. Y. 


OAKITE 


Industrial Cleaning Materials «Methods 





Don’t Patch! 


“ACE” ELECTRIC TUBE PLATE 


for permanent tube repairs 


Low current consumption. 

















serve their owners, must be light in 

weight, sturdy in construction, leak 
proof and capable of outliving the truck it- 
self, Leader builds them that way. 


By cere ts Truck Tanks, to properly 


Because capacities vary (300 to 2000 gal- 
lons), because trucks are different, because 
local situations present many problems to 
be overcome, Leader is prepared to meet 
conditions as they are,—and solve them. 


Leader prices are reasonable and financing 
can be arranged 


Write for further particulars 


LEADER IRON WORKS, Inc. 


2112 NO. JASPER ST. DECATUR, ILL. 





Use the... 





“ACE” will operate 10 hours 


and use but 14 K. W. 


Thermostat control, insuring 


proper curing temperature. 


Plugs into any 110 volt 
A. C. light socket. 


Guaranteed for one 
year. 


THE GEWERT MANUFACTURING COMPANY 
Reading, Ohio 







Price $15.00 


Quick action clamp. 
Heating plate, size 4x3’. 


Reaches curing temperature 
in 3 minutes. 


Hard rubber block permits 
equal pressure. 


eee we wee ee ee ee 
Write us for 


AIR COMPRESSORS 

TIRE REPAIR EQUIPMENT 
BATTERY EQUIPMENT 
HAND TOOLS 
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Transactions in Oil Shares on New York Stock Exchange 












1929 1930 Listed Par Div. Last Transactions Week Ended Feb. 28 
High Low High Low Shares Value Company Rate Paid Sales First High Low Last Change$ 
2% 17% 42% 16% 922,075 N.P. Amerada Corp........ssess00s 50cQ Jan. 30, 31 7,300 19% 20 19% 19% — % 
64% 12% 37 5% 9,180 aS American Republics RE. sdasa< eae 880 ei 7,200 11 123g 10% 12% + % 
474% 34% 51 30 2,240,000 $25 ee are 50cQ Dee Siete kena ee er aks ecciieGte 
77% 30 51% 16% 2,683,868 25 Atlantic Refining Deiiiw cn aeis 5-00 oe $25cQ Dec. 15, 30 48,600 227% 235 4 22 224%— 
49% 20 34 8% 2,257,108 25 ee eee 25cQ Feb. 16, 31 31,900 13% 14% 134% 13% — % 
34%, 25 35 21 2,060,966 25 California Petroleum Corp....... eet ten. ESP swe mcs a eS eee : 
32% 12% 20% 8% 1,444,970 N.P. Colonial Beacon Oil Co......... ge»  wacaneet 600 10_ 94 24 — & 
373% «(18 30% 7% 4,610,258 N.P. Continental Oil (Delaware). Stee cis iia | (aiemuce eae 40,700 113% 11% 11 ll’ + 
94% 4214 71% 22% 410,857 $100 General Asphalt Co............. $1Q Dec. 15, 30 9,900 435 44 4134, 42% — % 
109 26 116% 29% 250,000 100 ae eee Saws | . tondaweates 41,000 6534 681% 62 604 - 3% 
ee oe Woe. BG  ssscrece a PE EOD -cccccsstesece sete sas suswees 41,900 1 14! 12% 13 lg 
53 13 28% 3 699,066 10 Indian Refining...........ee00. Dec. 15, 20 3,000 4 33% 3% lg 
51% 11 27% 3% 568,816 10 Pt LR ciseSeeusees “sede i Seeeebneac -eonere ae ; Sete) Sn agrarensae 
38% 164% 29% 21% 3,994,150 NP. Lago Oil & Transport.......... gis Awe. ell xeicwes . ; wosa.” Naeem 
18 7 12 3% 1,187,701 N.P. Louisiana Oil Refining.......... ves eT enn re 1200 4% 4% 4% 4% - k& 
100\% 80 89% 60 40,000 $100 i) Ree re $1.624%4Q Feb. 14, 31 4,000 50!2 50% 5042 50% + % 
1814 5% 10% 1% 330,000 N.P. Sonsini Oil Exploration...... cave 8 hawvereierereaiaa | | ae 2% 2% (2% —1 
295 176 =182 150 459,428 $100 on PUROIBEIR, 0k 6 0:0:0-0.0.00% $3Q — hy: ee ce sii agen 5 Ane, ate eae 
105 102 100 100 120,000 . a OS Pere cree $2Q an. 20, 31 Ae : at Sita, thas Votes 
69% 9% 37 9% 1,244,383 N.P. Sieninke Seaboard Oil........... eres Oct. 15, 24 100,200 193, 193, 18 18 14 
39% 22% 33 11 1,899,138 N.P. Mid-Continent Petroleum....... 50cQ Feb. 16, 31 15,100 15% 16 1446 1434 l 
3% a4 2% 4% 908,171 N.P. Middle States Oil ctfs........... wae - esenheume eeausun Se eee cae ice 
ss = 32 16 6,708,086 N.P. Oe eR a Eee 50cQ Dec. 15, 30 25,900 17% 17% 163% 17 0 
69 404% 64% 42 1,000,000 $50 ser 2 American Petrol. & Trans. shies Oct. 20, 27 oes e ne sees see ee hae ee acd 
694% 4044 67% 32 2,422,221 i. i See ere ree Oct. 20, 27 300 35 35 35 35 be 
sy 3 12% 1% 199,370 N.P. Pusheadle Prod: © Rete. oi. cs ake «dene eacenes 2,400 .... 414 316 3h 0 
76 47% 80 47% 25,666 $100 SE ERE Pry Nem e aaa te — 2.25 wees Sgr esa wile a a res 
ss o 27% «6 2,937,900 N.P. Petroleum Corp. of America..... 37% cQ Dec. 31, 30 53,424 9% -10% 9! 10! + \% 
47 244% 44% «+12 2,670,089 N.P. Phillips Petroleum Co........... 50cQ Jan © 2 92,900 14% 154g 14! l4y4— % 
3 1 2% My 1,184,917 $25 oe ag ee ee eae ee eee  - ~_fagadbacbiecaieants 11,800 34 1!o % ly + & 
51 20 52 7% 50,0 160 we ee eS eer ee ae Feb. 1, 22 11,700 2334 143% 21 + 7% 
5% 4% 7% 1% 2,500,000 N.P. Pinees etroleum Corp.......... 10c Feb. 16, 31 18,600 2% 33% 2% 3:1 + % 
65% 4014 54 11% 2,435,670 $25 Prairie Oil & Gas Co............ 50cQ Dec. 31, 30 14,200 .. 20% 18 18% + 1% 
65 45 60 16% 4,050,000 25 Prairie Pipe Line Co............ t75cQ Dec 31, 30 15,400 247% 2614 24 24 + %&% 
254 4 31 1 49,017 50 Producers & Refiners Corp...... ae Sept. 15, 23 3,200 4% 6 4144 6 + 1% 
46 25% 38 11% 56,907 50 RIE ea Minna cs Coa eK oneO ne May 4, 25 600 1544 16 1544 16 + 
30% 20 274% O78 3,038,370 25 Pure % on ere ASS Sept. 1, 30 13,100 104g 10% 10 we — a 
1146 108 114% 90 30,000 100 ee 8S eee $2Q Jan. 2, 31 140 994% 9910 99% 9944 + hh 
49% 22% 28 x4 4% 2,891,735 25 Rickfel apf tCalitornia) Veanewies rn Sept. 1, 30 24,400 5 5 45, 434 — k& 
42 15 25% 265 1,235,270 N.P. Rio Grande Oil Co............. aaa July 25, 30 10,400 10% 10% 85% 8% —1% 
64 434% 5644 37% 951,310 $13.40 Royal Dutch (N. Y. shares)...... $1.3404 an. 31, 31 3,600 41% 3 4119 39 39 — 25 
55% 43% 48 26 77,49 £2 Shell Trans. & Trading.......... 96.6¢ an. 23,31 «»-..- eae? aaa Sue ference ae 
31% 19 25 51 13,069,076 N.P. Shell Union Oil Corp............ at une 30, 30 21,900 94% 9K 9 93% — % 
Be - 106% 62 "400 ‘000 100 SE. See ee $1.3734Q Jan. 2, 31 400 74 74 70 71 — 3 
40% 15 37 55 869,255 10 Simms Petroleum Co........... shee Sept. 15, 30 3,000 9% 11 95, 10 + % 
45 21 32 9% 5,455,665 N.P. — Consolidated Oil Corp.. 25cQ fas. 5, 31 221,900 13 15% 123% 1434 +1% 
111 103 112% 86 154.6 5 3 eS 2° SER RR are $2Q eb. 14, 31 100 10234 10234 10234 10234 + \% 
46% 42 42 10% 1,097,650 $25 Skelly Oil nam 50cQ ec. 15, 30 8,600 10!9 1034 9 9% — % 
Ss ea 99% 43 120,000 100 re eee $1.50Q Feb. 1, 31 re S244 51% 52 —- &% 
- 105 98 750,000 100 _—‘S. O. Export Corp. pfd......... .  $2.50S.A. Dec. 31, 30 100 103%¢ 1033¢ 1033 1033, — % 
81% 51% 75 42% 13,016,434 N.P. Re Orr 624%cQ Dec. 15 30 22,10u 49% 51 485, 4944 — 1 
os ae 49 ryt, 320,000 $25 Oe A Seer or 50cQ Dec 15, 30 1,500 17 174% 17 17% + % 
83 48 84% 43 25,443,643 fe eee ee eee are $25cQ Dec. 15, 30 108,600 51% 52% 4934 493g —1\% 
484% 31% 40% 19% = 17,809,530 25 By ee 40cQ Dec. 15, 30 25,200 2544 25% 25 25 > ae 
86 55 70 39 1,416,911 N.P. wae eR ee ie = t25cQ Dec. 15, 30 1,8 454 45% 44 44 — % 
105% 100 107% 97 00, $100 A eeriehnwnberneus i $1.50Q Dec. 15, 30 400 104 1043¢ 10354 104 0 
24 5% 9 y% 1,026,979 N.P. Sepuder ce IIE icks Sseewsuneare 2,700 1% 134 ls 4— kK 
71% 50 60 28% 850,724 $25 D NNIIED  o.cnn gnc sasexeee 75cQ an. 1, 31 36,500 3434 3544 33% 34 — % 
233 9% 14 4 29,947 10 Texas Pacific Coal & Oil........ oe ec. 31, 29 3,500 6 6 53 5% — &% 
23 10 17 5% 5,881,980 N.P. Tide Water Associated Oil....... 30cS.A. Feb. 16, 31 26,800 8% 8% 8 8 — kh 
90% 74% 89 56 32,550 $100 Es 5 6 5ks 5445400404005 $1.50Q - 2, 31 900 65 67% +65 674% +1% 
40 14 31 13 2,191,820 N.P. Tide Water Oil Co............. ‘ OcQ ec. 31, 30 100 15% 15% 15% 15% 41% 
97% 85% 94% 71 99,443 $100 | rene $1.25Q Feb. 16, 31 | is 82 83 + 3 
am ~ 24 12% 3,339,150 N.P. Transcontinental Oil............ aoe ae i ree ee eR Oe eae ee 
57 42% 50 20% 2,201,008 $25 Union Oil Co. (California)....... 50cQ ‘Feb. 10, 31 7,400 255% 25% 24 243% — 
a a 38% 23 1,254,048 N.P. Unson Tank Car Co........ ay 40cQ Dec. 1, 30 1,700 23 23% 23 23 — 
42% 15 27 4% 77,603 N.P. Warner Quinlan Co......... sire ve July 3, 30 2,000 6% 6% 6 6% 
38 25 29% 26 490,000 N.P, White Eagle Oil & ae Le palin oe . ee sil elite isdidel MG. cxuoieea 
29% 12% 21 6% 428,967 N.P. Wilcox Oil & Gas Co. ae Mey 10, 28 200 6% 6% 6% 6% — XM 


*New high tNew low {Also extra s-Stochk 


§From close of preceding week. 


Total sales 1,148,864 





Pittsburgh Stock Exchange 
Transactions Week Ended Feb. 27, 1931 
Change 
Over 
Sales High Low Last Week 











Ark. Nat. Gas 185 614 6 3g + % 
do pfd.. 475 7 7 7 0 
Devonian Oil 2,272 64 5 64 +1% 
Lone Star G 10,178 29* 24% 25 —2\4 
d pfd 70 105 105 105 0 
Pgh. Oi & G 100 119 1'6 |! 0 
Plymouth O 110 19% 17% 17% —l 
Shamrock O. & G 250 12% 9 12 +3 
W rn Pub. Se $685 14% 1334 14 lg 

*Ix stock viden f 1/7 share. 
The United States was the largest 
source for Switzerland’s petroleum 


imports except lubricating greases 
during the first nine months of 1930 
Germany shipped 417,000 pounds, 
and the United States 320,000 pounds, 
out of a total of 940,000 pounds. 


United Kingdom’s 


Of the gasoline 
imports of 23,416,000 barrels in the 
first 10 months of 1930, the United 


States furnished 12,894,000 barrels. 
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Altitude Petroleum Buys 


Peerless Refinery 


TULSA 
Purchase of the refinery of the Peer- 
less Oil & Refining Co. at Chanute Kan- 
Altitude Petroleum Corpora- 
tion announced. License to 
operate the Jenkins cracking units 
there also was acquired. The plant will 
be operated under the name of the AI- 
titude Petroleum Corp. The new own- 
ers will continue to manufacture the 
same products as those turned out by 
the which include a special 
kerosine, and high test anti-knock gaso- 
line. 


, Feb. 28 


sas by the 


has been 


Peerless, 


The plant includes a 5000-barrel pipe 
still, modern bubble towers and rerun 
still. The cracking department in- 
cludes a complete distillation unit, with 


fractionating towers from which the 


desired cuts can be made. 


E. E. Roper, former sales manager of 
the Miller Petroleum Co., and later 
with the Peerless Refining Co. will be 
resident sales manager for the Altitude, 
with offices in Chanute. 


The Altitude will purchase much of 
its crude locally. Producers in the dis- 
trict have signified their willingness to 
deliver crude to the plant at prices 
which will compete with that paid for 
crude received from other points. Some 
oil will probably be shipped in from 
Oklahoma City, and from points in 
Texas, according to the announcement 
of the Altitude Petroleum Corp. 


At present the Altitude is interested 
in other refineries, although the plant 
at Chanute is the first to be operated 
under the company’s name. Plans for 
the future are said to include the con- 
solidation of these interests under the 
trade name of Altitude. 


NATIONAL PETROLEUM News 





























New Stations Building 





Note: Material used in this col- 
umn is taken principally from news- 
papers. NATIONAL PETROLEUM NEWS as- 
sumes no responsibility for its accur- 
acy. Headquarters of companies and 
addresses of individuals are given 
wherever possible. 


The list as published from week to 
week cannot be looked upon as indic- 
ative of the relative extent to which 
stations are being built in various 
parts of the country. 


Service Stations 


Cleveland, O.—Commonwealth Oil 
Co., 2500 W. 3rd St. 

Toledo, O.—Cities Service Oil Co., 
1235 Marquette St., Cleveland. 

Toledo, O.—Gulf Refining Co., Frick 
, Bldg. Annex, Pittsburgh. 

Cincinnati, O.—The Texas Co., Chrys- 
ler Bldg., New York City. 

Sigourney, Ia.—Gus Herman. 

What Cheer, Ia.—Fred S. Taylor. 


Chariton, Ia.—Morris Gendler and C. | 


A. Ripperger. 

Ottumwa, Ia.—Cities 
Commercial Bldg., Tulsa. 

La Crosse, Wis.—Keizer Service Co.. 
935 West Ave. 

San Antonio, Tex.—Magnolia Petro- 
leum Co., Magnolia Bldg., Dallas, 3 
stations. 

Pleasanton, Tex.—Humble Oil & Re- 
fining Co., Houston. 

Stevens Point, Wis.—I. Shafton. 





Service Co., 


Minneapolis, Minn.—Spencer Mayo. 
Stevens Point, Wis.—Mrs. Marie Cut- 
ting. 


Brady, Tex.—Humble Oil & Refining 
Co., Houston. 

Minneapolis, Minn. 
Co., Ponca City, Okla. 

Tincoln, Neb.—Continental Oil Co., 
Ponca City, Okla. 

San Angelo, Tex.- 
fining Co., Houston. 

St. Paul, Minn.—Standard Oil Co. of 
Indiana, 910 S. Michigan Ave., Chicago. 

La Harpe, Ill.—Phillips Petroleum 
Co., Phillips Bldg., Bartlesville, Okla. 

Northfield, Minn.—Skelly Oil Co., 
Skelly Bldg., Tulsa. 

Cass City, Mich.—John C. Neeb. 

Hartford, Conn.—Standard Oil Co. 
of N. Y., 26 Broadway, New York City. 

Ft. Wayne, Ind.—Home Oil Co. 

Minneapolis, Minn.—Old Dutch Pe- 
troleum Co. 

Cincinnati, O.—Refiners Oil 
Refiners Oil Bldg., Dayton. 

Ann Arbor, Mich.—Shell Petroleum 
Corp., Shell Bldg., St. Louis, Mo. 

Kaukauna, Wis.—Brooks Oil Co., 
Dundas, Wis. 

Rock City, 1l.—Smith Oil & Refin- 
ing Co., 1102 Kilburn Ave., Rockford. 

Forest Lake, Minn.—John McHugo, 
Forest Lake. 

Manistique, Mich.—P. J. 
& Sons. 

Minneapolis, Minn, — Cities Service 
Oil Co., Commercial Bldg., Tulsa. 

Waterloo, Ia.—Joseph D. Cohn, 624 
Commercial St. 

Des Moines—Stoner-McGray System, 
1213 Grand Ave. 

Emmetsburg, Ia.—Cities Service Oil 
Co., Commercial Bldg., Tulsa. 


Continental Oil 


Humble Oil & Re- 


Corp., 


McNamara 





Anamosa, Ia.—Continental Oil Co., 
Ponca City, Okla. 

Escanaba, Mich.—P. J. McNamara 
& Sons. 





Wessington, S. D.—Home Oil Co. 

Fargo, N. D.—The Texas Co., Chrys- 
ler Bldg., New York, N. Y. 

Valley City. N. D.—Cities Service Oil 
Co.. Commercial Bldg., Tulsa. 

Spooner, Wis.—W. A. Porter & Son. 

Anoka, Minn.—B. F. Swanson. 
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THE 
OIL INDUSTRY EXCHANGE 





probably get at a bargain... 


Rome E. Goodwin of Toledo. 
more details on all of these. 





F YOU have been looking for a wholesale and retail gasoline 
business you will find one in Northeastern Ohio which you can 
. There are also a number of used 
gasoline pumps that can be bought as low as $35 from another firm. 
... Note too that station properties will be either bought or sold by 


See advertisements below for 








Positions Wanted 


PRACTICAL ENGINEER, ten years experience 
as lubricating and sales engineer—knows com- 
pounding and blending, also marketing fuel 
oils, would make connection with some good 
live oil company. Address Box 673. 


SALESMAN, experienced, selling oil equip- 
ment, desires represent reliable concern in 
Michigan. Traveling expense and commission 
arrangement. Satisfactory references. Address 
Box 672. 


Situations Open 


Wanted to Bay 








GASOLINE WANTED 


New Company organized in Michigan 
wants to connect with Refinery that can 
supply 60-62, 400 E. P. with good Benzol 
equivalent and Ethyl. 


DERRICK OIL & GAS COMPANY 
Michigan Terminal Whse. 
Dearborn, Michigan 











SALESMAN WANTED 


with following among refineries, tank sta- 
tions and allied trades. Handle side line 
every customer now uses. No samples. 
Liberal commissions. Orders repeat. 


CENTRAL MILLS CoO., 


Dept. P, 
4340 S. Justine St., Chicago, Illinois 





For Sale 











Patent Attorneys 





ROYAL E. BURNHAM 
Attorney-At-Law 
Patent and Trade-Mark Practice 
Exclusively 


Continental Trust Building 
Washington, D. C. 


WHOLESALE AND RETAIL GASOLINE 
BUSINESS FOR SALE 

Located in northeastern Ohio, includes 

private switch, truck storage tanks, pumps 

and other equipment. Will sacrifice if 

sold immediately. Excellent opportunity. 


Address Box 671. 














Professional 





L. G. Huntley J. R. Wylie, Jr. 
William J. Millard 


HUNTLEY & HUNTLEY 


PETROLEUM GEOLOGISTS 
AND ENGINEERS 


Grant Building PITTSBURGH, PA. 








GASOLINE PUMPS FOR SALE 
Six Fry 17, five-gallon pumps, glass cyl- 
inders polished inside and out, new indi- 
ecators attached. Pumps thoroughly tested, 
stuffing boxes repacked, Deming hand 
pump thoroughly overhauled, pumps new- 
ly painted, inside parts and screen paint- 
ed aluminum, accurate measurement guar- 
anteed. Price $35.00, crated Erie. 

United Cil Manufacturing Company 

Erie, Pa. 











Miscellaneous 


Business Opportunities 








WHAT IT COSTS 


“For Sale,” “Wanted to Buy,” “Help 
Wanted,” “Business Opportunities.” 


“Miscellaneous” classifications, set in 
type this size without border—10 cents e 
word. Minimum charge, $3.00. 


“Position Wanted’—5 
Minimum charge $1.00. 


cents a word 


Advertisements set in special type or 
with border—$4.00 per column inch. 


Copy must reach us not later than Fri 
day preceding date of issue. 


All advertisements carried on this page 
are payable in advance 


STATION PROPERTIES 
BOUGHT AND SOLD 
Send full detail 
Paragon Refg. Company 
Rome E. Goodwin 
Room 23-2313 Madison, Toledo, Ohio 

















Advertisers having box numbers 
should be addressed in care of 
National Petroleum News, 1218 
West 38rd _ Street, Cleveland, 
Ohio, unless otherwise specified. 














Standard Oil Stocks on New Yok Gut 

















1929 1930 Outstanding Par Div. Last Transactions Week Ended Feb. 28 
High Low High Low Shares Value Companies Rate Paid Sales First High Low Last Change$ 
UT ae Cree C1 ae tS rr £1 Anglo-Amer. Oil voting stk. ctis.. ...... Coe . re whe mee Cie ak ee ie 
17% 11 19 | eee oer £1 BO MORHVOTIRE SER. COIB..0 5605 | teks june S,29 ~~ ° Slaw Bava ewe” Seek Dee Owed 
246 8% 1 % i, 2h. pS S. ctedssscu0  “Geincs aecedaaies. sais fee ae bt 7 pass te eae 
4% 1 1% ly 200,000 $50 do MEME Lots Scale ees waaaeee, | eee ei cne NU ate aie ee Se ee Me ree 
461, 25 25 11% 40,000 25 Borne Darymeer Co... 206500 $1S.A Oct. 15, 30 50 10% 10% 10! 104% + \ 
744% ~55 69 39% 200,000 50 Buckeye Pipe Line Co........... $1Q Dec. 15, 30 100 48 48 48 48 + 2% 
10 130 184% 100% 120,000 25  Chesebrough Mfg. Co........... $$1Q Dec. 30, 30 100 125 125 125 125 + 8 
118% 1 a), a ae ree SIP... Cae OO. ig kwesces 8 8§«—© Seen, ~~ aexweiean ve 16,300 314 3% 3% 34% + 
7534 40 653% 20% 30,000 $50 Cumberland Pipe Line Co....... $1Q ibe Se | ns oer Seek aes Geos shad Veneers 
70% 42 5434 26 50,000 100 Eureka Pipe Line Co........+.. $1Q Feb See eee a ans = OPM shy te 
cx. =e 6% 2% 280,000 ND. Cees (ee CO Rae ac cessor, — veesde “Keeeasways,  . lepigeces an —~ A phone) Pile mane 
- sh a | eee ND. AGeRetAl Decree COIR: Wisc eensas: eee e sens  “epneine aie = a ee 
128 74% 119 57% 2,974,645 $25 Humble Oil & Refg. Co......... t50cQ Jan. 1,31 5,900 68 68 63 63 - 434 
41 22 30 15 26,490,741 WLP. Boreal: 146... 2.2866 s0caes 12%cQ Dec. 1, 30 1,400 1744 17% 17 174% + &% 
42% 26 41 14} ,000 $10 Indiana Pipe Line Co........... 50cQ Feb. 14, 31 800 21% 21% 21 21 + \% 
29% 15 24 11% = 14, 247, 880 N.P. International Petroleum Co...... 25¢ Dec. 15, 30 14,700 143, 14% 144% 144% 0 
25% 10% 22% 11% 509000 $1234 National Transit Co............ 25¢Q Dec. 15, 30 600 13% 13% 13% 13% — % 
17% 10 21 10% 100,000 10 0«6pNew. York Transit Co... 2... .00% 40cQ Jan. 15, 31 100 10% 103% 103% 103% + % 
63 41 54 26% 40,000 50 Northern Pipe Line Co.......... $2S.A. _ i: er ee ge: ay ee aS De 
10544 103% 108 100% 600,000 SND ER IIT coc o ee ce ves $1.50Q ec. 15, 30 100 100 100 100 = = 100 — %& 
4444 18% 32 12 400,000 25 «©6Pene Bes, Fuel Con... ccivses $1 Dec. 15, 30 100 14 14 14 14 —1 
50 29 33 4% 160,000 eS eee ae ee | re Cer Ea Rees Serene 
23% 13 20% 6% 100,000 10 Southern Pipe Line Co.......... $5 Dec. 1, 30 100 124% 12% 12% 12% 0 
60% 35% 45% 18 1,200,000 25 South Penn Gil Co. ......6.00- 50cQ Dec. 31, 30 1,600 194% 19% 19% 193; + \ 
70 45 64 32 35, 50 oo Pa. Pipe Lines......: $1Q Dec. 31, 30 100 35% 36 35% 36 + 1 
63 45 59% 30 16,850,587 25 ee Sa ee 62%cQ Dec. 15, 30 70,000 353, 35% 34 3444 — 1% 
16% = 33 rhe ee Ad 4 . ~ Gevemernd LGkinan REN GaT.s 140 0 pee 1 % 4,000 2234 23% 2234 234% + % 
4 i 5 ws 52 awe csetcuwe c ec. , Sere Soria teem mares ene ee ies 
9 60 108% 43% 560,000 Bb. RMN a ohie wos h aes. wwasites 62%cQ am 2,3 1,050 56 56 54 54 0 
ee re 120,000 100 So ee eer $1.25Q an. 15, 31 340 10334 104 10334 104 0 
124% 113% 122 115% 70,000 100 Ve. rer ere $1.75Q ee ee Riis, Sree? kes Ceaee hees 
5% 10 4 34,158 25 Swan Finch Oil Corp. ......... ase ce ee . iter meee ate, cae . 
133% 75% 97% 45% 5,139,887 23) «— Watab e. C6 ni 5k se i icccess $$1Q Dec. 20, 30 7,500 66% 66% 63% 634% —1% 
*New high tNew low {Also extra §From close of preceding week. 
Independent Oils on New York Curb hee Ved: Beate 
1929 1930 Par Transactions Week Ended Feb. 28 Week Endi " 
High Low High Low Value Companies Sales First High Low Last Change$ = ee & 
ae lg 3 vs $1 Amer. Contr. Oilfields  ...... ae Bacto: "ae eent High Low Last Change 
8% 1% 4% 6 5 Amer. Maracaibo..... 2,000 % 1 % %— & ~ . 
43, 1 ‘ee ae By eeepepengerar ee = EA gine ee Asso. Oil gold 6s........ 104 103 103 — % 
26 33% 168% 45% N.P. Arkansas Nat. Gas. 1,200 6% 6% 6% 6% — \ Atlantic Refg. deb. 5s... 102 102 102 — \% 
24% 6% 16% 4% N.<P. do om AES 14,600 614% 6% 6 se — a vin gage ery eee Rat, Re 4 sense — % 
9 4 8L 6} 10 Co | ae 100 6% 6% 6% 64% — %&% eneral Fret. 98......... “4 “8 4+ 
70 50 2814 1314 N.P Sritioh Secovcen Oil.. 200 143¢ 1434 1434 143, — 4% Humble Oil & Refg. 5s.. 10244 102 102 0° 
4% 7 23 5% \ Carib Syndicate. . 3,300 15 1 1% 1% + 1% Humble Oil & Refg. 51s 1025¢ 102% 10254 + \& 
6844 20 4414 131g N.P. Cities Service........ 87,600 20 20% 19% 19146 — W%_ Pan Amer. P & T 6s. 102% 102 102% + \& 
9914 84 93% 52 100 a 7. a rr 1,000 833% 8434 8334 833; — 3¢ Phillips Pet. 5348....... 8714 87 87 0 
94% 8 9 74 10 is ee 100 7% 7% 7% 3 lee Ome * agi deb. $s naa Sane = 103 103 —% 
96 81 897% 80 100 SS ne te ee A ure U1 QB. roreserees 933% 93% 933 0 
1% \4 * \ 1 Colombia Syndicate.. 5,200 3% 34 4 14 ee ee 4 20 Ee OR 9214 92% 9214 + % 
15 3% 8% 1% N.P Colon Oil Corp....... 3,600 2% 2% 2% 2% — % + Richfield Oil of Calif, 6s.. 65 62% 62% —2% 
; +3 21 35, N.P. Columbia Oil & Gas.. 4,800 6% 7% 61% 61% + % Shell Union Oil 5s...... 8544 8234 83 —3 
11% 2% 5% 2 - 10 Consolidated Royalty oe 2% 2% 2 2 0 _— bag oh eth war. 88 864% 86%— % 
135 42 7434 1% N.P. Cosden Oil Co....... 1,800 2368 3 2% 3 + 1% _ Sinclair Con. Oil 7s..... 100 99 994 —\% 
87 55 70 101 100 ie | oe fect 4 Sheds “sieeeocbeae «xaase- SEGUE RORY OIMO7ES. «55 /20 95% 96 +1 
Ris, yi 1 a4 ee See Pet... 4,800 UA 54 VA 4 0 sna sot ga 54s. 108% 10134 +4 tas 0 
1% 4 ; A N.P. WUE DN cccaccans. <re0oe Te Yoe< Stee Sinclair Pipeline........ vd% 100 10 — 
Sim 51% .. > 100 WO MO ctadvsccks vsemes Saat eee eee Skelly Oil 5¥4s..... 773% 77% 773 +2% 
26 66% C3 "4% N.P. Darby Petroleum... 400 “416 “416 (40° 4 i SOON. J. S600 eco 1033; 10314 10334 + 1% 
i - 21% 21% N.«P. do new... » Sa a, be ae laden 414s ves ° 10014 99'4 10044 + 4 
11 2 11 ‘ 2 N.P. Derby Oil & ‘Refg.. 500 43, § 44 5 + 1% Union Oil of Calif. 6s A.. 106 ’ 10514 105 4 —l a 
44 17 60 30 N.P. p* RAGS: aioe a 6 ee — oa wh oes SeC... 100 100 100 0 
- - 12 12 10 BVORIAD AO Sicacess “Seise.es ae pie sdb , Jnion Oilo alif. 5s war. 97 9634 964+ % 
209-115 166% 58% $25 _ eS 10,700 7014 71 68 68 - 214  Warner-Quinlan 6s.. 63 60 ‘ 60 . —4 ‘ 
7% 1 4 21 NLP. PRECIO cicsas eaves tre er a Se 
ie . 4744 1284 N-P. Indian Territory A. 1,000 163% 163% 163% 163% 4X 
ne bs 53% 12% N.P. Uk oe ee 300 16! 165¢ 16! 165% y 
2% is 134 3% . 10 pa Nagy see Pet.. = 6 5 Sa 4 + be New York Curb Bonds 
3&% 3 y N.P. irby Petroleum..... 0 1% 1% 1% 114 { 1g 
6% . 434 ig NOP. Leonard Oil & Dev... —-— a. ”0C ek oe Week Ending Feb. 27 
38% 18 29 5 N.P. Le eer eee a ae z : 
67% 28 55% 195% NP. Lone Star Gas....... 5,900 2714 283% 241% 243; 314 High Low Last Change 
ne ma 31 5% $25 MacMillan Petrol..... .....- Nance” septs Taw Z Nees =. 5 e , F 
2% 03 ve * | Magdalena Syad..... 8400 “3, en 0 ice wig ene 73, W4% TAK + 
3844 14. 16 3. NLP. Margay Oil.......... ee Ue ae y —-_— Cities Serv. 35 °30....... S05 Pe DAM 
6% 2% 7% 134 N.P. Mexico Ohio Oil. : . Cities Serv. G. 5 las '42 80 ¥4 79% 80 0 
- 117 2144 N.P. Middle States A ec, Leo 4 ‘<  See Sie). 8 Cont. Oil 5 M43 °37, eee 93384 9316 934% 0 
a 6 st NUP. rs i “anne 1700 13% 13 Ite 132 41 Empire O & R 544s °42 781 7732 7734 —X 
tA ‘a ts ‘ 4 ee te ees ee s& Gulf Oil 5s °37.......... 10234 102% 10214 0 
42 8 36% 5 - issouri-Kansas P.L 23,400 6% ) 6% i + 1% > 
1% 4 4 36 1 Mountain & Gulf Oil. 200 4 4 4 1 + 1 Gulf Oil 5s, 47. eee seees 104 = 10344 10334 0 
22% 7 12% 4\6 10 Mountain Producers...  ...... ‘ woe, i 3 . Sun Oil 5 Ms 739. a 102 101% 102 + 34 
4373 24 41% 19% N.P, Nat. Fuel Gas... is 2k hk a he OS St. = 6 OE 
5 2% 3% 1% $5 New Bradford Oil. 100 13% 1% 13 13% 0 
44 3% 127 2% 10 ag England Fuel...  ...... paliioedesins. ib ones natie ne aiid eta er oe ee aioe 
241g 11% 16% 4 25 N.Y. Pet. Royalty... 11... ed. Gtk ate: aaaewetieed , ; 
1844 hg 11 214 NP. North Pousedt Sones See Senos eee: ER Defer Rate Hearing 
194 8 ; % N.P. ilstocks Ltd. A..... 300 3 3 1 A - | mMmryT a ‘ 
18%; 81g 11lig 48% NUP. ag Rega enone Rp apeo bin : TULSA, Feb. 28.—Further postpone- 
26% 124 19% 614 NP. Pacific Western Oil. : 300 1213 13, 12, 12, —2%s ment of the hearing before the Texas. 
101 2% 43; 1°° N.P. Pantepec Oil... .. ; ; 4800 2. 2 15, 17% — 1, Railroad Commission to consider fe- 
, 3 c 04 7”; > va anes . s : : : 
ee BM ee Ree ae ae "So" vised tretght rates on gasoline ship 
i 5 45/8 ' 9 es n° warrants. ..... 5001 1 3 34 0 ments in Texas was asked at a meeting 
ig 9 «104 «63 $5 ~RedBaok Oi... © 100-14 1% tag Ise — ag OF traffle men and railroad officials in 
As, 3% 4538 1 N.P. Ralver-Foster Oil. ice 2,100 11 i Te - tk 0 Dallas, Feb. 27 
y 9 23% 7 25 ichfield Oi Soe 00 5 56 1 ) —- 3 T 
$5 13. 25° 24% NP. oes Tulhsias or pid 2 * es " ee; No agreement was reached by the 
11 3 85% 2 N.P. Ryan Consolidated. 200 25 25¢ 25g 25 + % ~~ shippers on one hand and the railroads 
% 4&1hH% 2% 6 10 Salt Creek Consol. 10 41% 14 114 1go+ 4% 
25% 9 15% 5% 10 Salt Creek Dindicera. 1800 6% 7% 6% 7 + uw on the other on a platform on which 
334 10 da Ai 43 iopeeeete CER ee ce ee ee ee both could take a stand before the Rail- 
34 9 17 6 N.P. Southland Royalty. “9.800 “65¢ “63% “53% “537 -.°'2; road Commission. The hearing before 
: : ge . ; Ri ae ey ae Ai 
tg ioe 8 NP Tetowone tana.) | 300 1 13 at afyy + ig the Commission, originally set for 
81 6 8% . 8. 10 nets wer rae Sn eee ae : : % Deeks : March 10, and later postponed until 
6% a 2 5 Jenezuela Petroleum. 300 1 1 1 1 0 of : , : : 
se 2s Woodley Petroleum. .. 400 3% 314 3% 314 +14 Abril 14, is now set for some time in 
53 “i 2h. NP POPS Gal... 600 4 % 14 % + 4% May. 
*New High tNew Low §From close of preceding week. 
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